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The use of social media in public health education/promotion has been increasing due,
in part, to its ability to remove physical access and geographical barriers for users.
Specifically, social media provides an outlet to increase and promote translational health
communication strategies and the effective dissemination of health information and data
in ways that allow users to not only utilize, but also to create and share pertinent health
information. Although social media applications in public health and health promotion
have yielded success in terms of generating support structures and networks for eﬀective
health behavior change, there are challenges and complications associated with use of
social media that also need to be addressed (e.g., managing misinformation, ensuring
compliance with privacy protection regulations). This Special Issue aims to explore social
media as a translational health promotion tool by bridging principles of health education
and health communication. Broadly, this Special Issue is seeking original submissions
that examine: (1) the method with which social media users access, negotiate, and create
health information that is both actionable and impactful for diverse audiences; (2)
strategies for overcoming challenges to using social media in health promotion; and (3)
best practices for designing, implementing, and/or evaluating social media campaigns
and forums in public health. Special interest will be given to innovative submissions that
expand and build upon traditional health education approaches with health
communication theories and models. Other manuscript types of interest include relevant
position papers, brief reports, and commentaries.
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MDPI Books oﬀers quality open access book publishing to promote the exchange of ideas and
knowledge in a globalized world. MDPI Books encompasses all the benefits of open access – high
availability and visibility, as well as wide and rapid dissemination. With MDPI Books, you can
complement the digital version of your work with a high quality printed counterpart.

Open Access
Your scholarly work is accessible worldwide without any restrictions. All
authors retain the copyright for their work distributed under the terms of the
Creative Commons Attribution License.
Author Focus
Authors and editors profit from MDPI’s over two decades of experience in
open access publishing, our customized personal support throughout the
entire publication process, and competitive processing charges as well as
unique contributor discounts on book purchases.
High Quality & Rapid Publication
MDPI ensures a thorough review for all published items and provides a fast
publication procedure. State-of-the-art research and time-sensitive topics
are released with a minimum amount of delay.
High Visibility
Due to our global network and well-known channel partners, we ensure
maximum visibility and broad dissemination. Title information of books is
sent to international indexing databases and archives, such as the Directory
of Open Access Books (DOAB), the Verzeichnis lieferbarer Bücher (VLB).
Print on Demand and Multiple Formats
MDPI Books are available for purchase and to read online at any time. Our
print-on-demand service oﬀers a sustainable, cost-eﬀective and fast way to
publish MDPI Books printed versions.
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