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The general aim of this Special Edition is to focus on
identifying the links and relationships between
consumer behavior and local market development.
Because companies’ activities are reflected in the
market and depend on consumer interest in buying a
given product or service, it is important to examine the
factors of success of the implementation of local
marketing strategies and their attractiveness for local
customers. Although consumer behavior is very
heterogeneous in many respects due to globalization,
consumers should be aware of the value of their
purchases by which they can support local producers
and, consequently, the community where they live. On
the other hand, it should also be the role of national
policies to support local SMEs in their efforts to build
competitiveness and initiate the social aspects of
sustainable local development.
The special edition provides a platform for original
research papers in this field from different countries and
regions of the world using different scientific
approaches to explore this problem.
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Researchers are most welcome to contribute original
research articles or comprehensive review papers for
consideration and publication in Journal of Risk and
Financial Management (JRFM), an on-line, open access
journal. JRFM adheres to rigorous peer-review as well
as editorial processes, and publishes high quality
manuscripts that address theoretical, practical and
empirical issues in analysing real life financial data. The
goal of JRFM is to enable rapid dissemination of high
impact research to the scientific community.
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