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Author & 
Year 

Location & Goal Design & 
Source of Data 

Impacts/outcomes 

Pettigrew 
et al. 
2014 
 [1] 
 

Australia. This 
study 
investigated the 
acceptability 
among drinkers 
of cancer 
warning 
statements for 
alcoholic 
beverages. 

Mixed methods. 
Six focus 
groups. 11 
cancer 
warnings. 
Tested on 2,168 
drinkers via an 
online survey. 
2014. 

Overall, responses to the cancer statements were neutral to favorable, indicating that they are unlikely to 
encounter high levels of negative reaction from the community if introduced on alcoholic beverages. Females, 
younger respondents, and those with higher levels of education generally found the statements to be more 
believable, convincing, and personally relevant. Positively framed messages, those referring to specific forms of 
cancer, and those using ‘increases risk of cancer’ performed better than negatively framed messages, those 
referring to cancer in general, and those using the term ‘can cause cancer’. 

Miller et 
al. 2016 
 [2] 

Australia. This 
study aimed to 
canvass 
responses of the 
Australian 
public to cancer 
warning labels 
on alcohol 
products.  

National survey, 
n=1,600. 2014. 

Overall, the labels were well received, with the majority (>70 %) agreeing all labels could raise awareness and 
prompt conversations about the cancer risk associated with alcohol. Around 50 % or less agreed that the labels 
could influence drinking behaviour, but larger proportions agreed that the labels would prompt them to 
discuss the issue with family and friends. Multivariate analyses demonstrated that being inclined to act upon 
warning abel recommendations in general was the most important predictor of agreement with all of the 
impact statements. 
 

Pettigrew 
et al. 
2016 
 [3] 

Australia. This 
study 
investigated the 
potential 
effectiveness of 
alcohol warning 
statements 
designed to 
increase 
awareness of 
the alcohol–
cancer link. 

National online 
survey n=1,680. 
2016. 

Of the six statements tested, Alcohol increases your risk of bowel cancer produced the highest scores across all 
outcome measures. All statements produced favourable changes in alcohol consumption intentions, including 
among high-risk drinkers.The results of the present study indicate that cancer warning statements have the 
potential to encourage drinkers to reduce their alcohol consumption. 

Blackwell 
et al. 
2018 

UK. Examine the 
influence of unit 
labels and 

Online 
between-
subjects 

Participants reported higher motivation to drink less after viewing both cancer messages and negatively 
framed messages.  
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 [4] health warnings 
on drinkers’ 
understanding, 
attitudes and 
behavioural 
intentions 
regarding 
drinking and 
examine optimal 
methods of 
delivering this 
information 
on labels.  

experiment. Age 
18+ n=1,884. 
2018. 

Clarke et 
al, 2020 
[5] 

UK. Obtain a 
preliminary 
assessment of 
the possible 
impact of (i) 
image-and-text, 
(ii) text only, 
and (iii) image-
only health 
warning labels  
on selection of 
alcoholic versus 
non-alcoholic 
drinks 

A between 
subject design 
randomized 
experiment with 
a 2 (image 
present versus 
abscent) x 2 
(text present vs 
absent) factorial 
design. On-line 
survey 6,024 
respondents 

It was concluded that health warning labels communicating the increased risk of cancers associated with 
alcohol consumption reduced selection of alcoholic versus non-alcoholic drinks. Labels displaying images had 
the largest effect 

May et al. 
2021a 
[6] 

Australia. To 
gain an 
understanding 
of how the 
Australian public 
might make 
sense of 
information 
about alcohol-
related cancer 

Qualitative 
study, seven 
focus groups, 
total n=38 

Participants expressed a negative response to the alcohol warning labels, and their talk worked to challenge 
the legitimacy of alcohol-related cancer messages, and the entities responsible for disseminating the 
information.These responses functioned to counter any implied recommendation for reduction in speakers’ 
alcohol consumption. 
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Australia. This 
study examined 
the role of 
pictorial 
warning labels 
(PWLs) featuring 
narrative 
content in 
communicating 
alcohol-related 
cancer risks. 

169 adult 
consumers were 
randomly 
assigned to two 
narrative 
pictorial 
warning labels 
(PWLs), two 
non-narrative 
PWLs, or control  

Results showed that exposure to narrative PWLs significantly increased participants’ worry about, feelings of 
risk of, and perceived severity of harm of getting alcohol-related cancer, but did not affect their comparative 
likelihood of getting alcohol-related cancer or intentions to reduce alcohol use.  
Exposure to narrative PWLs also indirectly influenced intentions through increased worry. Moreover, 
participants’ risk perceptions and intentions in non-narrative PWLs condition did not differ from those in 
narrative PWLs and control conditions.Therefore, these findings suggest that narrative PWLs are a promising 
strategy in informing consumers about the cancer risks of alcohol. 

Vallance 
et al. 
2020 
 [8] 

Yukon. To 
assessed 
consumers’ 
baseline 
knowledge of 
alcohol-related 
cancer risk, 
standard drinks, 
and low-risk 
drinking 
guidelines as 
well as levels of 
support for 
AWLs. 

Baseline survey 
(n=836) was 
conducted with 
systematically 
selected liquor 
store patrons in 
the single 
government-run 
liquor store in 
the capital city 
of Whitehorse, 
Yukon. 2017 

Overall, there was low knowledge of alcohol-related cancer risk (24.5%), limited ability to calculate a standard 
drink (29.5%), and low knowledge of daily (49.5%) and weekly (48.2%) low-risk drinking guideline limits. There 
was moderate support for AWLs with a health warning (55.9%) and standard drink information (51.4%), and 
lower support for low-risk drinking guideline labels (38.7%). 
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