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Message from the Guest Editor

The ongoing digital transformation in the hospitality and
tourism sector signals a shift toward smarter, more
personalized, and more connected customer service
experiences. Emerging technologies such as artificial
intelligence (Al), big data analytics, the Internet of Things
(loT), virtual and augmented reality, and blockchain are
increasing operational efficiency while enabling more

personalized, secure, and immersive guest experiences.

At the same time, the rise of sharing economy
platforms, virtual events, and synthetic media
technologies can challenge the hospitality and tourism
industry. Evolving customer expectations, increasing
competitive pressures, and the imperative for
sustainability, inclusion, and digital resilience are driving
fundamental shifts in the hospitality and tourism
industries. They also raise important questions about
data privacy, cybersecurity (such as zero trust
architectures), algorithmic transparency, and the future
of human work in service contexts.
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About the Journal

Message from the Editor-in-Chief

I am honored to serve as Editor-in-Chief of Tourism and
Hospitality, a platform for sharing insights, trends, and
solutions to global challenges in our industry. We
welcome relevant, evidence-based, and forward-
thinking research that fosters a sustainable and resilient
future. | look forward to collaborating with our team and
authors to make the journal engaging, inclusive, and
impactful.
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Open Access

— free for readers, with article processing charges (APC)
paid by authors or their institutions.

High Visibility:

indexed within Scopus, EBSCO, and other databases.
Rapid Publication:

manuscripts are peer-reviewed and a first decision is
provided to authors approximately 17.6 days after
submission; acceptance to publication is undertaken in 5.5
days (median values for papers published in this journal in
the first half of 2025).
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