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Abstract: The sustainable development of the festival depends on the support and participation of
residents and tourists. There are a number of practical and theoretical gaps regarding the hosts and
guests in festival literature. This study attempts to fill the host–guest gap based on the theory of
reasoned action to construct and exam a relationship model. Taking the 2016 Summer Festival during
busy season as an example in Hualien, 1165 questionnaires were valid, and data were analyzed by
SEM (structural equation modeling). Results showed that the hosts had higher perception than the
guests in terms of the festival benefits, identity, and support. This study has two concept models:
the guest model and the host model. In the host model, the local-development benefits have more
positive relationships to affect the festival support and festival identity than the recreation-experience
benefits. On the other hand, the recreation-experience benefits could affect the festival support,
but the festival identity could not in the guest model. The results of this study indicate that the
festival organizers or the public sectors must be pay attention to the viewpoints of the guests and
hosts in order to achieve the sustainable development objectives.
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1. Introduction

Festivals are one of the fastest ways to promote tourism [1,2] and can promote local economic
development [3]; however, local communities find it difficult, and are unable to develop unique
features [4] and have sustainable development. Sustainable development of the festival has become an
important issue for host organizations. The key factor is how to make people involved in activities
feel the benefits and the meaning of a festival identified by the participants [5,6]. The public sector is
willing to play the host role and promote the development of festivals in support of governmental
policies [7,8], but what are the motivations to support the festival?

When festivals were initially run, participants were mainly local residents, but recently attendance
has become more of a mixture of local residents and tourists. Both groups can support and organize
a festival to promote local economic development. The festival policy seeks to support and identity
festival participants. This study shows that festival participant support is linked to policies promoting
sustainable development [9]; in other words, participants’ support will affect and impact the sustainable
development of the festival.

The research shows that both residents and tourists participating in a festival hold different positions
and views and have different reasons for supporting the festival [3,10]. Residents (the “hosts”) and
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tourists (the “guests”) feel differently about festivals, and have different needs from the festival [11].
Therefore, a festival-organizing host needs to know the feelings and expectations of both groups and
understand their different views and attitudes in order to facilitate festival promotion [8].

The assessment of a stakeholder’s perspectives from [12] can assist policy makers in making the
correct choices across different policy goals and priorities. Therefore, this study sets out to discuss and
examine the motivations of hosts and guests, in order to compensate for the inadequacy of current
research. Members of the public sector and host organizations can learn more about the feelings of both
groups, helping to satisfy the needs of the hosts and guests and achieve the sustainable development
goals of the festival which both parties praise.

This research gives further discussion and explanation on the guests and hosts relationship and
the related influence constructs on the basis of the research motivation and purpose.

2. Literature Review

The research on traditional festival activities is mainly focused on the analysis of economic
issues [13,14] and benefits [15,16]. Although the festival economy and benefits have a positive
contribution to regional development, they also have a negative impact; therefore, due to the impact of
festival activities on the region [3,9,17], we begin to consider the issue of the sustainable development
of festival activities [4] in order to understand the related development dilemma. Regarding this,
the perception and cognition of festival participants—especially the supportive attitude for the festival
activities [18]—plays the key role in the success of the festival activities held [19].

The festival participants were originally mainly regional residents, and later, with regional
development and emerging tourism, the participants gradually began to comprise both regional
residents and tourists [20]. Therefore, attendees can be divided into two parts—residents and tourists;
in terms of residents, by focusing on the residents’ perception of the festival impact [21–24], we expect to
comprehend the essential meaning of the festival to the regional development of social culture and the
physical environment. On the other hand, we try to understand issues such as residents’ identification
with the festival [25], which considers that the residents’ support for festival activities originate from the
internal, including a common origin or shared characteristics [20]. Generally speaking, we investigate
the influence on regional residents by festival activities from the external perspective; we also begin to
think of the significance to the region from the internal perspective.

Secondly, the festival activities focus on promoting regional economic development [10,26];
therefore, the research on tourist festival-related issues has focused mainly on tourists’ participation
behavior and economic benefit evaluation, such as satisfaction and recreation experience [27,28];
perceptual value and recreation motivation [29]; effect and revisiting intention [15,16]. To examine
variety of issues, we should implement different kinds of research, such as research on event festival
activities [30] or traditional festival activities [31]. The researchers’ interest in tourists’ experience and
perception, revisit intention, and loyalty investigate tourists’ support for festival activities, although
they know it to a certain extent for residents; however, they are also participants in the festival activities.
The two parties have different positions and views, so it is necessary to understand the difference of
festival perception between residents and tourists.

There have indeed been different views about festivals between the hosts and guests from their
respective points-of-view. Residents play host and participation roles simultaneously, by welcoming
tourists to participate in a festival or event. This shows the distinction between the hosts and guests
and their respective rights and obligations. The purpose of local residents’ support of the festival
is self-identity and local economy development, cultural heritage, and emotional support [10,26];
these purposes are in contrast with the benefits of visitors’ recreation experience [3,17], showing two
different purposes.

From the tourist gaze point of view, tourists left their comfort zone to play “the other” and
a “being dominated” role to participate in local festivals, whereas local residents play the host
role and invite tourists to share the festival joy and pleasure [21,32,33]. From the perspective of
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anthropology acculturation, tourists promote cultural acculturation, and external acculturation has
gradually changed and influenced the cultural experience of local residents [11]. Thus, local residents
and tourists have different viewpoints when participating in a festival; as [8] pointed out, it is necessary
for both sides to obtain a balance and to understand each other’s different views and different purposes
for participation.

From the perspective of public sector, the stakeholders refer to the participant involved interests
or affected by the public policy issues [34]. The attitude of the stakeholders regarding policy will
be multivariate because of the background of time and space, which influence the development of
public policy [35]. Therefore, including the perception of the stakeholders into the process of policy
making will help the policy decisions to promote [36,37]. The hosting of festival activities by the public
sector is an important public policy for regional tourism. The residents are the stakeholders which
are influenced directly, and the perception of residents regarding festival policy also influences the
development of regional festival tourism policy.

In recent years, the research on the residents’ perception on the festival activities shows that
many festival activities deviate from the original cultural foundation, which will influence the
regional cultural cognition of the residents, and thus the driving force for culture development
was weakened [38]. At the same time, the residents’ experience of festival activities varies over
time, with positive and negative impacts on the region; there are different perceptions and attitudes
affecting the sustainable development of festival activities [39,40]. Overall, whether residents are
willing to support policies and festivals to attract tourists to come to participate in the festival has
become an important issue. This would certainly have an impact on whether a festival can have
long-term development.

The current study only focuses on overall or individual discussions, yet it has not built a theoretical
model. This research presents a comparative discussion of the host and guest’s reasons for supporting
the festival, and attempts to construct a relationship theory of festival support and architecture from
the perspectives of both sides.

Fishbein, M. and Ajzen, I. [41] established a theory of reasoned action (TRA), that is, “subjective
norm-attitude-behavioural intention” mode. “Behavioural intentions” are the individual’s behavioural
tendencies and commitment to take specific actions [42]. “Behaviour attitude” refers to an individual’s
beliefs [43]. The “subjective norm” of the individual’s social behaviour in society will be affected
by the individual’s social norms and conviction [42,43]. The individual’s subjective norm is when
an individual takes on a certain cognitive behaviour that is in contradiction to their feelings. In contrast,
when an individual adopts a social belief or feels social pressure, the individual’s subjective norm
and identity has become repulsive, and therefore the willingness to take action is relatively low.
TRA explains why people do not adopt certain behaviours [44], drawing on cognitive-behavioural
research [44–46], so this study has taken TRA for the basic theory of this study.

Festival benefits can be divided into two sections: the benefits of recreation experience and the
benefits of local development [47,48]. The former means that individuals participate in activities that
can result in mental and physical experience [49,50]. It is a kind of temporary psychological satisfaction
and personal status [51], such as increased entertaining opportunities, access to entertainment,
and gained relaxation experience which is related to other social life, organization, achievement,
and learning benefits [3,17]. The benefits of festival recreation experience depend on the value of
psychological and physiological benefits after participating in the festival. Therefore, this study
will focus on the benefits of festival recreation experience in creating awareness of individual
subjective norms.

Festivals increase local tourism attraction [52] and willingness to revisit [10,26,53], and in
particular improve economic efficiency [47]. Festivals can benefit local development and meet the
expectations of society and an organization [48]. An individual will be affected by the expectations and
needs of a festival. Festivals generate specific behavioural responses and impact an individual’s identity
and behavioural intention. The research postulates that the benefit of a festival can be to meet
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an individual’s expectations as well as the overall needs for local economic development, and to satisfy
social norms.

Based on the TRA, the individual’s interest and the overall interests of society are influenced by
an individual’s subjective norms and social norms [42,43]. In addition, the pressure from social norms
can impact an individual’s belief in cognitive benefits [42]; that is, the individual’s subjective norms are
influenced by social subjective norms. Therefore, this study proposes that the benefit of an individual’s
recreation experience is subjective norms. In contrast, the benefits of local development can be social
subjective norms, and at the same time, the benefits of recreation experience will be subject to the
benefits of local development. Therefore, the following hypothesis is proposed:

Hypothesis 1 (H1). The benefits of local development are positively related to the benefits of
recreation experience.

Identity is an internal individual process [54] through which the evaluation of an individual’s
benefit results from the individual’s values and group values [42], and sense of identity will impact
an individual’s post-behaviour and future behaviour intention [55]. Self-identity is an internal
individual process after the assessment of an individual’s own benefit, and thereby affects behavioural
intentions. When tourists participate in festivals, the visiting experience will be impacted by the
identity of the festival [25], while the festival identity will determine tourists’ wishes to revisit the
festival [27,28]. Therefore, we must take the tourists’ feelings of participating in the festival, sense of
identity, and support into consideration. From the viewpoint of residents, a festival’s identity comes
from the individual’s identity and collective consciousness. Participating in a festival can generate
a sense of belonging and shared experience [20]. Therefore, the main reason that local residents agree
to or support the festival lies in the emotion and sense of identity derived from it [56]. A festival
needs the coordination of residents. When residents feel a sense of identity from the festival, they can
provide a meaningful contribution for local development. Identifying with the festival can be seen as
a personal evaluation process in which individuals generate internalized value from subjective norms.
At the same time, residents and tourists have different perceptions which will impact their support of
festivals. Therefore, the following hypothesis is proposed:

Hypothesis 2 (H2). The benefits of recreation experience are positively related to the festival identity.

Hypothesis 3 (H3). The benefits of local development are positively related to the festival identity.

Support is a process that is a result of an individual’s multiple relationships and interactions [57].
From a policy viewpoint, it can be seen as the identification and support of a policy arising from
behavioural intentions [18]. From a community's viewpoint, festival support refers to how members
of the group regard, support, think, contribute, and perceive the festival, as well as how they care
for their own interests and beliefs [58]. Festival support is mainly measured by the will to revisit
and willingness to recommend [59]. The resident’s support for a festival is the key to sustainable
development [60]. Both residents’ and tourists’ support of the festival have a certain degree of
difference, but their common interest is whether a festival can provide benefit for a person as well
as participating in festivals in the long-term. This study defines the festival support as participants’
long-term sustainability support, willingness to revisit, as well as cognitive behavioural intentions
and a willingness to recommend to other people. Authors in [18] pointed out that the participants will
derive benefits from their participation in and support for the festival and identification with the festival.
Such a result is consistent with the theory of reasoned action. Subjective norms will be influenced
by both normative beliefs and social norms [42,43], while social normative beliefs will impact the
individual normative beliefs. Benefits of the recreation experience and efficiency of local festival
development can be seen as festival participants’ subjective norms. The recreation experience will
have an impact on the benefits of local development. Therefore, the following hypothesis is proposed:
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Hypothesis 4 (H4). The benefits of recreation experience are positively related to the festival support.

Hypothesis 5 (H5). The benefits of local development are positively related to the festival support.

Hypothesis 6 (H6). The festival identity is positively related to the festival support.

3. Research Method

According to [41,61] the theory of reasoned action, this study considers the recreation experience
and local development as festival benefit and festival identification. This study created a research
framework of the festival benefits that lead to festival identification and festival support. The benefit of
the recreation experience and local development can be very important elements for a festival. Festive
benefits and festival support can be regarded as a link with festival identification in order to establish
a LISREL (linear structural relation model) relationship between the various structures.

In accordance with the rational behavior theory and related literature, “recreation experience
benefit” (i.e., the recreation experience benefit of individual) is the individual external influence and
cognition deriving from the perception of festival activities; under some certain specific external
stimulation, it is a normative belief of an individual’s. “Regional development benefit” refers to the
external benefit from regional festival activities, which is the perception and beliefs of an individual
regarding the regional development benefit from festival activities, so it is a kind of social normative
relief. In accordance with the rational behavior theory, from the cause-and-effect relationship of
“beliefs → attitudes → behavioral intentions” [41,61], recreation experience benefit (individual
normative belief) and regional development benefit (social normative belief) can be considered as
the consciousness construct of an individual regarding the festival’s benefit. The identification of
the festival is regarded as the judgment result of the festival benefit, or the result of the internalized
value of the subjective norm, which is similar to attitude. In addition, the festival support can be
regarded as a behavioral intention construct. It is derived that this research regards both the recreation
experience benefit and the regional development benefit as perception variables of festival benefit,
the festival identification as attitude variables, the festival support as intention variables, constructing
a cause-and-effect research framework of “festival benefits→ festival identification→ festival support”.
That is to say, this research regards recreation experience benefit and regional development benefit as
the front variables of festival support and festival identification, as intermediary variables affecting the
two constructs of festival benefit and festival support. In the end, this research tries to demonstrate the
cause-and-effect relationship between the constructs with LISREL.

However, the sustainable development of the festival depends on the support and participation
of residents and tourists. Indeed, there have been different views about festivals between the residents
and the tourists from the role-player’s view [8,21,32,33]. The purpose of this study is to establish
a research framework that can accommodate the viewpoints of both tourists and residents. Therefore,
this study focuses on the viewpoints of residents and tourists, and explores the research framework
and assumptions, as shown in Figure 1.

Figure 1. Research framework.
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Hualien is near Taroko National Park, in the East Rift Valley and on the East Coast of the
National Scenic Area and other famous attractions of Taiwan. The tourism department of the public
sector expects to promote tourism development through the festival. The annual Summer Festival
is one of the longest running and most highly-funded events in Taiwan. Since 2009, the festival has
included large-scale performing art events. In 2015, the number of participants had increased to about
100,000 with a 95% confidence level and 3% variation. Trained interviewers were sent to the festival
on the nights from 9 to 16 July 2016, to invite one out of every five tourists to engage in face-to-face
interviews. By estimating the anticipated number of tourists attending during peak and off-peak
times of the festival, 200 questionnaires per day were distributed during the busiest days (i.e., Friday,
Saturday, and Sunday—three days) whereas 150 questionnaires per day were distributed during
the off-peak days (i.e., Monday to Thursday—four days). Over the total eight days of the festival,
1400 questionnaires were issued and 1165 valid questionnaires were received (83.21%). According
to Cronbach’s α verification for internal consistency (local development benefit (0.878), recreation
experience benefit (0.892), festival identity (0.855), festival support (0.829), the ratio for both groups of
residents (the “host”) and tourists (the “guest”) was greater than 0.7, which means the creditability of
the questionnaire responses was acceptable.

There are five parts to the questionnaire, including; benefits of local development, benefits of
recreation experience, festival identity, festival support, and demographic data, and a closed-ended
questionnaire in addition to the demographic data. It uses a four-point Likert scale to measure
various responses of the questionnaire. For the benefits of local development part, we refer to [62,63];
for recreation experience benefit we refer to [64,65]; for festive identity, we referred to [48,52]; for festival
support, we refer to [25,59,66].

4. Results

4.1. Demographic Analysis

The results of the questionnaire analysis confirmed that more women (59.6%) than men completed
the questionnaire; most were aged 20–29 (21.1%), then aged 30–39 (20.5%), followed by married people
(53.6%); most of their education levels were between college (35.8%) and high school (35.5%); service
(27.3%) and students (21.6%) were the main careers; TV news and radio (26.1%) were major news
resources. Responding to the questionnaire, there were 730 residents (63.0%) and 435 tourists (37%);
the majority of tourists were from Northern Taiwan (200, 17.18%), followed by the surrounding areas
of the eastern counties of Hualien (Taitung and Yilan), followed by the south-central (11.6%) and
offshore islands (1.4%). Local residents are still major players in a festival, providing evidence that
future marketing campaigns should be carried out amongst tourists in the northern area.

4.2. Descriptive Statistical Analysis

The average for the four constructs was higher than 3, which shows that hosts and guests hold
a positive attitude in activities. Both groups believe that summer festivals can promote Hualien tourism
development, boost its reputation and the support for and significance of the festival. The results for
each construct and difference analysis are shown in Table 1 below.

The difference analysis found that there was a significant difference between the benefits of
the recreation experience of guests and hosts; hosts felt a stronger benefit from the recreation
experience of the festival than guests (t = 1.498, p = 0.000 ***). Hosts felt more pleasure from leisure
activities than tourists. Recreation experiences include boosting individuals’ feelings of mental and
spiritual enlightenment and life satisfaction [67]. The results show that the hosts’ spiritual and leisure
experiences were stronger than for guests, and therefore host organizations need to devise a way to
enhance festivals’ recreation experience.

In terms of cognitive benefits of the local development, there were more hosts than guests
that believe festivals can contribute to local development (t = 1.583, p = 0.000 ***). Through festivals,



Sustainability 2017, 9, 2240 7 of 15

the public sector can help relevant stakeholders to have a clearer understanding of policy objectives [12].
They can also inform hosts that the festival brings benefits for local development and in turn will gain
more support from the local residents.

Table 1. Analysis of variance.

Constructs
Hosts Guests

Mean SD Mean SD t Value p Value

Recreation experience benefit 3.413 0.508 3.368 0.442 1.498 *** 0.000 ***

A1 Summer festival offers entertainment activities 3.444 0.604 3.394 0.622

A2 Summer festival enriches my spiritual life 3.368 0.620 3.255 0.732

A3 Summer festival increases my opportunity to participate
in festivals 3.384 0.618 3.400 0.638

A4 Summer festival can promote emotional connection between
my family/friends/colleagues 3.401 0.619 3.478 0.573

A5 Summer festival can help me to watch better programs 3.422 0.609 3.457 0.572

A6 Summer festival’s entertainment outcome can be achieved 3.449 0.586 3.313 0.625

Local development benefit 3.432 0.514 3.384 0.459 1.583 0.000 ***

B1 Summer festival can contribute to the tourism development
of Hualien 3.568 0.594 3.458 0.638

B2 Summer festival can improve the reputation of Hualien 3.262 0.706 3.235 0.769

B3 Summer festival can bring energy to Hualien 3.381 0.647 3.372 0.655

B4 Summer festival enhance employment opportunities
in Hualien 3.492 0.605 3.467 0.593

B5 Summer festival raises Hualien people’s income 3.470 0.613 3.436 0.594

B6 Summer festival can attract tourists to Hualien 3.408 0.640 3.327 0.662

Festival identification 3.400 0.566 3.380 0.535 0.599 0.095 *

C1 Summer festival is a big annual event in Hualien 3.398 0.632 3.369 0.598

C2 Summer festival is very unique 3.386 0.647 3.393 0.622

C3 Summer festival has a reputation 3.414 0.630 3.374 0.662

Festival support 3.476 0.535 3.447 0.469 0.065 * 0.004 **

D1 I support Summer festival’s long-term planning and
sustainable development 3.460 0.628 3.422 0.608

D2 I would like to come back next time to participate in
Summer festival 3.493 0.579 3.506 0.557

D3 I will vigorously recommend Summer festival to others 3.475 0.602 3.484 0.581

Note: * p ≤ 0.1; ** p ≤ 0.01; *** p ≤ 0.001.

Although hosts are more favorable festival participants than guests in terms of festival
identification and recognition, there is a small gap between the two (t = 0.599, p = 0.095 *).
This reflects how to create a distinctive local festival—an important factor to enhance people’s visiting
experience [60]. A survey result indicates that both hosts and guests identify with the festival; however,
host organizations should rethink the different festival needs between hosts and guests, adjust festival
content and uniqueness, and enhance festival segmentation and differences.

In support of a festival, hosts are more favorable than guests (t = 0.065, p = 0.004 *), indicating that
hosts support festival policy and festival can get support from residents. For hosts, a festival reflects
policy performance of the public sector and enhances the host’s support for the public sector; however,
for guests, the program content is an important factor to participate [59]. Therefore how to highlight or
differentiate, establish uniqueness and competitiveness is key to attracting guests to participate over
the long-term.

4.3. Measurement Model

Confirmatory factor analysis was used to test the construct validity with an estimation of
maximum likelihood parameter, as shown in Tables 2 and 3.
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Table 2. Analysis of measurement.

Construct Dimension Factor
Loading

Measurement Error
(η)

Composite Reliability,
CR AVE

Recreation experience benefit

A1 0.764 0.416

0.891 0.577

A2 0.688 0.527
A3 0.751 0.436
A4 0.804 0.354
A5 0.803 0.355
A6 0.743 0.448

Local Development benefit

B1 0.686 0.529

0.322 0.533

B2 0.683 0.534
B3 0.726 0.473
B4 0.743 0.448
B5 0.755 0.430
B6 0.784 0.385

Festival identification
C1 0.786 0.382

0.347 0.652C2 0.821 0.326
C3 0.815 0.336

Festival support
D1 0.728 0.470

0.838 0.634D2 0.831 0.309
D3 0.826 0.318

Table 3. Comparison of measurement models.

Statistic
Sample N χ2 Df χ2/Df

P
(p Value)

CFI
(Comparative

Fit Index)

NFI
(Normed
Fit Index)

RMSEA
(Root-Mean-Square Error

of Approximation)

RMR
(Root Mean

Square Residual

Overall 1165 644.129 129 4.993 0.000 0.948 0.936 0.074 0.076
Hosts 730 937.460 129 7.267 0.000 0.940 0.931 0.073 0.075
Guests 435 509.162 129 3.947 0.000 0.902 0.875 0.082 0.080

The benefits of the recreation experience positively affected local development at the same time.
The benefits of both the recreation experience and local development affected people’s support for
and identification with the festival. From the entire practical research studies conducted as shown
in Figure 2, a good recreation experience can prompt people’s support and affirmation of festivals
and gain their support for and identification with the festival, such that people recognize that the
festival’s benefit for local development. The theory of reasoned action indicates that social norms of
local development benefits will affect individual’s recreation experience. In practice, it also meets the
consumer satisfaction and identity theory [18] that festival participants will identify with the festival
by deriving benefits from and supporting the festival.

Figure 2. The hypothesized model.
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4.4. Host and Guest Model Analysis

Previous studies on festivals only focus on cognitive feelings of people’s participation, but both
residents and tourists have different purposes and different positions, both of which will have an impact
on the success of the festival. Overall examination samples (n = 1165) were divided into “guests”
(n = 435) and “hosts” (n = 730), and were verified. Results found that most of the statistical indicators
were within the reference range and overall components and parameter between relevant components
were valid, as detailed in Table 4.

Results show that the model of host and guest to local development will impact people’s recreation
experience. The empirical theory of reasoned action indicates that social normative beliefs influence
local development, which then influences individual normative beliefs, which then influences the
recreation experience benefit. Secondly, the benefits of local development for residents are greater than
the benefit of the recreation experience for tourists (H21:0.884 > H31:0.822). Stakeholder theory states
that due to the demand of local development benefits, residents feel a stronger need to participate in
a festival [12]. Therefore, when people believe a festival can bring prosperity for local communities,
people feel a greater recreation experience by participating in a festival, and this is especially significant
for local residents.

Table 4. Parameter estimation.

Sample Statistical Observed
Value

Standardized
Estimates

Standard
Error S.E C.R. p Value Outcome

Overall

Local development benefit→
Recreation experience benefit H1 0.809 0.867 0.033 24.322 0.000 ** Support

Recreation experience benefit→
Festival identification H2 0.230 0.204 0.064 3.608 0.000 ** Support

Local development benefit→
Festival identification H3 0.738 0.704 0.603 11.626 0.000 ** Support

Recreation experience benefit→
Festival support H4 0.340 0.350 0.054 6.346 0.000 ** Support

Local development benefit→
Festival support H5 0.209 0.185 0.069 2.171 0.000 ** Support

Festival identification→
Festiva support H6 0.369 0.426 0.056 6.568 0.000 ** Support

Hosts

Local development benefit→
Recreation experience benefit H21 0.865 0.884 0.012 17.410 0.000 ** Support

Recreation experience benefit→
Festival identification H22 0.264 0.255 0.060 4.423 0.000 ** Support

Local development benefit→
Festival identification H23 0.670 0.671 0.059 11.372 0.000 ** Support

Recreation experience benefit→
Festival support H24 0.250 0.196 0.053 4.747 0.000 ** Support

Local development benefit→
Festival support H25 0.296 0.359 0.065 4.563 0.000 ** Support

Festival identification→
Festival support H26 0.300 0.393 0.055 5.467 0.000 ** Support

Guests

Local development benefit→
Recreation experience benefit H31 0.757 0.822 0.067 11.324 0.000 ** Support

Recreation experience benefit→
Festival identification H32 0.173 0.138 0.118 1.458 0.145 Not

support
Local development benefit→
Festival identification H33 0.843 0.730 0.122 6.927 0.000 ** Support

Recreation experience benefit→
Festival support H34 0.457 0.528 0.089 5.158 0.000 ** Support

Local development benefit→
Festival support H35 0.081 0.101 0.107 0.758 0.448 Not

support
Festival identification→
Festival support H36 0.342 0.495 0.077 4.436 0.000 ** Support

Note: * p ≤ 0.01, ** p ≤ 0.001.

4.4.1. Host Model

From the empirical evidence gathered, related concepts were verified and positive. However,
this study found that local development benefits→ festival identity (standardized estimates = 0.671)
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is greater than recreation experience benefits → festival identity (standardized estimates = 0.255);
this shows that the resident’s identification with the festival depends on whether the festival can
bring more benefits to local residents. The key of the resident’s self-identity lies in how many benefits
the festival can bring to local development, rather than whether the festival has provided recreation
experience benefits for residents. As a result, [52] argues that residents are more concerned about the
impact on the local development benefits of the festival.

The exploration of festival benefits for residents states that local development benefits→ festival
support (standardized estimates = 0.359) significantly influences resident recreation experience→
festival support (standardized estimates = 0.196). As key festival participants residents will gain
self-identification with the festival when the festival benefits local development [48,52]. From the
residents’ viewpoint, regardless of whether the festival can gain recognition or support, local
development benefits are more important than recreation experience. From the theoretical viewpoint
of reasoned action, the influence of social norms and beliefs are higher than individual normative
beliefs in terms of festival support.

4.4.2. Guest Model

From the guest model, recreation experience benefits are insignificant to festival identity
(standardized estimates = 0.138, p = 0.145), but recreation experience benefits are significant to festival
support (standardized estimates = 0.528, p = 0.000). That is, the recreation experience benefits of festival
identification and festival supportive relationship does not have an intermediary effect. This means
that tourists can obtain a recreation experience through participation in the festival in order to support
the festival. Tourists do not support the festival based on their recreation experience. Tourists support
the festival because of the content and attractiveness of festival events, and can achieve the purpose
of recreation experience through participation in the festival. The festival must focus on their local
traditional characteristics, derived from specific historical traditions and the local environment [21].
For the festival to be viable and competitive, it must stage activities that are unique and difficult to
copy. The host organizers should be looking for local featured attractions with unique competitive
features. This is important in order to gain tourists’ support, and can make the festival sustainable.

In contrast, local development benefits are significantly related to identification with festival
(standardized estimates = 0.730, p = 0.000). However, local development benefits are not significantly
related to festival support (standardized estimates = 0.101, p = 0.448). This implies that because of the
festival, tourists can still bring benefits for local development, and recognition of the festival value
for local development by not only local residents but also foreign tourists can support local festival
activities for the promotion of local development. In other words, tourists support the festival because
of the activities that can derive recreation experience benefits. Tourists will support the festival because
recognition of the value of the event can promote local development. Detail of the related model path
of the host and guest relationship is shown in Figure 3.

Figure 3. Path analysis of host and guest model.
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5. Discussion

The study found that residents feel more strongly than tourists regarding the benefits of recreation
experience, local development, identification with and support for the festival, indicating that residents
support the festival more than tourists. In the majority of cases, a local development benefit is greater
than the benefit of the recreation experience benefit in terms of festival recognition and support.
This is consistent with key master theory. In contrast, from the object of identification with the
festival, the benefits of the recreation experience and festival support do not play an intermediary role.
In addition, the main reason why tourists support festivals is because the festival can improve the
tourist’s recreation experience, not because the recreation experience supports the festival. The research
shows that the residents and tourists have different viewpoints regarding festival support, and the
recreation experience benefits and regional development benefits have a different influence and causal
relationship on the identification and support for festival activities. Therefore, it is worthwhile for the
organizer to facilitate the future festival activities and achieve the mutual satisfaction of guest and host.

Overall, from an academic viewpoint and considering both of host and guest, this study supports
the construction of a theoretical foundation through reasoned action theory. From a practical viewpoint,
it found that although there is recognition and support for the festival from both residents and tourists,
there are different views between the two. It is worthwhile for an organizer to understand and pay
attention to this so the results and conclusions herein can be used as a reference in the organization
of a future festival—not only to ensure the hosts and guests are happy, but to ensure long-term
sustainable development.

To sum up, in theory, from the viewpoints of host and guest, this research constructs the effect
model for festival support on the basis of theory through the concept of rational behavior theory,
discloses that festival identification becomes the mediator variable of the festival benefits (benefit
of regional development and recreation experience) and festival support in the part of residents,
and shows the importance of festival identification. In contrast, only the regional development
benefits can influence the festival support through festival identification on the part of tourists.
That is, the reason for residents to support the festival activities is not only the benefits of recreation
experience, but also the regional development benefits. In contrast, the tourists focus on the recreation
experience benefits, and the regional development benefits must be judged by the festival identification,
i.e., the internalized value of the subjective norms is able to influence tourists’ support for festival
activities. This shows that although the residents and tourists identify with and support the festival
activities (although their internal reasons for doing so are different), which deserve the efforts of the
organizer to facilitate the future festival activities, not only both having fun but also support and
applaud, achieve the long-term goals of sustainable development of festival activities.

6. Conclusions and Suggestions

This study is based on the theory of reasoned action, and has created a conceptual architecture.
The study chose the Summer Festival in Hualien, Taiwan, which is the most expensive, long-term,
and continued event to examine and look for practical dialogue through a linear model structure and
empirical relationship. The results found that residents felt more strongly than tourists regarding
the benefits of the recreation experience and local development, and showed that residents felt more
strongly than tourists about the festival benefits to local development. At the same time, residents
gave more support for the festival and festival identity.

From the discussion of the two models of the host and guest, residents’ recreation experience will
benefit local development in a positive way. Residents have played a more influential role compared
with tourists, which is consistent with the key argument for local development. At the same time,
the main model finds that the benefits of local development are more important than the benefits of
the recreation experience; that is to say, residents feel local development benefits are more important
than the benefits of the recreation experience. With respect to the former, identification with the
festival was not an intermediary effect from the benefits of local development and festival support.
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In contrast, identification with the festival has become an intermediary variable from local development
effectiveness and festival support; that is, the resident’s recognition of the festival has brought benefits
to local development, and therefore identification with the festival, value of recognition, and continued
support for the festival’s development.

In terms of management implications, the support of festival activities by the tourists still depends
on the recreation experience benefits, showing that enhancing the benefits of recreation experience
plays a key role in influencing the support of festival activities by tourists. In contrast, in terms of
residents, festival identification plays a key role influencing the festival benefits and festival support;
that is, to attain the support of regional residents on the festival policy of public sector, we must
let the regional residents experience the benefits of festival activities, in addition to focusing on the
recreational experience benefits, so as to identify and support the festival policy.

From the viewpoints of both host and guest, and with consideration of the benefits of the
festival’s personal experience and local development and support for the festival from the public sector,
there is some difference between the host and the guest regarding the impact of festival support and
identification with the festival. The public sector should re-think the difference between the two and
emphasize the different views between host and guest so as to achieve the happiness of both groups
and achieve the sustainable development goals.

From a policy perspective, there are differences in the reasons why tourists and residents support
festivals and their recreation experience. Therefore, in promoting a festival, we should ask who are the
main participants and why? For what purpose? What are their respective needs? Based on different
reasons, festival organizers should arrange suitable activities and services for greater recognition and
support. The results from the study show that residents gave higher support for festivals. Identification
with the festival is an intermediary variable between festival benefits and support. To promote
a similar festival, residents should emphasize identification with the festival. The only way to promote
residents’ support of the festival is to promote the festival as a means to enhance public sector
performance and prestige.

The investigation of residents’ views concluded that local development benefits are higher
than recreation experience in the relationship between festival recognition and support of festivals.
Therefore, how festival organizers make a profit for local communities and how they make residents
feel the benefits from local development have become very important. Whether a festival is successful
or not should not be based on the number of participants, or whether it can improve the reliability
of the public sector, but rather how to promote local development benefits through the festival.
The public sector should not highlight the festival participation number or festival performance,
but more importantly, should always reflect on whether the festival can or cannot derive a profit for
local communities.

It is suggested that future research studies include dialogue and interviews with representatives
of other regions and increase the diversity of the research at the same time. If festivals are to be
sustainable, then the study should be based on longitudinal studies. Furthermore, this study was
mainly carried out during the peak season of tourism in Hualien, when the tourism industry has
an advantage. It is therefore recommended to expand the study to analyze the quiet season in order
to understand the difference between peak and quiet seasons. This study explores the influence of
festival support from the perspective of reasoned action theory. There are many factors impacting
the festival’s influence. In the future, the study can be integrated with other theories and doctrines to
clarify the festival’s impact on people’s propositions and expectations.

This research is a case study in the specially appointed region, and does not necessarily apply
to other regions; it is suggested that future research should implement study communication with
other representative tourist regions, and find out more research results. At the same time, the festival
activities are sustainable and continuous; therefore, the long-term longitudinal research should be
implemented if there is enough time in the future. In addition, this research is mainly focused on
the period of high season (summer vacation), so some degree of pulling effect and advantages have
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emerged. It is suggested that researchers should research off-season activities in the future, so as
to understand the relationship of related parts in off-season festival activities. At the same time,
this research discusses the factor of affecting festival support from only two viewpoints: festival
benefits and festival identification. However, there are many factors influencing festival support.
Some other theories and doctrines can be introduced in the future; in order to re-clarify the constructs
influencing the public’s festival support, let us work towards attaining a more complete understanding
of the real relationship of influence.
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