Supplementary Table 1: Behaviour descriptions given to broader community participants. For full survey please contact authors.

Community Behaviour Summary Additional description included for survey participants
Classification




or household cleaning products that do
promote antimicrobial agents.

waste stream may contribute to AMR. Local councils often provide a service to
safely dispose of the cleaning products, or at least know where residents can go to
safely dispose of them.

lobbying for change

Lobby the regulator, or product
manufacturer, against antimicrobial
marketing.

Cleaning product companies use antimicrobial marketing as a strategy to increase
sales, resulting in increased use of these products, which may increase AMR as their
products contain antimicrobial agents.

Lobby the regulator, or product
manufacturer, to remove antimicrobial
agents from their cleaning products.

Cleaning product companies can avoid using antimicrobial agents in their cleaning
products.

Lobby supermarkets to only sell
“antibiotic free” meat products.

Agricultural practices (e.g., overuse of antibiotics with livestock, through feeding
practices or otherwise) can contribute to AMR. Lobbying supermarkets may help
prevent the impact of these practices reaching the consumer, and may result in
changing agricultural practices.

stopping the spread of
bacteria

Wash your hands regularly.

Although regular hand washing may not directly prevent the development of AMR, it
does help stop the spread of resistant microbes.




