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Message from the Guest Editors

Dear Colleagues,

Loyalty is one of the main assets of a brand. It means
repeat purchasing of the brand based on strong internal
disposition, in other words, repeat purchase behaviour
resulting from a preference for that brand. Customers loyal
to a brand are customers who return repeatedly to buy the
brand because they are emotionally attached and
committed to it. These are the customers least tempted by
the competition, customers with higher switching costs
and who are willing to pay a higher price for the brand to
which they are loyal.

This Special Issue will explore new areas of customer
loyalty and brand management, providing new insights
into the field. We seek papers that span empirical research,
case studies and conceptual studies in the area of
customer loyalty and brand management to demonstrate
the evolution of brand management practices over the last
decade. We also seek to broaden the concept of “brand
management” to encompass such concepts and practices
as brand image, experiences, multichannel context,
multimedia platforms and value co-creation, and relational
variables such as trust, engagement and identification
(among others). We look forward to receiving many
submissions from scholars interested in this exciting area
of marketing research.
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Editor-in-Chief

Prof. Dr. Isabel-María García‐
Sánchez
Department of Business
Administration and Economics,
Universidad de Salamanca,
37007 Salamanca, Spain

Message from the Editor-in-Chief

Welcome to Administrative Sciences, the journal aims to
advance and communicate knowledge concerning
management theory and practice both in public
administration and in profit organizations; it encourages
submissions that build on interdisciplinary research in
related fields, such as business, economics, political
science, gender studies, psychology, sociology, physiology,
communication theory or artificial intelligence and their
implications on management, organizations and the
society. Join us on a journey through the Administrative
Sciences, where management merges with innovation.

an Open Access Journal by MDPI

5.63.1

Author Benefits

Open Access: free for readers, with article processing charges (APC) paid by authors or
their institutions.
High Visibility: indexed within Scopus, ESCI (Web of Science), RePEc, EconBiz, and
other databases.
Journal Rank: JCR - Q2 (Management) / CiteScore - Q2 (General Business, Management
and Accounting)

Contact Us

Administrative Sciences Editorial
Office
MDPI, Grosspeteranlage 5
4052 Basel, Switzerland

Tel: +41 61 683 77 34
www.mdpi.com

mdpi.com/journal/admsci
admsci@mdpi.com

@AdmSci_MDPI

https://www.mdpi.com/openaccess
https://www.mdpi.com/journal/admsci/apc
https://www.scopus.com/sourceid/21101043277
https://mjl.clarivate.com/search-results?issn=2076-3387&hide_exact_match_fl=true&utm_source=mjl&utm_medium=share-by-link&utm_campaign=search-results-share-this-journal
http://www.repec.org/
https://www.econbiz.de/
https://www.mdpi.com/journal/admsci/indexing
https://mdpi.com
https://mdpi.com/journal/admsci

	Customer Loyalty and Brand Management

