Supplementary Material

Figure S1. Examples of (a) a street food vending site, and (b) a takeaway food vending site.
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p-values were calculated using Kruskal-Wallis test
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(b)
Figure S2. Customer influx, food items buying rate and number of food items purchased per customer,
in (a) street food and (b) takeaway food vending sites, throughout the day.



