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Abstract

:

Strategic entrepreneurship refers to the ability of an MSME to investigate potential entrepreneurial ventures while exploiting its current competitive advantages. Academics and practitioners have offered models to deconstruct strategic entrepreneurship; however, there are few distinctive strategic entrepreneurship models appropriate for certain business circumstances. Culinary businesses in Cibinong District, Bogor Regency face several challenges, including low-quality human resources, inadequate capital and technology, and poor entrepreneurial spirit. This study aims to learn how the performance of women-owned fish processing MSMEs under COVID-19 conditions connects to several strategic entrepreneurship components, such as environmental factors, individual resources, resource orchestration, and competitive advantage. Research data taken from 30 women-owned fish processing businesses were processed using SMART-PLS 3.0, followed by a quantitative descriptive method analysis. The outcome was that the components of the environment, specific resources, and orchestration of those resources could generate performance and value for the customer, leading to competitive advantages. This research provides a current understanding of attitudes to businesswomen’s activities throughout the pandemic period, particularly in relation to entrepreneurship chances and MSME performance. Strategic entrepreneurship is necessary to improve performance in dynamic environments.
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1. Introduction


The adoption of financial and nonfinancial initiatives within businesswomen’s organizations has a number of benefits for businesses. Financial indicators are typically used to assess a company’s efficiency; on the other hand, some nonfinancial measurements, such as customer loyalty and employee happiness, need to be considered and cannot be disregarded (Visedsun and Terdpaopong 2021). It is important to take into account how the organizational climate, including leadership, culture, and organizational structure, might impact an organization’s success (Odongo et al. 2019).



One of the dynamic environmental factors that micro, small, and medium enterprises (MSMEs) must address in 2020 is the COVID-19 outbreak. Regrettably, social distance restrictions have decreased the number of customers, especially in the food and culinary industries. Many firms can prosper in a changing environment by seeking new business opportunities, such as incorporating activity on websites, applications, social media, e-commerce, and the exploitation of other resources. Despite the COVID-19 outbreak having an influence on the MSME food or culinary processing business, it is still rated as a high performer and a possible winner (Dcode Economic and Financial Consulting 2020). Entrepreneurs need to be more creative, aggressive, and competitive to survive and perform well in a dynamic economy. Strategic entrepreneurship is the term for this style of conduct (Ireland et al. 2003).



The concept of strategic entrepreneurship helps businesses, despite size and age, produce superior performance and preserve profits through opportunity- and advantage-seeking activities to reach prosperity in a dynamic and globalizing environment (Tülüce and Yurtkur 2015; Zucchella and Magnani 2016). Strategic entrepreneurship may increase the variety of goods on the market, create new market niches, and stimulate novel forms of competition (Kantur 2016). To increase profitability and market share, businesses of all sizes should integrate strategic entrepreneurship into their operations (Dogan 2015). MSMEs may be capable of continuing to achieve their primary goal of promoting economic growth, value creation, competitiveness, and employment (Awang et al. 2015).



A strategic entrepreneurial approach is appropriate for small and large organizations (Papulova and Papulova 2015). Entrepreneurship can influence national economic growth, including in Indonesia. Indonesia must quicken and elevate the caliber of its economic growth as a growing country. To create competitive entrepreneurial circumstances, it is essential to construct an entrepreneurial ecosystem (Iqbal et al. 2021). According to the Ministry of Cooperatives and MSMEs of Indonesia, MSMEs accounted for 97% of employment in 2021; moreover, they made up 61.97% of the country’s GDP (Mariana 2022). MSMEs in the marine and fishery sectors have great potential for Indonesian business development. There are 60,855 small, medium, and large fish processing facilities in Indonesia (Directorate General of Competitiveness of Marine and Fishery Product Development of Marine dan Fishery Ministry of Indonesia 2019). Some of these are in Bogor Regency.



Bogor Regency is a second-level administrative region of West Java Province, Indonesia, and is very important as one of the buffer zones for the capital city. According to the Statistical Agency of West Java Province, 6,088,233 people lived in Bogor Regency in 2020, representing 12.19% of the entire population of West Java Province (Statistics of West Java Province 2021). Undoubtedly, there are significant opportunities and challenges for the economic growth of this population. One of the Bogor Regency’s economic drivers is the expansion of micro, small, and medium-sized enterprises (Dewi 2020). Micro, small, and medium-sized businesses are essential for boosting the economy and creating jobs in many developing countries (Iqbal et al. 2021). Thus, the development of MSMEs in Bogor Regency could create job opportunities and enhance its economic growth.



The growth of micro, small, and medium-sized businesses, particularly seafood processing, is one of the factors driving the Bogor Regency economy (Dewi 2020). Micro and small firms in Bogor Regency face several challenges to their development, including low-quality human resources, inadequate capital and technology, and poor entrepreneurial spirit. Due to a number of factors, MSMEs typically have low levels of competitiveness, which can lead to business failure (Rainanto 2019). Fortunately, the existence of these businesses could be supported by enough resources. Bogor Regency produced over 115 thousand tons of 10 different varieties of consumable fish in 2020 (Statistics of Bogor Regency 2021). These fish have great potential to be turned into competitive, high-quality fishery products. According to the requirements of the Minister of Maritime Affairs and Fisheries Regulation Number 59 of 2021 concerning “The Increasing the Added Value of Fishery Products”, the increase in added value is obtained by processing fresh fish into processed fishery products.



In contrast to other sub-districts, Cibinong District serves as the administrative hub of the Bogor Regency Government and is distinguished by the absence of a village government system throughout its whole administrative region. Cibinong District can be referred to as Cibinong City or can be considered an urban region. The majority of the people in this district have access to higher-quality infrastructure facilities, infrastructure of acceptable quality, and a strong network of banking literacy (Utami 2014). Business actors exist and grow in Cibinong District because of these benefits, particularly in the processing of fishery products. Of the 135 value-added fishery business players in the Bogor Regency, 30 were in Cibinong District. Additionally, it is interesting to note that all of them are run by women.



In addition to the benefits listed above, Cibinong District has excellent potential as a market for culinary goods made from processed fish, given its position as the administrative hub of Bogor Regency. Among the 39 districts in Bogor Regency, Cibinong District has the most commercial and service facility establishments (Machmud et al. 2021). Cibinong District also has the highest scalogram in the Bogor Regency’s score for economic growth facilities, and is the hub of the economic boom in Bogor Regency. Cibinong District’s labor structure has evolved, shifting from a predominance in the agricultural sector to the manufacturing and service industries (Utami 2014).



In a press release in 2021, the Ministry of Women’s Empowerment and Child Protection of Indonesia mandated a message for women. They stated that in the COVID-19 pandemic era, the role of women in the family was directed to further increase their active participation in various development activities (Legal Bureau of the Ministry of Women’s Empowerment and Child Protection of Indonesia 2021). This demonstrates that women can actively participate in socioeconomic activities, while at the same time playing a role as housewives or teachers to instill values in their children. One measure for empowering and improving the community’s economy following the COVID-19 pandemic is to increase the role of women-owned fish processing MSMEs in Bogor Regency by utilizing various local potentials, referring to targets of the Sustainable Development Goals (SDGs) agenda, number five (Gender Equality) and number eight (Decent Work and Economic Growth).



Hence, despite encountering a variety of obstacles, MSMEs may continue to fulfill their primary responsibility of fostering economic growth, value creation, competitiveness, and employment. According to the definition above, a strategic plan needs to be developed for the sustainability of women-owned fish processing MSMEs. Strategic entrepreneurship is a planning and forecasting technique used to take full advantage of possibilities when competing and outperforming rivals.



Strategic entrepreneurship is one way to gain competitive advantage supported by creativity and innovation (Ireland et al. 2003). The ability of business actors to manage their resources with the help of leadership, culture, and an entrepreneurial attitude is an example of this type of innovation. These three things are the core of entrepreneurship. Strategic entrepreneurship research is still conceptual and not based on empirical findings (Ireland et al. 2003).



Based on this, researchers have the chance to conduct empirical research by identifying the traits of women who process fishery products, and by examining the relationships between variables in the strategic entrepreneurship model that are related to the success of MSME women who process fishery products in Bogor Regency. Women who process fishery products will be identified based on their age, level of education, business ownership status, business history, time of business establishment, sources of business capital, total assets, total turnover, and number of employees.



It is obvious that strategic planning must be devised to secure the long-term viability of MSMEs. An approach to making the most of the prospects in Cibinong District, in terms of addressing retail rivalry and boosting the sector’s competitiveness, is through strategic entrepreneurship. This study investigates the characteristics of women-owned fish processing units in Bogor Regency, strategic entrepreneurial considerations, and the influence of input-process-output segmentation to maximize opportunities by fostering competition in MSME business processes.



The subject of this study is fish processing MSMEs in Cibinong District owned by women. The purpose of this study is to comprehend the relationship between the performance of women-owned fish processing MSMEs under the conditions of COVID-19 and the components of strategic entrepreneurship. The findings of this study will be useful for the development of governmental intervention strategies that suit the needs of businesswomen involved in the processing of fish. This study also applies structural equation modeling using partial least squares (PLS-SEM) to a new field.




2. Materials and Methods


This study used a survey method using a questionnaire, with women-owned fish processing units serving as the direct respondents, to provide a thorough account of the circumstances surrounding a case. Data collection, surveys, and the direct distribution of questionnaires to respondents were all part of the search methodology, which focused on women-owned fish processing facilities in Cibinong District, Bogor Regency.



According to the Statistics of West Java Province in 2020, the population of Bogor Regency was 6,088,233, or 12.19% of the total population of the province (Statistics of West Java Province 2021). Bogor Regency consists of 40 districts (Saraswati 2014), and is the most populated resident regency in Indonesia (Directorate General of Population Affairs and Civil Registration of the Ministry of Home Affairs of Indonesia 2021; Kusnandar 2021). Cibinong District is one of the most densely populated districts in Bogor Regency.



In contrast to other sub-districts, Cibinong District, which serves as the administrative hub of the Bogor Regency Government, is distinctive in that the entirety of its administrative region lacks a village government structure. The bulk of the population in this district benefits from better access to education, high-quality infrastructure, and a strong network of banking literacy (Aprilia et al. 2021; Utami 2014). Figure 1 provides a map of the area studied in Cibinong District, Bogor Regency.



2.1. Census Data Collection Method


For this analysis, we combined primary and secondary data. Primary data were collected directly via a questionnaire to determine how effectively management understood strategic entrepreneurship. This study was carried out between August 2022 and October 2022 in Cibinong District, Bogor Regency with a census of 30 respondents of commercial businesswomen fish processing units. Secondary data on strategic entrepreneurship were gathered from a variety of relevant literary works, including journals, books, earlier study findings, and statistical data reports (Hair et al. 2017).



The goal of the questionnaire was to assess the six aspects of strategic entrepreneurship (environmental factors, organizational resources, individual resources, resource orchestration, creating value and advantage, and creating performance). The environmental factors were measured using items developed by Revilla et al. (2011) and Tang (2008), while the organizational resource items proposed by Hitt et al. (2011) were used. Resource orchestration was measured by adapting items from Carnes et al. (2017), creating value and advantage by adapting items from Porter (2007), and creating performance by adapting the items from Shepherd and Wiklund (2009). All items were evaluated using a Likert scale of one to five, with five expressing strong agreement. The Likert scale is used to convey how strongly respondents agree or disagree with specific statements about actions, things, people, or events. The suggested scale typically consists of five points. A Likert scale was chosen with five class scores as the measurement. There are a total of five groups, made up of the average value of each informant. The following formula can be utilized to determine class intervals:


SR = (a − b)/c











Explanation:k



SR = Range.



a = Maximum scores.



b = Minimum scores.



c = Number of class intervals.


   SR = (5 − 1)/5

= 0.8











These calculations enable us to establish that the calculated scale range is 0.8. According to the statement on the research questionnaire, the average range of 1.00–1.80 falls into the Poor category, >1.80–2.60 falls into the Fair category, >2.60–3.40 falls into the Good category, >3.40–4.20 falls into the Very Good category, and >4.20–5.00 falls into the Excellent category. The items used to measure each variable are listed in Table A1 in Appendix A.



The selection of micro and small-scale criteria refers to article 35 of Government Regulation number 7 of 2021 (Government of Indonesia 2021). This law states that micro standards have an annual revenue of fewer than 2 billion rupiahs and business capital of no more than 1 billion rupiahs, excluding land and structures. In addition, small-scale businesses are considered to be businesses that do not include land and buildings, with yearly sales of between 2 billion and 15 billion rupiahs and business capital of between 1 billion and 5 billion rupiahs.




2.2. Data Analysis


The data processing and analysis for this study employed partial least square structural equation modeling, validity testing, reliability tests, descriptive analyses, and Simulation of Partial Least Square Structural Equitation (PLS-SEM). In this study, Smart PLS 3.0 was used. Descriptive analysis was performed to obtain a wide description of the characteristics of respondents, including gender, age, education, and MSME profile, as well as to describe strategic entrepreneurship implementation using the mean. For the measurement, a 5-point Likert scale was used to determine the scale range. A Likert scale is used to assess responders’ attitudes, views, and perceptions of social issues (Sugiyono 2017).



The measurement model (outer model) and the structural model (inner model) are the two sub-models that make up PLS-SEM analysis (Hair et al. 2014). The constructs’ convergent validity, discriminant validity, and reliability are assessed using the outer model (Hair et al. 2017). In addition, the inner model is used to assess the relevance of the path coefficients and the R-square value. Two categories of variable are used in PLS-SEM. The first is an observed variable, sometimes known as a manifest variable because it can be seen immediately. The second category is unobserved variables, sometimes known as latent variables since they cannot be observed directly (Hair et al. 2014). Together with the seven latent variables, there are 36 manifest variables (environmental influences, organizational resources, individual resources, resource orchestration, competitive advantage and value creation, and performance creation).



This research mainly employed the strategic entrepreneurship model based on Hitt et al. (2011) combined with Kiyabo and Isaga (2019) model. This study adopted Hitt et al. (2011) input-process-output model, extending the understanding of the strategic entrepreneurship construct. This used environmental factors, organizational resources, and individual resources as inputs, along with resource orchestration as the process, and creating value for customer advantages as the outputs. Another output was added: SME performance, from Kiyabo and Isaga (2019) model. Hence, from these models, this study generates the input, process, and output of the strategic entrepreneurship model with inputs such as environmental factors (X1), organizational resources (X2), and personal resources (X3). The process segment has a variable latent resource orchestration (X4). Thus, the output section contains two variables: producing value and competitive advantage (X5), and creating performance (Y). Figure 2 displays the research model.



The research hypotheses, as shown by the research model in Figure 2, are as follows:

H1: 

Environmental factors (FL) have a positive effect on resource orchestration (OS).





H2: 

Organizational resources (SOs) have a positive effect on resource orchestration (OS).





H3: 

Individual resources (SI) have a positive effect on resource orchestration (OS).





H4: 

Resource orchestration (OS) has a positive effect on creating value and competitive advantage (NS).





H5: 

Creating value and competitive advantage (NS) has a positive effect on performance creation (KM).







The outer model evaluation and the inner model evaluation are the two evaluation models utilized in PLS-SEM data analysis (Cheung 2013). Outer models are used to examine the effects of latent variable indicators. Multicollinearity was employed in this work to clarify the data without any discernible bias prior to analysis. The absence of a multicollinearity issue is a prerequisite for properly examining the outer model. A situation with substantial correlation or connectedness between indicators is called multicollinearity. A variance inflating factor (VIF) value of more than five indicates a multicollinearity correlation value, which is defined by a correlation value of more than nine. Multicollinearity is present if the latent variable VIF value is more than five. The actions that can be taken include lowering or eliminating indications with a high degree of association (Hair et al. 2017).



The evaluation of the outer model consists of three tests. A convergent validity test can be used to assess how well manifest variables can explain hidden variables by looking at loading factors above 0.50. When the average variance extracted (AVE) result is more than 0.50, the discriminant validity test is used to assess how many latent variables and manifest variables differ from one another. A previous study explained the connection between Cronbach’s alpha above 0.60 and composite reliability used to test composite reliability (Hair et al. 2017). The inner model is utilized to determine the effect of the independent variable on the dependent variable by comparing the coefficient of determination (R square) and the path coefficient (Ghozali 2015).





3. Results and Discussion


3.1. Common Method Bias


A problem known as common method bias (CMB) occurs when the measuring technique utilized in an SEM study causes issues, rather than the network of causes and effects among latent variables in the model under investigation (Kock 2015). In this study, Smart PLS was used to identify CMB threats. The test signified that the VIF elements were lower than the 3.3 threshold. This indicates that the model is free from CMB (Hair et al. 2017; Kock 2015).




3.2. Model Measurement


The fit of the measurements was examined using validity and reliability standards. The ability of a measuring device (or objects) to consistently produce the same result is known as reliability. Validity is a measure of how accurately a notion is measured by a measuring tool (items). Since there are multicollinearity conditions, the actions that can be taken include lowering or eliminating indications with a high degree of association. The outcomes of VIF measurements at the manifest variable level for all latent variables in Table 1 are listed below, while a summary of the model’s measurements after the multicollinearity test is shown in Table 2.



The statements in the questionnaire were valid at a significance level of 5%, where r counts surpassed r tables based on the validity and reliability results of the 30 samples (0.361). In this study, each variable’s Cronbach’s alpha value was greater than 0.06, which indicates the dependability of the variables.



The Fornell–Larcker criterion, a gauge of the anticipated degree of “difference” between items for various factors, was used to test discriminant validity. The correlation square was compared to the AVE of each factor to assess the discriminant validity of the model. The other numbers are the correlation coefficients between the factors, which are thought to have excellent discriminant validity when the AVE is greater than the correlation coefficient between the factor and the other factors. The value on the diagonal represents the square root of the AVE (Hair et al. 2017). Values off the diagonal are correlations, whereas values (on the diagonal) represent the square root of the AVE. The discriminant validity results are shown in Table 3.




3.3. Respondent Characteristics


One of the respondents in this study was the owner of a fish processing company; thus, the sample consisted of one small business and 29 microbusinesses. Both characteristics are mentioned in Table 2. In addition, 50% of respondents in small businesses were between the ages of 41 and 50. This age group was regarded as still being capable and ready for the workplace. Most of them possessed either a bachelor’s degree (37%) or senior high school degree (37%) as their last degree. Moreover, 87% of business units have been in operation for five to ten years. The respondent who owned the small business was 61 years old and had completed senior high school. In addition, the business had been in operation for more than 20 years. The respondent characteristics are shown in Table 4.




3.4. Descriptive Analysis of Strategic Entrepreneurship


Descriptive analysis was used to examine how entrepreneurs regarded the implementation of strategic entrepreneurship management in Bogor Regency’s women-owned fish processing unit MSMEs based on three input variables: environmental factors, organizational resources, and personal resources. The process variables, namely resource orchestration and output variables, were composed of competitive advantage, value creation, performance generation, and benefits.



Three criteria—dynamics, munificence, and complexity—were used to assess environmental elements as external determinants. A good grade of 4.467 was used to estimate the variable’s average value. This outcome demonstrated the superior environmental support provided by the MSME Business System for fish processing units in Bogor Regency. The least favorable average, which was nonetheless seen favorably, indicated capital support from banks and investors. Several business owners chose to borrow money privately instead of applying for bank loans because banks require guarantees, or have challenging application processes and onerous rules. Table 5 displays the descriptive analysis findings.



A mean value of 4.397 for the organizational resource variable suggests that entrepreneurial leadership and entrepreneurial culture fall into the excellent category. Entrepreneurial leadership is the capacity to persuade others to pursue their objectives, search for possibilities, manage resources strategically, and foster an entrepreneurial environment that will help them stay competitive (Fontana and Musa 2017). Entrepreneurial culture is the term used to describe a company’s culture that values not only seeking opportunities but also making money (Utoyo et al. 2020). On the other hand, the indicator of business owners providing opportunities had the lowest average value, indicating that MSMEs were still unable to adequately inform their employees.



The individual resource variable, which had an average of 4.487 responses, can demonstrate an entrepreneur’s entrepreneurial attitude toward the opportunities directed to business development with the commitment, decisions, and actions to pursue the opportunities in dynamic environmental conditions (Gillin et al. 2019). This result gave the rating ‘excellent’. On the other hand, the average for the entrepreneurial agility score was the lowest. It might be said that Cibinong District’s fishery product processors continually adjust to market conditions in an effort to maintain the continuity of their businesses.



The capability to manage resources (structure), resources that turn into capabilities (bundling), and capabilities to provide value for customers were all included in the resource orchestration variable, which similarly had a mean value of 4.489 (leveraging). This placed it in the excellent category. Strategic entrepreneurship management demonstrated a great ability to give MSMEs a competitive edge, create value, and deliver performance and benefits for businesses, people, and society.




3.5. Analysis Results


With a loading factor value of 0.50 and no multicollinearity issues, 17 of the 36 indicators under examination pass the convergent validity test, according to the assessment outer model (Table 1). The study model was cleared of the indicators FL1, FL3, FL4, FL5, SO1, SO2, SO3, SO6, SO7, SO8, SO11, SO12, SI1, SI4, NS1, NS3, and NS5. In the discriminant validity test, every latent variable had an AVE value greater than 0.50. Figure 3 depicts the final model.



All the latent variables in the composite reliability test were known to have alpha Cronbach values of 0.60, and those variables matched the requirements for the composite reliability test. This follows the concept that the study model can be accepted as valid and credible by eliminating the eleven variables. The inner model was assessed by analyzing the R-square and path coefficient values. In addition, this model used the R-square value to determine how much an exogenous variable would influence an endogenous variable.



The test results showed that 71.5% of the variability in resource orchestration can be accounted for by the input segment’s R-square value, including the variables for environmental conditions, organizational resources, and individual resources (Table 6). Sixty-six percent of the elements influencing value and competitive advantage in the process segment can be attributed to the resource orchestration variable. In the output sector, 42.4% of the creating performance variable may be attributed to both competitive advantage and creating value.



The original sample value, p value, and t-statistic values were generated by the significance test of the route coefficient using the bootstrapping technique to examine the research model and research hypothesis. The initial sample values made it clear how the variables related to others. When the variable had a positive influence, it went from being negative to positive, and vice versa. The t-statistic value could be used to calculate the significance of a hypothesis test. The hypothesis was supported because the p value was less than 0.05. The route coefficient value, which shows the relationship between all variables, is shown in Table 7.



According to the test results, environmental factors have a considerable impact on orchestration resources since the p value is lower than 0.005, which is 0.030; therefore, hypothesis 1 is accepted. Organizational resources have no discernible impact on orchestration resources because the p value of 0.354, which is higher than 0.005, indicates that H2 cannot be accepted. Hence, individual resources have a favorable and considerable impact on orchestration resources. Moreover, the p value of H3 being lower than 0.005, which is 0.000, indicates that H3 is accepted.



Thus, it can be concluded that resource orchestration significantly affects value creation and competitive advantage. The p value of H4 is also less than 0.005, proving that H4 is accepted. The p value of H5 being substantially lower than 0.005 shows that H5 is accepted. Thus, providing value and gaining a competitive edge have a favorable impact on production performance.



The test results of this research are similar to those of previous empirical studies, and show that environmental conditions significantly affect resource orchestration in the input segment. The entrepreneur’s local, physical, psychological, and social environments make up their environment (Grundstén 2004). Environmental circumstances might affect an entrepreneur’s ability to compete and build company procedures in one of two ways: either as strength or weakness. It is necessary for entrepreneurs in the fish processing business sector to make efforts to recognize changes in the business environment if they are to maximize their ability to turn environmental influences into strengths.



Additionally, it is vital to comprehend the degree of complexity of marketing, service, and operational processes as well as the resources available to satisfy the needs of resources utilized in fish processing business processes (Revilla et al. 2011). Based on the findings of the descriptive study, it is still difficult for women-owned fish processing firms in Cibinong District, Bogor Regency to discover specific information about how to obtain finance from banks or investors.



There are two key components in organizational resources: entrepreneurial attitude, and entrepreneurial culture (Ireland et al. 2003). The business owner or leader plays a particularly substantial part in preparing management and staff to implement a culture that fosters the growth of both employees’ abilities and the application of ideas and innovations in retail (Utoyo et al. 2020). On the other hand, an entrepreneur can develop fresh resources that produce wealth, or endow existing resources to do so.



Employees will be motivated to adopt an entrepreneurial mindset, which is essential to the success of the company, not simply as a result of an entrepreneurial environment’s ability to inspire innovation (Cho and Lee 2018). This will have an impact on how effectively and efficiently the fish processing unit’s resources are managed. The results of the descriptive study, however, indicate that women-owned fish processing businesses in Cibinong District, Bogor Regency are still not doing the best job of giving their employees the opportunity to take chances with their responsibilities and authority at work.



The impact of the individual resource variable on resource orchestration was shown to be both favorable and significant. This demonstrates that women-owned fish processing businesses in Cibinong District, Bogor Regency, tend to be less than ideal at managing information about market development to find new opportunities and less than ideal at evaluating the benefits and drawbacks of proposed product innovations. According to the researchers, this is due to management being dominated by people between the ages of 41 and 50 who are high school graduates and whose experience and skills are insufficient, particularly in retail management connected to decision-making and strategic management.



According to the findings of the descriptive study, the women’s business processing unit in Cibinong District, Bogor Regency, is still not doing the best job of managing information opportunities in the region’s fish processing industry. Women-run fish processing businesses must focus on the cooperative operation of organizational and personal factors and the combination of individual and organizational elements.



Value creation and competitive advantage are significantly impacted by the resource orchestration variable. To determine the strategy used in the application of producing value and competitive advantage in retail, it is crucial to identify, create portfolios, group, improve, and enhance the competence of resources owned by retailers. Additionally, a combination of input groups will offer shops various tactics they can use. Based on the findings of the descriptive analysis, it can be concluded that the women-owned fish processing businesses in Bogor Regency have not given their resources the necessary attention. Therefore, it is essential to provide programs that assist staff in developing their knowledge and skills.



Performance creation is positively impacted by the variables providing value and competitive advantage. This demonstrates how efforts to improve product competitiveness and consumer value have a significant impact on performance creation. This is in line with the strategic entrepreneurship paradigm (Hitt et al. 2011). Effective strategic entrepreneurship would aid businesses in gaining an edge over rivals and adapting to environmental changes, which would benefit businesspeople, organizations, and societies overall, and have a considerable positive impact on economic performance (Awang et al. 2015).




3.6. Managerial Implications


The managerial ramifications of this study were used to enhance the strategic entrepreneurship management effectiveness of female MSMEs in fish processing units in Bogor Regency. Based on the lowest average descriptive analysis result, an analysis of the impact of strategic entrepreneurship implementation in input segments could be developed.



The most substantial impact on resource orchestration came from individual resources. For MSMEs, problems in the dynamic environment include fiercer and more widespread competition as well as client demands for the quality of various services and goods. Therefore, entrepreneurs must develop a vision toward positive transformation and innovation. Thus, they must enhance their organizational capabilities if they want to survive and expand their business.



They should increase their organization’s capacity for accepting, authorizing, and embracing constructive change. Therefore, it is important to modify how those involved in the transformation process perceive one another. Organizational reform is necessary for the benefit of both the organization and its personnel (worthiness).



Briefing and sharing sessions with stakeholders and staff could be used to implement this kind of change. By creating a good work environment that can foster employees’ creativity and independence in submitting innovative ideas, they could establish an innovative culture to produce innovations in new goods and processes.



Entrepreneurs must enhance organizational capacities so that organizations may better utilize their assets, personnel, and operational procedures. To explore the competencies required and the resources that should be gathered or maintained, they must have a systematic framework. Human resources (HR) are crucial to the success of managing strategic entrepreneurship by enhancing organizational capabilities. To encourage business actors to be more competitive, they must upgrade their skills, particularly in HR management, by integrating HR into training programs, exhibition events, entrepreneurship seminars, and technical guidance (Dewi 2020).





4. Discussion


H2 was taken into consideration, and it was found that the p > 0.05 did not reach the level of significance. This finding led to the rejection of the premise that organizational resources significantly affect resource orchestration for women-owned fish processing businesses in Cibinong District, Bogor Regency. This suggests that strategic entrepreneurship management significantly affects MSMEs’ capacity for innovation.



The research verified a significant relationship between resource orchestration, value creation, and competitive advantage for MSME performance. According to the research, businesses would have a better chance of enhancing the quality of their products if resource orchestration management effectively positioned its resource portfolio, improved human resources, and integrated the use of opportunity- and advantage-seeking behavior. This result is consistent with Porter Diamond’s national advantage argument. The findings are in line with the theory advanced by Hitt et al. (2001), Hughes et al. (2021), Okoi et al. (2022) and Utoyo et al. (2020) that organizational performance has an impact on both direct and indirect resource management.



The total cost of investing in human capital is greater than the value of the results generated, or the cost of investing in human capital is greater than the results produced. The resource-based perspective also assumes that when MSME resources are objectively maximized, shareholder value will also be maximized. The findings support Okoi et al.’s (2022) claim that by nurturing a certain culture, knowledge, and abilities within an MSME, human capital management strategies inside the organization will play a crucial role in the maintenance of competitive advantage over competitors.



Additionally, the Porter Diamond Model of National Advantage is connected to the result. This result disproves the notion that innovative entrepreneurship has no measurable effect on MSME performance. This implies that entrepreneurship innovation has a major impact on the performance of MSMEs. The study provided evidence that there is a significant connection between entrepreneurial value and competitive advantage and MSME performance (Latianingsih et al. 2022; Okoi et al. 2022).



According to the findings, if new ideas are fostered and a paradigm shift is noticed, the organization’s sales volume and profits will experience a boost, elevating the performance of the MSME. The results are consistent with the theory that entrepreneurial innovation is the readiness to encourage imagination and experimentation within the firm, as well as the utilization of technological leadership and R&D. Customers become aware of the worth of the goods or services given because of the innovation (Lumpkin and Dess 2001).



The performance of Cibinong’s women-owned fish processing MSMEs during the pandemic period and the entrepreneurial component of strategic entrepreneurship are positively associated. During such periods, entrepreneurs face considerable risks that affect their financial situation and, ultimately, their capacity to survive (Kunc and Bandahari 2011; Pal et al. 2014). However, significant economic shocks can encourage the adoption of new business models and technologies (Brodherson et al. 2017) and present new opportunities (Beliaeva et al. 2020; Hausman and Johnston 2014; Pearce and Michael 2006). Therefore, new products, services, and business models are tested by women owners of fish processing MSMEs in Cibinong, which tend to be less affected by economic downturns.



According to studies using data from developed and emerging economies, rising economic pressure frequently encourages businesses to adopt innovative choices that have a favorable impact on their financial performance (Beliaeva et al. 2020; Hausman and Johnston 2014). Innovative companies also improve their market share and dominance (Pearce and Michael 2006; Guellec and Wunsch-Vincent 2009). Therefore, business decisions are crucial in times of crisis and become important success elements for MSMEs (Sahut and Peris-Ortiz 2014). In contrast, neither the performance of businesses nor the strategic element of SE, nor the industry-specific actions taken by Cibinong’s MSME businesswomen during the COVID-19 epidemic, were found to be statistically associated.



The proposed strategic concept of entrepreneurship within the context of strategic management theory, with a focus on individual strategic entrepreneurship components (environmental factors, individual resources, resource orchestration, and competitive advantage) as well as the analysis of small and medium enterprises’ activities in the context of economic crises, constitutes the study’s theoretical originality. This study specifically sought to show that there is a noticeable difference in the link between strategic entrepreneurship and MSME performance during tumultuous times and stable economic conditions. By examining MSME strategic behavior in a sustainable context, for instance, it is possible to draw the conclusion that business owners should combine a number of different strategic stances to obtain the best results (Atuahene-Gima and Ko 2001; Bayiley and Behaylu 2022; Deutscher et al. 2016; Ho et al. 2016).



Given the period of time it was conducted and the characteristics of the sample, this study also presents a distinctive contribution regarding MSMEs in Cibinong District, Bogor Regency during the COVID-19 pandemic of 2019–2021. Due to management’s cognitive biases in their view of companies’ historical conduct, research on post-crisis business strategies runs the risk of being prejudiced and unreliable (Bao et al. 2011). The results are also applicable to all businesses that fit the selection criteria because the sample of domestic companies was representative.



The identified methods of managing MSMEs that ensure a firm performs at its best during the COVID-19 pandemic are of practical value to top managers, MSME decision-makers, and those in charge of creating and implementing strategies. It is crucial for MSME managers to understand that combining SE components—which improves performance in stable circumstances—can have detrimental effects during economic crises. In the latter scenario, they should concentrate on encouraging entrepreneurial behavior, which typically entails creativity, a readiness to take calculated risks when creating new goods and services, and the proactive pursuit of and use of new business prospects (Cho and Lee 2018; Soininen et al. 2012).




5. Conclusions and Implications


5.1. Conclusions


In this study, the performance of MSMEs in Cibinong District, Bogor Regency, was compared to the impact of strategic entrepreneurship strategies. Environmental factors, individual resources, resource orchestration, and competitive advantage were the four strategic entrepreneurship practices that could enhance the performance of small and medium-sized enterprises selected for study.



The results from the analyses showed that the input characteristics of environmental variables, organizational resources, and personal resources are in the ‘excellent’ category. This demonstrates that the implementation of strategic entrepreneurship in women-owned fish processing MSMEs in Bogor Regency has been proceeding well. The orchestration resource displayed an average ranking in the excellent category in the process dimension. In terms of output, the competitive edge, value creation, performance creation, and other benefits all had averages that fell into the excellent category. As a result, strategic entrepreneurship management in food-related MSMEs in Bogor Regency was already performing quite well.



The interaction of the strategic entrepreneurship variables demonstrated that the environment and individual resources had a favorable and significant impact on resource orchestration. Resource management had an impact on the development of competitive advantage. The production of performance and benefits for people, organizations, and society were also impacted by competitive advantage.



Based on the study’s findings, it is determined that MSME management should strategically structure its resource portfolio, invest in human capital, and integrate by projecting both opportunity- and advantage-seeking behaviors to update its quality goods. Managers of MSMEs should be aware that entrepreneurial innovation and strategic resource management play a significant role in determining MSME performance since they foster creativity, introduce cutting-edge technology, and promote R&D activities that increase an organization’s profitability.




5.2. Limitations and Future Research


Certain limitations should be considered when evaluating these findings. The first point is that the cross-sectional data used reflect recent business performance. The long-term effect of strategic entrepreneurship on the fish processing performance of women-owned MSMEs may be a topic for future studies. Second, the primary dependent variable in the study was managers’ individual perceptions of the activities of the organizations, which was a subjective indication of such activities. Despite the approach’s dependability, more research is needed to clarify the outcomes.



Third, we solely considered the direct impacts of strategic entrepreneurship components or their mixtures. The authors of future studies could decide to concentrate on other factors that moderate the relationship between strategic entrepreneurship and corporate performance. It may also be necessary to conduct replication studies employing a variety of samples, such as those made up of huge businesses and state-owned corporations.




5.3. Policy Implications


Fish processing in Bogor Regency is one of the most important contributors to the region’s economic growth; thus, it is necessary for the government to maintain and generate the development of this business. Since environmental factors, individual resources, resource orchestration, and creating value and competitive advantages are essential factors in increasing the performance of micro, small, and medium fish processing enterprises in the Bogor Regency, the government should consider several policy recommendations related to these factors.



The first policy recommendation is to provide training for businesswomen to enhance product quality and produce differentiated products, including branding and packaging. The second policy is to promote the entrepreneurial mindset of businesswomen by providing capacity building and training. The third policy is to improve market access for their processed fish products by promoting these products at exhibitions and on government websites or social media. The last policy is to provide easy access to credit for businesswomen by providing credit terms and publishing credit recommendations. In addition, the local government should collaborate with banks, especially local banks, to provide low-interest credit.








Author Contributions


Conceptualization, A.A.Y.; methodology, A.A.Y., E.R. and R.; investigation, A.A.Y.; resources, A.A.Y.; writing—original draft preparation, A.A.Y.; writing—review, A.A.Y., E.R. and R.; and editing, E.R. and R. All authors have read and agreed to the published version of the manuscript.




Funding


This research received no external funding.




Institutional Review Board Statement


Not applicable.




Informed Consent Statement


Not applicable.




Data Availability Statement


Not applicable.




Acknowledgments


Directorate of Research and Community Service (DRPM) Universitas Padjadaran.




Conflicts of Interest


The authors declare no conflict of interest.





Appendix A




[image: Table] 





Table A1. Survey (The original survey used with the participants was translated into this version).
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Latent Variable

	
Manifest Variable

	
Code

	
Value




	
1

	
2

	
3

	
4

	
5






	
Environmental Factors

	
Consumer demand continues to increase

	
FL1

	

	

	

	

	




	
Can adapt to business environment

	
FL2

	

	

	

	

	




	
Can get capital access

	
FL3

	

	

	

	

	




	
Can fulfill resource

	
FL4

	

	

	

	

	




	
Production complexity

	
FL5

	

	

	

	

	




	
Marketing complexity

	
FL6

	

	

	

	

	




	
Organizational Resources

	
Having new ideas and creativity with employees

	
SO1

	

	

	

	

	




	
Give employees a chance to take risks

	
SO2

	

	

	

	

	




	
Employee failure is tolerated

	
SO3

	

	

	

	

	




	
Having programs for employees to learn

	
SO4

	

	

	

	

	




	
Supporting innovation

	
SO5

	

	

	

	

	




	
Continuous change

	
SO6

	

	

	

	

	




	
Commitment to improvement

	
SO7

	

	

	

	

	




	
Protect innovation threats

	
SO8

	

	

	

	

	




	
Delivering opportunities

	
SO9

	

	

	

	

	




	
Reasonable entrepreneurship

	
SO10

	

	

	

	

	




	
Revisit entrepreneurship principles

	
SO11

	

	

	

	

	




	
Link strategic management and entrepreneurship

	
SO12

	

	

	

	

	




	
Individual Resources

	
Introducing opportunity

	
SI1

	

	

	

	

	




	
Entrepreneurial agility

	
SI2

	

	

	

	

	




	
Real logical thinking

	
SI3

	

	

	

	

	




	
Framework of entrepreneurship

	
SI4

	

	

	

	

	




	
Opportunity collection

	
SI5

	

	

	

	

	




	
Resource Orchestration

	
Structuring resource portfolio

	
OS1

	

	

	

	

	




	
Bundling resource

	
OS2

	

	

	

	

	




	
Leverage capability

	
OS3

	

	

	

	

	




	
Creating value and competitive advantage

	
Customer relationship

	
NS1

	

	

	

	

	




	
Different in service

	
NS2

	

	

	

	

	




	
Business cost

	
NS3

	

	

	

	

	




	
Differentiation

	
NS4

	

	

	

	

	




	
Focus

	
NS5

	

	

	

	

	




	
Creating performance

	
Able to tax payment

	
KM1

	

	

	

	

	




	
Improvement in assets

	
KM2

	

	

	

	

	




	
Creating new jobs

	
KM3

	

	

	

	

	




	
Improvement in selling

	
KM4

	

	

	

	

	











References


	



Aprilia, Egi Dita, Nia Nurfitriana, and Tatty Yuniarti. 2021. Analisis Permasalahan Usaha Perikanan Di Kecamatan Cibinong, Kabupaten Bogor, Provinsi Jawa Barat. Jurnal Penyuluhan Perikanan dan Kelautan 15: 207–26. [Google Scholar] [CrossRef]

	



Atuahene-Gima, Kwaku, and Anthony Ko. 2001. An Empirical Investigation of the Effect of Market Orientation and Entrepreneurship Orientation Alignment on Product Innovation. Organization Science 12: 54–74. [Google Scholar] [CrossRef]

	



Awang, Amran, Azizan Kassim, Azura Mohd Noor, Najihah Shukor, Ahmad Zakhwan Shaari, Shazwani Amran, Sarah Mardhiah Selamat, and Shaiful Annuar Khalid. 2015. Strategic Entrepreneurship Model for Economic Transformation: Malaysian Evidence. Asian Social Science 11: 19. [Google Scholar] [CrossRef]

	



Bao, Yongjian, Bradley Olson, and Wenlong Yuan. 2011. Defensive and Expansion Responses to Environmental Shocks in China: Interpreting the 2008 Economic Crisis. Thunderbird International Business Review 53: 225–45. [Google Scholar] [CrossRef]

	



Bayiley, Yitbarek Takele, and Robel Hailegiyorgis Behaylu. 2022. Linking Strategic Management and Corporate Entrepreneurship for Firm Value Creation: A Developing Country Perspective. Journal of African Business 23: 79–103. [Google Scholar] [CrossRef]

	



Beliaeva, Tatiana, Galina Shirokova, William Wales, and Elena Gafforova. 2020. Benefiting from Economic Crisis? Strategic Orientation Effects, Trade-Offs, and Configurations with Resource Availability on SME Performance. International Entrepreneurship and Management Journal 16: 165–94. [Google Scholar] [CrossRef]

	



Brodherson, Marc, Jason Heller, Jesko Perrey, and David Remley. 2017. Creativity’s Bottom Line: How Winning Companies Turn Creativity into Business Value and Growth. Digital McKinsey. Available online: https://www.mckinsey.com/capabilities/mckinsey-digital/our-insights/creativitys-bottom-line-how-winning-companies-turn-creativity-into-business-value-and-growth (accessed on 12 June 2022).

	



Carnes, Christina Matz, Francesco Chirico, Michael A. Hitt, Dong Wook Huh, and Vincenzo Pisano. 2017. Resource Orchestration for Innovation: Structuring and Bundling Resources in Growth- and Maturity-Stage Firms. Long Range Planning 50: 472–86. [Google Scholar] [CrossRef]

	



Cheung, Mike W. L. 2013. Multivariate Meta-Analysis as Structural Equation Models. Structural Equation Modeling 20: 429–54. [Google Scholar] [CrossRef]

	



Cho, Yun Hee, and Joo-Heon Lee. 2018. Entrepreneurial Orientation, Entrepreneurial Education and Performance. Asia Pacific Journal of Innovation and Entrepreneurship 12: 124–34. [Google Scholar] [CrossRef]

	



Dcode Economic and Financial Consulting. 2020. Infographics-Decoding The Economics of COVID-19. Available online: https://dcodeefc.com/infographics (accessed on 20 July 2022).

	



Deutscher, Franziska, Florian B. Zapkau, Christian Schwens, Matthias Baum, and Ruediger Kabst. 2016. Strategic Orientations and Performance: A Configurational Perspective. Journal of Business Research 69: 849–61. [Google Scholar] [CrossRef]

	



Dewi, Clara Maria Tjandra. 2020. Bupati Bogor Yakin UMKM Pulihkan Ekonomi Saat Pandemi COVID-19. Available online: https://metro.tempo.co/read/1369544/bupati-bogor-yakin-umkm-pulihkan-ekonomi-saat-pandemi-COVID-19 (accessed on 20 June 2022).

	



Directorate General of Competitiveness of Marine and Fishery Product Development of Marine dan Fishery Ministry of Indonesia. 2019. KKP Dorong Usaha Mikro Kecil Kelautan Dan Perikanan Berdaya Saing Melalui Akses Digital [KKP Encourages Micro, Small Marine and Fishery Enterprises to Be Competitive Through Digital Access]. Available online: https://kkp.go.id/djpdspkp/artikel/13766-kkp-dorong-usaha-mikro-kecil-kelautan-dan-perikanan-berdaya-saing-melalui-akses-digital (accessed on 18 June 2022).

	



Directorate General of Population Affairs and Civil Registration of the Ministry of Home Affairs of Indonesia. 2021. Distribusi Penduduk Indonesia Per Juni 2021 [Indonesian Population Distribution June 2021]. Direktorat Jenderal kependudukan dan Pencatatan Sipil Kementerian Dalam Negeri RI. Available online: https://dukcapil.kemendagri.go.id/berita/baca/809/distribusi-penduduk-indonesia-per-juni-2021-jabar-terbanyak-kaltara-paling-sedikit#:~:text=%E2%80%9CBerdasarkan%20data%20Administrasi%20Kependudukan%20(Adminduk,jiwa%20adalah%20perempuan%E2%80%9D%20papar%20Zudan (accessed on 17 June 2022).

	



Dogan, Nilhun. 2015. The Intersection of Entrepreneurship and Strategic Management: Strategic Entrepreneurship. Procedia-Social and Behavioral Sciences 195: 1288–94. [Google Scholar] [CrossRef]

	



Fontana, Avanti, and Soebowo Musa. 2017. The Impact of Entrepreneurial Leadership on Innovation Management and Its Measurement Validation. International Journal of Innovation Science 9: 2–19. [Google Scholar] [CrossRef]

	



Ghozali, Latan. 2015. Partial Least Square (PLS) Konsep, Teknik Dan Aplikasi Menggunakan Program SmartPLS 3.0. Semarang: Badan Penerbit UNDIP. [Google Scholar]

	



Gillin, Laurence Murray, Rebecca Gagliardi, Laura Hougaz, David Knowles, and Michael Langhammer. 2019. Teaching Companies How to Be Entrepreneurial: Cultural Change at All Levels. Journal of Business Strategy 40: 59–67. [Google Scholar] [CrossRef]

	



Government of Indonesia. 2021. Employment Creation Law; Jakarta: State Secretariat.

	



Grundstén, Henri. 2004. Entrepreneurial Intentions and the Entrepreneurial Environment A Study of Technology-Based New Venture Creation. Helsinki: Department of Industrial Engineering and Management Helsinki University of Technology. [Google Scholar]

	



Guellec, D., and S. Wunsch-Vincent. 2009. Policy Responses to the Economic Crisis: Investing in Innovation for Long-Term Growth. In OECD Digital Economy Papers. No. 159. Paris: OECD Publishing. [Google Scholar] [CrossRef]

	



Hair, Joe F., Marko Sarstedt, Lucas Hopkins, and Volker G. Kuppelwieser. 2014. Partial Least Squares Structural Equation Modeling (PLS-SEM): An Emerging Tool in Business Research. European Business Review 26: 106–21. [Google Scholar] [CrossRef]

	



Hair, Josep H., G. Thomas M. Hult, Christian M. Ringle, and Marko Sarstedt. 2017. A Primer on Partial Least Square Structural Equation Modelling (PLS-SEM), 2nd ed. New York: SAGE Publication. [Google Scholar]

	



Hausman, Angela, and Wesley J. Johnston. 2014. The Role of Innovation in Driving the Economy: Lessons from the Global Financial Crisis. Journal of Business Research 67: 2720–26. [Google Scholar] [CrossRef]

	



Hitt, Michael A., R. Duane Ireland, S. Michael Camp, and Donald L. Sexton. 2001. Strategic Entrepreneurship: Entrepreneurial Strategies for Wealth Creation. Strategic Management Journal 22: 479–91. [Google Scholar] [CrossRef]

	



Hitt, Michael A., R. Duane Ireland, David G. Sirmon, and Cheryl A. Trahms. 2011. Strategic Entrepreneurship: Creating Value for Individuals, Organizations, and Society. Academy of Management Perspectives 25: 57–75. [Google Scholar] [CrossRef]

	



Ho, Joanne, Carolin Plewa, and Vinh Nhat Lu. 2016. Examining Strategic Orientation Complementarity Using Multiple Regression Analysis and Fuzzy Set QCA. Journal of Business Research 69: 2199–205. [Google Scholar] [CrossRef]

	



Hughes, Mathew, Paul Hughes, Robert E. Morgan, Ian R. Hodgkinson, and Younggeun Lee. 2021. Strategic Entrepreneurship Behaviour and the Innovation Ambidexterity of Young Technology-Based Firms in Incubators. International Small Business Journal: Researching Entrepreneurship 39: 202–27. [Google Scholar] [CrossRef]

	



Iqbal, Shuja, José Moleiro Martins, Mário Nuno Mata, Shumaila Naz, Shamim Akhtar, and António Abreu. 2021. Linking Entrepreneurial Orientation with Innovation Performance in Smes; the Role of Organizational Commitment and Transformational Leadership Using Smart Pls-Sem. Sustainability 13: 4361. [Google Scholar] [CrossRef]

	



Ireland, R. Duane, Michael A. Hitt, and David G. Sirmon. 2003. A Model of Strategic Enterpreneurship: The Construct and Its Dimensions. Journal of Management 29: 963–89. [Google Scholar] [CrossRef]

	



Kantur, Deniz. 2016. Strategic Entrepreneurship: Mediating the Entrepreneurial Orientation-Performance Link. Management Decision 54: 24–43. [Google Scholar] [CrossRef]

	



Kiyabo, Kibeshi, and Nsubili Isaga. 2019. Strategic Entrepreneurship, Competitive Advantage, and SMEs’ Performance in the Welding Industry in Tanzania. Journal of Global Entrepreneurship Research 9. [Google Scholar] [CrossRef]

	



Kock, Ned. 2015. Common Method Bias in PLS-SEM: A Full Collinearity Assessment Approach. International Journal of e-Collaboration 11: 1–10. [Google Scholar] [CrossRef]

	



Kunc, Martin, and Rahul Bandahari. 2011. Strategic Development Processes during Economic and Financial Crisis. Management Decision 49: 1343–53. [Google Scholar] [CrossRef]

	



Kusnandar, Viva Budi. 2021. Dukcapil: Jumlah Penduduk Indonesia 27223 Juta Jiwa Pada 30 Juni 2021. DUKCAPIL. Available online: https://dukcapil.kemendagri.go.id/berita/baca/809/distribusi-penduduk-indonesia-per-juni-2021-jabar-terbanyak-kaltara-paling-sedikit (accessed on 20 June 2022).

	



Latianingsih, Nining, Iis Mariam, Christina L. Rudatin, Petrus Usmanij, and Vanessa Ratten. 2022. Aligning Strategic MSME Entrepreneurship to Local Government Policy: A Case Study of a Tourism Village in Bogor Indonesia. In Contributions to Management Science. Cham: Springer. [Google Scholar] [CrossRef]

	



Legal Bureau of the Ministry of Women’s Empowerment and Child Protection of Indonesia. 2021. Menteri Bintang: Bangun Optimisme Perempuan Hadapi Tantangan Multiperan Di Masa Pandemi [Minister Bintang: Building Women’s Optimism in Facing Multirole Challenges During a Pandemic]. Available online: https://www.kemenpppa.go.id/index.php/page/read/29/3154/menteri-bintang-bangun-optimisme-perempuan-hadapi-tantangan-multiperan-di-masa-pandemi (accessed on 11 July 2022).

	



Lumpkin, G. Thomas, and Gregory G. Dess. 2001. Linking Two Dimensions of Entrepreneurial Orientation to Firm Performance: The Moderating Role of Environment and Industry Life Cycle. Journal of Business Venturing 16: 429–51. [Google Scholar] [CrossRef]

	



Machmud, Sulthon Kamel, Wawargita Permata Wijayanti, and Aris Subagiyo. 2021. Bentuk Dan Tingkat Keterkaitan Kecamatan Cibinong Terhadap Kota Depok. Planning for Urban Region and Environment 10: 87–96. [Google Scholar]

	



Mariana, Hotria. 2022. Pentingnya Peran Dan Kontribusi UMKM Dalam Pemulihan Ekonomi Indonesia. Available online: https://money.kompas.com/read/2022/02/04/070800426/pentingnya-peran-dan-kontribusi-umkm-dalam-pemulihan-ekonomi-indonesia?page=all (accessed on 22 June 2022).

	



Odongo, Nickson Herbert, Daoping Wang, Shaldon Leparan Suntu, and Obadia Kyetuza Bishoge. 2019. Dimensions of Organisational Performance: A Review. International Journal of Manufacturing Technology and Management 33: 114–29. [Google Scholar] [CrossRef]

	



Okoi, Innocent, Ije Ubi, Maryjoan Iheanacho, Enya Emori, and Ezekiel Sunday. 2022. Strategic Entrepreneurship Practices and Performance of Small and Medium-Sized Enterprises in Nigeria. Problems and Perspectives in Management 20: 108–16. [Google Scholar] [CrossRef]

	



Pal, Rudrajeet, Håkan Torstensson, and Heikki Mattila. 2014. Antecedents of Organizational Resilience in Economic Crises–An Empirical Study of Swedish Textile and Clothing SMEs. International Journal of Production Economics 147: 410–428. [Google Scholar] [CrossRef]

	



Papulova, Emilia, and Zuzana Papulova. 2015. Competitive Strategy and Competitive Advantages of Small and Medium Manufacturing Enterprises in SLOVAKIA. Geografiska Annaler, Series B: Human Geography 48: 317. [Google Scholar]

	



Pearce, John A., and Steven C. Michael. 2006. Strategies to Prevent Economic Recessions from Causing Business Failure. Business Horizons 49: 201–9. [Google Scholar] [CrossRef]

	



Porter, Michael E. 2007. Strategi Bersaing (Competitive Strategy). Tangerang: Kharisma Publishing Group. [Google Scholar]

	



Rainanto, Bambang Hengky. 2019. Analisis Permasalahan Yang Dihadapi Oleh Pelaku Usaha Mikro Agar Berkembang Menjadi Usaha Kecil (Scalling Up) Pada UMKM Di 14 Kecamatan Di Kabupaten Bogor. Jurnal Ilmiah Manajemen Kesatuan 7: 201–10. [Google Scholar] [CrossRef]

	



Revilla, Elena, Beatriz Rodriguez-Prado, and Isabel M. Prieto. 2011. Dynamism and Complexity as Antecedents of the Knowledge Strategy in Product Development. SSRN Electronic Journal. [Google Scholar] [CrossRef]

	



Sahut, Jean Michel, and Marta Peris-Ortiz. 2014. Small Business, Innovation, and Entrepreneurship. Small Business Economics 42: 663–68. [Google Scholar] [CrossRef]

	



Saraswati, Gita. 2014. Development Directives in Disaster-Prone Areas Based on Identification Level Vulnerability Using Geographical Information System Applications in Bogor Regency. Procedia-Social and Behavioral Sciences 135: 112–17. [Google Scholar] [CrossRef]

	



Shepherd, Dean, and Johan Wiklund. 2009. Are We Comparing Apples Wiith Apples or Apples with Oranges? Appropriateness of Knowledge Accumulation across Growth Studies. Entrepreneurship: Theory and Practice 33. [Google Scholar] [CrossRef]

	



Soininen, Juha, Minna Martikainen, Kaisu Puumalainen, and Kalevi Kyläheiko. 2012. Entrepreneurial Orientation: Growth and Profitability of Finnish Small- and Medium-Sized Enterprises. International Journal of Production Economics 140: 614–21. [Google Scholar] [CrossRef]

	



Statistics of West Java Province. 2021. Jumlah Penduduk Menurut Kabupaten/Kota (Jiwa), 2018–2020 [Total Population by Regency/City (People), 2018–2020]. Available online: https://jabar.bps.go.id/indicator/12/133/1/jumlah-penduduk-menurut-kabupaten-kota.html (accessed on 18 July 2022).

	



Statistics of Bogor Regency. 2021. Produksi Ikan Konsumsi Menurut Jenis Ikan (Ton), 2018–2020 [Production of Fish Consumption by Type of Fish (Tons), 2018–2020] Badan Pusat Statistik. Available online: https://bogorkab.bps.go.id/indicator/56/72/1/produksi-ikan-konsumsi-menurut-jenis-ikan.html (accessed on 18 June 2022).

	



Sugiyono. 2017. Metode penelitian bisnis: Pendekatan kuantitatif, kualitatif, kombinasi, dan R&D. Bandung: Penerbit CV. Alfabeta, vol. 225, p. 87. [Google Scholar]

	



Tang, Jintong. 2008. Environmental Munificence for Entrepreneurs: Entrepreneurial Alertness and Commitment. International Journal of Entrepreneurial Behaviour & Research 14. [Google Scholar] [CrossRef]

	



Tülüce, Nadide Sevil, and Asuman Koç Yurtkur. 2015. Term of Strategic Entrepreneurship and Schumpeter’s Creative Destruction Theory. Procedia-Social and Behavioral Sciences 207: 720–28. [Google Scholar] [CrossRef]

	



Utami, Isnina Wahyung Sapta. 2014. Analisis Peran Kecamatan Cibinong Sebagai Pusat Pertumbuhan Ekonomi Di Kabupaten Bogor. Jurnal Organisasi dan Manajemen 10: 161–78. [Google Scholar] [CrossRef]

	



Utoyo, Indra, Avanti Fontana, and Aryana Satrya. 2020. The Role Of Entrepreneurial Leadership And Configuring Core Innovation Capabilities To Enhance Innovation Performance In A Disruptive Environment. International Journal of Innovation Management 24: 2050060. [Google Scholar] [CrossRef]

	



Visedsun, Nimnual, and Kanitsorn Terdpaopong. 2021. The Effects of the Strategy and Goal on Business Performance as Mediated by Management Accounting Systems. Economies 9: 149. [Google Scholar] [CrossRef]

	



Zucchella, Antonella, and Giovanna Magnani. 2016. International Entrepreneurship: Theoretical Foundations and Practices, 2nd ed. New York: Palgrave Macmillan. [Google Scholar]








[image: Economies 11 00088 g001 550] 





Figure 1. Cibinong District Map of Bogor Regency. 
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Figure 2. The Research Model. 
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Figure 3. Final Model. 
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Table 1. Variable Manifest (VM) VIF Measurement Results.
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	Items
	KM
	NS
	FL
	SI
	SO
	OS





	KM
	
	
	
	
	
	



	NS
	1.000
	
	
	
	
	



	FL
	
	
	
	
	
	1.857



	SI
	
	
	
	
	
	3.092



	SO
	
	
	
	
	
	3.225



	OS
	
	1.000
	
	
	
	







Source: Compiled by the author.
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Table 2. Summary of model measurements after multicollinearity test.
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Item

	
Indicator

	
Measurement Result

	
Supported






	
Outer Loading

	
>0.7

	
FL2

	
0.977

	
SI3

	
0.940

	
KM2

	
0.831

	
Yes




	
FL6

	
0.967

	
OS1

	
0.900

	
KM3

	
0.871




	
SO4

	
0.747

	
OS2

	
0.819

	
KM4

	
0.816




	
SO5

	
0.829

	
OS3

	
0.872

	

	




	
S09

	
0.754

	
NS2

	
0.829

	

	




	
SO10

	
0.890

	
NS4

	
0.904

	

	




	
SO12

	
0.869

	
NS6

	
0.834

	

	




	
SI2

	
0.806

	
KM1

	
0.745

	

	




	
Average Variance Extracted (AVE)

	
>0.5

	
FL

	
0.944

	
OS

	
0.747

	
Yes




	
SO

	
0.672

	
NS

	
0.734




	
SI

	
0.767

	
KM

	
0.668




	
Composite Reliability

	
>0.6

	
FL

	
0.971

	
OS

	
0.899

	
Yes




	
SO

	
0.911

	
NS

	
0.892




	
SI

	
0.867

	
KM

	
0.889




	
Cronbach Alpha

	
>0.6

	
FL

	
0.941

	
OS

	
0.830

	
Yes




	
SO

	
0.877

	
NS

	
0.823




	
SI

	
0.714

	
KM

	
0.841








Source: Compiled by the author.
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Table 3. Discriminant validity matrix.
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	Items
	KM
	NS
	FL
	SI
	SO
	OS





	KM
	0.817
	
	
	
	
	



	NS
	0.651
	0.857
	
	
	
	



	FL
	0.372
	0.809
	0.972
	
	
	



	SI
	0.583
	0.773
	0.636
	0.876
	
	



	SO
	0.491
	0.752
	0.655
	0.811
	0.820
	



	OS
	0.512
	0.813
	0.680
	0.820
	0.724
	0.864







Source: Compiled by the author.
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Table 4. Respondent Characteristics.






Table 4. Respondent Characteristics.











	Category
	Subcategory
	Unit
	%





	Age (years old)
	21–30
	4
	13%



	
	31–40
	5
	17%



	
	41–50
	15
	50%



	
	>51
	6
	20%



	Last Education
	High School/Equal
	11
	37%



	
	Diploma
	8
	27%



	
	Bachelor
	11
	37%



	Ownership status
	Own
	30
	100%



	Business Establishment Background
	Own initiative
	29
	97%



	
	Match to educational background
	1
	3%



	Age of organization (years)
	<1
	
	0%



	
	>1–5
	3
	10%



	
	>5–10
	26
	87%



	
	>10–20
	1
	3%



	Working capital
	Own capital
	30
	100%



	Amount of Assets (Million Rupiahs)
	>50–500
	27
	90%



	
	>500
	2
	6.67%



	
	>1000
	1
	3.33%



	Revenue (Million Rupiah/month)
	25–75
	29
	97%



	
	75–100
	
	0%



	
	>100
	1
	3%



	Amount of manpower
	>3–10
	29
	97%



	(person)
	>10
	1
	3%







Source: Compiled by the author.
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Table 5. Descriptive Analysis of Strategic Entrepreneurship.
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Latent Variable

	
Manifest Variable

	
Code

	
Mean Value

	
Category






	
Environment Factor

	
Consumer demand

	
FL1

	
4.633

	
Excellent




	
Business environment

	
FL2

	
4.467

	
Excellent




	
Capital access

	
FL3

	
4.233

	
Excellent




	
Fulfillment resource

	
FL4

	
4.567

	
Excellent




	
Production complexity

	
FL5

	
4.467

	
Excellent




	
Marketing complexity

	
FL6

	
4.433

	
Excellent




	
Organizational resource

	
New ideas and creativity

	
SO1

	
4.233

	
Excellent




	
Risk taking

	
SO2

	
4.267

	
Excellent




	
Failure is tolerated

	
SO3

	
4.400

	
Excellent




	
Learning is promoted

	
SO4

	
4.433

	
Excellent




	
Supporting innovation

	
SO5

	
4.300

	
Excellent




	
Continuous change

	
SO6

	
4.600

	
Excellent




	
Commitment to improvement

	
SO7

	
4.633

	
Excellent




	
Protect innovation threatening

	
SO8

	
4.367

	
Excellent




	
Delivering opportunities

	
SO9

	
4.200

	
Very Good




	
Reasonable entrepreneurship

	
SO10

	
4.333

	
Excellent




	
Revisit entrepreneurship principle

	
SO11

	
4.467

	
Excellent




	
Link strategic management and entrepreneurship

	
SO12

	
4.533

	
Excellent




	
Individual Resource

	
Introducing opportunity

	
SI1

	
4.533

	
Excellent




	
Entrepreneurial agility

	
SI2

	
4.333

	
Excellent




	
Real logical thinking

	
SI3

	
4.600

	
Excellent




	
Framework of entrepreneurship

	
SI4

	
4.467

	
Excellent




	
Opportunity collection

	
SI5

	
4.500

	
Excellent




	
Resource Orchestration

	
Structuring resource portfolio

	
OS1

	
4.567

	
Excellent




	
Bundling resource

	
OS2

	
4.433

	
Excellent




	
Leverage capability

	
OS3

	
4.467

	
Excellent




	
Creating value and competitive advantage

	
Customer relationship

	
NS1

	
4.567

	
Excellent




	
Different in service

	
NS2

	
4.467

	
Excellent




	
Business cost

	
NS3

	
4.500

	
Excellent




	
Differentiation

	
NS4

	
4.567

	
Excellent




	
Focus

	
NS5

	
4.700

	
Excellent




	
Creating performance

	
Able to tax payment

	
KM1

	
4.367

	
Excellent




	
Improvement in asset

	
KM2

	
4.633

	
Excellent




	
Creating new jobs

	
KM3

	
4.533

	
Excellent




	
Improvement in selling

	
KM4

	
4.767

	
Excellent








Source: Compiled by the author.
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Table 6. Result of R-Square.
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	Variable
	R-Square





	Resource orchestration
	0.715



	Creating value and competitive advantage
	0.661



	Creating performance
	0.424







Source: Compiled by the author.
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Table 7. Path Coefficients.






Table 7. Path Coefficients.





	Path
	Original Sample
	T-Statistic
	p-Value
	Hypotheses





	FL → OS
	0.250
	1.889
	0.030
	H1Accepted



	SO → OS
	0.072
	0.376
	0.354
	H2 Not Accepted



	SI → OS
	0.603
	3.411
	0.000
	H3 Accepted



	OS → NS
	0.813
	10.586
	0.000
	H4 Accepted



	NS → KM
	0.651
	7.610
	0.000
	H5 Accepted







Source: Compiled by the author.
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