
Social Media Effect on Consumer Behavior Associated with Plastic Pollution 
 
Part I. Demographics 

1. Place of Residence (City, Province, Country): _____________________________ 
2. Age: _____    
3. Gender:  Male  Female Prefer not to say 
4. Monthly Household Income:   P 219,140 and above  P 131,483 to P 219, 139  

 P76,669 to P 131,482  P 43,828 to P 76,668 
 P 21,490 to P 43,827  P 10,957 to P 21,489 

5. Highest Educational Attainment:  Doctoral Degree  Professional License 
 Master’s Degree   Bachelor’s Degree  Some College, No Degree 
 High School Graduate  Less than High School Graduate 

6. Marital Status  Single  Married  Widowed  Prefer not to say 
7. Employment Status  Full-time  Part-time  Freelance  Internship 

 In a retraining program  Retired  Housewife  
 Student    Unemployed 

 
Part II. Social Media Use, Online Networks and Plastic Pollution  

8. How often do you use social media?   Less than weekly  A couple of times a week 
 At least once per day  Frequently each day 

9. Are you part of a plastic recycling initiative/zero-waste group and/or follow social media 
pages related to plastic recycling initiatives? 

 Yes   No 
 If answer to 9 is yes, proceed to 10. If answer to 9 is no, proceed to 20. 

10. Which social media group are you part of? Please check all that apply. 
 Buhay Zero-Waste   Zero Waste PH  Buhay Zero-Waste Preloved 
 Buhay Zero-Waste Tindahan  Smart Recycle PH  ZERO WASTE Living PH 
 Others, please specify ________ 

11. Which social media pages related to plastic recycling initiatives do you like/follow? Please 
check all that apply. 

 The Plaf    Green Antz Builders  Ecobricks Philippines 
 Kathang Luntian PH  Plastic Bank   Zero Waste Philippines 
 Others, please specify _______ 

12. Do you consider yourself to be an advocate of a zero-waste/plastic-free society? 
(Definition: Advocates are individuals who are natural champions for a cause and already 
have an affinity for a cause.)  Yes  No 

13. Which of the following plastic pollution reduction practices have you observed before 
joining the online community/communities? 

 
Practice Never Rarely Sometimes Often Always 
Waste Segregation      
Ecobricking      
Reusing plastic packaging      
Upcycling      



Bring your own bag      
Bring your own water bottle      
Cloth Diapering      
Shift to biodegradable 
alternatives 

     

 
14. Are there other plastic waste reductive practices that you have been observing before 

joining the online community/communities? Please list them down and rate the frequency 
of practicing them. _________________________________________________________ 

 
15. Which of the following plastic pollution reduction practices have you observed after joining 

the online community/communities? 
Practice Never Rarely Sometimes Often Always 
Waste Segregation      
Ecobricking      
Reusing plastic packaging      
Upcycling      
Bring your own bag      
Bring your own water bottle      
Cloth Diapering      
Shift to biodegradable 
alternatives 

     

 
16. Are there other plastic waste reductive practices that you have been observing after 

joining the online community/communities? Please list them down and rate the frequency 
of practicing them. ________________________________________________________ 

 
17. Social Media and Online Networks: Please tick a box on each line to indicate to what extent 

you agree or disagree with each of the following statements: 
 

Statement Strongly 
Agree 

Agree Neither 
Agree nor 
Disagree 

Disagree Strongly 
Disagree 

I can interact with people like me by 
on social media. 

     

I use social media to belong to a 
group with the same interests as 
mine. 

     

I have made new connections with 
other people on social media. 

     

I can meet people with the same 
advocacies me on social media. 

     



Groups on social media provides 
topics, discussions, and comments 
are typically related to the 
person/based on the content 
posted. 

     

 
18. Reasons for Joining an Online Community: Please tick a box on each line to indicate to what 

extent you agree or disagree with each of the following statements: 
Statement Strongly 

Agree 
Agree Neither 

Agree nor 
Disagree 

Disagree Strongly 
Disagree 

It allows me to follow 
recycling/plastic-free tips by other 
members. 

     

It allows me to look for scientific 
information. 

     

It allows me to look and support 
advocates. 

     

It allows me to give suggestions to 
other members. 

     

It allows me to share information 
that may be of use or interest to 
others. 

     

It allows me to influence other 
people. 

     

It gives me something to talk about 
with my friends. 

     

 
19. Applying Information from Social Media: Please tick a box on each line to indicate to what 

extent you agree or disagree with each of the following statements: 
Statement Strongly 

Agree 
Agree Neither 

Agree nor 
Disagree 

Disagree Strongly 
Disagree 

By adopting and sharing the 
recycling/plastic-free tips on groups, 
I can present to others who I am. 

     

I like when other members of the 
online community take my 
comments into account. 

     

I feel good when my comments 
prove to other members of the 
online community that I have 
knowledge about something. 

     



I try to adopt comments/feedback  
improve my reputation among other 
members of the online community. 

     

Actively sharing my recycling/ 
plastic-free tips allows me to assert 
my own identity. 

     

 
Part III. Social Media Posts on Your Newsfeed 
 

20. Imagine you see this post on your social media newsfeed 

 
 
20a. This application will allow you to express the following emotions on the messages: like ��, 
love ❤ , wow �, sad �, or angry �. How would you read to this message in social media? 
Please select on of the following options: 

 �� I like this.    ❤  I love this.   � I am amazed with this. 
 � This makes me sad.  � This makes me angry.  No reaction. 

20b. Do you consume products packed in plastic sachets? 
 Yes  No 

If yes, proceed to the next question. If no, please proceed to 20e. 
20c. How likely will you continue using products sold in sachets after seeing this post? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
20d. How likely will you avoid using products sold in sachets after seeing this post? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 



 
20e. How likely would you find this message interesting? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
20f. How likely would you open the link attached? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
20g. How likely would you share the link in social media? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
20h. How likely would you seek similar content online in the future? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
20i. How likely would you recommend the linked website to your friends? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
20j. How likely would your friends in social media be interested in the linked website? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
 

21. Imagine you see this post on your social media newsfeed  

 



21a. This application will allow you to express the following emotions on the messages: like ��, 
love ❤ , wow �, sad �, or angry �. How would you read to this message in social media? 
Please select on of the following options: 

 �� I like this.    ❤  I love this.   � I am amazed with this. 
 � This makes me sad.  � This makes me angry.  No reaction. 

21b. Do you consume bottled water (in plastic bottle)? 
 Yes  No 

If yes, proceed to the next question. If no, please proceed to 21e. 
21c. How likely will you continue using bottled water (in plastic) after seeing this post? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
21d. How likely will you avoid using bottled water (in plastic) after seeing this post? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
21e. How likely would you find this message interesting? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
21f. How likely would you open the link attached? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
21g. How likely would you share the link in social media? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
21h. How likely would you seek similar content online in the future? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
21i. How likely would you recommend the linked website to your friends? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
21j. How likely would your friends in social media be interested in the linked website? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
  



 
22. Imagine you see this post on your social media newsfeed 

 
 
22a. This application will allow you to express the following emotions on the messages: like ��, 
love ❤ , wow �, sad �, or angry �. How would you read to this message in social media? 
Please select on of the following options: 

 �� I like this.    ❤  I love this.   � I am amazed with this. 
 � This makes me sad.  � This makes me angry.  No reaction. 

22b. Do you heat food in microwavable plastic packaging? 
 Yes  No 

If yes, proceed to the next question. If no, please proceed to 22e. 
22c. How likely will you continue heating food in microwavable plastic packaging after seeing this 
post? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
22d. How likely will you avoid heating food in microwavable plastic packaging after seeing this 
post? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
22e. How likely would you find this message interesting? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 



22f. How likely would you open the link attached? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
 
22g. How likely would you share the link in social media? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
22h. How likely would you seek similar content online in the future? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
22i. How likely would you recommend the linked website to your friends? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
22j. How likely would your friends in social media be interested in the linked website? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
 

23. Imagine you see this post on your social media newsfeed 

 
23a. This application will allow you to express the following emotions on the messages: like ��, 
love ❤ , wow �, sad �, or angry �. How would you read to this message in social media? 
Please select on of the following options: 

 �� I like this.    ❤  I love this.   � I am amazed with this. 



 � This makes me sad.  � This makes me angry.  No reaction. 
23b. Do you use plastic packaged products? 

 Yes  No 
If yes, proceed to the next question. If no, please proceed to 23e. 
23c. How likely will you continue using plastic packaged products after seeing this post? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
23d. How likely will you avoid using plastic packaged products after seeing this post? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
23e. How likely would you find this message interesting? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
23f. How likely would you open the link attached? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
23g. How likely would you share the link in social media? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
23h. How likely would you seek similar content online in the future? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
23i. How likely would you recommend the linked website to your friends? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
23j. How likely would your friends in social media be interested in the linked website? 
   1 2 3 4 5 
Extremely Unlikely      Extremely Likely 
 

Thank you for completing this survey! 


