Figure S2 Change model: the original behavioural model by Michie et al. [1] of capability,
motivation, opportunity and behaviour (COMB-B) is shown in grey. The organisational
dimensions in the context of a healthier processed food supply are shown in the boxes with a
dotted line.
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Organisational capability is viewed as the technical, managerial, and process competencies necessary to improve the
nutritional profile of processed foods [2]. Organisational opportunity comprises the physical supply and demand
considerations where ‘supply’ is a set of up-stream activities (procurement and the availability and access to less salty
ingredients) and ‘demand’ a set of down-stream activities (distribution channels, consumer preferences) and social
opportunity [1] defined as the opportunity to contribute to the prevailing discourse and determined by organisational culture
[3] (communications strategy, and framing). Organisational motivation is considered to be the mix of planned and
unplanned events prompting an organisation to choose certain behaviours which may be planned positions on nutrition
integral to the company culture or emergent positions responding to a threat to reputation or other issues [4].
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