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Many companies put the customer and customer
satisfaction at the heart of customer services. To satisfy
customers, companies need to manage and put
different factors into perspective, such as different
service activities, addressing customer queries and
complaints, and meeting customer expectations.
Similarly, companies need to consider that customers
make purchase decisions not only according to the
product or service and their characteristics, but also
according to the range and level of customer services
provided. In addition, customer satisfaction can be
derived not from the product itself, but the “experience”
delivered by the company. Other important trends today
in customer services are the strategies of servitization
and customization, the increasing importance of after-
sales services, the impact of technologies on service
delivery, and the “sharing economy” services... Dr. Jean-
Pierre Lévy Mangin
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About the Journal
Message from the Editor-in-Chief
You are invited to contribute a research article or a
comprehensive review for publication after successful
peerreview processing in Administrative Sciences.
Administrative Sciences is a multidisciplinary journal for
the broad field of organization studies. It publishes
research articles, reviews and other content, in open
access format, released on the internet immediately
after acceptance. As an open access journal, we believe
that academic knowledge should be available to all, for
free, so that others can build upon the knowledge
shared. Open availability will encourage a stronger
evidence-based management practice. The scientific
community and the public have unlimited, free access to
the content as soon as it is published. We would be
pleased to welcome you as one of our authors. We also
invite you to offer any proposals for Special Issue topics
that you feel would be of interest.
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