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The current changes in the digital ecosystem are
transforming the motivation and behavior of what is
known as the connected consumer and their
psychological interplay with brands, marketing
communication and e-retailers. Connected consumers
use digital technologies, communicate through digital
media and make use of artificial intelligence to help in
their purchase decisions. In parallel, marketers and
managers strive to design digital marketing programs
that attract and engage consumers. However, their
success depends on having an in-depth knowledge of
consumers’ new emotional needs, how they build their
perception about products and brands, and the new
ways they interact within the digital ecosystem. We invite
researchers to submit original papers about the
transformative dynamics of connected consumers, the
inner processes that make consumer experiences
especially engaging and enjoyable, the new windows of
opportunity for brands to engage consumers, and their
impact on purchasing decisions and brand loyalty.
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About the Journal
Message from the Editor-in-Chief
Since its establishment, the Journal of Theoretical and
Applied Electronic Commerce Research (JTAER) has
been committed to publishing highquality, peer-
reviewed scholarship that advances knowledge
regarding electronic commerce in an increasingly
complex and interconnected world. JTAER aims to
create more innovative, responsible, and inclusive forms
of electronic commerce by offering an open access
international forum for both theoretical and applied
research on the impact of digital technologies and
business practices on markets and commerce. To
achieve this mission, JTAER uses a rigorous peer-review
process, adheres to strong ethical standards, and
supports innovation and informed decision-making in
the global digital economy.
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