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Message from the Guest Editors

During the last decade, the global economic/financial
crisis, the more intense competition related to the
globalization of the business environment, the fast-
changing customer expectations and behaviors, and the
greater complexity of business environments have
challenged the sustainability of firms. In such a context,
successfully establishing and managing customer
relationships becomes fundamental to gain a
sustainable competitive advantage. Effective CRM
strategies require effective brand management to
develop brands that are sustainable and that are able to
intercept sustainability issues and conversations to
arouse customer loyalty, commitment, and engagement
(both in business-to-consumer and in business-to-
business contexts). This Special Issue aims to collect
up-to-date, high-quality research articles covering a
wide range of multidisciplinary aspects related to
business sustainability and brand management.

Guest Editors
Prof. Andrea Moretta Tartaglione

Prof. Fabio Cassia

Dr. Ylenia Cavacece

Deadline for manuscript submissions
closed (31 August 2020)

e

Sustainability

an Open Access Journal
by MDPI

Impact Factor 3.3
CiteScore 7.7

e
mdpi.com/si/28454

Sustainability

Editorial Office

MDPI, Grosspeteranlage 5
4052 Basel, Switzerland
Tel: +4161683 77 34
sustainability@mdpi.com

mdpi.com/journal/
sustainability



https://www.mdpi.com/si/28454
https://mdpi.com/journal/sustainability

e

Sustainability

an Open Access Journal
by MDPI

Impact Factor 3.3
CiteScore 7.7

mdpi.com/journal/
sustainability

About the Journal

Message from the Editor-in-Chief

| encourage you to contribute a research or
comprehensive review article for consideration for
publication in Sustainability, an international Open
Access journal which provides an advanced forum for
research findings in areas related to sustainability and
sustainable development. Sustainability publishes
original research articles, review articles and
communications. | am confident you will find the journal
contributes to enhancing understanding of sustainability
and fostering initiatives and applications of
sustainability-based measures and activities.
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