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Abstract: Workplace gossip, a ubiquitous organizational behavior broadly defined as talking about
an absent target in an evaluative way, has received increasing scientific attention over the past few
years. The complexity and dynamism of the workplace gossip phenomenon create challenging
research conditions such that studies focusing on the allegedly same type of workplace gossip can
produce differential findings. To address this problem and better align theory and methodology, our
manuscript first proposes a framework of workplace gossip that accounts for the interdependencies
of the context-embeddedness and dynamism of workplace gossip. Guided by this framework, we
systematically evaluate extant workplace gossip research, spanning a total of N = 104 empirical re-
search articles. Highlighting current methodological challenges that indicate a neglect of the dynamic
nuances and contexts of workplace gossip, we argue that previous organizational research painted an
overly simplistic picture of workplace gossip. By looking beyond traditional organizational research
designs, we derive recommendations to advance research on workplace gossip and, ultimately, to
establish it as a complex and dynamic social interaction behavior.

Keywords: workplace gossip; informal communication; theory-method alignment; systematic review;
conceptual work

1. Introduction

Workplace gossip—evaluative talk between two or more members of an organization
about an absent third party of the same organization—is a key component of organizational
life [1-4]. Depending on job rank, gossip accounts for up to 20% of all work emails [5],
and more than 90% of the workforce engages in gossip [6]. As a specific form of informal
communication, gossip is a vessel for fast information exchange, and for making sense of
ambiguous situations, establishing or maintaining social norms, creating or increasing social
bonds, or coping with stress [7-9]. In light of the new ways of working, these important
social functions of gossip gain relevance, as they can help people to navigate and deal with
increasingly high degrees of volatility, uncertainty, complexity, and ambiguity (VUCA).
The sudden global shift toward remote work due to the Covid-19 pandemic [10] has further
highlighted the importance of effective informal communication channels and their use to
maintain a sense of belongingness [11-13]. This focus has underscored workplace gossip
as an important organizational behavior. Indeed, workplace gossip has become a popular
research topic among scientific scholars and practitioners, with a substantial increase over
the past few years in empirical studies (e.g., [14-17]).

Notwithstanding its social functions and benefits, previous empirical work has also
linked workplace gossip to a range of detrimental consequences for individuals, teams,
and organizations as a whole (e.g., decreased well-being, knowledge-hiding behavior, or
reduced organizational citizenship behavior; [15,18,19]). Reflecting these differential empir-
ical findings, recent efforts to distill defining features of workplace gossip (e.g., [3,20,21])
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and integrate empirical findings (e.g., [22,23]) have illustrated that workplace gossip is a
complex construct to study. As a dynamic behavioral process involving at least three people
(i.e., the sender, the receiver, and the target of gossip), gossip is highly influenced by context,
varies in content (e.g., positive or negative valence), and can thus be conceptualized and
assessed in myriad ways (e.g., [22,23]). Recent integrative works in this area [20,22,23] have
provided first critical insights into the definitional features, antecedents, functions, and
consequences of workplace gossip and revealed critical research gaps. However, we argue
that the scholarly conceptualization and empirical understanding of workplace gossip have
so far only scratched the surface of the complexity of this social interaction phenomenon.

Our current paper augments knowledge and refines the future research agenda for
workplace gossip along three key themes. First, workplace gossip research has always
been multidisciplinary, as indicated by Sun et al. [22], who reviewed the gossip literature
published in both organizational and psychological journals. However, the workplace
gossip literature is also deeply rooted in other research disciplines, such as communication
studies (e.g., [24]) or ethnographic studies (e.g., [25]). We believe that, to advance workplace
gossip research, mutual understanding, sharing, and combining research approaches across
various disciplines are crucial. Thus, in our work, we do not exclude empirical studies
based on their research area but rather review and integrate workplace gossip studies
across a greater variety of research streams to identify new possibilities for future research.

Second, as a behavioral process, workplace gossip is inherently influenced by the
context in which it occurs [26]. An important distinction in this regard concerns dyadic
or group interactions. Although recent integrative works have adopted a multilevel per-
spective of workplace gossip and its correlating variables (i.e., individual, interpersonal,
and organizational levels; [22,23]), they have not differentiated between dyadic and group
settings. As dyadic and group contexts can differ greatly [27], accounting for the group
context is important in reviewing and conducting workplace gossip research. Moreover,
our conceptual framework includes the most proximal context surrounding the gossip
phenomenon—the conversational context. Since workplace gossip is in its essence a com-
munication behavior, conversational factors, such as the communication channel or setting,
can shape the workplace gossip that is exchanged, such as its subtlety or content [24].

Third, a theoretical account of the workplace gossip phenomenon and its subsequent
operationalization in empirical work requires a consideration of the temporal features
of workplace gossip. Differentiating between various degrees of temporal granularity in
measuring workplace gossip may influence our understanding of the workplace gossip
phenomenon. Specifically, we propose a theoretically derived conceptual framework of
workplace gossip that: (1) accounts for the interplay of contextual conditions at several
organizational levels (including a differentiation between dyadic and group contexts);
(2) adds the conversational context as an important additional level to account for contex-
tual factors during a gossip conversation; and (3) considers time as a crucial element to
capture and differentiate between highly granular behavioral nuances and more coarse
accumulations of workplace gossip. We consider these distinctions in a two-dimensional
conceptual model that reflects the complexity and dynamism of the workplace gossip phe-
nomenon and allows us to evaluate the alignment of workplace gossip conceptualization
and operationalization in previous research.

To ensure that theoretical contributions are advanced and backed up by a strong
empirical basis, it is paramount that operationalizations align with the conceptualization
of workplace gossip. While [22] provided an extensive summary of workplace gossip
measures, a critical and thorough evaluation of how they align with the conceptualization
in empirical studies on workplace gossip of any discipline has been missing to date. To
this end, we use our conceptual framework of workplace gossip as a theoretical lens to
systematically evaluate how the methodologies utilized in the extant research align with the
complexity and dynamism of workplace gossip. Synthesizing previous multidisciplinary
findings allows us to uncover two current methodological challenges that indicate a neglect
of the complexity and dynamism of the behavioral processes of workplace gossip. We
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Gossip layers

provide recommendations to address these challenges and advance innovative and inter-
disciplinary future research. Ultimately, we aim to encourage scholars to conceptualize and
empirically capture workplace gossip as a complex and dynamic organizational behavior
embedded in social interactions.

2. Conceptualizing Workplace Gossip as a Multilayer Social Phenomenon

Workplace gossip is a distinct organizational construct [1,22]. In their review of gossip
more broadly (i.e., not specifically workplace gossip), Dores Cruz et al. [20] proposed
four defining features of gossip: (1) an interpersonal phenomenon involving at least three
people (i.e., the sender, receiver, and target); (2) an absent or unaware target; (3) a positive,
negative, or neutral valence of the gossip content; and (4) informality. These four features
naturally extend to gossip in the workplace as well. However, at its very core, gossip
is defined as talk (e.g., [1,3]) and as “a type of conversation that occurs as a function of
social dynamics requiring social interactions among individuals” [28] (p. 76). Thus, an
additional fifth defining feature of workplace gossip is that it is, in its essence, an interactive
communication and organizational behavior with people actively gossiping [22]. As such,
workplace gossip is shaped not only by context [26] but also by temporal factors and can
be assessed at different temporal scopes.

To further carve out the complexity and dynamism of workplace gossip, we introduce
the granularity and layers of workplace gossip as conceptual dimensions that have important
implications for the measurement of workplace gossip. Integrating granularity and layers
and their intricate interdependencies, we propose a dynamic, multilayer conceptual frame-
work of workplace gossip (see Figure 1). In this model, we consider workplace gossip along
different degrees of granularity: gossip events, gossip episodes, gossip conversations, and
accumulated gossip conversations. Furthermore, we view workplace gossip as embedded
in interrelated layers: the conversational layer, the individual layer, the interpersonal layer
(i.e., further differentiated between a dyadic layer and a group layer), and the organizational
layer. Note that there may be more layers of context beyond the organizational boundaries,
such as societal culture or the historical time period. Consistent with the purpose of this
paper, however, we focus on workplace gossip within an organization and accordingly
assume that workplace gossip is embedded within four interconnected layers of context.

Organizationallayer (e.g., organizationalclimate)

Interpersonalgroup layer (e.g., group cohesion)

Interpersonaldyadic layer (e.g., workplace friendships)

Individual layer (e.g., personality)

Conversationallayer (e.g., setting, mode)

Gossip core : Other !
: 1
(e.g.,valence, + . behavior
b 2R [l e d i g [
content, functions) i (eg, task ;
i planning) | see

e S S as g 1

Gossip events Ll sodem it

Gossip episode

: Gossip conversation

Gossip granularity

Figure 1. Multilayer conceptual framework of workplace gossip as a dynamic social interaction
phenomenon.
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2.1. Granularity of Workplace Gossip

With the fifth defining feature, we point to the dynamic behavioral dimension of
gossip—or rather, the communicative activity of gossiping. If we want to understand
gossip as a behavior and the social exchange that informs gossip, we believe it is crucial to
distinguish the degree of granularity at which researchers locate gossip. By granularity, we
mean the level of resolution or the thickness of the (microscopic to macroscopic) lens used
to investigate workplace gossip. Workplace gossip research has the potential to uncover
different behavioral dynamics and interrelations, depending on the degree of granularity.
As with other ubiquitous organizational behaviors (e.g., leader-follower interactions; [29]),
investigating workplace gossip at a microscopic level (i.e., single statements) provides
different insights from investigations of workplace gossip at a macroscopic level (i.e.,
workplace gossip extent over the past months). Thus, it is crucial to choose a method that
provides an appropriate degree of resolution (see Klonek et al. [30] for an extensive review
of high-resolution methods).

2.1.1. Gossip Events

Adopting a social interaction lens, the most fine-grained observations of workplace
gossip with the highest level of resolution concern gossip events, in which the smallest
unit is a single statement that represents a complete thought (cf. sense units [31]). Gossip
events may alternate in valence, content, and functions and are essentially the behavioral
expressions of gossip, hence gossiping. As an example of a gossip event, consider a
situation in which Sarah talks to her colleague Charlie about their absent colleague lan:
“I can’t believe that Ian is late again for our meeting. This is so disrespectful”. Assessing
workplace gossip at the event level could, for example, provide insights into the emergence
of gossip behavior, fine-grained sequential patterns of workplace gossip, or workplace
gossip emergence and its relation to physiological arousal.

2.1.2. Gossip Episodes

Compared to gossip events, a slightly less granular consideration of workplace gossip
concerns gossip episodes [32], which we define as temporal sequences of gossip events
during a conversation. Based on their attributional process model of workplace gossip,
Lee and Barnes [32] argued that, within a gossip episode, the gossip may be reciprocated
by the gossip receiver. Thus, the gossip sender may change within a gossip episode, as
the conversational partners take turns gossiping. For example, Charlie might respond to
Sarah’s gossip statement with: “I know. I'm also kind of annoyed. But I heard that Ian is a
single parent and has a lot on his plate right now with finding a long-term babysitter, so I
wouldn’t be too hard on him”. This back-and-forth gossip would be considered a gossip
episode. Assessing gossip at the episodic level could, for example, provide insights into
how workplace gossip during a conversation may relate to emotional contagion processes
in a group conversation.

2.1.3. Gossip Conversations

Gossip events and episodes occur within the larger context of a gossip conversation.
During a conversation, many different topics can be discussed. In our example, Charlie
and Sarah may switch from topic to topic. After ending this particular gossip episode, they
change the topic and talk about their work tasks (“So anyway, what’s on your agenda for
today?” “Oh, the usual grind, and I have to talk to HR today about my request for time
off.”), but they may come back to gossiping throughout the conversation about Ian or about
other members of their organization (“Speaking of time off, did you hear that Janet was in
Finland over the holidays? She went on a dog sledding tour. So cool!”).

Investigating gossip conversations can, for example, provide insights into the effects
of workplace gossip on the status of the individuals engaging in gossip [33]. Evidently,
assessing workplace gossip at the conversational level comes with some information loss.
Since gossip can quickly shift between topics, valences, and other communication behaviors,
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a whole conversation comprising only negative gossip is likely rather uncommon. Although
the degree of granularity decreases from gossip events over gossip episodes to gossip
conversations, at each of these three levels, a specific gossip situation can be assessed in
situ (e.g., by direct observation [25]), retrospectively (e.g., by applying critical incident
techniques [34]), or fictionally (e.g., using scenario-based experiments [35]).

2.1.4. Accumulated Gossip

Many studies have assessed gossip as something that manifests or accumulates over
time (e.g., over the past six months [36]). In the example above, Sarah and Charlie gossip
about their colleagues Ian and Janet. Over time, they may start to regularly discuss their
colleagues. At first, these discussions only happen during their private meetings behind
closed doors. However, over time, they start to gossip in larger group settings as well (e.g.,
over lunch) with other colleagues and about a variety of other people (both positively and
negatively). Thus, over time, gossip behavior accumulates and yields general states of
workplace gossip that may contribute to an overall gossip climate in an organization. As
these gossip states are an accumulation of many different gossip situations, they could only
be assessed retrospectively (e.g., in the past six months) or in general (e.g., without giving
any reference point of time). Accumulated gossip conversations, when combined with the
suitable methodology (e.g., longitudinal studies), could provide insights into how a gossip
climate develops over time in a team and whether there are key factors that may inhibit the
emergence of a gossip climate [22].

2.2. Layers of Workplace Gossip

Because it is embedded in the flow of communication between at least two conversa-
tional partners, we understand gossip as a dynamic communication behavior. Like other
communication activities, gossip is highly influenced by context [21,26,37]. The group com-
munication literature argues that “context is not a single influence, but multiple influences
at various levels of abstraction that jointly work together to create influence” [38] (p. 34).
Accordingly, previous theoretical and empirical work on gossip has also argued that there
is more than one level of context—or what we call gossip layers—that interrelates with
workplace gossip (e.g., [3,32,39,40]), meaning that there are multidirectional relationships
between the different layers and workplace gossip. Previous integrative work on gossip
research has distinguished among organizational, interpersonal, and individual layers
(e.g., [22,23]). We further differentiate the interpersonal layer to account for differences
between dyadic and group settings. Moreover, we propose an additional layer that reflects
the conversational nature of the gossip phenomenon.

2.2.1. Organizational Layer

The organizational layer includes variables such as organizational justice [18], organi-
zational trust [41], or organizational change [26]. In our example, all colleagues work in an
organization with many opportunities for informal communication. Since the organization
has only recently undergone a change in team constellations and management, shared
work norms and values (e.g., punctuality) still need to be formed and maintained. With
the regular negative gossip about meeting lateness, the organizational norm of meeting
punctuality is slowly established. This relationship can be multidirectional, meaning that
workplace gossip can also affect the organizational context at large. Such an outcome would
be the case when gossiping becomes a regular daily occurrence across the organization and
shapes a “gossipy” climate [23]. This climate could become harmful for the organization at
large, for example, by potentially decreasing organizational performance via increasing
employee turnover intentions.

2.2.2. Interpersonal Layer—Dyads and Groups

Previous work did not differentiate between interpersonal dyadic contexts and inter-
personal group contexts. This omission is problematic because the two contexts (i.e., dyadic
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vs. group) are distinct and entail major differences [27]. Thus, in our framework, we further
subdivide the interpersonal layer into an interpersonal dyadic and an interpersonal group
layer. The interpersonal dyadic layer includes phenomena such as relationships among
two members of the gossip triad (e.g., friendships between gossipers [42]) or interpersonal
behaviors (e.g., receiver-helping behavior toward the sender [35]). The interpersonal group
layer includes variables such as group cohesion (e.g., [43]), group norms (e.g., [44]), or
group characteristics (e.g., tenure diversity [28]). In our example, Sarah and Charlie are
not only colleagues but also workplace friends. Sarah and Ian, however, do not have a
close relationship. Sarah trusts Charlie and knows that gossiping negatively about Ian with
Charlie does not pose a reputational concern for her, even though negative gossiping is
against the existing norms in their work group. She trusts that Charlie will not tell Ian
about her gossiping behavior. After regularly engaging in negative gossip together, the
workplace friendship between Sarah and Charlie grows stronger, while the overall group
norm that negative gossip is socially unacceptable diminishes.

2.2.3. Individual Layer

The individual layer includes individual characteristics, such as personality traits (e.g.,
trait mindfulness [45]), individual beliefs (e.g., just world beliefs [46]), or gossip motives
(e.g., information exchange or negative influence [47]). For example, Sarah may have a
higher sensitivity for injustice, which is why she perceived lan’s constant meeting lateness
as disrespectful and unjust. She was irritated and wanted to vent her negative emotions.
After the gossip episode about Ian, she may have felt short-term emotional relief.

2.2.4. Adding Another Layer: The Conversational Layer

Extending the previous perspective of gossip as a context-embedded phenomenon
(e.g., [23]), we add the conversational layer as the most acute and proximal social context,
including information about conversational characteristics. Research has shown that gossip
conversations are critically influenced by who and how many people are present in the
conversation (e.g., a dyad or a group [6,21]) or by what the mode of communication is (e.g.,
face to face or over the phone [24]). This suggests that the conversational layer is necessary
for understanding gossip and its associations at other layers of the model. To return to
the specific gossip example above, in this particular conversation, only Sarah and Charlie
were present (i.e., dyadic gossip setting), and they talked face to face during their private
meeting (i.e., face-to-face gossip mode).

2.3. The Core: Gossiping Characteristics

Embedded in these layers, gossiping happens. Here, we include the characteristics
of the gossip that is exchanged, such as valence (e.g., positive or negative), content (e.g.,
job-related or personal topics), functions of gossip (e.g., emotion venting), and other
characteristics, such as gossip veracity. Again, gossip is both shaped by and shapes the
various layers of gossip in our model. In our example, even though Sarah and Charlie work
in a group with persisting norms against gossiping, they, on the other hand, agree with
the organizational value of punctuality, they both share a trusted relationship, and they
happen to be in a dyadic, face-to-face setting. Thus, Sarah uses this moment to vent her
negative emotions by negatively gossiping about Ian. The negative gossip, as opposed to
positive gossip, may strengthen the bond between Sarah and Ian even further.

3. Methods

Using our proposed conceptual multilayer framework, we conducted a preregis-
tered systematic review of the extant workplace gossip research following the PRISMA
guidelines [48] (https:/ /osf.io/ksmqf, accessed on 1 January 2023). We do not intend to
summarize and integrate antecedents, functions, and consequences of workplace gossip
(for integrative works, see Sun et al. [22] and Wax et al. [23]), nor is it our intention to build
consensus toward a broader definition of gossip (see Dores Cruz et al. [20]). Rather, build-
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ing on and extending these previous works, we seek to gain insights into the interplay of
the conceptualization and operationalization of workplace gossip. By contrasting different
methodological approaches and the insights gained regarding the layers and granularity of
gossip, we aim to identify opportunities for future research and theory development.
First, we conducted a comprehensive search in online literature databases (Web of
Science, PsychINFO, and EBSCO) for peer-reviewed journal articles published through
11 January 2023. We searched for the combined keywords related to gossip (i.e., “gos-

FY/A7] 7

sip*”, “informal talk”, “malicious talk”, “personal talk”, “rumor”, “rumour”, “chit*chat”,
“hearsay”, “slander”) and work (“work*”, “job*”, “organization*”, “office”, “business”).
Next, we reviewed the reference lists (backward search) and citing literature (forward
search) of the influential articles in the field (articles on workplace gossip or gossip with
more than 50 citations based on Web of Science; e.g., [1]) and of recent integrative work
(e.g., [22,23]). This search yielded 3069 unique articles. Each article was initially evaluated
based on its title and abstract.

We examined the full texts of 342 remaining articles to check whether they met our
inclusion criteria. To be included in our review, articles needed to: (1) be empirical (i.e.,
quantitative or qualitative studies); (2) be published in English; (3) focus on workplace
gossip (i.e., investigating workplace gossip as a standalone construct and variable of
interest); and (4) investigate samples consisting of adults with work experience or adult
student samples in a simulated work context. Further, because there is some conceptual
overlap between workplace gossip and related constructs (e.g., workplace rumor; for an
overview, see Sun et al. [22]) the articles also needed to meet our working definition of
workplace gossip: an exchange of evaluative information at work about colleagues and /or
clients who are not present [1].

Ultimately, 104 journal articles comprising a total of 139 individual empirical studies
met our inclusion criteria and formed the basis for our review (see Supplementary Material
Figure S1 for a flow diagram of the selection process). Note that the number of articles and
studies varies due to several multi-study papers, of which some studies from the same
papers may have met our inclusion criteria, while others did not. In the following, when
stating relative frequencies, we refer to the single studies instead of the articles. Two coders
then thoroughly extracted information about the conceptualization and operationalization
of workplace gossip and organized the final studies based on our proposed conceptual
framework (Figure 1). Table 1 summarizes the frequencies of the methodologies across
the studies. Table 2 provides a summary of all included articles and the applied analytical
approach, the assessed degree(s) of granularity of gossip, and the assessed layer(s) of gossip
for each included article.

Table 1. Frequency of methodologies across all workplace gossip studies.

Methodology % Examples
Gossip level
Specific 25.90
Events 1.43 [25]
Episodes 0.72
Conversation 24.46 [49]
Unspecific
Aggregated gossip (past) 53.24 [50]
Aggregated gossip (general) 27.34 [51]
Unclear 1.43 [52]
Time reference
In situ 4.32 [25]
Fictional (scenario-based) 12.95 [15,17]
Past (past year—past day) 58.99 [53,54]
General 24.46 [16,55]

Unclear 4.32 [52]
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Table 1. Cont.

Methodology % Examples
Gossip layers
Gossip characteristics 48.20
Valence (pos vs. neg) 33.09 [56]
Content 12.23 [57]
Functions 15.83 [7]
Other 5.04 [35]
Conversational layer 20.86
Mode specified 17.99 [24]
Setting specified 18.71 [15,34]
Individual layer 82.01 [58]
Interpersonal layer 55.40
Dyadic 34.53 [59]
Group 35.25 [14]
Organizational layer 23.02 [60]
Conceptualized valence of WG
Positive and negative 81.29 [1,61]
Only negative 1.43 [62]
Not specified 17.27 [57,63]
Operationalized valence of WG
Positive and negative 37.41 [14,64]
Only negative 40.29 [58,65]
Only positive 2.88 [66]
Not specified 19.42 [47]
Analytical approach
Quantitative 82.73 [67]
Network analysis 5.04 [68]
Qualitative 10.79 [24]
Mix 1.43 [35]
Study design
Cross-sectional 28.06 [69,70]
Time-lagged 43.88 [71,72]
Longitudinal 11.51 [26,60]
Experimental 16.55 [73]
Operationalization of WG
Survey 76.26 [74,75]
Interview 791 [76,77]
Scenarios 12.95 [15,78]
Critical Incident Technique 791 [46,79]
Video recordings 1.43 [25,80]
Other ethnographic sources 3.60 [81,82]
WG variable in research model
v 61.87 [83,84]
DV 23.02 [43,44]
Moderator 6.47 [59,65]
Mediator 2.16 [51,85]
Focus on gossip only 12.23 [57,82]
Focus triad
Sender 40.29 [7,53]
Receiver 9.35 [46,54]
Target 29.50 [58,71]
Outside observer 2.16 [15,76]
Mix/Unclear 18.71 [57,63]

Note. WG = workplace gossip, IV = independent variable, DV = dependent variable, LMX = leader-member
exchange. Note that the percentages within each category (e.g., time frame) do not necessarily add up, as more
than one code (e.g., past and general) could be coded. Note that, for calculating the percentages, we referred to

the single studies (N = 139) instead of the (sometimes multi-study) articles.
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Table 2. Summary of included studies in review with information about analytical approaches and
assessed gossip granularity and layer(s).

Analysis Gossip Granularity Gossip Layers

Network analysis
Qualitative
Gossip characteristics

Valence
Setting

Mix

Conversation
Aggregated (past)
Unclear

Functions
Conversational
Interpersonal
Dyadic

Group
Organizational

Event
Episode
Content
Other

Mode

Aboramadan et al. (2021) [51]

x|
>
x|
x|

Aghbolagh et al. (2021) [86]

Ahmad et al. (2019) * [62]

>

X X = > Aggregated (general)

>
>
>
> X
> >
>

Altuntas et al. (2014) [74]

Babalola et al. (2019) [58]

| >

Bai et al. (2020) * [54]

Bashir et al. (2020) [87]

Beersma and Van Kleef (2012) * [7]

Begemann et al. (2021) [80]

Ben-Hador (2019) [70]

Blithe (2014) [24]

>
XX | XX
XX} XX
x| >

Brady et al. (2017) * [1]

XXX

x|

XXX (XX

XX XX

XX XX
>

Carrim (2016) [63]

XXX (XXX
XXX XX

Chang and Kuo (2021) [64]

Cheng et al. (2020) [88

b e B B R I P P

Cheng et al. (2022) [89

X
X

]
1
Cheng et al. (2022) [90]
Cheng et al. (2022) [91]

>
|
>

Clawson (2005) [81]

Dai et al. (2022) [41]

B B B B B B B B M B

De Clercq et al. (2021) [92]

>

Decoster et al. (2013) [43]

Dijkstra et al. (2014) [49]

HEXRIXIXRI XK | XIXIXIXIX XX XXX XXX [ X Quantitative
>

Dores Cruz et al. (2019) * [78]

Ellwardt et al.(2012) [93]

Ellwardt et al. (2012) [42]

XXX

Ellwardt et al.(2012)* [94]

Erdogan et al. (2015) [59]

Estévez and Takasz (2022) [95]

XX XXX

Estévez et al. (2022) [68]

XXX X X

Farley et al. (2010) [96]

Ferguson and Barry (2011) [97]
Grosser et al. (2010) [8]

>

x| > > XX
XX [ XX X X < X

>

Guo, Cheng, et al. (2021) [52]

XXX X
x|
>
x|
>

Guo, Gong, et al. (2021) [98]

>
>

Hafen (2004) [76] X X
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Hallett et al. (2009) [25] X X X

| X X
x|
x|
>

>| > >
>
>
x|

Hartung et al. (2019) [47]

He and Wei (2022) [99]

XXX [ XX

Jalil et al. (2022) [75]
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Table 2. Cont.

Analysis Gossip Granularity Gossip Layers

Quantitative
Network analysis
Event

Episode
Unclear

Valence

Other

Setting
Individual

Pheko (2018) [82]

Puyou (2018) [107]

Raj (2019) [60]

Ribarsky and Hammonds (2019)* [77]
Rooks et al. (2011) [108]

Santas et al. (2018) [83]

Shi (2021) [109]

Song and Guo (2022) [110]
Spoelma and Hetrick (2021) [14]
Tan et al. (2021) * [15]

Tassiello et al. (2018) * [73]
Tebbutt and Marchington (1997) [111]
Tian et al. (2019) [61]

Ugwu et al. (2021) [112]

Ullah et al. (2021) [113]
Vaidyanathan et al. (2016) [57]
Varty et al. (2021) * [53]
Waddington and Fletcher (2005) [114]
Wang et al. (2022) [115]

Wittek and Wielers (1998) [116]
Wu et al. (2018) [117]

Wu et al. (2018) [118]

Xie et al. (2019) [119]

Xie et al. (2020) [120]

Xie et al. (2022) [67]

Xing et al. (2021) [121]

Yao et al. (2020) [36]

Ye et al. (2021) [45]

Ye et al. (2019) [122]

Zeng et al. (2022) [123]

Zhong et al. (2022) * [124]

Zhou et al. (2021) [46]

Zhou et al. (2019) [125]

o | Aggregated (past)
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x| | X Content
XX X Mode

| =
| >
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>
>
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XXX XX
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>
>
XXX XXX
>
>
>
>

>
>
>

XX XX

b B e e B B B B B B B
XXX | XXX

XXX | XX

Zhu et al. (2021)* [16]
Zhu et al. (2022) [126]
Zinko et al. (2017) [44]
Zong et al. (2023)* [17]
Zong et al. (2021) [84]
Zong et al. (2021) [127]
Zou et al. (2020) [128]

X
X X

X X

b B B B B B e B B e i i i e B B [P I [P [P [ [ B o B o o I B P I I P P P P P
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X X[ <] > X
XX XXX
XXX | X

Note. * Including more than one empirical study per paper, so that not all indicated analyses, granularities, and
layers may be assessed in each study.

4. Review Findings

As shown in Table 1, more than half of the reviewed studies explored the consequences
of workplace gossip (e.g., [66,127]), and only about a quarter of the studies examined
antecedents of workplace gossip (e.g., [44,56]). Most studies used either time-lagged
(e.g., [71,103]) or cross-sectional designs (e.g., [69,115]). Experimental study designs that
allowed for causal inferences were scarce (e.g., [17,73]). The few longitudinal studies were
mostly qualitative field studies (e.g., [26,60]). Strikingly, the vast majority of the studies
relied on surveys to assess workplace gossip (e.g., [106]).

Turning to our proposed conceptual framework, we identified two overarching
methodological challenges in existing workplace gossip research. First, the degree of
granularity with which workplace gossip has been measured has been overwhelmingly
coarse. Second, the understanding of workplace gossip and its associations within and
across the different layers has greatly varied.

4.1. Captured Granularity of Workplace Gossip in Previous Studies

In terms of the degrees of granularity of workplace gossip, studies that explored
specific gossip behaviors remain scarce (see Table 1). Only two studies investigated specific
gossip events emerging within a conversation [25,80], and only one study additionally
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investigated gossip episodes [25]. About one-quarter of the reviewed studies investigated
specific gossip conversations (e.g., [17]).

These studies mostly concerned past conversations (e.g., by using the critical incident
technique [46]) or fictional conversations (e.g., by using scenario-based experiments [73]).
Only rarely did research directly observe conversations in situ (e.g., ethnographic obser-
vations [60]). As presented in Table 1, the majority of the studies included in our review,
however, measured unspecific gossip behaviors by investigating either accumulated gossip
states over a period of time in the past (e.g., [75,99]) or inquiring about general experiences
of gossip at work (e.g., [55,59]). While informative, this high level of aggregation and
generalization of workplace gossip neglects specific situational differences and transient
variations in valence, content, and functions of workplace gossip behavior [26,80]. Relat-
edly, current research has mostly focused on single valences only, mostly negative gossip,
thereby neglecting potential differential effects of different valences. Further, a fifth of
the studies did not differentiate at all between positive and negative gossip (e.g., [42]),
even though in the majority of the studies, workplace gossip has been conceptualized as
both positive and negative (e.g., [1]). Since valence substantially influences whether gossip
has beneficial or detrimental effects [14], the high level of aggregation and the focus on
single valences may also explain why research has produced contradictory findings (e.g.,
‘negative-only’ gossip leading to higher vs. lower performance [15,54]). Another problem
with this approach is that the process of emergence and discontinuation of workplace
gossip in conversations has been largely overlooked. We know little about how gossip
partners may alternate between different valences and how this alternation is shaped by
temporal and contextual factors within and across conversations.

4.2. Captured Layers of Workplace Gossip in Previous Studies

In our conceptual framework, we construed workplace gossip as a dynamic social
interaction phenomenon that is embedded in multiple layers, with gossip characteristics,
such as valence, content, and functions, building the core. As shown in Table 1, almost half
of the included studies investigated some gossip characteristics, most of which considered
its different valences (e.g., [33]). Few studies captured some content characteristics of
workplace gossip. Simpler variations of content assessments are represented by studies
that differentiated between job- and non-job-related content (e.g., [85]). In contrast, studies
following a qualitative approach often captured gossip content in more complex forms.
For example, in their extensive interview study, Vaidyanathan [57] explored the different
gossip topics in academic workplaces, with a particular focus on the interplay of ethical
violations with the power of the wrongdoers. More commonly investigated workplace
gossip characteristics were gossip functions (for a recent summary, see Sun et al. [22]).
Few studies went beyond these well-established characteristics of workplace gossip and
explored other nuances of gossip. For example, in their two-study paper, Outlaw and
Baer [35] investigated the differential effects of gossip interestingness and truthfulness on
the receiver’s state happiness, perceived relationship with the sender, and helping behavior
toward the sender.

Turning to the conversational layer of gossip, as shown in Tables 1 and 2, the majority
of past research did not account for differences in conversational contexts. That is, in most
studies, it is unclear whether the gossip took place in dyadic, group settings, or both. We
further noted a lack of information concerning the communication mode (e.g., whether
employees gossiped face to face or in writing), as the majority of the studies included in
our review did not clearly state which communication mode was used to gossip. The con-
versational setting and communication mode, however, can significantly shape the extent,
characteristics, and consequences of gossip. Larger group settings may reduce the per-
ceived intimacy and informality, thus affecting the characteristics, extent, and consequences
of the gossip exchanged [21]. Moreover, reduced social cues in virtual communication
compared to face-to-face communication [129] can affect gossiping behavior. For example,
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gossip via telephone involves specific linguistic features that demonstrate the purpose and
confidentiality of the gossip [24].

The individual layer of workplace gossip has been investigated in more detail, with the
majority of studies exploring how workplace gossip is related to individual variables, such
as affect (e.g., negative mood [58]), behavior (e.g., performance [70]), behavioral intentions
(e.g., motives to gossip [47]), personality traits (e.g., extraversion [118]), or cognition (e.g.,
self-construal [52]; see Tables 1 and 2). Individual characteristics have been explored for
the sender, receiver, and target of the gossip (for an extensive summary, see Sun et al. [22]
and Wax et al. [23]).

As workplace gossip is an interpersonal phenomenon, the past, current, and future
relationships and interactions between the gossip triad and other involved persons affect
the quantity and quality of workplace gossip. For instance, as shown in Table 1, more
than half of the included studies accounted for the interpersonal layer. Specifically, a
third of the studies captured the dyadic layer of gossip, for example, by measuring the
psychological proximity between the sender and the target (e.g., [62]). Further, more than a
third of the studies captured the interpersonal group layer, for example, by capturing group
cohesion (e.g., [43]) or perceived group norms (e.g., [44]). We also coded network studies
as capturing the interpersonal group layer because the results of these network studies are
inherently informative of the group, with individual-level values being interpretable only
in relation to the group. Notably, in comparison to most studies focusing exclusively on
the sender, target, or more recently, the receiver, network studies include the whole gossip
triad, thereby capturing the interpersonal dynamics of workplace gossip.

In terms of the organizational layer, previous studies have measured organizational
contextual variables, such as job insecurity [55] or organizational tenure diversity [28]
(see Table 1). Notably, studies that assessed interpersonal or organizational variables
often used rather static, single-source, self-reported constructs (e.g., affiliation inten-
tions [105]) that reflected the individual’s perception of the interpersonal or organizational
variables [23].

Overall, our findings indicate that most studies have tended to overlook the complex
and dynamic behavioral nature of the workplace gossip phenomenon. Notably, as shown
in Table 2, the few studies that captured the multiple layers of workplace gossip are
mostly studies that moved beyond “boxes-and-arrows” methodological approaches and
adopted qualitative (e.g., [60]), mixed-methods (e.g., [35]), or network designs (e.g., [68]).
Especially qualitative studies from research fields other than organizational behavior,
such as ethnography or communication studies, have depicted a more holistic picture of
workplace gossip that captures its complexity by considering multiple layers, as well as its
dynamism by considering multiple degrees of granularity.

5. Future Research Agenda

Overall, our extensive cross-disciplinary review showed that previous research has
mostly focused on gossip instead of gossiping, relying on unidirectional “boxes-and-arrows”
research models that barely reflect the complexity and dynamism of workplace gossip.
Despite past calls for more diverse methodologies and nuanced research (e.g., [39,126]),
the extant research is dominated by self-report measures that focus on perceptions of
unspecific and accumulated workplace gossip states instead of workplace gossip in actual
conversations. This focus is unfortunate considering that workplace gossip is at its core an
organizational behavior that occurs in dynamic social interactions [28] and is embedded in
different, interdependent layers of context and individual characteristics. In the following,
we provide several recommendations for capturing a more complex and dynamic picture
of workplace gossip. In keeping with our conceptual framework, we specifically focus on
aspects of granularity and layers of workplace gossip.
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5.1. Rethinking the Sender-Receiver Perspective

Most previous research on workplace gossip has followed the traditional sender-
receiver model (especially in the organization and management literature; e.g., [46,98]).
The classic sender-receiver model assumes that information is transmitted from a sender to
a receiver [130]. From this theoretical stance, communication merely serves as a vessel or
carrier to exchange information. In the broader communication literature, this perspective
has been criticized as being overly simplistic and mechanical [131]. Aggerholm and Thom-
sen [132] (p. 175) discuss communication as a complex and dynamic process, whereby
organizations are “constituted by complex webs of sense-making activities between groups
and individuals whose understandings intersect, clash and interfere with each other.”

In line with constructivist views, communication is not only a neutral tool to pass on
information from one person to another, but it is also through communication that conver-
sational partners make sense of their surroundings and co-construct a shared cognitive
understanding (e.g., [133]). Applied to the workplace gossip phenomenon, this perspective
suggests that the assumed dichotomy between the gossip sender and the gossip receiver
is too simplistic. During a conversation, the roles of sender and receiver shift and likely
blur and overlap, as all involved parties might engage in some gossip. Thus, instead of
an individual act, research should start to investigate workplace gossip as a joint activity.
Instead of differentiating between the sender and the receiver, a great starting point could
be to conceptualize them as gossip participants (e.g., [23,89]).

5.2. Contextualizing Workplace Gossiping

As individual factors have been explored in much more detail, we encourage future
studies to place a stronger emphasis on the other three layers of workplace gossip: the
conversational, the interpersonal (dyadic and group), and the organizational layers.

5.2.1. Distinguishing Different Conversational Contexts

Although gossip is a communication behavior that is embedded in a conversation
between two or more people, our results indicate that most research has neglected the
conversational layer of workplace gossip, including the conversational setting (i.e., dyadic
or group) and the conversational mode (e.g., face to face, written, virtual, telephone). An
easy fix for this omission, even in traditional self-report studies, would be to give more
specific and varying descriptions of reference for gossip situations. For example, when
applying a critical incident technique, researchers could instruct participants to think about
a specific gossip setting or mode, such as a situation in which they gossiped in a virtual
meeting with one other colleague present.

5.2.2. Recognizing (Remote) Work Trends and Its Influence on Workplace Gossip

Several studies have reported that up to one-third of workplace gossip happens via
digital technology (e.g., via phone [74]). The global shift toward working from home due
to the Covid-19 pandemic and being dependent on remote communication will likely only
accelerate this trend. Remote communication provides a special conversational mode.
Compared to face-to-face gossip, remote gossip can sometimes require more obvious
purpose statements [24], and it can also have more amplified effects than face-to-face gossip
due to the technological opportunities to “record” gossip [134]. For example, screenshots of
chats or emails can serve as evidence to further support the veracity of the gossip. Likewise,
these abilities can also impose a higher risk for the gossiper of the gossip being leaked.
Thus, future studies should distinguish between different modes of workplace gossip (e.g.,
face to face vs. virtual) to unravel their possibly differential effects and account for global
trends in modern workplace communication.

Methodologically, tracing or recording virtual conversations can provide rich datasets.
At the same time, ethical considerations and privacy concerns regarding both the act of
engaging in online gossip and the act of recording actual virtual behavior pose significant
barriers to accessing these kinds of data sources. One possibility to avoid this could be
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to employ group experiments in which participants have to communicate online instead
of accessing field data that are already “out there” (see Liu et al. [135] for an application
example of collecting and analyzing virtual written team communication data). In doing so,
participants can give their informed consent prior to their data being recorded and analyzed.
Another possibility would be to analyze publicly available datasets or archival data. For
example, Mitra and Gilbert [5] applied natural language processing and content analysis to
analyze the use and flow of gossip in work emails using the publicly available Enron email
dataset. Taken together, new technology both changes the way we communicate informally
and also offers new methodologies to access richer datasets and capture workplace gossip
as a complex and dynamic construct.

5.2.3. Operationalizing Workplace Gossip as an Interpersonal Behavior

Future studies should also assess the interpersonal context using multiple sources to
obtain a more holistic understanding of workplace gossip. For example, instead of only
relying on the individual perception of the relationship by one person involved, studies
could capture the perceptions of the relationship of all actors involved by conducting a net-
work study. Network studies offer the opportunity to move beyond dyadic interpersonal
relations and provide insights into interpersonal group dynamics, as well as organizational
dynamics. Combined with temporal and longitudinal data of a varying degree of granular-
ity, network studies could provide insights into the process through which single gossip
statements between close dyads result in a gossip climate at the organizational level. In their
network study of the effects of receiving gossip from multiple senders about several targets
on the evolution of friendship ties, Estévez et al. [68] offered first inspirations for combining
more than one data point of network data and applying a complex contagion model.

5.2.4. Addressing Interdependencies between Gossip Characteristics and Its Layers

Our review revealed that the knowledge about the complex interdependencies be-
tween the different gossip layers and gossip characteristics is still limited. For example,
previous studies have suggested that gossip dynamics are impacted by the status of the
gossip target [57,69,93]—but this effect may be different in different contexts. In a more
formal setting, such as a virtual meeting between a group of people (conversational layer) of
varying status (individual layer) and with different dyadic relationships with each other (in-
terpersonal layer), this effect may lead to more covert gossiping (gossip characteristics) in that
situation, especially when the overall organizational climate is perceived as psychologically
unsafe to share one’s own opinions (organizational layer).

In another case, varying individual status of gossip participants may not impact gossip
behavior over a longer period of time when the relationship between gossip participants is
close; the setting is informal, face to face, and dyadic; and the organization has a “gossipy”
atmosphere, meaning that even overt, negative gossip is not uncommon. Evidently, gossip
layers are interdependent. Although previous studies have already investigated isolated
boundary conditions and mechanisms of gossip at different levels, more complex study
designs are needed that are able to capture how the type of gossip, the gossip layers, and
the temporal dynamics of gossip interact. Qualitative, longitudinal, multi-source, and/or
multi-level research designs allow us to capture multiple layers and degrees of granularity
of gossip and how they interact. Ethnographic and qualitative studies provide inspiration
for how to conduct a longitudinal, qualitative study to gain such a rich dataset (e.g., [26,81]).

5.3. Capturing the Dynamism and Process of Workplace Gossiping
5.3.1. Using More Direct Measures of Gossiping Behavior

Although survey studies have made significant contributions to our understanding of
workplace gossip, we argue that more direct measures of gossiping are needed for gossip
research to move forward. The layperson’s understanding of gossip as malicious talk [136]
is likely not reflective of what gossip actually looks like in most organizational settings.
Within a conversation, a particular gossip statement can be fast and fleeting, is often
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ambiguous, and is supported by a series of nonverbal behaviors (e.g., gaze direction; [118]).
There can also be a mismatch among verbal, nonverbal, and paralinguistic behaviors,
implying more delicate and ambiguous nuances of the valence of workplace gossip (e.g.,
when using sarcasm [80]).

Instead of reflecting open hostility and crude statements, such as “Colleague X is
totally incompetent,” gossip can often be much more subtle [64]. For example, in a larger
and more formal setting (e.g., a meeting), a negative gossip statement might only reveal
itself as gossip in combination with a specific accompanying facial expression. Study
designs that rely on self-reported gossip are not able to capture these intricate, fine-grained,
and dynamic nuances.

Future research should pay more attention to the question of how gossip is encoded
and unfolds within a conversation, using methodologies that are able to identify the specific,
fine-grained (combination of) verbal, paraverbal, and/or nonverbal behaviors that are
reflective of gossip. To access such subtleties in interaction, more diverse study designs and
data sources are needed [39]. Looking beyond the boundaries of traditional organizational
research and adopting a more diverse approach can be beneficial to capturing more content
and context data (for a comprehensive overview of promising qualitative methodologies,
see Nyein et al. [137]).

Although many scholars have recurrently voiced concerns about social desirability
effects and argued that workplace gossip can only be accurately assessed using self-reports
(e.g., [28,46,65]), a look beyond traditional organizational studies toward discourse stud-
ies (e.g., [138]) or ethnographic studies (e.g., [25]) proves these assumptions wrong. In
these qualitative studies, researchers were able to directly observe and measure gossiping
behavior (e.g., [25,60,138]). Notably, the participants still engaged in a large amount of neg-
ative workplace gossip, despite knowing that they were being observed or even recorded
(e.g., [25]).

Further, research on related constructs, such as small talk, can also offer inspiration
for how to directly assess the behavior of interest (e.g., see Van De Mieroop [139] for an
analysis of recorded small talk instances in medical settings). For behavioral observation
data, several approaches lend themselves to structuring and analyzing the behavioral data.
We see great potential for future research using: (1) quantitative and qualitative interaction
coding; and (2) automated text analysis.

5.3.2. Applying Interaction Coding to Uncover Granular Processes of Gossiping

Previous research has mostly focused on aggregated gossip of either negative or
positive valence [22]. In reality, though, people can have opposite opinions about a person
or change their opinion about a person altogether. In the course of a conversation, the
topic and gossip target may change rather quickly (e.g., [25]). Consequently, people may
shift back and forth between different valences. Indeed, scholars have argued that positive
and negative gossip can co-occur (e.g., [28,64]). More granular observational data could
provide opportunities to uncover the dynamic nuances, interplay, and processes of the
emergence of gossip in a conversation. Again, a look beyond organizational studies toward
communication studies could provide rewarding inspiration. For example, Aslan [138]
provided nuanced insights into the sequential organization of gossip in conversations by
qualitatively analyzing recorded conversations among residents in a retirement home.

Although the first studies have already applied quantitative behavioral coding sys-
tems for gossip behavior (e.g., [140]), future research is needed to develop and test valid
observer ratings of workplace gossip over a variety of different contexts and samples.
Exploratory multi-source multi-method studies could provide detailed initial insights into
the complexity and dynamism of gossiping behavior. A reliable coding system could then
be used to detect the content (e.g., valence and work-relatedness) or functions (e.g., emotion
venting or group norms) of workplace gossip throughout a conversation. Doing so will
allow for a fine-grained analysis of the quantity, interplay, and temporal embeddedness of
specific gossip statements.
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5.3.3. Leveraging (Semi-)Automated Analytical Methods

Automated text analysis based on transcribed conversations that include gossip state-
ments can be used to investigate the emotional tone of gossip conversations or other lexical
features that characterize gossip, such as a specific combination of words (e.g., “I do not
want to talk negatively about XY, but ... ”) that demonstrate the beginning of a gossip
episode (e.g., [5], see also Banks et al. [141] and Hickman et al. [142] for best practices for
text preprocessing and analysis). Following this point, we see potential for machine learn-
ing approaches to (semi)-automatically detect and code gossip. With newer technology and
more computing power at hand, future research may now be able to answer the call for a
more process-oriented approach to study workplace gossip more easily [39]. To develop
a reliable automated detection system, using insights from in-depth exploratory studies
of diverse samples and contexts is indispensable. Doing so would also emphasize the
importance and benefits of conducting interdisciplinary research and utilizing insights on
workplace gossip that exist outside of one’s own discipline.

6. Conclusions

Workplace gossip research has increased substantially over the past few years. To
contribute to a more nuanced understanding of this ubiquitous behavior in organizations,
we propose a dynamic, multilayer framework of workplace gossip that integrates the
different degrees of granularity of gossip (i.e., gossip events, episodes, conversations, and
accumulated states), different layers of workplace gossip (i.e., conversational, individual,
interpersonal, and organizational), and different gossip characteristics at the core. We
used this framework as a theoretical lens to systematically evaluate the extant empirical
workplace gossip research. We found that studies mostly focused on accumulated gossip
states and used overly simplistic, static views of gossip. By drawing on multiple disci-
plines and study approaches beyond traditional organizational research methodologies,
we highlight different directions for future research that address the dynamic, complex,
and context-embedded nature of workplace gossip as an interpersonal behavior.

Supplementary Materials: The following supporting information can be downloaded at: https:
/ /www.mdpi.com/article/10.3390 / merits3020017 /s1.

Author Contributions: Conceptualization, V.B., N.L.-W. and M.S.; methodology, V.B.; software, V.B.;
validation, V.B.; formal analysis, V.B.; investigation, V.B.; data curation, V.B.; writing—original draft
preparation, V.B.,, M.S. and N.L.-W,; writing—review and editing, V.B., M.S. and N.L.-W.; visualization,
V.B. and M.S.; supervision, N.L.-W.; project administration, V.B. and N.L.-W. All authors have read
and agreed to the published version of the manuscript.

Funding: This research received no external funding.
Institutional Review Board Statement: Not applicable.
Informed Consent Statement: Not applicable.

Data Availability Statement: Not applicable.

Acknowledgments: We thank Annika L. Meinecke for her insightful feedback on earlier versions of
this manuscript and Carina Plath for her support in coding the data.

Conflicts of Interest: The authors declare no conflict of interest.

1. Brady, D.L.; Brown, D.J.; Liang, L.H. Moving beyond assumptions of deviance: The reconceptualization and measurement of
workplace gossip. J. Appl. Psychol. 2017, 102, 1-25. [CrossRef]

2. Kniffin, KM.; Sloan Wilson, D. Evolutionary perspectives on workplace gossip: Why and how gossip can serve groups. Group
Organ. Manag. 2010, 35, 150-176. [CrossRef]

3. Kurland, N.B,; Pelled, L.H. Passing the word: Toward a model of gossip and power in the workplace. Acad. Manag. Rev. 2000, 25,

428-438. [CrossRef]

4. Noon, M,; Delbridge, R. News from behind my hand: Gossip in organizations. Organ. Stud. 1993, 14, 23-36. [CrossRef]


https://www.mdpi.com/article/10.3390/merits3020017/s1
https://www.mdpi.com/article/10.3390/merits3020017/s1
https://doi.org/10.1037/apl0000164
https://doi.org/10.1177/1059601109360390
https://doi.org/10.2307/259023
https://doi.org/10.1177/017084069301400103

Merits 2023, 3 313

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.
22.

23.

24.

25.

26.

27.
28.

29.
30.
31.
32.
33.

34.

Mitra, T.; Gilbert, E. Have you heard? How gossip flows through workplace email. In Proceedings of the International AAAI
Conference on Web and Social Media, Dublin, Ireland, 4-8 June 2012; pp. 242-249. [CrossRef]

Grosser, T.].; Lopez-Kidwell, V.; Labianca, G.; Ellwardt, L. Hearing It through the grapevine. Organ. Dyn. 2012, 41, 52-61.
[CrossRef]

Beersma, B.; Van Kleef, G.A. Why people gossip: An empirical analysis of social motives, antecedents, and consequences. J. Appl.
Soc. Psychol. 2012, 42, 2640-2670. [CrossRef]

Grosser, T.J.; Lopez-Kidwell, V.; Labianca, G. A social network analysis of positive and negative gossip in organizational life.
Group Organ. Manag. 2010, 35, 177-212. [CrossRef]

Waddington, K. Using diaries to explore the characteristics of work-related gossip: Methodological considerations from ex-
ploratory multimethod research. J. Occup. Organ. Psychol. 2005, 78, 221-236. [CrossRef]

Alexander, A.; De Smet, A.; Langstaff, M.; Ravid, D. What employees are saying about the future of remote work. McKinsey
Co. 2021. Available online: https:/ /www.mckinsey.com/capabilities / people-and-organizational-performance /our-insights/
what-employees-are-saying-about-the-future-of-remote-work (accessed on 18 April 2023).

Blanchard, A.L. The effects of COVID-19 on virtual working within online groups. Group Process. Intergroup Relat. 2021, 24,
290-296. [CrossRef]

Lal, B.; Dwivedi, Y.K.; Haag, M. Working from home during COVID-19: Doing and managing technology-enabled social
interaction with colleagues at a distance. Inf. Syst. Front. 2021, 1-18. [CrossRef]

Liibstorf, S.; Allen, J.A.; Eden, E.; Kramer, W.S.; Reiter-Palmon, R.; Lehmann-Willenbrock, N. Digging into “zoom fatigue”: A
qualitative exploration of remote work challenges and virtual meeting stressors. Merits 2023, 3, 151-166. [CrossRef]

Spoelma, T.M.; Hetrick, A.L. More than idle talk: Examining the effects of positive and negative team gossip. J. Organ. Behav.
2021, 42, 604-618. [CrossRef]

Tan, N.; Yam, K.C.; Zhang, P.; Brown, D.J. Are you gossiping about me? The costs and benefits of high workplace gossip
prevalence. J. Bus. Psychol. 2021, 36, 417-434. [CrossRef]

Zhu, Q.; Martinescu, E.; Beersma, B.; Wei, F. How does receiving gossip from coworkers influence employees’ task performance
and interpersonal deviance? The moderating roles of regulatory focus and the mediating role of vicarious learning. J. Occup.
Organ. Psychol. 2021, 95, 213-238. [CrossRef]

Zong, B.; Martinescu, E.; Beersma, B.; Xu, S.; Zhang, L. How multi-source gossip affects targets’ emotions and strategic behavioral
responses. |. Bus. Ethics, 2023, advance online publication. [CrossRef]

Khan, A.G; Li, Y.; Akram, Z.; Akram, U. Why and how targets’ negative workplace gossip exhort knowledge hiding? Shedding
light on organizational justice. J. Knowl. Manag. 2022, advance online publication. [CrossRef]

Martinescu, E.; Jansen, W.; Beersma, B. Negative gossip decreases targets” organizational citizenship behavior by decreasing
social inclusion: A multi-method approach. Group Organ. Manag. 2021, 46, 463—497. [CrossRef]

Dores Cruz, T.D.; Nieper, A.S.; Testori, M.; Martinescu, E.; Beersma, B. An integrative definition and framework to study gossip.
Group Organ. Manag. 2021, 46, 252-285. [CrossRef]

Foster, E.K. Research on gossip: Taxonomy, methods, and future directions. Rev. Gen. Psychol. 2004, 8, 78-99. [CrossRef]

Sun, T.; Schilpzand, P,; Liu, Y. Workplace gossip: An integrative review of its antecedents, functions, and consequences. J. Organ.
Behav. 2022, 44, 311-334. [CrossRef]

Wax, A.; Rodriguez, W.A.; Asencio, R. Spilling tea at the water cooler: A meta-analysis of the literature on workplace gossip.
Organ. Psychol. Rev. 2022, 12, 453-506. [CrossRef]

Blithe, S.J. Creating the water cooler: Virtual workers’ discursive practices of gossip. Qual. Res. Rep. Commun. 2014, 15, 59-65.
[CrossRef]

Hallett, T.; Harger, B.; Eder, D. Gossip at work: Unsanctioned evaluative talk in formal school meetings. J. Contemp. Ethnogr. 2009,
38, 584-618. [CrossRef]

Mills, C. Experiencing gossip: The foundations for a theory of embedded organizational gossip. Group Organ. Manag. 2010, 35,
213-240. [CrossRef]

Moreland, R.L. Are dyads really groups? Small Group Res. 2010, 41, 251-267. [CrossRef]

Kim, A.; Shin, J.; Kim, Y.; Moon, J. The Impact of group diversity and structure on individual negative workplace gossip. Hum.
Perform. 2021, 34, 67-83. [CrossRef]

Hemshorn de Sanchez, C.S.; Gerpott, FH.; Lehmann-Willenbrock, N. A review and future agenda for behavioral research on
leader—follower interactions at different temporal scopes. J. Organ. Behav. 2022, 43, 342-368. [CrossRef]

Klonek, E.; Gerpott, FH.; Lehmann-Willenbrock, N.; Parker, S.K. Time to go wild: How to conceptualize and measure process
dynamics in real teams with high-resolution. Organ. Psychol. Rev. 2019, 9, 245-275. [CrossRef]

Bales, R.E. Interaction Process Analysis: A Method for the Study of Small Groups; Addison-Wesley: Cambridge, MA, USA, 1950.

Lee, S.H.; Barnes, C.M. An attributional process model of workplace gossip. J. Appl. Psychol. 2021, 106, 300-316. [CrossRef]
Lian, H.; Li, J.; Pan, J.; Du, C.; Zhao, Q. Are gossipers looked down upon? A norm-based perspective on the relation between
gossip and gossiper status. J. Appl. Psychol. 2022, advance online publication. [CrossRef]

Martinescu, E.; Janssen, O.; Nijstad, B.A. Gossip as a resource: How and why power relationships shape gossip behavior. Organ.
Behav. Hum. Decis. Process. 2019, 153, 89-102. [CrossRef]


https://doi.org/10.1609/icwsm.v6i1.14260
https://doi.org/10.1016/j.orgdyn.2011.12.007
https://doi.org/10.1111/j.1559-1816.2012.00956.x
https://doi.org/10.1177/1059601109360391
https://doi.org/10.1348/096317905X40817
https://www.mckinsey.com/capabilities/people-and-organizational-performance/our-insights/what-employees-are-saying-about-the-future-of-remote-work
https://www.mckinsey.com/capabilities/people-and-organizational-performance/our-insights/what-employees-are-saying-about-the-future-of-remote-work
https://doi.org/10.1177/1368430220983446
https://doi.org/10.1007/s10796-021-10182-0
https://doi.org/10.3390/merits3010010
https://doi.org/10.1002/job.2522
https://doi.org/10.1007/s10869-020-09683-7
https://doi.org/10.1111/joop.12375
https://doi.org/10.1007/s10551-022-05322-8
https://doi.org/10.1108/JKM-12-2020-0930
https://doi.org/10.1177/1059601120986876
https://doi.org/10.1177/1059601121992887
https://doi.org/10.1037/1089-2680.8.2.78
https://doi.org/10.1002/job.2653
https://doi.org/10.1177/20413866221112383
https://doi.org/10.1080/17459435.2014.955593
https://doi.org/10.1177/0891241609342117
https://doi.org/10.1177/1059601109360392
https://doi.org/10.1177/1046496409358618
https://doi.org/10.1080/08959285.2020.1867144
https://doi.org/10.1002/job.2583
https://doi.org/10.1177/2041386619886674
https://doi.org/10.1037/apl0000504
https://doi.org/10.1037/apl0001056
https://doi.org/10.1016/j.obhdp.2019.05.006

Merits 2023, 3 314

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.

56.

57.

58.

59.

60.

61.

Outlaw, R.; Baer, M.D. What you say matters: Moving beyond gossiping extent to explore the positive effects of gossip truthfulness
and gossip interestingness. Pers. Psychol. 2022, advance online publication. peps.12552. [CrossRef]

Yao, Z.; Luo, J.; Zhang, X. Gossip is a fearful thing: The impact of negative workplace gossip on knowledge hiding. J. Knowl.
Manag. 2020, 24, 1755-1775. [CrossRef]

Liu, Y.; Fan, Z. Spatializing gossip as chaotic and multiple liminal space. Hum. Relat. 2022, advance online publica-
tion. 001872672211122. [CrossRef]

Beck, S.J.; Goke, R. The use of the word context in group communication research. In The Emerald Handbook of Group and Team
Communication Research; Beck, S.J., Keyton, J., Scott Poole, M., Eds.; Emerald Publishing Limited: Bingley, UK, 2021; pp. 33—44,
ISBN 978-1-80043-501-8.

Michelson, G.; van Iterson, A.; Waddington, K. Gossip in organizations: Contexts, consequences, and controversies. Group Organ.
Manag. 2010, 35, 371-390. [CrossRef]

van Iterson, A.; Clegg, S.R. The politics of gossip and denial in interorganizational relations. Hum. Relat. 2008, 61, 1117-1137.
[CrossRef]

Dai, Y.; Zhuo, X.; Hou, J.; Lyu, B. Is not workplace gossip bad? The effect of positive workplace gossip on employee innovative
behavior. Front. Psychol. 2022, 13, 1017202. [CrossRef]

Ellwardt, L.; Steglich, C.; Wittek, R. The co-evolution of gossip and friendship in workplace social networks. Soc. Netw. 2012, 34,
623-633. [CrossRef]

Decoster, S.; Camps, J.; Stouten, J.; Vandevyvere, L.; Tripp, T.M. Standing by your organization: The impact of organizational
identification and abusive supervision on followers’ perceived cohesion and tendency to gossip. J. Bus. Ethics 2013, 118, 623—-634.
[CrossRef]

Zinko, R.; Tuchtan, C.; Hunt, J.; Meurs, J.; Furner, C.; Prati, L.M. Gossip: A channel for the development of personal reputation.
Int. J. Organ. Anal. 2017, 25, 516-535. [CrossRef]

Ye, C.; He, B,; Sun, X. Subordinates’ negative workplace gossip leads to supervisor abuse: Based on the conservation of resources
theory. Chin. Manag. Stud. 2021, 16, 315-333. [CrossRef]

Zhou, X.; Fan, L.; Cheng, C.; Fan, Y. When and why do good people not do good deeds? Third-party observers” unfavorable
reactions to negative workplace gossip. J. Bus. Ethics 2021, 171, 599-617. [CrossRef]

Hartung, E-M.; Krohn, C.; Pirschtat, M. Better than its reputation? Gossip and the reasons why we and individuals with “dark”
personalities talk about others. Front. Psychol. 2019, 10, 1162. [CrossRef]

Page, M.].; McKenzie, J.E.; Bossuyt, PM.; Boutron, I.; Hoffmann, T.C.; Mulrow, C.D.; Shamseer, L.; Tetzlaff, ] M.; Akl, E.A,;
Brennan, S.E.; et al. The PRISMA 2020 statement: An updated guideline for reporting systematic reviews. BM] 2021, 372, n71.
[CrossRef] [PubMed]

Dijkstra, M.; Beersma, B.; van Leeuwen, ]J. Gossiping as a response to conflict with the boss: Alternative conflict management
behavior? Int. ]. Confl. Manag. 2014, 25, 431-454. [CrossRef]

Murtaza, G.; Neveu, J.; Khan, R.; Talpur, Q. Gossip 2.0: The role of social media and moral attentiveness on counterproductive
work behaviour. Appl. Psychol. 2022, advance online publication. apps.12449. [CrossRef]

Aboramadan, M.; Turkmenoglu, M.A.; Dahleez, K.A.; Cicek, B. Narcissistic leadership and behavioral cynicism in the hotel
industry: The role of employee silence and negative workplace gossiping. Int. |. Contemp. Hosp. Manag. 2020, 33, 428-447.
[CrossRef]

Guo, G.; Cheng, B.; Tian, ].; Ma, J.; Gong, C. Effects of negative workplace gossip on unethical work behavior in the hospitality
industry: The roles of moral disengagement and self-construal. ]. Hosp. Mark. Manag. 2021, 31, 290-310. [CrossRef]

Varty, C.T.; Barclay, L.J.; Brady, D.L. Beyond adherence to justice rules: How and when manager gender contributes to diminished
legitimacy in the aftermath of unfair situations. J. Organ. Behav. 2021, 42, 767-784. [CrossRef]

Bai, Y.; Wang, J.; Chen, T.; Li, F. Learning from supervisor negative gossip: The reflective learning process and performance
outcome of employee receivers. Hum. Relat. 2020, 73, 1689-1717. [CrossRef]

Jiang, L.; Xu, X.; Hu, X. Can gossip buffer the effect of job insecurity on workplace friendships? Int. |. Environ. Res. Public Health
2019, 16, 1285. [CrossRef]

Khan, A.; Chaudhary, R. Perceived organizational politics and workplace gossip: The moderating role of compassion. Int. |. Conf.
Manag. 2023, 34, 392-416. [CrossRef]

Vaidyanathan, B.; Khalsa, S.; Ecklund, E.-H. Gossip as social control: Informal sanctions on ethical violations in scientific
workplaces. Soc. Probl. 2016, 63, 554-572. [CrossRef]

Babalola, M.T.; Ren, S.; Kobinah, T.; Qu, Y.E.; Garba, O.A.; Guo, L. Negative workplace gossip: Its impact on customer service
performance and moderating roles of trait mindfulness and forgiveness. Int. . Hosp. Manag. 2019, 80, 136-143. [CrossRef]
Erdogan, B.; Bauer, T.N.; Walter, J. Deeds that help and words that hurt: Helping and gossip as moderators of the relationship
between leader—-member exchange and advice network centrality. Pers. Psychol. 2015, 68, 185-214. [CrossRef]

Raj, J. Rumour and gossip in a time of crisis: Resistance and accommodation in a South Indian plantation frontier. Crit. Anthropol.
2019, 39, 52-73. [CrossRef]

Tian, Q.; Song, Y.; Kwan, HK,; Li, X. Workplace gossip and frontline employees’ proactive service performance. Serv. Ind. J. 2019,
39, 25-42. [CrossRef]


https://doi.org/10.1111/peps.12552
https://doi.org/10.1108/JKM-04-2020-0264
https://doi.org/10.1177/00187267221112230
https://doi.org/10.1177/1059601109360389
https://doi.org/10.1177/0018726708094862
https://doi.org/10.3389/fpsyg.2022.1017202
https://doi.org/10.1016/j.socnet.2012.07.002
https://doi.org/10.1007/s10551-012-1612-z
https://doi.org/10.1108/IJOA-07-2016-1041
https://doi.org/10.1108/CMS-09-2020-0387
https://doi.org/10.1007/s10551-020-04470-z
https://doi.org/10.3389/fpsyg.2019.01162
https://doi.org/10.1136/bmj.n71
https://www.ncbi.nlm.nih.gov/pubmed/33782057
https://doi.org/10.1108/IJCMA-08-2014-0059
https://doi.org/10.1111/apps.12449
https://doi.org/10.1108/IJCHM-04-2020-0348
https://doi.org/10.1080/19368623.2021.1961111
https://doi.org/10.1002/job.2482
https://doi.org/10.1177/0018726719866250
https://doi.org/10.3390/ijerph16071285
https://doi.org/10.1108/IJCMA-07-2022-0121
https://doi.org/10.1093/socpro/spw022
https://doi.org/10.1016/j.ijhm.2019.02.007
https://doi.org/10.1111/peps.12075
https://doi.org/10.1177/0308275X18790803
https://doi.org/10.1080/02642069.2018.1435642

Merits 2023, 3 315

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.
72.

73.

74.

75.

76.
77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

91.

Ahmad, B.; Tariq, H.; Weng, Q.; Shillamkwese, S.S.; Sohail, N. When a proximate starts to gossip: Instrumentality considerations
in the emergence of abusive supervision. Empl. Relat. 2019, 41, 851-875. [CrossRef]

Carrim, N.M.H. ‘Shh ... quiet! Here they come.” Black employees as targets of office gossip. J. Psychol. Afr. 2016, 26, 180-185.
[CrossRef]

Chang, K.; Kuo, C.-C. Can subordinates benefit from manager’s gossip? Eur. Manag. J. 2021, 39, 497-507. [CrossRef]

Jiang, L.; Hu, S.; Naswall, K.; Lépez Bohle, S.; Wang, H.-J. Why and when cognitive job insecurity relates to affective job insecurity?
A three-study exploration of negative rumination and the tendency to negative gossip. Eur. J. Work Organ. Psychol. 2020, 29,
678-692. [CrossRef]

Liao, G.; Wang, Q.; Li, Y. Effect of positive workplace gossip on employee silence: Psychological safety as mediator and
promotion-focused as moderator. Int. J. Ment. Health Promot. 2022, 24, 237-249. [CrossRef]

Xie, J.; Yan, M,; Liang, Y.; Huang, Q. Why and when negative workplace gossip inhibits organizational citizenship behavior.
Manag. Commun. Q. 2022, 36, 710-735. [CrossRef]

Estévez, ].L.; Wittek, R.; Giardini, F,; Ellwardt, L.; Krause, R.W. workplace gossip and the evolution of friendship relations: The
role of complex contagion. Soc. Netw. Anal. Min. 2022, 12, 113. [CrossRef]

Kim, A.; Moon, ].; Shin, J. Justice perceptions, perceived insider status, and gossip at work: A social exchange perspective. J. Bus.
Res. 2019, 97, 30-42. [CrossRef]

Ben-Hador, B. Social capital levels, gossip and employee performance in aviation and shipping companies in Israel. Int. . Manpow.
2019, 40, 1036-1055. [CrossRef]

Kong, M. Effect of perceived negative workplace gossip on employees’ behaviors. Front. Psychol. 2018, 9, 1112. [CrossRef]

Kuo, C.-C.; Chang, K.; Kuo, T.-K.; Cheng, S. Workplace gossip and employee cynicism: The Moderating role of dispositional envy.
Chin. ]. Psychol. 2020, 62, 537-552.

Tassiello, V.; Lombardi, S.; Costabile, M. Are we truly wicked when gossiping at work? The role of valence, interpersonal
closeness and social awareness. J. Bus. Res. 2018, 84, 141-149. [CrossRef]

Altuntas, S.; Sahin Altun, O.; Cevik Akyil, R. The nurses’ form of organizational communication: What is the role of gossip?
Contemp. Nurse 2014, 48, 109-116. [CrossRef]

Jalil, D.; Xu, X.; Jiang, L.; Wang, H. Do not ask, but you shall still receive: Newcomer reactions to receiving negative gossip. Stress
Health 2022, 38, 989-1000. [CrossRef] [PubMed]

Hafen, S. Organizational gossip: A revolving door of regulation and resistance. South Commun. |. 2004, 69, 223-240. [CrossRef]
Ribarsky, E.; Hammonds, J. Gossiping for the good of it? Examining the link between gossip and organizational socialization. Ky.
J. Commun. 2019, 38, 28—-42.

Dores Cruz, T.D.; Beersma, B.; Dijkstra, M.T.M.; Bechtoldt, M.N. The bright and dark side of gossip for cooperation in groups.
Front. Psychol. 2019, 10, 1374. [CrossRef]

Martinescu, E.; Janssen, O.; Nijstad, B.A. Tell me the gossip: The self-evaluative function of receiving gossip about others. Pers.
Soc. Psychol. Bull. 2014, 40, 1668-1680. [CrossRef]

Begemann, V,; Liibstorf, S.; Meinecke, A.L.; Steinicke, F.; Lehmann-Willenbrock, N. Capturing workplace gossip as dynamic
conversational events: First insights from care team meetings. Front. Psychol. 2021, 12, 725720. [CrossRef]

Clawson, L. ‘Everybody knows him’: Social networks in the life of a small contractor in Alabama. Ethnography 2005, 6, 237-264.
[CrossRef]

Pheko, M.M. Rumors and gossip as tools of social undermining and social dominance in workplace bullying and mobbing
practices: A closer look at perceived perpetrator motives. . Hum. Behav. Soc. Environ. 2018, 28, 449-465. [CrossRef]

Santas, G.; Ugurluogluy, O.; Ozer, O.; Demir, A. Do gossip functions effect on organizational revenge and job stress among health
personnel? J. Health Manag. 2018, 20, 64-72. [CrossRef]

Zong, B.; Xu, S.; Zhang, L.; Qu, ]J. Dealing with negative workplace gossip: From the perspective of face. Front. Psychol. 2021,
12,1991. [CrossRef]

Kuo, C.-C.; Chang, K.; Quinton, S.; Lu, C.-Y,; Lee, I. Gossip in the workplace and the implications for hr management: A study of
gossip and its relationship to employee cynicism. Int. |. Hum. Resour. Manag. 2015, 26, 2288-2307. [CrossRef]

Aghbolagh, M.B.; Ardabili, ES.; Voitenko, E. Content analysis of gossip at different levels of a hospital. Organizacija 2021, 54,
306-318. [CrossRef]

Bashir, M.; Shabbir, R.; Saleem, S.; Abrar, M.; Saqib, S.; Gill, S.H. Job-related and nonjob-related gossips among low-ranked
employees in unionized service organization. Front. Psychol. 2020, 11, 994. [CrossRef]

Cheng, B.; Dong, Y.; Zhang, Z.; Shaalan, A.; Guo, G.; Peng, Y. When targets strike back: How negative workplace gossip triggers
political acts by employees. J. Bus. Ethics 2020, 175, 289-302. [CrossRef]

Cheng, S.; Kuo, C.-C.; Chen, H.-C.; Lin, M.-C.; Kuo, V. Effects of workplace gossip on employee mental health: A moderated
mediation model of psychological capital and developmental job experience. Front. Public Health 2022, 10, 791902. [CrossRef]
Cheng, B.; Peng, Y.; Shaalan, A.; Tourky, M. The hidden costs of negative workplace gossip: Its effect on targets” behaviors, the
mediating role of guanxi closeness, and the moderating effect of need for affiliation. J. Bus. Ethics 2022, 182, 287-302. [CrossRef]
Cheng, B.; Peng, Y.; Zhou, X.; Shaalan, A.; Tourky, M.; Dong, Y. Negative workplace gossip and targets’ subjective well-being: A
moderated mediation model. Int. J. Hum. Resour. Manag. 2022, advance online publication. [CrossRef]


https://doi.org/10.1108/ER-08-2018-0225
https://doi.org/10.1080/14330237.2016.1163912
https://doi.org/10.1016/j.emj.2020.09.009
https://doi.org/10.1080/1359432X.2020.1758669
https://doi.org/10.32604/ijmhp.2022.017610
https://doi.org/10.1177/08933189221095602
https://doi.org/10.1007/s13278-022-00923-7
https://doi.org/10.1016/j.jbusres.2018.12.038
https://doi.org/10.1108/IJM-12-2017-0321
https://doi.org/10.3389/fpsyg.2018.01112
https://doi.org/10.1016/j.jbusres.2017.11.013
https://doi.org/10.1080/10376178.2014.11081932
https://doi.org/10.1002/smi.3150
https://www.ncbi.nlm.nih.gov/pubmed/35405031
https://doi.org/10.1080/10417940409373294
https://doi.org/10.3389/fpsyg.2019.01374
https://doi.org/10.1177/0146167214554916
https://doi.org/10.3389/fpsyg.2021.725720
https://doi.org/10.1177/1466138105057558
https://doi.org/10.1080/10911359.2017.1421111
https://doi.org/10.1177/0972063417747724
https://doi.org/10.3389/fpsyg.2021.629376
https://doi.org/10.1080/09585192.2014.985329
https://doi.org/10.2478/orga-2021-0021
https://doi.org/10.3389/fpsyg.2020.00994
https://doi.org/10.1007/s10551-020-04648-5
https://doi.org/10.3389/fpubh.2022.791902
https://doi.org/10.1007/s10551-021-04994-y
https://doi.org/10.1080/09585192.2022.2029931

Merits 2023, 3 316

92.

93.

94.

95.

96.

97.

98.

99.

100.

101.

102.

103.

104.

105.

106.

107.

108.

109.

110.

111.

112.

113.

114.

115.

116.
117.

118.

119.

120.

121.

122.

De Clercq, D.; Fatima, T.; Jahanzeb, S. Gossiping about an arrogant leader: Sparked by inconsistent leadership, mitigated by
employee resilience. J. Appl. Behav. Sci. 2021, 57, 269-289. [CrossRef]

Ellwardt, L.; Labianca, G.; Wittek, R. Who are the objects of positive and negative gossip at work? A social network perspective
on workplace gossip. Soc. Netw. 2012, 34, 193-205. [CrossRef]

Ellwardt, L.; Wittek, R.; Wielers, R. Talking about the boss: Effects of generalized and interpersonal trust on workplace gossip.
Group Organ. Manag. 2012, 37, 521-549. [CrossRef]

Estévez, ].L.; Takdcs, K. Brokering or sitting between two chairs? a group perspective on workplace gossip. Front. Psychol. 2022,
13, 815383. [CrossRef]

Farley, S.D.; Timme, D.R.; Hart, ].W. On coffee talk and break-room chatter: Perceptions of women who gossip in the workplace.
J. Soc. Psychol. 2010, 150, 361-368. [CrossRef] [PubMed]

Ferguson, M.; Barry, B. I know what you did: The effects of interpersonal deviance on bystanders. J. Occup. Health Psychol. 2011,
16, 80-94. [CrossRef]

Guo, G.; Gong, Q.; Li, S.; Liang, X. Don’t speak ill of others behind their backs: Receivers’ ostracism (sender-oriented) reactions to
negative workplace gossip. Psychol. Res. Behav. Manag. 2021, 14, 1-16. [CrossRef]

He, C.; Wei, H. Negative workplace gossip and turnover intention among Chinese rural preschool teachers: The mediation of ego
depletion and the moderation of bianzhi. Front. Psychol. 2022, 13, 1034203. [CrossRef] [PubMed]

Khan, A.G; Li, Y.; Akram, Z.; Akram, U. Does bad gossiping trigger for targets to hide knowledge in morally disengaged? New
multi-level insights of team relational conflict. ]. Knowl. Manag. 2021, 26, 2370-2394. [CrossRef]

Kuo, C.-C.; Wu, C.-Y,; Lin, C.-W. Supervisor workplace gossip and its impact on employees. . Manag. Psychol. 2018, 33, 93-105.
[CrossRef]

Liu, X.-Y,; Kwan, HK.; Zhang, X. Introverts maintain creativity: A resource depletion model of negative workplace gossip. Asia
Pac. |. Manag. 2020, 37, 325-344. [CrossRef]

Liu, T.; Liu, L.; Cafferkey, K,; Jia, Y. Assessing the impact of negative workplace gossip on family satisfaction: Evidence from
employees in China. Curr. Psychol. 2022, 1-12. [CrossRef]

Liu, T.; Wu, L.; Yang, Y.; Jia, Y. Work-to-family spillover effects of workplace negative gossip: A mediated moderation model.
Front. Psychol. 2020, 11, 1612. [CrossRef] [PubMed]

Martinescu, E.; Janssen, O.; Nijstad, B.A. Self-evaluative and other-directed emotional and behavioral responses to gossip about
the self. Front. Psychol. 2019, 9, 2603. [CrossRef] [PubMed]

Naeem, M.; Weng, Q.; Ali, A.; Hameed, Z. An eye for an eye: Does subordinates’ negative workplace gossip lead to supervisor
abuse? Pers. Rev. 2020, 49, 284-302. [CrossRef]

Puyou, E-R. Systems of secrecy: Confidences and gossip in management accountants” handling of dual role expectations and
MCS limitations. Manag. Account. Res. 2018, 40, 15-26. [CrossRef]

Rooks, G.; Tazelaar, F,; Snijders, C. Gossip and reputation in business networks. Eur. Sociol. Rev. 2011, 27, 90-106. [CrossRef]
Shi, X. The positive effect of perceived leader humor on negative workplace gossip. Soc. Behav. Pers. 2021, 49, 10. [CrossRef]
Song, X.; Guo, S. The impact of negative workplace gossip on employees’ organizational self-esteem in a differential atmosphere.
Front. Psychol. 2022, 13, 854520. [CrossRef]

Tebbutt, M.; Marchington, M. “Look before you speak”: Gossip and the insecure workplace. Work Employ. Soc. 1997, 11, 713-735.
[CrossRef]

Ugwu, FO.; Onyishi, EL; Anozie, O.O.; Ugwu, L.E. Customer incivility and employee work engagement in the hospitality
industry: Roles of supervisor positive gossip and workplace friendship prevalence. J. Hosp. Tour. Insights 2021, 5, 20. [CrossRef]
Ullah, R.; Zada, M.; Saeed, I.; Khan, J.; Shahbaz, M.; Vega-Murioz, A.; Salazar-Sepulveda, G. Have you heard that—"gossip”?
Gossip spreads rapidly and influences broadly. Int. J. Environ. Res. Public Health 2021, 18, 13389. [CrossRef]

Waddington, K.; Fletcher, C. Gossip and emotion in nursing and health-care organizations. J. Health Organ. Manag. 2005, 19,
378-394. [CrossRef] [PubMed]

Wang, D.; Niu, Z; Sun, C.; Yu, P; Wang, X.; Xue, Q.; Hu, Y. The relationship between positive workplace gossip and job
satisfaction: The mediating role of job insecurity and organizational identity. Front. Psychol. 2022, 13, 989380. [CrossRef]
Wittek, R.; Wielers, R. Gossip in organizations. Comput. Math. Organ. Theory 1998, 4, 189-204. [CrossRef]

Wu, L.-Z,; Birtch, T.A.; Chiang, EET.; Zhang, H. Perceptions of negative workplace gossip: A self-consistency theory framework.
J. Manag. 2018, 44, 1873-1898. [CrossRef]

Wu, X,; Kwan, HK,; Wu, L.-Z.; Ma, J. The effect of workplace negative gossip on employee proactive behavior in China: The
moderating role of traditionality. J. Bus. Ethics 2018, 148, 801-815. [CrossRef]

Xie, J.; Huang, Q.; Wang, H.; Shen, M. Coping with negative workplace gossip: The joint roles of self-monitoring and impression
management tactics. Pers. Individ. Dif. 2019, 151, 109482. [CrossRef]

Xie, J.; Huang, Q.; Wang, H.; Shen, M. Perish in gossip? Nonlinear effects of perceived negative workplace gossip on job
performance. Pers. Rev. 2020, 49, 389-405. [CrossRef]

Xing, M.; Xia, Y.; Zhao, M.; Lan, Y. Perceived negative gossip of coworkers: Effect on newcomers” work outcomes during social
adjustment. Soc. Behav. Pers. 2021, 49, 1-14. [CrossRef]

Ye, Y.; Zhu, H.; Deng, X.; Mu, Z. Negative workplace gossip and service outcomes: An explanation from social identity theory.
Int. J. Hosp. Manag. 2019, 82, 159-168. [CrossRef]


https://doi.org/10.1177/0021886320917520
https://doi.org/10.1016/j.socnet.2011.11.003
https://doi.org/10.1177/1059601112450607
https://doi.org/10.3389/fpsyg.2022.815383
https://doi.org/10.1080/00224540903365430
https://www.ncbi.nlm.nih.gov/pubmed/20718221
https://doi.org/10.1037/a0021708
https://doi.org/10.2147/PRBM.S288961
https://doi.org/10.3389/fpsyg.2022.1034203
https://www.ncbi.nlm.nih.gov/pubmed/36533038
https://doi.org/10.1108/JKM-08-2021-0609
https://doi.org/10.1108/JMP-04-2017-0159
https://doi.org/10.1007/s10490-018-9595-7
https://doi.org/10.1007/s12144-022-03241-5
https://doi.org/10.3389/fpsyg.2020.01612
https://www.ncbi.nlm.nih.gov/pubmed/32774316
https://doi.org/10.3389/fpsyg.2018.02603
https://www.ncbi.nlm.nih.gov/pubmed/30662417
https://doi.org/10.1108/PR-05-2018-0174
https://doi.org/10.1016/j.mar.2018.01.001
https://doi.org/10.1093/esr/jcp062
https://doi.org/10.2224/sbp.10547
https://doi.org/10.3389/fpsyg.2022.854520
https://doi.org/10.1177/0950017097114006
https://doi.org/10.1108/JHTI-06-2020-0113
https://doi.org/10.3390/ijerph182413389
https://doi.org/10.1108/14777260510615404
https://www.ncbi.nlm.nih.gov/pubmed/16206920
https://doi.org/10.3389/fpsyg.2022.989380
https://doi.org/10.1023/A:1009636325582
https://doi.org/10.1177/0149206316632057
https://doi.org/10.1007/s10551-015-3006-5
https://doi.org/10.1016/j.paid.2019.06.025
https://doi.org/10.1108/PR-10-2018-0400
https://doi.org/10.2224/sbp.9817
https://doi.org/10.1016/j.ijhm.2019.04.020

Merits 2023, 3 317

123.

124.

125.

126.

127.

128.

129.

130.
131.

132.

133.

134.

135.

136.

137.

138.
139.

140.
141.

142.

Zeng, H.; Zhao, L.; Li, ]. Why does subordinates’ negative workplace gossip lead to supervisor undermining? A moderated
mediation model. Front. Psychol. 2022, 13, 981539. [CrossRef] [PubMed]

Zhong, R; Tang, PM.; Lee, S.H. The gossiper’s high and low: Investigating the impact of negative gossip about the supervisor on
work engagement. Pers. Psychol. 2022, advance online publication. peps.12571. [CrossRef]

Zhou, A ; Liu, Y;; Su, X.; Xu, H. Gossip fiercer than a tiger: Effect of workplace negative gossip on targeted employees’ innovative
behavior. Soc. Behav. Pers. 2019, 47, 1-11. [CrossRef]

Zhu, Q.; Wei, E; Moin, M.F. Supervisor negative gossip and employees’ thriving at work. Serv. Ind. ]. 2022; advance online publication.
[CrossRef]

Zong, B.; Zhang, L.; Chu, X.; Qu, J. does positive workplace gossip help socialize newcomers? A dual-pathway model based on
network ties. Psych. . 2021, 10, 767-776. [CrossRef] [PubMed]

Zou, X.; Chen, X.; Chen, E; Luo, C,; Liu, H. The influence of negative workplace gossip on knowledge sharing: Insight from the
cognitive dissonance perspective. Sustainability 2020, 12, 3282. [CrossRef]

Nesher Shoshan, H.; Wehrt, W. Understanding “Zoom fatigue”: A mixed-method approach. Appl. Psychol. 2021, 71, 827-852.
[CrossRef]

Shannon, C.E.; Weaver, W. The Mathematical Theory of Communication; University of Illinois Press: Champaign, IL, USA, 1949.
van Ruler, B. Communication theory: An underrated pillar on which strategic communication rests. J. Strateg. Commun. 2018, 12,
367-381. [CrossRef]

Aggerholm, H.K.; Thomsen, C. Strategic communication: The role of polyphony in management team meetings. In The Routledge
Handbook of Strategic Communication; Holtzhausen, D., Zerfass, A., Eds.; Routledge: New York, NY, USA, 2014; pp. 172-189,
ISBN 978-0-203-09444-0.

Fusaroli, R.; Tylén, K. Carving language for social coordination: A dynamical approach. Interact. Stud. 2012, 13, 103-124.
[CrossRef]

Gabriels, K.; De Backer, C.J.S. Virtual gossip: How gossip regulates moral life in virtual worlds. Comput. Hum. Behav. 2016, 63,
683-693. [CrossRef]

Liu, Y.;; Vashdi, D.R,; Cross, T.; Bamberger, P.; Erez, A. Exploring the puzzle of civility: Whether and when team civil communica-
tion influences team members’ role performance. Hum. Relat. 2020, 73, 215-241. [CrossRef]

Turner, M.M.; Mazur, M.A.; Wendel, N.; Winslow, R. Relational ruin or social glue? The joint effect of relationship type and gossip
valence on liking, trust, and expertise. Commun. Monogr. 2003, 70, 129-141. [CrossRef]

Nyein, K.P,; Caylor, ].R.; Duong, N.S.; Fry, T.N.; Wildman, J.L. Beyond positivism: Toward a pluralistic approach to studying
“real” teams. Organ. Psychol. Rev. 2020, 10, 87-112. [CrossRef]

Aslan, T. The sequential organisation of gossip talk. Discourse Stud. 2021, 23, 429-450. [CrossRef]

Van De Mieroop, D. Small talk in interpreted interactions in a medical setting. Lang. Intercult. Commun. 2016, 16, 292-312.
[CrossRef]

Robbins, M.L.; Karan, A. Who gossips and how in everyday life? Soc. Psychol. Personal. Sci. 2020, 11, 185-195. [CrossRef]
Banks, G.C.; Woznyj, HM.; Wesslen, R.S.; Ross, R.L. A review of best practice recommendations for text analysis in r (and a
user-friendly app). J. Bus. Psychol. 2018, 33, 445-459. [CrossRef]

Hickman, L.; Thapa, S.; Tay, L.; Cao, M,; Srinivasan, P. Text preprocessing for text mining in organizational research: Review and
recommendations. Organ. Res. Methods 2022, 25, 114-146. [CrossRef]

Disclaimer/Publisher’s Note: The statements, opinions and data contained in all publications are solely those of the individual
author(s) and contributor(s) and not of MDPI and/or the editor(s). MDPI and/or the editor(s) disclaim responsibility for any injury to
people or property resulting from any ideas, methods, instructions or products referred to in the content.


https://doi.org/10.3389/fpsyg.2022.981539
https://www.ncbi.nlm.nih.gov/pubmed/36248567
https://doi.org/10.1111/peps.12571
https://doi.org/10.2224/sbp.5727
https://doi.org/10.1080/02642069.2022.2117301
https://doi.org/10.1002/pchj.468
https://www.ncbi.nlm.nih.gov/pubmed/34137195
https://doi.org/10.3390/su12083282
https://doi.org/10.1111/apps.12360
https://doi.org/10.1080/1553118X.2018.1452240
https://doi.org/10.1075/is.13.1.07fus
https://doi.org/10.1016/j.chb.2016.05.065
https://doi.org/10.1177/0018726719830164
https://doi.org/10.1080/0363775032000133782
https://doi.org/10.1177/2041386620915593
https://doi.org/10.1177/14614456211001604
https://doi.org/10.1080/14708477.2015.1117483
https://doi.org/10.1177/1948550619837000
https://doi.org/10.1007/s10869-017-9528-3
https://doi.org/10.1177/1094428120971683

	Introduction 
	Conceptualizing Workplace Gossip as a Multilayer Social Phenomenon 
	Granularity of Workplace Gossip 
	Gossip Events 
	Gossip Episodes 
	Gossip Conversations 
	Accumulated Gossip 

	Layers of Workplace Gossip 
	Organizational Layer 
	Interpersonal Layer—Dyads and Groups 
	Individual Layer 
	Adding Another Layer: The Conversational Layer 

	The Core: Gossiping Characteristics 

	Methods 
	Review Findings 
	Captured Granularity of Workplace Gossip in Previous Studies 
	Captured Layers of Workplace Gossip in Previous Studies 

	Future Research Agenda 
	Rethinking the Sender-Receiver Perspective 
	Contextualizing Workplace Gossiping 
	Distinguishing Different Conversational Contexts 
	Recognizing (Remote) Work Trends and Its Influence on Workplace Gossip 
	Operationalizing Workplace Gossip as an Interpersonal Behavior 
	Addressing Interdependencies between Gossip Characteristics and Its Layers 

	Capturing the Dynamism and Process of Workplace Gossiping 
	Using More Direct Measures of Gossiping Behavior 
	Applying Interaction Coding to Uncover Granular Processes of Gossiping 
	Leveraging (Semi-)Automated Analytical Methods 


	Conclusions 
	References

