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Figure 1. Loading plot (p(2) vs. p(1)) of the PCA applied to olfactory profiles from Fragrantica’s 

website and the H&R guide, for the 176 perfumes. Point codes as indicated in Table 1. Equivalent 

odor descriptors are joined with lines. The red dashed line highlights an underlying factor defined by 

6 variables strongly correlated (labels in red). 
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