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From citations & the journal impact factor to COUNTER,
metrics have always been part and parcel of online
academic publishing. More recently traditional metrics
have been supplemented by alt-metrics, which embrace
social media and other possible signals of potential
impact. What novel things are publishers doing in this
space, and what should their role in assessing impact
be going forward? Where institutional repositories and
aggregators fit in? What are the underpinnings of alt-
metrics, and what can we learn from them? We look
forward to your contributions on these and related
topics! 
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