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As influencer journalism gains momentum, it is essential
to evaluate its impact on the media landscape and
public discourse. This Special Issue will explore the
complexities of influencer journalism and its
implications for media practices, public perception, and
the journalistic profession. We invite researchers,
scholars, and practitioners to submit qualitative studies,
quantitative analyses, case studies, and theoretical
explorations that can illuminate the multifaceted nature
of influencer journalism. Suggested areas of exploration
include, but are not limited to, the following:
- The role of social media influencers in shaping public

discourse, influencing news consumption patterns,
and redefining the parameters of journalistic
credibility.

- The impact of influencer culture on public trust in
traditional media outlets.

- Ethical dilemmas faced by influencer journalists,
including issues of transparency regarding
sponsorship and advertising.

- The potential for mis- and disinformation and the
impact of commercial interests on journalistic
integrity.

- Case studies of successful collaborations between
journalists and influencers, etc.[...]

Guest Editor
Dr. Ricardo Morais
Department of Communication and Information Sciences, Faculty of
Arts and Humanities, CITCEM—Centre for Transdisciplinary Research
Culture, Space & Memory, University of Porto, 4150-564 Porto, Portugal

Deadline for manuscript submissions
31 December 2025

Journalism
and Media

an Open Access Journal 
by MDPI

Impact Factor 1.5
CiteScore 2.9

mdpi.com/si/242419
Journalism and Media
Editorial Office
MDPI, Grosspeteranlage 5
4052 Basel, Switzerland
Tel: +41 61 683 77 34
journalmedia@mdpi.com

mdpi.com/journal/
journalmedia

https://www.mdpi.com/si/242419
https://mdpi.com/journal/journalmedia


Journalism
and Media

an Open Access Journal 
by MDPI

Impact Factor 1.5
CiteScore 2.9

mdpi.com/journal/
journalmedia

About the Journal
Message from the Editor-in-Chief

Editor-in-Chief

Prof. Dr. Andreu Casero-Ripollés
Department of Communication Sciences, Faculty of Humanities and
Social Sciences, Universitat Jaume I de Castelló, Av. Vicent Sos Baynat,
s/n, 12071 Castellón de la Plana, Spain

Author Benefits

Open Access:
free for readers, with article processing charges (APC) paid
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High Visibility:
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Rapid Publication:
manuscripts are peer-reviewed and a first decision is
provided to authors approximately 29.2 days after
submission; acceptance to publication is undertaken in 4.9
days (median values for papers published in this journal in
the first half of 2025).
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