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Algorithmic systems are increasingly reshaping how
organizations manage employees, interact with
consumers, allocate resources, evaluate performance,
and make operational decisions. In the workplace,
algorithmic management has expanded beyond digital
labor platforms and is increasingly embedded in
conventional workplaces and human resource
management practices. In parallel, artificial intelligence
and algorithmic technologies are transforming
marketing by supporting customer analytics,
segmentation and targeting, personalization,
recommendation, automated service, and customer
relationship management. This Special Issue examines
the dual and potentially paradoxical role of algorithmic
systems in shaping work, innovation, employee well-
being, and consumer experience. Algorithmic systems
can improve coordination, decision-making,
personalization, and service delivery. In marketing, AI
enables firms to better understand customers,
personalize offerings, and automate interactions; in the
workplace, algorithms can provide employees with
information, decision support, and resources that
facilitate performance and innovation.
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About the Journal
Message from the Editor-in-Chief
You are invited to contribute a research article or a
comprehensive review for publication after successful
peerreview processing in Administrative Sciences.
Administrative Sciences is a multidisciplinary journal for
the broad field of organization studies. It publishes
research articles, reviews and other content, in open
access format, released on the internet immediately
after acceptance. As an open access journal, we believe
that academic knowledge should be available to all, for
free, so that others can build upon the knowledge
shared. Open availability will encourage a stronger
evidence-based management practice. The scientific
community and the public have unlimited, free access to
the content as soon as it is published. We would be
pleased to welcome you as one of our authors. We also
invite you to offer any proposals for Special Issue topics
that you feel would be of interest.
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