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Message from the Guest Editors
Food is a powerful medium through which people
experience place, memory, and belonging. In tourism,
culinary encounters serve not only as sensory pleasures
but also as cultural expressions that connect travelers
with local identities and collective histories. As global
tourism evolves toward more experiential, meaningful,
and embodied forms, the relationship between food,
emotion, and place becomes central to understanding
destination development, identity politics, and cultural
sustainability. This Special Issue conceptualizes culinary
tourism not merely as consumption, but as a complex,
embodied practice and a form of cultural performance.
It moves beyond static notions of authenticity to explore
its negotiation and co-construction by producers,
consumers, and intermediaries. In particular, we are
interested in how foodscapes (both physical and digital)
are curated to evoke specific emotions and how
concepts like 'terroir' (the taste of place) are mobilized in
contemporary tourism narratives.

Guest Editors
Prof. Dr. Guojun Zeng
Department of Hospitality Management, School of Tourism
Management, Sun Yat-sen University, Guangzhou, China

Dr. Zheng Chen
Department of Hospitality Management, School of Tourism, Hainan
Normal University, Haikou, China

Deadline for manuscript submissions
30 May 2026

Tourism and
Hospitality

an Open Access Journal 
by MDPI

CiteScore 3.7

mdpi.com/si/261221
Tourism and Hospitality
Editorial Office
MDPI, Grosspeteranlage 5
4052 Basel, Switzerland
Tel: +41 61 683 77 34
tourismhosp@mdpi.com

mdpi.com/journal/
tourismhosp

https://www.mdpi.com/si/261221
https://mdpi.com/journal/tourismhosp


Tourism and
Hospitality

an Open Access Journal 
by MDPI

CiteScore 3.7

mdpi.com/journal/
tourismhosp

About the Journal
Message from the Editor-in-Chief
I am honored to serve as Editor-in-Chief of Tourism and
Hospitality, a platform for sharing insights, trends, and
solutions to global challenges in our industry. We
welcome relevant, evidence-based, and forward-
thinking research that fosters a sustainable and resilient
future. I look forward to collaborating with our team and
authors to make the journal engaging, inclusive, and
impactful.
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Open Access
— free for readers, with article processing charges (APC)
paid by authors or their institutions.

High Visibility:
indexed within Scopus, EBSCO, and other databases.

Rapid Publication:
manuscripts are peer-reviewed and a first decision is
provided to authors approximately 17.6 days after
submission; acceptance to publication is undertaken in 5.5
days (median values for papers published in this journal in
the first half of 2025).
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