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The significance of the landscape to a variety of experiences that are sought or unfold
at a visited destination is well established and considered paramount to the study of
tourism [1,2]. Landscape is central to sightseeing and tourism; without landscape there
may not be tourism, and, by definition, no landscape could be considered such without
its viewer/observer. This interdependence is also reflected in the European Landscape
Convention, whereby landscape is ‘an area, as perceived by people [including visitors],
whose character is the result of the action and interaction of natural and/or human factors’
(Chapter 1, Article 1, p. 9) [3]. Landscape is key to the development, marketing/promotion,
and consumption of tourism destinations, and to triggering and sustaining tourism markets,
and enticing tourist dreams, fantasies, and behaviors. From ‘sight-seeing’ practices—at
the basis of all tourism activities—all the way up to the overall spatial planning and
management of a destination for tourism development, indeed, all types of landscapes
and places (whether spectacular or ordinary) may potentially hold interest for some types
of visitors for the purposes of consumption of goods, services, activities, experiences,
etc. [4]. Moreover, a long series of time–place–culture contingent tourist/visitor services
and experiences are provided by landscapes, i.e., pleasure, change, relaxation, excitement,
education, inspiration, well-being, etc. [5,6].

Nonetheless, the intertwined relationship between tourism and landscape comes with
a series of costs and benefits within the context of tourism landscapes. Landscapes of
tourism reflect and stage recreational trends, multifunctional livelihood systems, conflicts
and opportunities for employment and income generation, as well as for human, cultural,
and natural resource management and use [4]. Such landscapes are increasingly coming
into the foreground of current debates about the future of the planet, in conjunction with
various human and environmental crises (e.g., economic depression, climatic change, and
the COVID-19 pandemic), which offer significant opportunities but also carry a serious
bearing on the realms of both tourism and landscape. One positive trend in this direction
is the current enormous proliferation of a broad range of alternative and special interest/
purpose forms of tourism/leisure, variably (and, often, intricately) connected to visited
landscapes. The main goals of such endeavors tend to be increasingly compatible with
sustainable/‘green’ development for the landscape, for local societies, and for tourism,
while catering to a variety of broadly accessible tourism/leisure pursuits and activities [4].
Nonetheless, rising rates and globalizing patterns of mobility and consumption continue
to require renewed and more in-depth scientific investigation into the sites and attractions
sought by visitors and to the role of landscape in visitor experiences [1].

At the outset of any such endeavor, it should be taken into consideration that signifi-
cant confusion exists in scholarly tourism literature around the terms tourist vs. tourism in
conjunction with the concept of landscape [6,7]. The term ‘tourism landscape’ is intended
to refer to the processes through which a landscape, activity, development, and so forth
is shaped to serve the purposes of tourism (also, i.e., ‘landscapes of tourism’). The term
‘tourist landscape’ indicates the ways, reasons, and processes in or through which such
landscapes are substantiated and/or appropriated via the phenomenon of tourism. In
other words, the term ‘tourism landscapes’ implies the ways in which these landscapes are
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produced, whereas ‘tourist landscapes’ rather implies the ways in which these landscapes
are consumed [6].

The interface between these two broad and interrelated areas of scientific study,
tourism and landscape, has lately elicited a variegated body of research in terms of its
nature, focus, and approach—often consciously signaling multiple and shifting points of
view in the context of leisure economy production and consumption [1,8]. Nevertheless,
there is, as yet, no comprehensive and cohesive conceptual/theoretical framework to
support this increasingly interdisciplinary body of work. However, interest in the study of
the landscapes of tourism and tourism itself has been growing, especially in the last decade,
as reflected in the increased number of publications and research questions addressed to
this area of study [6,7,9,10]. Many challenges are involved in this task, and much remains
to be understood and ascertained as the landscape and tourism—two highly complex and
multifaceted scientific areas—come together in a variety of ways across time, space, and
culture. The latter constitutes the objective of this Special Issue, which aims to enhance the
interdisciplinary scientific dialogue on these issues and challenges, while highlighting their
range and significance for tourism and the landscape, in terms of theory, empirical practice,
approach, policy, ethics, and future prospects.

This Special Issue contains 16 contemporary scientific approaches to the tourist–
landscape relationship, covering the entire spectrum of scholarly advances. The contribu-
tions come from and/or represent applications from a series of countries, such as Spain,
the Netherlands, China, Slovakia, Poland, Japan, and Italy.

Acknowledging the significant links and synergies between the landscape and tourism,
Heslinga, Groote, and Vanclay [11] use the case study of Terschelling, a Dutch island in the
UNESCO World Heritage Wadden Sea, and an important tourism destination renowned for
its outstanding landscapes, to provide overarching recommendations for the improvement
of decision making toward regional resiliency. They suggest that tourism–landscape
synergies are preconditions for building such resiliency, and that such synergies may be
achieved through integrated policies aimed at joint interactions with the inclusion of all
pertinent stakeholders, co-creating a clear and shared vision of the future in the context of
the historical institutional regional framework, daring to experiment but flexible in terms
of local implementation.

In order to understand the evolutionary processes taking place in coastal areas of
post-communism tourism destinations, Bal and Czalczynska-Podolska [12] analyze both
internal and external drivers of tourism-induced historical change in the cultural landscape
of the Baltic coastline of Poland. On the basis of transformations of nature and forms of
recreation, they identify four distinct stages in the shaping of spatial/landscape elements
in such seaside resorts and relevant recreational architecture: (a) formation—elite resorts
era (early 19th–20th centuries); (b) regionalism—national resort development (1918–1939);
(c) socialization—resorts for working masses (1945–1989); and (d) pluralism—egalitarian
health resort development (since 1989). The study contributes to the discussion of com-
monly known models of tourism development, with the view of supporting the sustainable
planning and development of such coastal tourism destinations.

Chakraborty [13] describes the complex interrelationship developing between emerg-
ing patterns of mountain tourism and the landscape in the Kamikochi Valley, situated in
the Northern Japan Alps, and assesses sustainable tourism challenges, primarily from a
landscape point of view and secondarily from a tourist point of view. The study, part of a
two-year-long ongoing research project, reveals that the intensity of visitation results in
direct pressures on the landscape and wildlife, as well as more subtle pressures in the form
of ongoing infrastructure buildup and modification of key geomorphic processes. It also
reveals a general demand for such information from tourists, who tend to have minimal
knowledge of such pressures and impacts. Further, it underlines that the overarching chal-
lenge to managing tourism in a sustainable manner remains understanding, appreciating,
and proactively conserving the biophysical mechanisms of such places.
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A two-way perspective is also employed for the analysis of the mining tourism land-
scape in Cartagena-La Unión, Spain, by approaching the landscape as digital content and as
a smart tourism destination. The emphasis of this research by Pardo Abad and Fernández
Álvarez [14] is on eliciting the potential of different mining areas for tourism development,
while illustrating the role of new information and communication technologies (ICTs) in
such development. After laying out the scenic and aesthetic variables of mining landscapes,
the researchers investigate the extent to which the landscape is used for tourism purposes
as well as its presence on the Internet and its digitization for tourism purposes. Their work
features the ways that such an area can be regarded as a landscape suitable for the smart
promotion of tourism, through the application of innovative digital techniques facilitating
and disseminating tourism and efficient resource management. They further show how
such ICTs may generate a large amount of digital content about landscapes and their
aesthetic characteristics, with interesting information for tourists about the most significant
natural and cultural attractions of the destination.

The role of the landscape in both the sustainable territorial management of natural
resources and the socio-economic development of marginal rural areas is the basis of the study
by Bonadonna, Rostagno, and Beltramo in the northwest of Italy [15]. The main tenet of the
researchers is that land consolidation associations (LCAs) are a useful tool/means of territorial
management, as LCAs aim to improve the link between the landscape and tourism in holistic,
participatory, and integrated ways. Accordingly, the researchers proceed to compare the
different LCAs operating in the Piemonte region, in terms of their differences and similarities,
for purposes of tourism development improvement. The study showcases this approach as
a useful tool in the management of fragmented territories for rural communities, aiming to
stimulate and revitalize their ability to produce environmental, economic, and social value,
ensuring territorial sustainability and tourism–landscape synergies.

Although the latter synergies between landscape and tourism have proven to be
fertile ground for research that has been broad and diverse in nature, subject matter, and
methodology, in recent years, there has not been adequate organization and theorization
of this interdisciplinary subject matter. In this regard, the article by Jiménez-García, Ruiz-
Chico, and Peña-Sánchez maps this compound research area, using bibliometric techniques
(VOSviewer and Science Mapping Analysis Software Tool (SciMAT) software) [9], and
presents the evolution of this scientific field, including the main concepts and approaches
to their study but, also, work themes that have been and continue to be fundamental to
the construction of the field. They conclude that, in the past decade, (a) the subject of the
tourism–landscape interrelationship has been analyzed by a large number of authors, but
few groups have specialized in it; and (b) this increase in the number of publications has
been reflected in the increase of research topics dealing with landscape and tourism. They
also signal significant shifts away from research themes that have been the center of interest
in the past toward new emerging ones which seem to carry the field in the direction of
more dynamic and further developed areas of future research.

The next study by Cheng, Gao, Shao, and Iqbal [16] delves into the contribution of the
landscape to campus tourism, in relation to the Wangjiang Campus of Sichuan University
in China. In order to decipher the comprehensive influence of specific natural and human-
induced environmental aspects on campus landscapes of three multi-scalar perspectives (point,
line, and plane), the study employs different research themes comprising of (i) landscapes of
buildings and vegetation, (ii) color landscapes, (iii) landscapes of campus space utilization,
and (iv) thermal landscapes. The outcomes of this study advocate for the comprehensive
consideration of the characteristics of different campus landscapes at different scales as
conducive to the design, planning, and experience of campus tourism, which may serve as a
reference for the development of university campus tourism at other locations.

A further study by Bal and Czalczynska-Podolska [17] on the coastline of Western
Pomerania, Poland, addresses the negative potential impact of tourism development on the
cultural landscape of seaside resorts and provides recommendations for landscape shaping,
management, and conservation. The authors evaluate 11 development projects (including
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a range of hotels, luxury residential buildings, and hotel suites) built between 2009 and
2020 through: (a) an assessment of each project’s architecture-and-landscape integration,
using four groups of evaluation criteria (aesthetic, socio-cultural, functional, and locational
factors); (b) a historical interpretative study (iconology, iconography, historiography), and
(c) an examination of architecture-and-landscape integration using a pre-prepared evalua-
tion form. This study demonstrates that it is possible to identify detrimental impacts of
tourism on destination landscapes and offers recommendations for protective measures, in
order to ensure that new developments at these destinations conform to landscape/spatial
structures and characteristics in line with the area’s original cultural profile and identity.

In China, Luo and Chiou [18] propose a hierarchical framework for the development
of cultural tourism attractiveness in Chinese historic districts, combining 2 aspects (the
physical environmental and the cultural/natural environmental) and 5 criteria (including
landscape morphology and tourism infrastructure), along with 21 elements of the Chinese
historic districts, in order to support these districts in terms of cultural tourism develop-
ment while taking into account landscape conservation, district management, and living
convenience. The contribution of this work lies in the establishment of the hierarchical
framework outlining the components of cultural tourism attractiveness for Chinese historic
districts in a systematic way. This framework may serve as a theoretical reference in future
efforts toward the sustainable and coordinated planning of cultural tourism attractiveness,
while supporting landscape conservation in Chinese historic districts.

Another study of the interrelationship between tourism and mountainous landscapes
is presented by Abellán and García Martínez, purporting to evaluate landscape as a
heritage and tourism resource, focusing on its capacity to reactivate depressed rural areas of
inland Spain (midmountain areas in the southeast of the autonomous region of Castilla-La
Mancha), according to the opinions and perceptions of its visitors, collected through a field
survey [19]. The study identifies processes of socio-territorial transformation which have
led to the expansion of the area’s tertiary sector due to a rise in tourism, an activity closely
linked to the characteristics of the territory, its landscape, and the ecosystem resources
(constituting its primary attractions as a tourist destination). The landscape and its features
emerge as the primary tourist attraction in these mountain areas and as a key element of
the tourism system from a resource perspective, thus highlighting the need for landscape
education programs aimed at preserving the elements of these resources.

Another proposal, also based in China, comes from Li, Zhou, and Zhang [20] in the
form of a compilation of a set of strategies for landscape planning in peri-urban rural
tourism, with a view toward establishing the local natural and cultural character of the
landscape for the purposes of integrating and encapsulating it in such tourism development.
In order to contribute to a better understanding of comprehensive landscape planning,
integrating natural and cultural dimensions in peri-urban villages, this research compares
and critically discusses the relevant strategies of two such Chinese villages (Heshu village
and Pu’an village in the Yangtze River Delta) in terms of their integration of natural and
cultural elements forming landscapes with a distinctive local character, aiming to boost
tourism development. While differences emerge between the two case studies in the latter
regard, the overall conclusion is that it is essential to consider the interests of both locals
and tourists in the process of identifying, preserving, and enhancing the locality of rural
peri-urban landscapes.

The study by Terkenli, Skowronek, and Georgoula [6] goes a step further in investigat-
ing the relationship between landscape and tourism, in a comprehensive and integrated
way, on the basis of a broad questionnaire survey of European landscape and tourism
experts. The latter’s notions and perceptions of the reciprocal relationship between the land-
scape and tourism are analyzed and assessed regarding: (a) understandings and visions
of future optimization of the relationship tourism–landscape, (b) their conceptualizations
of ‘landscapes of tourism’, and (c) their assessments of the prospects (opportunities) and
challenges (threats) of the tourism–landscape relationship, both for the tourism industry
and the local societies. Besides the emergence of a definition for ‘landscapes of tourism’, the



Land 2021, 10, 944 5 of 7

findings point to the high significance of the tourism–landscape relationship, vis-à-vis both
its positive and negative aspects, but reveal an inclination toward its negative aspects. The
study also exhibits that the experts express crucial socio-environmental concerns regarding
the tourism–landscape interrelationship but support the principles of sustainability, locality,
and participatory governance, while calling for appropriate future governmental planning.

Another very valuable study focusing on the theorization of the tourism–landscape
interrelationship comes from Meneghello [21], who conducts a bibliographic analysis of
scholarly contributions to the nexus and conceptualization of ‘tourist landscapes’ and
other relevant terms, in order to map different ways of defining and understanding this
complex interrelationship as it emerges from the main research areas. The findings of
the study enrich the scientific reflections on this relationship, providing new definitional
contributions and a conceptual framework able to influence coherently both theory and
practice. The implemented bibliometric analysis brings up three main research topics:
planning and governance, situated spatial–social–symbolic interrelations, and impact
evaluation. The study unveils a recent increase in the awareness of terminological issues,
despite a more general lack of attention to the actual use of specific terms. It also illustrates
reflections on the relational dimension of landscape, as the latter have been maturing in
tourism studies from around 2010, but have only very recently begun to be consolidated
and increasingly guide pertinent theoretical investigations.

The next article, by Wang and Marafa [22], complements previous approaches to the
tourism–landscape relationship, by exploring the production, reproduction, and devel-
opment of tourist landscape imaginaries—and, specifically, agricultural cultural heritage
sites—in a case study of the Honghe Hani Rice Terraces in China. For this purpose, and
based on theories of social and tourism imaginaries, the authors conduct content analysis
on tourist discourses and images on social media, as well as in-depth interviews with
stakeholders and participant observations. A gap between tourism imaginaries and the
actual Hani landscape becomes apparent, with the latter being imagined as a stereotyped
terraced view/prospect staged for gazing, as dictated by the tourism industry, but dis-
connected from the realities of local community life and environmental predicaments. In
addition to emphasizing the need for the formulation of appropriate resource management
policies to protect the physical landscape, the findings advocate for the preservation of the
cultural significance of the landscape and the empowerment of local communities, toward
the promotion of knowledge- and community-based tourism.

Relationships between the scenic beauty of geosites, their scientific value, and tourists’
geoscientific knowledge is investigated by Tessema, Poesen, Verstraeten, and Van Rompaey,
in a large survey of 34 geosites in southeastern Spain [23]. The survey enlisted 29 respon-
dents with a geoscience background who visited the 34 geosites, 43 respondents with
a geoscience background who did not visit the geosites, and 104 respondents with no
geoscience background who also did not visit the geosites. The findings unveil a significant
relationship between the geosites’ scenic beauty and their scientific value. Furthermore, the
significance of this relationship seems to increase with the geoscientific knowledge of the
respondent. These findings have important implications for geoconservation, geoheritage
management/protection, and sustainable geotourism development, as more geoscience
education and geointerpretation seem to facilitate people’s appreciation of the geosites’
scenic beauty. Furthermore, the study shows that the presence of viewpoints seems to be
an important factor in scenic beauty rating and, more generally, that geosites combining
certain features are more interesting to all types of respondents, irrespective of the latter’s
geoscientific background.

Finally, from the Slovak Republic, is a study on the life cycle of landscape transformation—
both positive and negative—through tourism, undertaken in six very diverse localities.
Oremusová, Nemčíková, and Krogmann [24] rely on the Drivers–Pressures–State–Impact–
Response (DPSIR) model for their integrated environmental assessment of such transfor-
mation and on the methodology of the tourism destination life cycle, using integrated
sustainable development indicators. This contribution highlights the transformation pro-
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cesses leading to the creation of a tourist landscape and critically evaluates their effects
on the overall environment and land uses of the selected sites. The authors also present
possibilities of further directions in sustainable tourism planning and development, while
pointing out related benefits and risks, and taking into consideration the landscape charac-
ter, identity, and future visions of the territory.

We hope that this collective effort will play a role in promoting and advancing the
increasingly growing and expanding interdisciplinary area where landscape and tourism
come together. This task will have been successful only if it is seen to contribute to relevant
theory, methodology, and empirical knowledge, offering further research insights and ques-
tions that may open up even broader possibilities for scientific exploration and sustainable
options for tourism and landscape planning, management, marketing, and appropriation.
Such prospects are especially relevant, valuable, and timely—even urgent—in today’s
context of a fast-changing world and constitute an excellent opportunity for humanity’s
response to crises and conflicts that lie at the heart of our survival and well-being.
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