
CITESCORE

4.1
SCOPUS

Guest Editors:

Dr. Juan José López García
Universidad a distancia de
Madrid Vía de Servicio A-6, 15,
28400 Collado Villalba, 28001
Madrid, Spain

juanjose.lopez.g@udima.es

Dr. José Ramón Saura
Department of Business
Economics, Rey Juan Carlos
University, 28032 Madrid, Spain

joseramon.saura@urjc.es

Deadline for manuscript
submissions:
15 December 2021

Message from the Guest Editors

Dear Colleagues,

This new availability of data has allowed researchers to
investigate the suitability of bid data, machine learning and
multimedia data processing. Recent developments have
been made in sensing technologies, and so4ware is
changing the way personal data are handled. Considering
the advantages of real-time observations and effective
dashboards, data science, AI and machine learning help to
create knowledge and insights that can be used in KPI
optimization. This Special Issue is focused on website
analytics and B2B strategies. Contributions are expected to
cover a large range of application domains.

Submissions may also focus on different aspects of data
analyses. Potential topics include, but are not limited to:

Semantic data analysis
Data streaming
Distributed IoT infrastructures
Agent and agreement technologies
Real-time processing
Computational persuasion and personalization
Machine learning and explainability
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Prof. Dr. Dino Giuli
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50139 Florence, Italy

Message from the Editor-in-Chief

You are invited to contribute a research article or a
comprehensive review for consideration and publication in
Future Internet (ISSN 1999-5903). Future Internet is an
international, peer-reviewed, open access journal, which
provides an advanced forum for scientific studies related to
Internet technologies and the information society.

Future Internet is published in open access format –
research articles, reviews and other contents are released
on the Internet immediately a4er acceptance. The
scientific community and the public have unlimited and
free access to the content as soon as it is published.
We would be pleased to welcome you as one of our
authors.
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Author Benefits

Open Access:— free for readers, with article processing charges (APC) paid by authors or
their institutions.
High Visibility: indexed within Scopus, ESCI (Web of Science), Ei Compendex, dblp,
Inspec, and many other databases.
Journal Rank: CiteScore - Q2 (Computer Networks and Communications)
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