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Abstract: This study is one of the few of its kind that explores the individual impact of each of the
cognitive attributes of a tourist destination’s image on cruisers’ destination loyalty and overall sat-
isfaction. It also analyzes the mediating role of satisfaction between each of the attributes and loy-
alty. Variance-based structural equation modeling (PLS-SEM) was used for this analysis, based on
a survey of 457 cruisers visiting the city of Malaga. The results confirm that three of the five attrib-
utes, the destination’s environment image, the perceived value image of services and the accessibil-
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Cruisers’ Destination Loyalty: age and loyalty. The confirmation that overall satisfaction influences loyalty enables management

Cognitive Destination Image and organizations to develop more efficient loyalty strategies for their respective destinations.
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Table S1. Survey items about the city of Malaga (Andalusia, Spain).

Please, response to age and gender and concerning the city of Malaga (Andalusia, Spain) express your grade of agreement or

disagreement with the following statements (items)

Sex Male o Female o Age

1=Totally disagree, 2=Strongly Disagree, 3=Agree, 4=Neither agree nor disagree,

5=Agree, 6=Strongly Agree, 7= Totally Agree

Malaga presents the characteristic of ... ENVIRONMENT
... pleasant weather 1o 20 30 4o 50 60 70
... clean and tidy environment 1o 20 30 4o 50 60 70
... friendly and helpful local people 1o 20 30 4o 50 60 70
... safe and secure environment 1o 20 30 4o 50 60 70
... picturesque views (monuments/landscape) 1o 20 30 40 50 60 70
Malaga offers ... ATTRACTIONS AND ENTERTAINMENT
... a wide arrays of shows/exhibitions 1o 20 30 40 50 60 70
... a variety of entertainment 1o 20 30 40 50 60 70
... tempting cultural events (Easter parades, bullfights, ...) 1o 20 30 40 50 60 70
Malaga offers ... INFRASTRUCTURE AND SERVICE
... wide selection of restaurants/cuisine 1o 20 30 40 50 60 70
... wide variety of shopping options 1o 20 30 40 50 60 70
... wide choice of accommodations 1o 20 30 4o 50 60 70
Malaga provides ... PERCEIVED VALUE
... reasonable price for food and accommodation 1o 20 30 4o 50 60 70
... good value for money 1o 20 30 40 50 60 70
... reasonable price for attractions and activities 1o 20 30 40 50 60 70
... good bargain shopping 1o 20 30 40 50 60 70
Concerning Malaga, ... ACCESSIBILITY
... it provides appropriate signposting lo 20 3o 4o 50 60 70
... it was easy the access to city center 1o 20 30 4o 50 60 70
... it provides appropriate disabled access 1o 20 30 40 50 60 70
... it contains an appropriate tourism information points 1o 20 Kle 4o 50 60 70

1=Extremely Dissatisfied, 2=Moderate Dissatisfied, 3=Slightly

SATISFACTION
Dissatisfied, 4=Neutral, 5=Slightly Satisfied, 6=Moderately
Satisfied, 7=Extremely Satisfied
Overall satisfaction towards the visit to Malaga city 1o 20 30 4o 50 60 70
1=Totally disagree, 2=Strongly Disagree, 3=Agree, 4=Nei-
ther agree nor disagree, 5=Agree, 6=Strongly Agree, LOYALTY

7=Totally Agree
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Intention to revisit Malaga 1o 20 30 40 50 60 70

Intention to travel to Malaga 1o 20 30 4o 50 60 70




