Supplementary Materials

E-Commerce in the Organic Food Sector: A Comparative Study of Ukraine and China
Manuscript: sustainability-4637426 | Survey documentation and additional analyses

The analyses use the same corrected 186-record dataset as the manuscript. No respondent value was simulated,
imputed or changed for the diagnostic extension. The tables distinguish author-confirmed procedures, file-
version differences and information that still requires original documentation. Section S6 reproduces the
questionnaire supplied for editorial review and its English translation.

S1. Theory, measurement and survey documentation

Table S1. Theoretical concepts, observed measures and scope of inference.

Concept / reference Observed indicator Hypothe Measurement boundary
sis
Resource deployment/  Marketing USD; H1 Expenditure records financing, not targeting skill or
RBV [5, 19] Area ha organisational capability. Area is total operated agricultural

land, not acreage devoted to an online product.

Resource In(Marketing USD) H2 An interaction between observed practices; content quality,

complementarity [19, x Video_ Stream frequency, duration and skill were not measured.

20, 32]

Transaction governance  Principal Platform; H3 No separate transaction-cost ledger, platform-specific

/ TCE [6, 23, 24] ROS as outcome accounts or contractual terms. Coefficients compare farm

groups.

Quality assurance [7, 8] Certificate Control /  Self-reported organic certification; not independently
check verified and constant within Ukraine.

Producer economic Sales USD; ROS % Outcome Reported online receipts and profit shares; environmental

viability [18, 22] s and social outcomes were not measured.

Reference numbers correspond to the active revised manuscript. RBV and TCE organise exploratory association hypotheses; the study
does not estimate a psychometric or latent-construct model.

Table S2. Survey and source documentation: confirmed information and remaining requirements.

Aspect Available information Remaining documentation / boundary

Fieldwork Authors report a two-month April-May interview  Calendar year, dated interview logs and subnational
window. Ukrainian and Chinese co-authors coverage remain to be confirmed. The interview
conducted the respective national interviews. window does not establish a common financial

averaging period.

Recruitment Public organic-producer directories supplied Exact catalogue titles/editions and archived contact-to-
contacts. Interviewers called public business record links; total attempts, refusals and incomplete
numbers and included consenting, reachable interviews.
representatives.

Analytical 186 complete records: Ukraine 74; China 112. All  Completeness of the final file does not document the

sample IDs are unique and the ten fields are populated. disposition of unanswered calls or unfinished

interviews; no response rate is calculated.

Respondent and ~ Supplied questionnaire addresses adult owners or  Actual respondent role, gender, access to accounts,

land authorised representatives familiar with selling. products, cooperative membership, years of online
Age is owner age; area is operated agricultural land selling and the online share of total sales are
including rented land. unavailable as analytical variables.
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Aspect

Organic status

Currency

ROS and costs

Language and
questionnaire

Ethics and

consent

Business cases

Available information

All 74 Ukrainian and 101 Chinese records report
certification; 11 Chinese records report none.

Respondents were asked to give revenue and
marketing directly in USD. The researchers applied

no common rate or further conversion.

ROS is the reported profit share of all online
revenue after attributable production, logistics,

marketing and other costs.

Author-supplied Ukrainian questionnaire and its
English editorial translation are reproduced in S6.

The submitted manuscript reports committee
approval code 14, 15 March 2026, and verbal
informed consent recorded before interviewing.

Author-supplied Instagram and WeChat images; a
common four-part interface reading; analysis

separate from the regressions.

Remaining documentation / boundary

No independent certificate check; the recruitment
pathway and certification status of individual directory
contacts cannot be reconstructed from the ten-field
data.

Original-currency amounts, respondent rates, rounding
and conversion dates were not recorded. Values are
approximate reported USD equivalents.

Itemised handling of unpaid labour, depreciation, land,
taxes, subsidies, commissions, returns, shared
overheads and online/offline allocation; no
independent audit of accounts.

Archived Chinese wording and translation-validation
records are not available. The editorial translation is
not proof of the wording used historically.

Calendar year and dated field logs are required to
verify the relation between approval and the April-
May fieldwork and to document implementation in
both countries.

Capture dates, original source/provenance and
reproduction permissions; respondent-ID linkage and
case-level financial records are not supplied.

A missing record is not evidence that a procedure did not occur. These distinctions prevent later clarifications or an editorial translation

from being represented as a contemporaneous fieldwork record.

S2. Data versions and accounting checks

Table S3. Entries changed between the preceding and corrected data files.

ID

3

89

93

111

136

162

167

Country
Ukraine
China
China
China
China
China

China

Variable

Sales USD
Marketing USD
Marketing USD
Marketing USD
Marketing USD
Marketing USD

Marketing USD

Earlier value Corrected value
120 1,200

1,900 190

1,850 185

1,650 650

1,950 95

1,850 185

1,900 900

Earlier workbook: onutyBanus crartsi(2).x1sx. Corrected workbook: oruryBanns crarts(3).xIsx. All other stored values are unchanged.
This audit identifies file-level differences; explanations, source records and named author verification for each correction remain to be

supplied.

Table S4. Records failing the common-period accounting identity.

ID

117

170

186

Revenue, USD Marketing, USD
170.00 1,950.00
1,950.00 1,750.00
1,850.00 1,900.00

ROS, % Implied other costs, USD

18.00

19.00

19.00

-1,810.60
—170.50

—401.50
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All three records are Chinese. Other costs = revenue x (1 — ROS/100) — marketing expenditure. A negative balance is inconsistent with a
common period and online-sales scope but does not identify the erroneous field. Full-sample models retain the records; accounting-
screened models omit them without substitution. Passing this necessary check does not verify accounting equivalence.

S3. Specifications and sensitivity analyses

Table S5. Marketing coefficients across alternative model specifications.

Country / specification n B/ elasticity 95% CI p Adjusted R?
Ukraine 74 57.786 [22.719, 92.852] 0.0016 0.1917
Level: with area

Ukraine 74 1.739 [-5.127, 8.605] 0.6148 0.0533
Level: without area

Ukraine 74 —2.068 [-3.781, —0.355] 0.0187 0.0734
Log: with area

China 112 1.190 [-0.739, 3.119] 0.2238 —0.0247
Level: with area

China 112 1.266 [-0.643, 3.176] 0.1915 —0.0183
Level: without area

China 112 0.080 [-0.135, 0.294] 0.4624 —0.0133

Log: with area

Level coefficients are reported USD-equivalent revenue per USD-equivalent expenditure; logarithmic coefficients are elasticities. Models
include owner age, video and principal-platform indicators, plus certification where it varies. The area-exclusion model removes only that
control; log models transform revenue, expenditure and area. Intervals and tests use HC3 with residual degrees of freedom. The
specification ordering is a reporting choice, not a documented preregistration.

Table S6. Main associations under sample restrictions.

Country / analysis n Marketing B [95% CI] Video 0 [95% CI] ROS platform
joint test

Ukraine 74 57.786 0.059 F(3, 66) =0.383

All records [22.719, 92.852] [-0.580, 0.699] p=0.7654
p=10.0016 p=10.8533

Ukraine 72 56.540 0.054 F(2, 65)=0.523

Prom.ua excluded [21.649, 91.431] [-0.586, 0.694] p=0.5954
p=0.0019 p =0.8658

China 112 1.190 0.331 F(2,104)=2.842

All records [-0.739, 3.119] [-0.139, 0.800] p=10.0628
p=10.2238 p=0.1659

China 109  1.650 0.407 F(2,101)=2.786

Accounting flags excluded [-0.240, 3.540] [-0.001, 0.814] p=0.0664
p=10.0863 p=0.0506

China 101 0.903 0.313 F(2,94)=2.285

Certified only [-1.135, 2.942] [-0.182, 0.808] p=0.1074
p=0.3812 p=0.213

China 111 1.193 0.360 F(2,103)=2.929

20-ha farm excluded [-0.761, 3.147] [-0.110, 0.829] p=10.0579
p=10.2289 p=0.1322

Marketing B comes from the level-revenue model; 6 comes from the logarithmic moderation model. Models are refitted within each
subset. Ukrainian accounting-screened and certified-only estimates equal the full-sample estimates. Joint platform inference uses an HC3-
robust Wald F-test. The restrictions are sensitivity analyses, not corrections to source responses.
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Table S7. Unadjusted ROS gap under accounting and certification restrictions.

Analysis Ukraine / China  Gap, pp 95% CI p

n
All records 74/ 112 13.13 [11.43, 14.83] <0.001
Accounting flags excluded 74 /109 13.15 [11.44, 14.87] <0.001
Certified only 74/ 101 13.09 [11.36, 14.82] <0.001

Differences are Ukraine minus China. Two-sided Welch inference uses unrounded observations. Restrictions address specified records
and certification composition, not product mix, seasonality or cost attribution.

S4. Platform composition and influence

Table S8. Principal platform, video use and self-reported certification.

Country / platform n Video =1 Video =0 Certificate = 1
Ukraine / Instagram 48 36 12 48

Ukraine / Viber/Telegram 17 0 17 17

Ukraine / TikTok 7 0 7 7

Ukraine / Prom.ua 2 0 2 2

Ukraine / Total 74 36 38 74

China / WeChat 28 4 24 26

China / Taobao Live 56 36 20 52

China / Pinduoduo 28 0 28 23

China / Total 112 40 72 101

Video was coded independently of platform name. Twenty Taobao Live records and all seven TikTok records report no video. The source
notes needed to distinguish wider-platform use, third-party presentation and interpretation/coding differences are unavailable. The
submitted codes are retained. Multiple channels, video frequency and duration were not measured.

Table S9. Influence and resource dependence in the baseline level models.

Diagnostic Ukraine China

N / estimated parameters 7478 112/8
Maximum leverage / record ID 0.5183 /60 0.9753 /176
Maximum Cook’s distance / record ID 0.1962 /7 0.0461 /171
Records with leverage > 2k/n 3 3

Records with Cook’s distance > 4/n 8 2
Leave-one-out marketing B range 51.483 t0 66.018 0.937 to 1.509
Marketing—area correlation 0.9901 0.0885
Auxiliary budget—area R? 0.9803 0.0078

k includes the intercept. Leverage, external studentisation and Cook’s distance use conventional OLS diagnostic definitions; coefficient
inference uses HC3. The 2k/n and 4/n thresholds are screening guides, not automatic deletion rules. Leave-one-out estimates retain the
model columns.

The auxiliary Ukrainian fit is Marketing USD = 142.153 + 0.214174 x Area_ha (R? = 0.9803). The residual budget
standard deviation is USD 25.049. This calculated pattern does not establish a budgeting rule; its origin requires the original
response and data-entry records.
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S5. Distribution and diagnostic figures
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Figure S1. Owner-age distributions. Age refers to the owner, not necessarily the respondent.

Each point is one observation. Horizontal jitter is display-only. Whiskers use the 1.5-interquartile-range convention; all supplied
observations remain represented.
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Figure S2. Operated land area. The logarithmic scale accommodates the unequal distributions.

Each point is one observation. Horizontal jitter is display-only. Whiskers use the 1.5-interquartile-range convention; all supplied
observations remain represented.
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Figure S3. Reported monthly online revenue in USD equivalents. The vertical axis is logarithmic.

Each point is one observation. Horizontal jitter is display-only. Whiskers use the 1.5-interquartile-range convention; all supplied
observations remain represented.
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Figure S4. Reported monthly digital marketing expenditure in USD equivalents. The vertical axis is
logarithmic.

Each point is one observation. Horizontal jitter is display-only. Whiskers use the 1.5-interquartile-range convention; all supplied
observations remain represented.
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Figure S5. Reported return on sales. Boxes display medians and quartiles.

Each point is one observation. Horizontal jitter is display-only. Whiskers use the 1.5-interquartile-range convention; all supplied

observations remain represented.
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Figure S6. Ukraine: marketing expenditure against operated area, in the recorded units.
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Figure S7. Ukraine: online revenue against marketing expenditure, in the recorded units.
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Figure S8. China: marketing expenditure against operated area, in the recorded units.
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Figure S9. China: online revenue against marketing expenditure, in the recorded units.
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Figure S10. Ukraine: leverage and externally studentised residuals in the level model. Bubble area increases
with Cook’s distance.

The vertical reference is the 2k/n leverage guide. Selected records are labelled for inspection; no observation is removed merely because it
crosses a diagnostic threshold.
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China: level-model influence
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Figure S11. China: leverage and externally studentised residuals in the level model. The 20-ha holding (ID 176)
has high leverage.

The vertical reference is the 2k/n leverage guide. Selected records are labelled for inspection; no observation is removed merely because it
crosses a diagnostic threshold.
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$6. Questionnaire supplied for editorial review

The following English version is an editorial translation of the Ukrainian document supplied by the authors. Both are
reproduced to make the available instrument transparent. These copies do not independently establish the wording used in
historical interviews or cross-language validation; the corresponding documentation is distinguished in Table S2.

$6.1. English translation
TELEPHONE INTERVIEW QUESTIONNAIRE

Instructions for the Interviewer

(Read these instructions carefully before conducting the survey)

Observe the principles of respect for participants, voluntary participation, informed consent and
confidentiality set out in the Declaration of Helsinki.

Initial contact. Use publicly available farm contact numbers. Introduce yourself, state your institution and
explain the purpose of the call; check that it is convenient and safe to talk. Take particular account of the ongoing
war in Ukraine and the possibility that the person may be in shock or under stress. Speak only with an adult owner
or representative who is familiar with the farm’s sales activities and authorised to provide information. A publicly
available number does not constitute consent to participate.

Consent. Read the introduction on the next page, clarify anything unclear and obtain clear answers to the
substantive questions. Document and attest to non-written consent in accordance with the procedure approved by
the committee. If the person declines, end the call without attempting to persuade them. Audio recording is
permitted only with separate consent and in accordance with the approved procedure.

Voluntary participation. Allow respondents to skip any question, including financial questions, or end the
interview without giving a reason. Do not link participation to certification, inspections or access to support. End
the call in the event of danger, discomfort or distress; obtain separate agreement before contacting the person
again.

Confidentiality. Do not enter telephone numbers, names, addresses or farm names into the analytical
dataset. Store the contact list and consent log separately, with restricted access. The telephone interview is
confidential, but not anonymous at the point of contact.

Neutrality and accuracy. Read each question without prompting an answer. Financial responses must
cover the same period and all online activities of a single farm. Code unknown answers and refusals as missing
values, not zeros. Record clarifications as provided by the respondent, without independently correcting their
answers.

Ethical reference: WMA, Declaration of Helsinki, 2024 revision, paragraphs 23—26. Study-specific
procedures must reflect the protocol actually approved.
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Participant Information and Consent

Read aloud in a language the respondent understands. Complete the fields in parentheses in accordance with the
approved protocol before use.

Hello! My name is (NAME), and I represent the research team at Sumy National Agrarian University. We
found your number in your farm’s publicly available contact details. Is this a convenient time to talk?

We are studying how farms in Ukraine and China organise online sales and the economic results they
achieve. The research is funded by the Ministry of Education and Science of Ukraine. This is a research survey,
not a sales call or a farm inspection. It contains 8 questions about farm characteristics, digital channels, revenue,
marketing expenditure and profitability. It takes approximately 10 minutes.

Participation is voluntary. You may skip any question or end the conversation without adverse
consequences. Some financial questions may make you uncomfortable. The main information-related risk is
disclosure of commercially sensitive information; we reduce this risk by restricting access to individual responses.
No personal financial benefit from participation is promised.

Your responses will be coded and used for research analysis and publications. Your telephone number will
be stored separately from your responses, and your contact details will not appear in publications. Only members
of the research team will have access to individual records, which will be retained for 12 months from the date of
publication of the research materials.

Questions about the study or requests for a summary of its findings may be addressed to the corresponding
author at y.danko@snau.edu.ua. Do you have any questions? Do you voluntarily agree to participate and allow
your responses to be used for the stated research purposes?

O Yes — proceed once consent has been documented. o No — end the interview.

Administrative record — separate from the ten analytical fields

Farm’s country o Ukraine o China

Date, time / interviewer code / language

Consent decision and documentation method

Reference to consent record or attestation

mmon reportin ri for financial
Commo eporting period fo inancial . to  months
responses T
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Main Questions

1. Owner’s age
How old is the farm owner, in completed years?
When a manager responds, record the owner’s age, not the manager’s. Do not ask for a full date of birth.

Response: years.

2. Land area
What is the total area of agricultural land cultivated by your farm?

Record the area in hectares, including rented land cultivated by the farm. If another unit is given, retain the
original value and unit for a verified conversion; do not substitute the area used for just one product sold online.

Response: ha.

3. Online revenue

What was your farm’s average monthly gross revenue from product sales through all online channels
during the specified period?

This means revenue before deducting costs, not profit. Include orders placed through social media, messaging
applications and trading platforms; exclude sales arranged entirely offline. The value must cover the same period
as the next two responses.

Response: USD/month.

4. Digital marketing expenditure
On average, how much did your farm spend on digital marketing per month during the same period?

Clarification: include social media advertising, paid promotion on marketplaces, attracting viewers to video
presentations and other digital promotional expenditure. Production and delivery costs are accounted for
separately. Allocate commissions and bundled charges according to the rule in the actual fieldwork protocol,
applied consistently in both countries, without double counting.

Response: USD/month.
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5. Return on online sales

What percentage of revenue from online sales remained as profit after production, logistics, marketing
and other costs attributable to those sales during the same period?

Clarification: calculate the percentage relative to revenue, not costs. A negative value indicates a loss and is a
valid response. Do not replace the response with the average margin of other farms.

Response: %.

6. Organic certification
Does your farm hold a valid organic production certificate?

Distinguish an organic certificate from other quality labels or “green” claims. The absence of a certificate is a
valid response, not a reason to change the coding.

o Yes (1). o No (0). a Do not know / refusal (missing).

7. Main digital channel

Which digital platform or channel do you consider the main one for your farm’s online sales during
the specified period?

First record the respondent’s unprompted answer, read out the platform names if needed. Select one main channel
as identified by the respondent. If no channel is the main one, note this in the log; do not choose on the respondent’s
behalf.

o Instagram O Viber/Telegram ] TikTok ] Prom.ua
o Taobao Live o WeChat o Pinduoduo o Other:

8. Video use — Video_Stream

Did your farm use videos or live broadcasts to present its products and support online sales during the
specified period?

Include both recorded videos and live broadcasts. Code the response regardless of the platform’s name; using
Taobao Live, WeChat or Instagram alone does not determine the value of this field.

o Yes (1). o No (0). o Do not know / refusal (missing).

Thank you for your time! You may clarify an answer or request a summary of the study findings. Contact:
y.danko@snau.edu.ua.
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$6.2. Ukrainian source document

OIIUTYBAJIBHUK JIUIS TEJIE@OHHOI'O IHTEPB’IO

IncTpykuis ajs iHTepB’0epa

(06086 ’513k060 npowumaiime y8axicHo neped mum, sik NOYAMu NPOOOUMU ONUMYEAHHS)

HoTpumyiiTecs NpUHLOUIIB TOBard 10 Y4YacHHKa, JOOpOBiNbHOCTI, iHpOpMOBaHOI 3roau Ta
KOH(IJeHIIIHOCTI, BUKIaaeHuX y Jekmapanii ['enbciHki.

Iepmuii KOHTAKT. BUKOPHUCTOBYHTE BIIKPHUTI KOHTAKTHI HOMEpH TocmomapcTs. [IpencraBrecs, Ha3BITh
YCTAaHOBY Ta METY 3BEpPHECHHS; TIEPEKOHANWTEC, III0 PO3MOBa 3py4yHa i Oe3meuna. OcoOIMBO BpaxoBYyMTE, IO B
Vkpaini Hapasi BiiiHa, i JIOJWMHA MOXKe MepedyBaTH y cTaHi MoKy abo ctpecy. CrhinkyiiTecsi BHUKIIOYHO 3
TOBHOJIITHIM BJIACHMKOM a00 MpEeACTaBHUKOM, SKWH 00i3HaHWH 31 30yTOM 1 Ma€ MpaBO HaJaBaTH BiIOMOCTI.
BiakpuricTh HOMepa He 03HayYa€ 3roIy Ha ONUTYBAaHHS.

3roaa. 3aunTaiiTe BCTYI Ha HACTYITHIN CTOPIHII, MOSCHITH HE3PO3yMiJe Ta OTPUMAaNTE YiTKY BIAIMIOBIIH HA
3MICTOBHi 3anuTaHHs. HemucbMoBY 3roy TOKyMEHTYMTE i 3aCBiAUYHTE 32 IPOLIEAYPOIO, IIOTOKEHOIO0 KOMICIET0.
3a BiAMOBH 3aBEpLIITH pO3MOBY 0€3 Clpo0 MepeKoHaTH. Ayaio3anuc AOMYyCKAETHCS JHIIE 32 OKPEMOIO 3T0I0I0 Ta
3a MOTOKEHO0 POLETYPOIO.

JoopoBinbHicTh. J[03BOINIANTE MpoITycKaTH Oy/b-sIKE 3alUTaHHA, 30KpeMa (iHAHCOBE, a00 MPHUIUHATH
iHTEepB 10 Oe3 nosicHeHHs. He moB’si3yiiTe y4yacTs i3 cepTudikaii€ro, nepeBipkaMy 9d JOCTYIIOM JI0 MIATPUMKU. Y
pasi Hebe3neku, He3pYYHOCTI a00 3aHETIOKOEHHSI TPUITHMHITH PO3MOBY; TOBTOPHHUI KOHTAKT MOTOKYHTE OKPEMO.

Koundinenniiinicts. He BHOCETE Tenedon, iM’s1, ampecy Uu Ha3By TOCIIOAAPCTBA A0 aHATITHIHOTO MACHBY.
KoHTakTHHI mepemik 1 kypHalI 3roanu 30epiraiite okpemMo, 3 0OMEKeHHM IoCTyIoM. TenedoHHE iHTEPB'IO €
KOH(QIJCHIIIMHNM, a HE aHOHIMHHUM Ha eTaIli KOHTAKTY.

HeiiTpanaphicts i TOWHicTh. 3auntyiiTe 3amuraHHS Oe3 miaka3ok. Jlnsg ¢iHaHCOBHX BimmoOBimei
BUKOPHCTOBYWTE OJWH TEpiof 1 BCH OHIAWH-AISIIBHICTH OIHOTO TocmojapctBa. HeBimome abo BigMoOBY
MTO3HaYalTe K MPOITYCK, a He HyJIb. Y TOUHEHHS (DiKCyHTe 31 CIIiB pecnoHaeHTa, 6€3 CaMOCTIHHOTO BHITPABICHHS
HOro BIAIOBIIEH.

Emuunuii opienmup: WMA, Declaration of Helsinki, pedaxyia 2024 poxy, nn. 23-26. Ymoeu
KOHKPEMHO20 O0CAIONHCEHHS 6iI0MBOPIOIOMb 3d (DAKMUUHO NO2OONCEHUM NPOMOKOLOM.
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Indopmanisa yuacHuky Ta 3roaa

3auumamu 3po3zyminoro pecnondenmy mogor. 110151 6 0yHCKaAx 3aN0BHIOIOMb 3a NO200NCEHUM HPOMOKOJIOM OO0
BUKOPUCTAHHSL.

Ho6puii nens! Mene 3Batu (IM’$l), 1 s nmpencraisito qocniAHUNIEKY rpymy CyMCBKOTO HalliOHAIEHOTO
arpapHOro yHiBepcuTeTy. Bam HoMep MM 3HalIUIM y BIZKPUTHX KOHTAKTHUX JaHHUX rocrogapcrsa. Yu 3pydyHO
Bawm 3apa3 norosoputu?

Mu BuB4aeMo, K ¢epMepchbki rocmogapcTBa Ykpainn Tta KuTaro opraHizoBYHOTh OHIAWH-30YT 1 SIKi
E€KOHOMIYHI pe3yJbTaTh BOHH OTPUMYIOTh. [locmimkenHs ¢inancye MiHicTepcTBO ocBiTH 1 Hayku Ykpainu. Lle
HAayKOBE ONMTYBaHHS, a HE INPOAAX MOCIYr YHM IepeBipka rocroiapcTBa. BoHo mictute 8 3amuTaHb Impo
XapaKTePUCTUKU TOCMOJapcTBa, IH(POBI KaHANM, BUPYYKY, MApKETHHIOBI BUTPAaTH Ta PEHTAOCIBHICTD.
OpientoBHa TpuBaIicTh — 10 XBUIIMH.

Yyacte 1oOpoBiabHA. Bu MokeTe He BignoBigaTu Ha OyAb-sKe 3aIUTaHHS a00 3aBEPIIUTH PO3MOBY 0e3
HETaTHUBHUX HacminkiB. Jleski ¢iHaHCOBI 3ammWTaHHSI MOXYTh OyTH He3pydyHUMH. OCHOBHUH iH(OpMaIiiHuH
PU3UK — PO3KPUTTS KOMEPIIHO UYyTIMBHUX BIiIOMOCTEH; JJS HOro 3MEHIIEHHS MU OOMEXYEMO AOCTYI IO
iHAMBiAyanpHUX Bianoigei. OcobucToro GpiHaHCOBOTO Pe3yNbTaTy BiJl y4acTi He 00iugeMo.

Bimmosimi Oynme 3akomoBaHO Ta BHUKOPHUCTAHO HJIs HAyKOBOTO aHamizy W myOmikamiid. Temedon
30epiraTUMeThCs OKPEMO BiJl BiATIOBiIEH, a B My O IiKaIlisX He HABOAUTUMYThCS Barmi koHTakTHI gani. Joctym mo
IHAMBIIyaJIbHUX 3alKCIB MaTUMYTh JIMIIE MPEACTABHMKH JOCIHITHHMIIBKOI I'PYIH; CTPOK iX 30epiraHHsS — 12
MICSAIIIB 3 JHsI My OJIiKallii MaTepiaiB.

3amuTaHHS [OJ0 JOCHiDKeHHS a00 3amuT Ha y3arajbHEHI pe3yqbTaTH MOXKHA aJpecyBaTH
BiAmoBimadsHOMY aBTOpY: y.danko@snau.edu.ua. Yu € y Bac 3anuranasa? Yu moromxyerecs Bu q1o0poBUTEHO
B3STH yUJacTh i JO3BOJUTH BUKOPUCTaHHS Bammx BiAmoBigel y 3a3Ha4eHIX HAYKOBUX ITUIAX ?

o0 Tak — npoaoB:kuTH micas ogopmienns 3rogu. 0 Hi — 3aBepmiuTH inteps’io.

Cnyarc606uti 3anuc — oKpemo 8i0 0ecamu aHaLiMmu4HUX Noie

KpaiHa rocnoaapcrsa O Ykpaina o Kuraii

Jarta, yac / ko1 inTepB’10epa / MmoBa

PesyasbTar i cnoci6 oopmiienns 3roamn

IMocuy1aHHA Ha 3anKc/3aCBiTYEHHS 3011

€nunuii nepiox nas ¢pinancoBux Binmosinei Bix bi (o) ; KUUIBKICTD MICSAIIIB
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OCHOBHI 3anmUTAHHA

1. Bik Bi1acHuka
CKinbKu noeHuXx pokKie 61acHuKo6i zocnooapcmea?

Axwo 6ionogioae menedacep, 3anumims GiK 61ACHUKA, a He Menedxcepa. 11oeHoi oamy HapoOdcenHs He
sanumytime.

Biamosinb: POKIB.

2. 3emejibHA IUIOIIA
Aka 3acanvna naowa cinbCbKo2ocnoo0apcbKux 3emeinn, AKi 00poonse Bawe zocnooapcmeo?

3anuwime naowy 6 cexmapax, 6KIOUHO 3 OPEHOOBAHUMU 3eMAAMU, SIKI 0OPOOISIE 20cn00apcmeo. AKuo HA36aHO
iHwy oounuyio, 30epexcimo euxione 3HaueHHsA U 0OUHUYIO OJisl NepesipeH020 NepepaxyHKy, He NiOCmasisatime
niowsy uule 00H020 OHIAUH-TNOBAD).

Biamnosins: ra.

3. OnnaiiH-BUpYyYKa

Axoro Oyna cepeonvomicauna eanosa eupyuxa Bawiozo zocnooapcmea 6io peanizayii npodykuii uepes
yci OHNAUH-KAHANU 3G 3a3HAYeHUll nepioo?

Hoemucsi npo eupyuxy 00 8Upaxyeants sumpam, a He npubymox. Ypaxyiime 3aM081eHH s uepe3 COYIaNbHI Mepedici,
MeceHOdcepy ma mopeogeivHi niamgopmu, He dooasaiime npooaxici, ogopmieni iuuie oaaiin. 3HaueHHs mae
CMOCY8aAMUCs M020 Camozo nepiody, wo i HACMYNnHi 08i 8i0N0BIOL.

Bianosins: USD/micsp.

4. llndpori MapKkeTHHIOBi BUTpPaTH

CkinoKku, ¢ cepeonvomy, 3a micaub Bawe cocnooapcmeo eumpauano na yughpoeuii mapxemune 3a yeii
camuii nepioo?

Ymounenns: pexnama 6 coyianohux mepesicax, niamue npocy8ants Ha MapKemnielcax, 3auy4eHHs ayoumopii 0o
gideonpezenmayiti ma iHwi eumpamu Ha yughpose npocysanis. Bupobnuymeo i 0oocmasKy moeapy o61ikogyioms
okpemo. Komicii ma smiwmani niamedxci 8iOHOCAMb 34 0OHAKOGUM Ol 000X KpaiH npasuiom i3z axmuuroeo
NObLOB02O NPOMOKOILY, 6e3 NOOBIH020 00IKY.

Bigmnosiab: USD/Mics1pb.
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5. Penta0e/ibHicTh OHJIAH-TIPOAAKIB

Axuii 6iocomok eupyuku 6i0 OHAAUH-RPOOAICI6 3ANUWIABCA AK RNPUOYMOK RICAA GUPOOHUUUX,
NO2ICIMUYHUX, MADKEMUHZO0BUX MA THUWIUX UMPAM, HAJIEHCHUX 00 UUX NPOOAXcie, 3a moil camuil
nepioo?

Ymounenns: siocomox obuucnioroms 6io supyuku, a ve 6i0 codbieapmocmi. Bio ’emne 3nauenns o3nauae 30umox i
€ donycmumoio 8ionosiodio. He saminiotime 8i0nogiovb cepednboro mapaicero tHuux 20CRo0apcms.

Biamnosigs: %.

6. Opraniuna ceprugikanis
Yu mae Bawe 2ocnodapcmeo uwunnuii cepmugpikam opzaniunozo eupoonuymea?

Opeaniunuil cepmupixam @iopisHsiime 6I0 [HWUX NO3HAUeHb AKocmi abo «szenenuxy 3ane. Cepmugpixam
8i0cymHill — ye donycmuma 8i0noeiov, a ne niocmaga OJist SMiHU KOOYBAHHL.

o Tak (1). o Hi (0). o He 3nato / BigMoBa (TIpomyck).

7. OcHoBHuii undpoBuil KaHAI

Axy uugpposy nnamepopmy abo xaman Bu eearcacme ocHoénHum 0aa oHaain-30ymy Bawiozo
2ocnooapcmea 3a 3a3HaveHuil nepioo?

Cnouamky 3anuime camocmiiny 8ionosios, 3a nompebu 3auumaiime Hazsu. 1loznaume 00uH 0CHOBHUIL KAHA,
BUBHAYEHUL PeCNOHOeHMOM. AKWo dHcoOeHn He € OCHOBHUM, 3agikcylime ye 6 JCypHali, He obupaiime 3a
pecnondenma.

O Instagram o Viber/Telegram ] TikTok ] Prom.ua
0 Taobao Live 0 WeChat o Pinduoduo o Inmmmii:

8. Buxopucranns Bineo — Video_ Stream

Yu euxopucmogysano Bawe zocnodapcmeo eideomamepianu ado npami MPAHcAAYii OAA
npeocmaenenns npoOyKyii ma RIOMpPUMAnHs OHAAUH-30ymY 3a 3a3HaveHull nepioo?

Oxonnoromscs 3anucani 6ideo ma npami eipu. Kooytime 3a 6i0no6iooro, He3aneicHo 8i0 HaA36u naam@opmu,
cam gpaxm euxopucmanns Taobao Live, WeChat abo Instagram ne susnauae 3nauenHs yb0o20 nojs.

o Tak (1). o Hi (0). o He 3nato / BigMoBa (TIpo1myck).

Hsxyemo 3a Bam yac! 3a OaXaHHSIM MOYHA YTOYHUTH HagaHy BIAIOBIAL 200 3BEPHYTHUCS 32 y3araJlbHECHUMU
pe3yiapTataMu nociimkenasa. Korrakr: y.danko@snau.edu.ua.
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S7. Computational provenance

The diagnostic extension was rerun from the corrected 186-record analytical file with Python 3.13.5, NumPy
2.3.5, SciPy 1.17.0 and statsmodels 0.14.6. Country and column labels were translated for computation without
changing values. The baseline level models use revenue as the outcome and an intercept, marketing, operated
area, owner age, video and principal-platform indicators; certification is included only where it varies. The log
models transform revenue, marketing and area, and moderation adds the interaction of country-centred log
marketing with the video indicator. All coefficient confidence intervals and tests use HC3 with residual degrees
of freedom.

The same observations and definitions reproduce the five baseline statistical tables. Supplementary
specifications change only the explicitly identified functional form, control or sample restriction. Welch
comparisons use independent groups; platform contrasts use within-country model covariance, with Holm
adjustment across all pairs. Influence diagnostics are descriptive and do not provide a deletion algorithm. The
data repository identifier in the submitted manuscript is retained as supplied by the authors; the present
document does not claim that its contents or public accessibility have been independently verified.

Input files compared: onutyBanus crartsi(2).xlsx and onutysanus crarrsi(3).x1sx. Numerical tables and the figures refer to the corrected
file. Completion of the fieldwork and correction audit in Table S2 remains separate from statistical reproducibility.
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