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As the use of prescription medications has grown
worldwide, two of the more controversial topics in the field
are how those drugs are marketed and the
economics/pricing
associated
with
their
use.
Pharmaceutical marketing and the economics of
medications are more than a single advertisement or the
price of a medication. From the various cues used in
pharmaceutical manufacturer communications to
readability and patient understanding of those
communications to cost-eﬀective and cost-utility analyses,
pharmaceutical marketing and economics encompass a
large variety of important factors in healthcare
communication and delivery. Researchers and health care
policy experts across the globe continue to analyze the
most eﬀective and eﬀicient ways to communicate with
patients and providers in the increasingly patient-centered
healthcare environment. Pharmaceutical marketing and
economics encompass all of these topics and more, with
the overarching goal being to find the most eﬀicient use of
resources—economically, socially, and behaviorally.
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You are invited to contribute a research article or a
comprehensive review for consideration and publication in
Pharmacy (ISSN 2226-4787). Pharmacy, an international
scientific open access journal on pharmacy education and
practice, is published by MDPI online quarterly. Pharmacy
is published in open access format-research articles,
reviews and other contents are released on the Internet
immediately after acceptance.
The scientific community and the general publichave
unlimited and free access to the content as soon as it is
published.
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Ctations available in PubMed, full-text archived in PubMed Central from Vol. 3 (2015).
Rapid Publication: manuscripts are peer-reviewed and a first decision provided to
authors approximately 14.5 days after submission; acceptance to publication is
undertaken in 2.9 days (median values for papers published in this journal in the first half
of 2020).
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