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Table S1. With the keywords of ‘Halal’ and Food’ must be found the article title using the Scopus database searched on 17 March 2023, a total of 483 papers was 

recorded. In this number, there was a total of 56 papers was categorized under ‘economics, econometrics and finance’ in the Scopus database. 

N

o. 

Title Yea

r 

Perspec-

tive 

Country Type Re

f 1 Muslims’ purchase intention of halal food: Evidence from Indonesia.  20

23 

S-Ec Indonesia Re-

search 

[1] 

2 Systematic Literature Review of Halal Ethnic Foods Consumption; Health-Related Scientific; and Marketing Perspective. 20

23 

Ec 
 

Re-

view 

[2] 

3 Three decades of halal food scholarly publications: A PubMed bibliometric network analysis.   20

22 

Ec 
 

Re-

view 

[3] 

4 Enhanced knowledge sharing adoption model in the halal food industry.   20

22 

Ec 
 

Re-

search 

[4] 

5 Halal Food Certification, Financial Performance, and Sustainability Reporting: Comparative Study of Food and Beverage Firms in Malaysia and Indonesia.  20

22 

Ec Malaysia/ Indo-

nesia 

Re-

search 

[5] 

6 What drives the Halal Food and Beverage Trade? A Gravity Model Investigation.  20

22 

Ec 
 

? [6] 

7 Halal Food Prediction Using the Similarity Graph Algorithms.  20

22 

Ec 
 

Re-

search 

[7] 

8 Analysis of Gen Z Muslims’ Interpersonal Behavior in Halal Food Purchasing in Indonesia. 20

22 

Ec Indonesia Re-

search 

[8] 

9 Education for young generations on halal food audit and certification: Challenges and future prospects.  20

21 

Ec 
 

? [9] 

10 IMPLEMENTATION AND IMPACT OF A HALAL FOOD STANDARD: AN EMPIRICAL STUDY OF MALAYSIA.  20

21 

Ec Malaysia Re-

search 

[1

0] 11 Impact of Korea’s Image on Attitudes, Norms, and Purchase Intentions of Halal Foods: A Comparison Between Indonesia and Malaysia.  20

21 

Ec Korea Re-

search 

[1

1] 12 Muslim Consumers’ Attitude Toward Non-Muslim’s Halal Food Operators: Evidence from Malaysia.  20

21 

Ec Malaysia Re-

search 

[1

2] 13 Country of Origin, Religiosity and Halal Awareness: A Case Study of Purchase Intention of Korean Food. 20

21 

Ec Korea Re-

search 

[1

3] 14 The Effect of Halal Awareness on Purchase Intention of Halal Food: A Case Study in Indonesia.   20

21 

Ec Indonesia Re-

search 

[1

4] 15 Examining the engagement of young consumers for religiously sanctioned food: the case of halal food in India.  20

20 

S-Ec India Re-

search 

[1

5] 16 Determinants of the Intention to Consume Halal Food, Cosmetics and Pharmaceutical Products. 20

20 

Ec 
 

? [1

6] 17 Regulating good agriculture practices (Gaps) in enhancing sustainability of halal food: Malaysian experience. 20

20 

Ec Malaysia Re-

search 

[1

7] 18 Safeguarding halal integrity through halal logistics adoption: A case of food manufacturers.   20

20 

Ec 
 

Re-

search 

[1

8] 19 The relationship between halal factors and purchase intention of food products as moderated by word-of-mouth communications.  20

20 

Ec 
 

Re-

search 

[1

9] 20 Clustering halal food consumers: A Twitter sentiment analysis. 20

19 

Ec 
 

Re-

search 

[2

0] 21 THE ROLE OF HALAL CERTIFICATION ON PURCHASE INTENTION TOWARDS FOOD PRODUCTS FROM MENA COUNTRIES: A SEM STUDY.  20

19 

Ec MENA? ? [2

1] 22 Commodified religion: The keys to halal food?  20

19 

Ec 
 

Re-

view 

[2

2] 23 Food certification: The relationships between organic and halal certification in Malaysian food retailing.  20

19 

Ec Malaysia Re-

search 

[2

3] 24 MUSLIM CUSTOMER BEHAVIOR IN HALAL FOOD ONLINE PURCHASING. 20

19 

Ec 
 

Re-

search 

[2

4] 25 Kosher and halal regulations for nutraceutical and functional foods.  Ec 
 

? [2

5] 26 Halal Food and Muslim Tourists.  20

19 

Ec 
 

? [2

6] 27 Does religiosity really matter in purchase intention of Halal certified packaged food products? A survey of Indian muslims consumers.  20

19 

S-Ec Malaysia In-

dian 

Re-

search 

[2

7] 
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28 Religious identity, community and religious minorities’ search efforts for religiously sanctioned food: The case of halal food in non-Muslim majority mar-

kets.  
20

18 

Ec 
 

Re-

search 

[2

8] 29 Halal food consumption as perceived by the non-muslim in Malaysia. 20

18 

Ec Malaysia Re-

search 

[2

9] 30 Non-muslim consumers attitude and repurchase behaviour towards halal food: An application of buyer behaviour model.  20

18 

Ec 
 

Re-

search 

[3

0] 31 Studies on technology and halal food security: A review. 20

17 

S-Ec 
 

Re-

view 

[3

1] 32 Halal culinary tracking application at food souvenirs center based on analytical hierarchy process (AHP) method. (2017) Pertanika Journal of Social Sci-

ences and Humanities, 25 (December), pp. 51-64.  
20

17 

S-Ec 
 

Re-

search 

[3

2] 33 Supplier management in halal food supply chain: A preliminary case study.  20

17 

S-Ec 
 

Re-

search 

[3

3] 34 The roles of international entrepreneur orientation and geographical scope level to determine international performance: A case in the Malaysian Halal 

food industry.  
20

17 

Ec Malaysia Re-

search 

[3

4] 35 The concept of halal and halal food certification process in Malaysia: Issues and concerns. 20

17 

Ec Malaysia ? [3

5] 36 Sustainable food production: Insights of Malaysian halal small and medium sized enterprises.  20

16 

Ec Malaysia ? [3

6] 37 Halal food: Keeping pure and true 20

16 

Ec 
 

? [3

7] 38 Influence of the halal certification mark in food product advertisements in Malaysia.  20

16 

Ec Malaysia Re-

search 

[3

8] 39 Application of halalan tayyiban in the standard reference for determining Malaysian halal food. 20

15 

Ec Malaysia ? [3

9] 40 Halal food supply chain knowledge and purchase intention. 20

14 

Ec 
 

? [4

0] 41 Case study 4: IKEA Malaysia and the halal food crisis.    20

14 

Ec Malaysia Re-

search 

[4

1] 42 Halal food market and opportunities for logistics sector. 20

14 

S-Ec 
 

? [4

2] 43 Creating global competitiveness through culture and religion: An insight into the global strategic evolution and marketing of the halal food industry.   20

14 

S-Ec 
 

? [4

3] 44 Extenuating food integrity risk through supply chain integration: The case of halal food.   20

14 

S-Ec 
 

Re-

search 

[4

4] 45 The halal food industry. (2014) Handbook on Islam and Economic Life. 20

14 

S-Ec 
 

? [4

5] 46 Halal development and food exports: Evidence from Malaysia and the Middle Eastern Asian Countries.   20

14 

Ec Malaysia mid-

dle East 

Re-

search 

[4

6] 47 Perceptions on Halal food certification in Hat Yai, Thailand.  20

14 

Ec Thailand Re-

search 

[4

7] 48 The moderating effect of geographical scope on the relationship between managers' prior international knowledge and working experience and interna-

tional performance in the Malaysian Halal Food Industry.  
20

13 

S-Ec Malaysia Re-

search 

[4

8] 49 Export barriers to Halal food processing small and medium enterprises (SMEs) in Malaysia.   20

13 

S-Ec Malaysia Re-

search 

[4

9] 50 Business networks in halal food industries in Malaysia.  20

13 

Ec Malaysia ? [5

0] 51 Assessment of Consumers' confidence on Halal labelled manufactured food in Malaysia.  20

12 

S-Ec Malaysia Re-

search 

[5

1] 52 Knowledge on halal food amongst food industry entrepreneurs in Malaysia.   20

11 

S-Ec Malaysia ? [5

2] 53 Halal food in New Zealand restaurants: An exploratory study.   20

19 

Ec NZ Re-

search 

[5

3] 54 Halal food certification in China. (2019) The Routledge Handbook of Halal Hospitality and Islamic Tourism. 20

19 

Ec China ? [5

4] 55  Halal food: Cut-throat competition 20

09 

Ec 
 

? [5

5] 56 The demand for halal food among Muslim travellers in New Zealand.  20

03 

Ec NZ ? [5

6] Note: Ec= Economy; S-Ec= Social Economy. 
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Table S2. With the keywords of ‘Halal’ and Food’ must be found the article title using the Scopus database searched on 17 March 2023, a total of 483 papers was 

recorded. In this number, there was a total of 33 papers was categorized under ‘environmental sciences’ in the Scopus database. 

N Title Ye   Coun Type R

1 The Embodiment of Muslim Intention Elements in Buying Halal Food Products: A Literature Review. 20 S-   Re- [5

2 The Importance of Halal Certification for the Processed Food by SMEs to Increase Export Opportunities. 20 Ev   ? [5

3 Halal Food Sustainability between Certification and Blockchain: A Review. 20 S-   Re- [5

4 Adoption of analytical technologies for verification of authenticity of halal foods–a review.  20 Ev   Re- [6

5 Halal Food Prediction Using the Similarity Graph Algorithms. (2022) International Journal on Food System Dynamics, 13 (2), 165-173.  20 S-   Re- [6

6 Identification non-timber forest products as a source of halal food for village communities around the forest. (2021) E3S Web of Conferences, 332, 04001.  20 Ev   Re- [6

7 Young consumer awareness of halal food in Indonesia. (2021) E3S Web of Conferences, 332, 04004.  20 Ev Indo- Re- [6

8 Halal and safety traceability of material, production, and serving of local food in Surabaya: A review. (2021) IOP Conference Series: Earth and Environmental Science, 924 (1), 20 Ev Indo- Re- [6

9 Novel primer targeting the mitochondrial NADH dehydrogenase subunit 4 (ND4) and NADH dehydrogenase subunit 5 (ND5) for detection of porcine (Sus scrofa) DNA 20 Ev   Re- [6

1 A generalization SPARQL federated query: An initial step towards machine-readable web of data for halal food products. (2021). IOP Conference Series: Earth and Environ- 20 Ev   Re- [6

1 Philippine halal food export industry: life cycle, trends, and global outlook. (2021) E3S Web of Conferences, 316, 02044.  20 Ev Phil- ? [6

1 Halal certification impact on firms' corporate social responsibility disclosure: Evidence from the food & beverage sector in Italy.  20 S- Italy Re- [6

1 Meat and meat-based products: Challenges and opportunities in halal food security.   20 Ev   ? [6

1 The involvement of young entrepreneurs in halal food products in Kelantan. 20 Ev Ma- Re- [7

1 Comparison halal food regulation and practices to support halal tourism in Asia: A review. 20 Ev Asia Re- [7

1 Integration of Halal Assurance System (HAS) in the Integrated Management System (IMS) to support food industry performance: A review. 20 Ev   Re- [7

1 Bill of material analysis framework of food menu to increase raw material inventory efficiency and halal food inspection of culinary business.  20 Ev   ? [7

1 An investigation of the aspects affecting non-Muslim customers’ purchase intention of halal food products in Jakarta, Indonesia.  20 Ev Indo- Re- [7

1 Halal food performance and its influence on patron retention process at tourism destination.  20 Ev   Re- [7

2 Characterization of aflatoxin b1 biomarkers as preference for antitoxin candidates for biosensors for halal food supply. 20 S-   Re- [7

2  Determination of Consumer's Willingness to Pay for Halal Food.  20 Ev   Re- [7

2 Concept of halal food development to support halal tourism: A review.   20 Ev   Re- [7

2 Triplex PCR for halal authentication of processed food: Development and Characterization.  20 Ev   Re- [6

2 An analysis of food waste from a flight catering business for sustainable food waste management: A case study of halal food production process.  20 Ev   Re- [8

2 Halal food security: Forensic and laboratory management.  20 Ev   ? [8

2 An analysis of legal protection of halal and thoyib food consumers in court judgments.  20 Ev   Re- [8
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2 Design O2O recommendation system for halal food product (HFP) using rule-based user activities.  20 S-   Re- [8

2 Halal food Certification in the UK and its impact on food businesses: A review in the context of the European Union. 20 Ev EU Re- [8

2 Halal compliance decisions by food suppliers based on analytic hierarchy process.  20 S-   ? [8

3 Islamic tourism: Beyond than just halal food and a place for prayer.  20 Ev   ? [8

3 Increasing production and eliminating waste through lean tools and techniques for Halal food companies.  20 S-   Re- [8

3 Environmental concern in managing halal food supply chain.   20 Ev   ? [8

3 Challenge of the Halal food certificate for food marketing: Implications from the local branding strategy of Thailand.  20 S- Thai- ? [8

Note: S-Ev= Social Environment; Ev= Environment. 

 

 

 

Table S3. With the keywords of ‘Halal’ and Food’ must be found the article title using the Scopus database searched on 17 March 2023, a total of 483 papers was 

recorded. In this number, there was a total of 82 papers was categorized under ‘social sciences’ in the Scopus database. 

N Title of paper Ye Per- Country Type Re

1 Muslims’ purchase intention of halal food: Evidence from Indonesia.  20 S-Ec Indonesia Research [1] 

2 Examining the engagement of young consumers for religiously sanctioned food: the case of halal food in India.  20 S-Ec India Research [15

3 Does religiosity really matter in purchase intention of Halal certified packaged food products? A survey of Indian muslims consumers 20 S-Ec Malaysia In- Research [27

4 Studies on technology and halal food security: A review.  20 S-Ec   Review [31

5 Halal culinary tracking application at food souvenirs center based on analytical hierarchy process (AHP) method.  20 S-Ec   Research [32

6 Supplier management in halal food supply chain: A preliminary case study.  20 S-Ec   Research [33

7 Halal food market and opportunities for logistics sector. 20 S-Ec   Research [42

8 Creating global competitiveness through culture and religion: An insight into the global strategic evolution and marketing of the halal 20 S-Ec   Research [43

9 Extenuating food integrity risk through supply chain integration: The case of halal food. 20 S-Ec   Research [44

10 The halal food industry. (2014) Handbook on Islam and Economic Life 20 S-Ec   Review [45

11 The moderating effect of geographical scope on the relationship between managers' prior international knowledge and working ex- 20 S-Ec Malaysia Research [48

12 Export barriers to Halal food processing small and medium enterprises (SMEs) in Malaysia.  20 S-Ec Malaysia   [49

13 Assessment of Consumers' confidence on Halal labelled manufactured food in Malaysia.  20 S-Ec Malaysia Research [51

14 Knowledge on halal food amongst food industry entrepreneurs in Malaysia.  20 S-Ec Malaysia Amongst Food Industry Entre- [52

15 The Embodiment of Muslim Intention Elements in Buying Halal Food Products: A Literature Review.  20 S-Ev   Review [57

16 Halal Food Sustainability between Certification and Blockchain: A Review.  20 S-Ev   Review [59

17 Halal Food Prediction Using the Similarity Graph Algorithms.  20 S-Ev   Research [61
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18 Halal certification impact on firms' corporate social responsibility disclosure: Evidence from the food & beverage sector in Italy. 20 S-Ev Italy Research [68

19 Characterization of aflatoxin b1 biomarkers as preference for antitoxin candidates for biosensors for halal food supply.  20 S-Ev   Research [76

20 Design O2O recommendation system for halal food product (HFP) using rule-based user activities. 20 S-Ev   Research [83

21 Halal compliance decisions by food suppliers based on analytic hierarchy process.  20 S-Ev   Research [85

22 Increasing production and eliminating waste through lean tools and techniques for Halal food companies.  20 S-Ev   Research [87

23 Challenge of the Halal food certificate for food marketing: Implications from the local branding strategy of Thailand. 20 S-Ev Thailand Research [89

24 The characteristics of halal and non-halal food territories in multilayered mapping of Jakarta’s Chinatown urban foodscape.  20 S Indonesia Research [90

25 Halal food anxiety in a non-Muslim destination: the impact on the psychological well-being of Muslim travelers during the quarantine 20 S China Research [91

26  “Food unites us… not anymore!?” Indonesian pilgrims eating kosher and halal in Jerusalem.  20 S Israel ? [92

27 Urban food environments and cultural adequacy: the (dis)assemblage of urban halal food environments in Muslim minority contexts. 20 S   Research [93

28 Mining halal food search pathways down the Wikipedia’s rabbit hole.  20 S     [94

29 Effect of alternative preservatives on the quality of rice cakes as halal food.  20 S   Research [95

30 Online Traceability of Halal Food Information to Protect Muslim Consumers in the Cyber Era.  20 S   Research [96

31 Exploring social media marketing strategies in small and medium enterprises (SMEs) of the halal food industry. 20 S   Research [97

32 Desired Muslims: Neoliberalism, halal food production and the assemblage of Muslim expertise, service providers and labour in New 20 S Brazil and Research [98

33 Stereotyping Halal Food and Eating Halal Food in a South Korean Context. 20 S South Korea Research [99

34 Theoretical thought of Legal Regulation of Halal Food.  20 S     [10

35 Knowledge of halal Foods by University Students Enrolled in a Dietitian Training Course in Japan.  20 S Japan Research [10

36 Halal for all: Geo spatial tourism of halal food stalls in Muslim minority tourist destinations. 20 S   Research [10

37 Spatial and temporal changes in Halal food sales and consumption. A case study of the city of Dearborn, Michigan. 20 S USA Research [10

38 Muslim tourists’ purchase intention of halal food in Spain.  20 S Spain Research [10

39 Blood, body and belonging: the geographies of halal food consumption in the UK.  20 S UK Research [10

40 Halal food in the tourist destination and its importance for Muslim travellers.  20 S   Research [10

41 Halal food tourism: Perceptions of relevance and viability for South African destinations. 20 S South African Research [10

42 Extraction, and characterization of carotenoids from 11 allelopathic plant species as potential halal food colorants and active pharma- 20 S   Research [10

43 Global halal food discourse on social media: a text mining approach. 20 S   Research [10

44 Managing the symbolic power of halal meat in Swedish preschools: Food for thought in discussions on diversity.  20 S Sweden Research [11

45 Perception of non-muslim manufacturers towards halal food supply chain in Malaysia.  20 S Malaysia Research [11

46 The Promotional Language of the Halal Food Industry: Some Preliminary Findings.  20 S   Research [11

47 "Siri is alligator halal?": Mobile apps, food practices, and religious authority among American Muslims.   20 S USA Research [11

48 Optimal design for the Halal food logistics network.  20 S   Research [11
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49 Halal food security: Forensic and laboratory management.  20 S   Research [11

50 Evaluation of the business excellent implementation among halal certified food manufacturers in Malaysia. 20 S Malaysia Research [11

51 Halal food industry in Southeast Asia's Muslim majority countries: A reference for non-Muslim countries.  20 S SEA Research [11

52 Impact of halal food certification on restaurant business in Indonesia: The mediating role of ethical compliance.  20 S Indonesia Research [11

53 Halal food certification for improving the competitiveness of small and medium enterprises.  20 S   Research [11

54 Halal virtual inspection requirements for food premise inspection process towards the virtualization of Malaysia Halal certification 20 S Malaysia Research [12

55 Shariea As Taboo of Modern Law: Halal Food, Islamophobia, and China.  20 S China ? [12

56 Acculturation of halal food to the American food culture through immigration and globalization: A literature review.   20 S USA Review [12

57 Managing demand growth for halal food. (2018) Fulfilling The Trust: 50 Years Of Shaping Muslim Religious Life In Singapore. 20 S Singapore ? [12

58 Controversial aspects of religious freedom in Spain and Europe: Halal food and casher.  20 S Spain ? [12

59 Halal chops and fascist cupcakes: On diversity and the weaponisation of food.  20 S   ? [12

60 Halal foods discourse and constructing Muslim identities in Japan.  20 S Japan ? [12

61 An adoption of halal food recognition system using mobile Radio Frequency Identification (RFID) and Near Field Communication 20 S   Research [12

62 Legal conditions and controls for halal food Experience Indonesia.  20 S Indonesia ? [12

63 Halal food regulations in Malaysia: Concept and compliance.  20 S Malaysia ? [12

64 The usage of social media as an information seeking tool of Halal food products.  20 S   ? [13

65 The Concept of Halal Food in Sharia Perspective and Product Responsibility of Halal Industry.   20 S   ? [13

66 An attempt to apply actor-network theory to halal food production and supply in Japan.  20 S Japan Research [13

67 The efficiency of halal processed food industry in Malaysia. 20 S Malaysia ? [13

68 Muslim food consumption in China: Between qingzhen and halal.  20 S China ? [13

69 Who owns halal?: Five international initiatives of halal food regulations.  20 S   ? [13

70 Application of halalan tayyiban in the standard reference for determining Malaysian halal food.  20 S Malaysia Research [13

71 Islamic tourism: Beyond than just halal food and a place for prayer.   20 S   ? [13

72 Customer perceptions on Halal food quality towards their revisit intention: A case study on Chinese Muslim restaurants.   20 S China Research [13

73 Strict Liability Food Law and Halal Slaughter.  20 S   ? [13

74 Rye bread and halal: Enregisterment of food practices in the primary classroom.  20 S   ? [14

75 Halal on the menu?: Contested food politics and French identity in fast-food.  20 S   ? [14

76 Halāl food and products in Malaysia: People's awareness and policy implications.  20 S Malaysia Research [14

77 Species Authentication Methods in Foods and Feeds: The Present, Past, and Future of Halal Forensics.  20 S   Review [14

78 Globalization: Explaining the dynamics and challenges of the halāl food surge.  20 S   ? [14

79 Halal food and tourism: Prospects and challenges.  20 S   ? [14
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80 Illegal Labelling and Sales of Halal Meat and Food Products. 20 S   ? [14

81 Production of halal food: Practices of muslim small enterprises in Malaysia.  20 S Malaysia ? [14

82 Introduction Halal pizza: Food and culture in a busy world. 20 S   ? [14

Note: S= Social; S-Ec= Social economy; S-Ev= Social Environment.  
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