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Abstract
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at Workplaces †
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† Presented at the International Coffee Convention 2023, Mannheim, Germany, 30 September–3 October 2023.

Abstract: Even before the outbreak of the pandemic, new working environments were considered an
important trend in the office landscape, accompanied by modern office coffee solutions and catering
concepts. Changes within the office environment have now accelerated further, influenced by factors
such as progressive digitization, contactless work processes, home offices, open or co-working spaces
and changing employee expectations. In the context of getting people back to work from home
offices, the availability of coffee and food solutions has a central meaning (gained prominence
of 33% (YouGov/Sodexo Study 2023) as a competitive advantage). The communal act of coffee
breaks or gathering around coffee machines encourages informal networking, idea sharing and
team building, thus fortifying the social fabric of the workplace. Research indicates that coffee
consumption can enhance cognitive functions such as alertness, attention and memory, thereby
positively impacting productivity and problem-solving capabilities for effective teamwork and
interpersonal interactions. Furthermore, the provision of high-quality coffee options by employers
not only reflects a commitment to employee well-being, but also serves as a tangible expression of
the corporate culture and values. Requirements for modern vending concepts are evolving. It is not
only the classic office environment that is subject to major changes; innovative solutions must also be
found in the canteen/catering and hotel sectors in order to adapt to the new conditions. What this
means for office coffee service and vending services in offices and businesses will be illustrated in
this presentation under the motto “This is where New Work meets New Retail”. To this end, new
to-go concepts from the out-of-home market will be presented, as well as innovations and modern
solutions from the classic vending industry.
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