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Abstract: The practice of promoting an image of the city using architectural objects, and the need to
identify or create architectural icons in urban spaces, outlined in this article, occurs in many cities
worldwide. The city of Szczecin in Poland, the subject of this research, is no exception. The turbulent
history of the city, which for years remained within the borders of Germany, makes it particularly
worth analyzing in these terms because it shows the shifting popularity of architectural objects in the
context of changing political, cultural, and economic conditions. The research presented here aims
to identify iconic objects commonly exploited to build an image of Szczecin, assess their prominent
features, and analyze changes over time in their popularity and use for these purposes. The historical
and interpretive research was based on a detailed analysis of old and contemporary architectural
objects of Szczecin depicted in postcards from the last hundred years, from the period spanning
1920 to 2023. The analysis covered several digital databases containing archival and contemporary
postcards. This analysis enables the identification of the most popular objects, suggests the key
characteristics of iconic buildings, and identifies four basic types of buildings, which are distinct in
terms of purpose, message, and the specific image of the city to which each contributes. The duration
of each type as a popular object, the strength of its impact on the city’s image, and its importance for
the urban landscape are also identified. The research revealed that: architecturally iconic buildings
are created concerning political, economic, and social conditions and the need to promote a specific
image of the city, certain features contribute to a building’s potential as an architectural icon, and the
strength of the building’s impact, its importance for the city landscape, and the possibility of creating
a specific image depending on its iconic type.

Keywords: architecture of Szczecin; architectural icons; image of the city; place identity; Szczecin;

urban transformation; urbanscape

1. Introduction
1.1. Research Issues

In recent years, a city’s development of a clear sense of place and identity—the image of
the city—has become increasingly important in the context of rapid globalization, particularly
for marketing purposes. Within the discipline of architecture, views differ on the authenticity
and, hence, the value of the architectural objects sometimes used in this process of urban
image creation. New objects introduced into the city space are perceived by some, cynically
perhaps, as artificial products of commercially driven urban strategy, yet the same objects
might equally be considered by others as authentic reflections of the city’s evolving identity.
Either way, the desire to conjure prominent architectural objects—objects which mark the
city, increase its attractiveness, and become structural icons of its landscape—is a palpable
and visible trend in contemporary urban architectural practice.

So-called ‘“iconic” urban structures and spaces have become a particularly prominent
element of city marketing in the contemporary world [1], the quest for which plays a
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key role in the construction of modern urbanity and the creation of specific city images
for marketing purposes [2,3]. An image of a city shaped by iconic buildings can be an
exceedingly effective promotional tool because it draws on the power, penetration, and
persistence of visual symbols as mental markers, not just of the city space but also of the
mood and even psyche of the city [4]. Whatever the strategy may be, and there are many
different permutations, the end goal is fundamentally the same: to engage existing, new, or
stylistically hybridized architectural objects in the quest to conjure, re-reconjure in a new
guise, or entirely re-invent the image of the city using select representations of its urban
landscape to achieve this goal.

The strategic devices and architectural forms used in pursuit of ‘the image’ of the
city can and do differ widely. Sometimes, city curators collaborate with city creators and
opt for a kind of urban development that represents what might be termed “borrowed”
architecture: architecture that is characterized by a foreign style and which breaks entirely
with existing local tradition. This is often aimed at conjuring an image of a city boldly
drawing away from its past, creating a new, more attractive image of itself, and, as a result,
fundamentally changing its core identity. Alongside these marriages of innovation and
borrowing sit examples of contemporary architecture, which, nonetheless, are lodged in
conservationist thinking and foster continuity with existing architectural objects, sometimes
at any cost. A third strategic approach is even more conservative, drawing from and relying
on architectural objects that emphasize the city’s historical identity by attempting to return
to and exploit further its founding ideas and traditions. In these approaches, old structures
may be maintained as a tribute to the past or adapted for new purposes to meet modern
functional, formal, and aesthetic expectations.

Nowadays, the idea of sustainability is becoming increasingly important in promoting
buildings as icons. The context of ecological architecture and buildings integrated with
greenery indicating new and desirable trends are gaining importance. Through the con-
struction and promotion of green buildings, the image of modern and sustainable cities
of the future is being created. Another approach to sustainability in architecture is to
preserve continuity and relate to the traditions of a place in creating iconic buildings. This
is essential for preserving the urban landscape, the city’s characteristic skylines, and the
scale and character of the buildings. Considering the idea of sustainability in creating
iconic architecture is not easy, but it is crucial for exposing the cultural identity of a place.
Sustainability understood as preserving the continuity and identity of the landscape also
seems to impact the creation of buildings of timeless significance.

Some architectural objects initially promoted as crucial elements in the foundation
of a new image of the city, and which are often purposefully created as potential icons
of architecture, enjoy prominence only for a short time and fade from significance. In
addition, changing habitation patterns generate new needs and alter perceptions of what is
desirable, obfuscating, complicating, and even frustrating new processes and strategies for
re-imagining the city.

Yet, in all of this, the popularity of some architectural objects does not wane or diminish.
Rarely, perhaps too rarely, a few architectural objects persist regardless—no matter the
strategy of today’s planners—as resolute symbolic markers of what truly underpins the
identity of the city. These objects are the city’s true masterpieces of urban architecture.

Promoting a city’s image using architectural objects, and the need to create and main-
tain architectural icons in the urban space, is evident in many cities worldwide. The city
of Szczecin in Poland, whose architectural structures are the subject of this study, is no
exception. The uneasy history of this city, which was shaped by urban planning and archi-
tecture while within the borders of Prussia and Germany for many years, renders it a case
particularly worth analyzing, as it displays the changing popularity of architectural objects
against the backdrop of shifting political, cultural and economic conditions. Originally
owned by Slavic princes, Szczecin flourished in the 1920s and 1930s, when the city belonged
to Germany. After World War II, the inclusion of Szczecin within the borders of Poland
resulted in a loss of cultural continuity, and years of rejection of German cultural heritage,
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followed by a long search for individual identity and a new image of the city against the
backdrop of altered geo-political conditions.

The research presented here aims to analyze the old and contemporary architectural
objects of Szczecin depicted in postcards from the period spanning 1920 to 2023 as manifes-
tations of successive processes of building, changing, and re-building identity. The research
identifies a series of iconic objects, depicted in postcards, and their features which have
been exploited in this process of image formation and reformation in Szczecin, revealing
clear changes over time in the popularity of particular architectural objects and shifts in
perceptions of them as iconic buildings. By analyzing their decoded features, the research
plainly shows that the architectural objects promoted at any juncture represent specific
strategic approaches to the construction and interpretation of Szczecin’s identity by its
curators and creators of the particular time. Ultimately, the study shows that analysis of
popular architectural objects (whether aspirationally iconic or artificially created as such) in
a city’s presentation of itself, both inwardly and to the external world, can provide telling
insights into the city’s motivations for shaping, and sometimes reshaping, a specific image
of—and indeed for—itself. The research applies to sustainable development regarding
cultural continuity with changing economic and geopolitical conditions.

1.2. State of Research—Iconic Architecture

An architectural icon is a term used in architectural criticism to define an object, an
outstanding work, or a masterpiece that is or was groundbreaking, timeless, unique, or
image-building and has been elevated to the level of a symbol [5]. Typically, a building
defined as an architectural icon is characterized by the ability to create an unforgettable
image in memory—a process sometimes termed “imageability” [6]. An architectural icon is
a building and space that has special symbolic and aesthetic meaning and is well known
among architects and art critics, as well as the general public [7]. Such a building stands
out against the backdrop of its time and events, usually from the moment it was built.
Modern architectural icons are often designed by famous architectural figures or so-called
star architects.

Previous research on buildings characterized as architectural icons have mainly fo-
cused on issues like the typology of architectural icons [8,9], the characteristics of buildings
functioning as architectural icons [2,10-15], the importance of buildings as architectural
icons for cities and their development [16-22], the impact of architecture on the construction
of urban identities [23,24], and the influence of the phenomenon of star architects on the
creation of architectural icons [25-28].

Architecture is “a non-verbal form of communication, a silent record of the culture that
produced it” [18] (p. 3) and is a form of memory that allows the past to be reinterpreted into
the future [20]. From this standpoint, iconic architecture takes on a particular significance,
as its purpose is to create and demonstrate the high status of the city [29]. There are
discrepancies in assessing the longevity of architectural icons, which is related to differences
in understanding and defining them. Iconic buildings are considered timeless works but
may also be short-lived phenomena whose temporary popularity is an expression of a
certain fashion and the fame of their creator. According to Jencks [10], iconic buildings are
durable and do not pass away because they reflect the dominance of powerful forces and
the fall of others. Other writers consider timelessness an essential feature of an architectural
masterpiece—a concept different from an icon. The difference between these two concepts
“lies in the timeless values of a masterpiece that permanently enters the canon of architectural art
and sets further directions for development. On the other hand, a feature of an icon is “glitz” which
makes it likely to be quickly dethroned by successors presenting a more relevant message at the time,
or a more attractive form” [12] (p. 100).

Uniqueness, prestige, legibility, memorability, style, and familiarity are all features
that create iconicity [30-32]. Some scientists associate the characteristic, distinctive form of
buildings described as iconic with the existence of other features, not only those relating
to aesthetics [15,33]. According to Yildiz [15], each iconic building is distinguished by its
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unique design, large scale, high level, and specific message that the building carries. This
accords with observations about the features that strengthen the importance of the object;
its unique size, its unique style, and its strategic location [34].

Be this as it may, most scientists agree that the basic feature of the iconic architecture is
that the building is distinct from its surroundings [2], often in surprising and controversial
ways. This requires the designer to act on the principle of contrast by opposing tradition
and breaking with canons [11]. The striking impression of an iconic building can also be
due to its height, scale, or unique location [10]. Often the spectacular form of a building
relies on novel and innovative construction elements, materials, and technologies, thus
displaying fresh directions in design [14]. However, it is the possibility of synthesizing the
architectural form into a simple symbol that seems crucial [13]. According to architect Tom
Wright, if you can draw a building in five seconds and everyone recognizes it, it has become
a symbol [13]. The Parthenon, Eiffel Tower (1889), Einstein Tower (1924), Fallingwater
(1937), Berliner Filharmonie (1963), Cathedral of Brasilia (1970), Sydney Opera House
(1973), Louvre Pyramid (1989), Guggenheim Museum Bilbao (1997), and Burj al Arab
(1999)—all of these structures can certainly be considered architectural icons. According to
Sklair [9], there are two types of iconic buildings, i.e., “unique icons” (buildings recognized
as works of art in their own right) and “typical icons” (buildings that successfully copy
elements of unique icons).

The symbolism of the form—the possibility of its simplification to an easily remem-
bered sign—relates to the city’s identity, which can be understood as a system of visual
signs. The identity of the city, constructed and transmitted through architecture, consists of
three systems of signs: material, visual, and rhetorical [24]. Drawing on the concept of a
mental landscape [6], an easily remembered object, through its form marked by extraordi-
nary originality, becomes an important distinguishing feature of space, generating interest
and attracting tourists. Architectural monuments are an expression of collective identity. It
is precisely such elements of the landscape that build the city’s identity [35]. By conveying
information encoded in the form of signs, buildings with iconic features play an important
role in maintaining the cultural continuity of the city, shaping its identity, and passing it on
to subsequent generations. Architectural works as symbols, co-creating a unique history,
become a collection of markers on the city plan, its so-called “landmarks”. As these points
change and new, distinctive, and unique buildings emerge, so does its cultural identity, in
new guises over time [36].

This is not the only impact of iconic buildings. Their construction is one of the three
approaches (next to cultural events, restoration, and promotion of heritage) to promoting
cities [17,37]. According to Kavaratzis [37], an iconic building works through the physical
attributes that distinguish it. It also acts as a marketing tool for projecting the image of the
city. The third type of impact relates to users and their interactions with each other. An
iconic building can be used both to create a city brand as a magnet attracting tourists and to
arouse civic pride in residents [22]. It can also catalyze tourism or suburban redevelopment
and gentrification [38].

The importance of iconic buildings is therefore not only related to shaping a specific
image of the city. Iconic buildings can bring benefits to the community through culture and
productivity, the promotion of tourism, the demographic and economic benefits they ignite
at the time of their construction [19], and the quality of life they inspire [16]. Because they
contribute greatly to the identifying image of a city or place [23] (p. 185), iconic buildings
may indirectly affect the sense of well-being and satisfaction of residents and tourists,
which indicates the existence of a relationship between the image of a place and the quality
of life [38]. The complexity of the impact of such buildings suggests that iconicity is not
just an aesthetic category [21].

The popularity of the buildings and the demand for icons is confirmed by the rankings
and exhibitions of iconic buildings created, both globally and nationally.
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2. Research Methodology
2.1. Purpose, Scope, and Methods of Research

The research presented in this article is based on an analysis of postcards of Szczecin
over a period of about 103 years between 1920 and 2023. Its specific objectives were to:

Identify the most popular buildings which are perceived as architectural icons;
Determine the distinguishing features of the identified buildings;
Indicate changes over time in the popularity of these architectural objects and their
perception as iconic;

e  Determine the relationship between the promotion of specific buildings and the cre-
ation of a specific image of the city of Szczecin; and

e  Define the types of architectural objects promoted as architectural icons, their features,
significance for the urban landscape, and their role in building the city’s image.

The scope of the research included architectural objects that are located in Szczecin
and are presented on postcards—objects which are popular among residents and tourists
and are important for the city’s image for historical or symbolic reasons. These postcards,
so to speak, serve as the ‘business cards’ of the city. The research relied on historical and
interpretive analysis, which is a method commonly used in the discipline of architecture
and urban planning, to discern the relationship between architectural objects and the
historical contexts in which they were created. The research was largely desk-based and
focused on the iconographic analysis of past and present postcards depicting characteristic
architectural objects in Szczecin. It was carried out in the following stages:

e  Identification, collection, recording, and organization of the data (postcards);
e  Evaluation and analysis of the data; and
e Interpretation and explanation of the analysis.

This aligns with the scope of activities commonly accepted in historical and interpre-
tative research [39]. The archival research and literature studies were supplemented by
field research.

The analysis covered several digital databases containing archival and contempo-
rary postcards, such as Fotopolska [40] (a documentary and historical portal in which
325 archived and contemporary postcards of Szczecin were found); Szczecin Postcard
Museum [41] (a virtual museum showing postcards issued after 1945 with a resource
of 226 postcards); The Digital Libraries Federation [42] (a website providing on-line ac-
cess to the collections of Polish science and culture institutions, in the resources of which
537 archival postcards from pre-war Szczecin were found); Pomerania Digital Libraries Col-
lections [43] (a website providing access to the resources of regional and national cultural
heritage, which contains 2227 archival postcards of Szczecin); and Visit Szczecin [44] (a
portal for tourists in which 201 contemporary postcards of Szczecin were found, showing
images of the city from the last few years).

A total of 3315 postcards of Szczecin were reviewed, of which 445 were selected
for further analysis as these met the temporal and substantive criteria; that is, these were
postcards dated between 1920 and 2023 that depicted a specific architectural object or objects
located in Szczecin. Postcards depicting sculptures, monuments, greenery and city parks,
and engineering structures, as well as postcards that are too general to indicate a specific
architectural object, that is, the leitmotif, were excluded. The objects shown on the postcards
were assigned to one of four historical epochs, each covering a period of approximately
25 years: 1920-1945 (pre-war Szczecin); 1946-1975 (post-war socialist Szczecin); 1976-2000
(Szczecin during political transformation); and 2001-2023 (contemporary Szczecin).

The research presented in this article is the first phase of a study of Szczecin’s archi-
tectural objects and their perception as iconic. The second phase of the research will be
based on surveys of residents and tourists (general surveys) and a survey of professionals
such as architects and designers (an industry survey). The survey research will supplement
and verify the results of this first phase of postcard analysis. It will specifically address the
marketing of the city and the creation of a specific image for marketing purposes; it will
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also scrutinize the actual popularity of objects among various social groups. Phase two of
the study will be presented in a subsequent article.

2.2. Szczecin as the Territorial Scope of Research

The territorial scope of the research was limited to Szczecin within the city’s adminis-
trative borders. Szczecin (ger. Stettin, lat. Sedinum or Stetinum) is located in north-western
Poland, in the western part of the West Pomeranian Voivodeship, at the Polish-German
border (Figure 1). The city is located on the Oder River and near the Dabie Lake. The sea is
about 100 km away. The specific location and the port and shipyard developed on its basis
make it a city associated with the sea. According to data from the Central Statistical Office,
Szczecin had a population of 393,472 in 2022 [45]. It is the third largest city in Poland in
terms of geographic area occupied.

SZCZECIN

Figure 1. Location of Szczecin in Poland and in Europe. Source: authors” work.

Historically, Szczecin was the capital of the Duchy of Pomerania, but at various
times it was also within the borders of Sweden, Brandenburg, Prussia, and Germany. Its
establishment dates to the 6th to 7th centuries BC (known as the Lusatian culture period)
when the first fortified settlement was established on the site of the present Castle Hill.
Szczecin was granted city rights in 1243 and, for years, belonged to the main cities of
the Hanseatic League. During the Thirty Years” War (1618-1648), in 1627, Szczecin was
occupied by the imperial army, and in 1630, the city was taken over by the Swedes. Their
reign, combined with the construction of the Szczecin fortress, constrained the possibility
of the spatial development of the city and significantly limited its area. In 1713 the city
was taken over by Prussia and transformed into a sizeable fortress. Two baroque city
gates from the forts built in the city have survived to this day—Harbor Gate (formerly
Berliner Gate) and Royal Gate (formerly Anklamska Gate). During the Seven Years” War
(1756-1763), Szczecin was besieged by the Russians, and in the years 1806-1813 it was
under French occupation.

A particularly important period in the city’s development began in the mid-nineteenth
century, when Szczecin, then located within Germany, gained a direct railway connection
with important urban centers. Railway lines were opened to Berlin in 1843 and Poznar
in 1848, and a railway station was built in the southern part of the city between 1841
and 1843. This stimulated the intensive development of industry in the city. In 1851
the Friichtenicht and Brock (“Vulcan”) shipyard was established, along with the Stoewer
brothers” automotive factory, a cement plant, a sugar refinery, a steelworks, a paper mill,
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and artificial silk and chamotte brick factories. Municipal infrastructure was also developed
as a gas plant and waterworks [46-48].

Another breakthrough event in the development of Szczecin occurred in 1873 when the
Szczecin fortress was demolished. This enabled rapid residential development of the city.
At the turn of the 19th and 20th centuries, Szczecin obtained a new urban layout, and its
area began to increase along with the incorporation of already urbanized and independent
suburban housing estates and towns into its borders. The new urban layout was based on
characteristic round squares and streets radiating outwards in a star-shaped layout (1882,
designed by Konrad Kruhl, inspired by Mayor Herman Haken) (Figure 2). The construction
of the downtown complex, quarters of eclectic tenement houses modeled on the urban
layout of nearby Berlin, was begun during this period. In the years 1902-1921, a complex
then known as Haken’s Terraces (now Chrobry Embankment, Polish: Waty Chrobrego) was
built in the form of a representative boulevard with monumental buildings (today these are:
Maritime University, the building of the National Museum together with the Contemporary
Theater and the Provincial Office), pavilions and a large basin with a fountain at the foot,
creating an excellent showcase of the city on the Oder. The complex is 500 m long and 19 m
above the river’s bank.

N

AN

Figure 2. Round squares and star-shaped street layout (1882, designed by Konrad Kruhl, inspired by
Mayor Herman Haken) on the plan of Szczecin (1937). Source: Mapster/authors” work.

In 1939 there was an expansion of administrative boundaries and the creation of the
so-called Wielki Szczecin (the cities of Police and Dabie, among others, were included),
as a result of which the city’s area was enlarged almost sixfold. During the Third Reich,
Szczecin became a strategic industrial city, and its population increased to approximately
380,000 [46-48].

During World War 1, the city’s economy was subordinated to the military needs of
the Reich, thus becoming a target for bombing. In 1944, due to Allied air raids, about sixty
percent of downtown buildings were destroyed, including the entire port and shipyard
infrastructure and industrial plants, vital municipal facilities, the road and rail network,
and seventy percent of the Old Town (Figure 3). After World War 1I, Szczecin was incor-
porated into Poland, forming part of the so-called Recovered Territories. There was an
almost complete exchange of German to Polish population in the town. The authorities’
propaganda needed a historical justification for the rapid settlement of these lands. People
were to be “convinced” by the arguments about the ancient Slavic lands and the return to
the Piast route [46—48].
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Figure 3. War damages of Szczecin—Arch Cathedral Basilica of St. James in 1945 and 1985. A
postcard. Authors: Archiwum Miejskiej Pracowni Urbanistycznej w Szczecinie and J. Makarewicz.
Publisher: KAW. Source: Fotopolska.eu.

As a result of political decisions, the old town buildings were not rebuilt after the
war. Most of the building material obtained from the demolition of the historic ruins of
Szczecin was used, among other purposes, for the reconstruction of Warsaw. As a result,
the city was deprived of the Old Town Square—an area that had been the “heart of the
city” for almost 50 years [49]. In the post-war period, Szczecin became famous primarily as
a shipyard city and a leader of workers’ movements that accelerated the radical political
breakthrough in 1989 and contributed to the change of the state’s political system from
socialist to democratic.

In the post-war period, new buildings were erected in the city, introducing a fresh style
of post-war modernism into the historical quarter. Housing estate complexes were built,
including industrialized large buildings and service buildings, which played an important
role in promoting the city in the following decades. Not all of them have survived to
this day. The area of the old town received significant investment during the post-war
period. The reconstruction of Podzamcze began in 1994, preserving the historical grid of
streets. Public utility buildings were also constructed, such as the Pazim-Radisson complex
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(1989/1992, designed by M. Dumenci¢), the Pomeranian Library (1995-2000, designed by
Z. Paszkowski—Urbicon), and the seat of the Social Insurance Institution (1989, designed
by S. Derejczyk). In 2003, the first “Galaxy” shopping mall was built in the heart of the city.
In the following years, further large-format commercial facilities were in the city center,
such as Galeria Handlowa Turzyn and Galeria Kaskada. In 2008, the cathedral basilica
was rebuilt, restoring its original appearance. Recent years have seen the implementation
of prestigious investments, including the Mieczystaw Kartowicz Filharmonie, which has
become a kind of icon of the city and has been honored with several awards receiving
Solids of the Year 2014 (the most beautiful building in Poland) and the Mies van der Rohe.
Then, on the square in front of the Philharmonic, the Upheavals Dialogue Center Museum
was erected, and its partially recessed roof became a generally accessible public space. In
2016, this underground museum was recognized in an international competition as the best
public space in Europe.

3. Results
3.1. The Popularity of Szczecin’s Architectural Objects Based on an Analysis of Postcards

Over three thousand different postcards, between 1920 and 2023, were analyzed to
obtain a ranking of the popularity of the architectural objects depicted in them. Popularity
was determined in terms of the commutative number of appearances of objects in the
postcards. Cards were then categorized into the following four historical epochs according
to the year of publication of the card: 1920-1945 (pre-war Szczecin); 1946-1975 (post-war
socialist Szczecin); 1976-2000 (transforming Szczecin); and 2001-2023 (modern Szczecin)
(Figure 4).

w= Chrobry Embankment

== Pomeranian Dukes’ Castle
== Royal Gate/Harbor Gate
w= Red Town Hall

w= St. James Arch Cathedral

L)
== Philharmonic
o == Municipal Theater
\\\ w= City Hall
\ J == Sts. Peter's and Paul's Church
\ == Pazim-Radisson
o == Tenement houses in the Old Town
A mm Old-New Town

w= Main Railway Station
1920-2023 == Department store ,Posejdon”

2001-2023 = Hotljsing develop. at Wyzwolenia Av.
== Quistorp's Tower

1976-2000 Kosmos cinema

== |oitz tenement house

1946-1975

1920-1945

mm Church of the Sacred Heartof Jesus
== Palace under the Globe
== Housing develop. at W. Polskiego Av.
== Grain elevator “Ewa”
w= Old Town Hall
== Main Post Office
== New develop. of Zolnierza Polskiego Sq.
"Dana" clothing factory
== ZUS building
Granaries
Chapel at the Central Cemetery
== Bismarc’s Tower
mm Church at Stowackiego Street
wm= Garrison Church
w= Hotel Orbis ,Neptune”
== PKO building
== Maritime station

Figure 4. The most popular objects, taking into account the cumulative number of presentations on

postcards, are broken down into individual periods. Source: authors” work.
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The object most often placed on postcards, and therefore at the top of the ranking,
both overall and when broken down into the epochs, is the Chrobry Embankment complex
(German name: Hakenterrasse)—a historical architectural and urban layout, creating a
characteristic silhouette of the Oder River visible from the main access routes to the city
(Figure 5). The Chrobry Embankment was designed by Wilhelm Meyer-Schwatau and
erected on the initiative of Mayor Hermann Haken between 1902 and 1921. The layout is
distinguished by monumentality, which is emphasized by the axial symmetrical composi-
tion in the central part and excellent exhibition conditions (artificially built escarpment), its
representative location (Nadrzanski Boulevard), and its historical value.

Second place in the classification was taken by the Pomeranian Dukes’ Castle (early
construction in approximately 1346 and reconstruction between 1530 and 1537)—a Renais-
sance complex located on Castle Hill (Figure 6). Seriously damaged during the Second
World War, it was rebuilt in 1958-1980, and the reconstruction recreated the body of the
building from the 16th century. The castle occupies an exposed location and is an important
element, co-creating the silhouette of the city.

Figure 6. Selected popular objects shown on postcards—Pomeranian Dukes’ Castle, photo by M. Czasnoj¢.
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Third place was taken by another historical object constituted by fragments of Szczecin’s
fortifications in the forms of the Port Gate (German name: Berliner Tor) and the Royal Gate
(German name: Anklamer Tor) (Figure 7). Both historic gates were carved in a Baroque
style according to the design of Gerhard Cornelius van Wallrawe, were richly decorated
with sculptural decorations, and were built during the Prussian extension of the Szczecin
fortress in 1724-1740 and 1725-1728, respectively. The gates play an important role in the
spatial organization of Szczecin’s downtown precinct due to their location in the middle of
a transport hub: the Port Gate at the junction of the Old Town district and the 19th-century
city center, and the Royal Gate at the junction of the Old Town and the newer northern
districts of Szczecin.

Figure 7. Selected popular objects shown on postcards—Royal Gate and M. Karfowicz Philharmonic,
photo by M. Czasnoj¢.

Joint fourth place in the ranking was taken by three objects with the same number
of representations on postcards. Two of them are also historical buildings: the Red Town
Hall (currently the seat of the Maritime Office) and the Arch Cathedral Basilica of St. James.
Additionally, in fourth place was the town hall, called New or Red. Built between 1875
and 1879, the hall is an example of monumental neo-gothic architecture. It is one of the
main buildings in Szczecin’s New Town, whose network of streets was laid out in 1846. It
is situated on the edge of the Odra escarpment in the vicinity of prestigious buildings from
the late 19th century and is exposed thanks to the location of Tobrucki Square in front of
it, where the fountain from the late 19th century is situated. Other impressive buildings
are concentrated around the square, including the building of the main post office and the
rectorate of the Pomeranian Medical University.

The only contemporary building that made it into the group of most popular objects on
postcards in the overall ranking is the building of the philharmonic known as Mieczystaw
Kartowicz (Figure 7). The building was built between 2011 and 2014 according to the
design of Estudio Barozzi Veiga (designers: Fabricio Barozzi and Alberto Veiga) which
was selected following an international competition to design a new building for the
institution. The modern building contrasts with its historic counterparts in color and
material but, at the same time, fits into the situational context, creating a coherent line with
the neighboring Neo-Gothic buildings. It is distinguished by a characteristic and easily
remembered silhouette and a rhythmic facade. Although the building is monumental,
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its shape gives the impression of being light thanks to its slenderness and economical,
minimalist aesthetics.

3.2. Popularity of Szczecin’s Architectural Structures in the Analyzed Time Periods

Analysis of the postcards within particular periods made it possible not only to identify
the most popular objects but also to link their popularity with the historical context and
prevailing political and economic conditions of the time (Appendix A—selected postcards).

During the first of the analyzed periods (1920-1945), Szczecin was within the borders of
Germany. The most frequently depicted architectural objects on postcards from this period
include the Chrobry Embankment complex, the Port Gate and the Royal Gate, the Red City
Hall, and the Municipal Theater (Figure 8). These are prestigious buildings representing
German cultural heritage and showing the metropolitan aspirations of Szczecin, which was
developing dynamically before the war. In contrast, the Pomeranian Dukes’ Castle was
not among the most frequently presented objects. As it was associated with the heritage
of the Piast dynasty—and is, therefore, Polish—it was not a particularly popular object
during this period, despite its historical value. In addition to the postcards showing the
most impressive and representative public utility buildings, there are also a few postcards
highlighting the industrial and port functions of Szczecin. One such object, for example, was
the modern and impressive grain elevator “Ewa” (then called Getreidespeicher), located in
the port.

8. ' Number of
¥ postcards

Q@ o+
@ 20- 49

10 - 19

459
Us-9

ff\f‘,‘ 1-4

& Period

/. 1920-1945
. Il Chrobry Embankment
B Royal Gate/Harbor Gate
B Red Town Hall
£ W Municipal Theater
[ st. James Arch Cathedral
Bl Department store ,Posejdon”
Il Quistorp's Tower
B Main Railway Station
Bl CityHall
Il Pomeranian Dukes’ Castle
I Church of the Sacred Heart of Jesus
Il Palace under the Globe

I Bismarc's Tower

Figure 8. List of the most popular objects in the years 1920-1945—location and the number of
depictions on postcards. Source: authors” work.
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During the second period (1946-1975), which was associated with the reconstruction
of the city following war damage and the socialist system, there are clear changes in
the objects presented in the postcards. The exception is Chrobry Embankment (formerly
Hakenterrasse), still the object most often depicted on postcards, except under a new
Polish name emphasizing Piast heritage. The Castle of the Pomeranian Dukes also became
more prominent during this period, perhaps emphasizing Szczecin’s ties with Poland
and serving to rebuild an image of the city as historically connected with it and regained
after many years. New buildings, such as the Kosmos cinema and residential buildings,
schools, and kindergartens, are also enthusiastically embraced in postcards, possibly to
show off the reconstruction of the city and the authorities” care for its inhabitants (Figure 9).
Representation of the new buildings reflected a trend in architecture, namely post-war
Polish modernism, consistent with the political doctrine of the time.

Period
1946-1975

B Chrobry Embankment

B Pomeranian Dukes’ Castle

B New housing development.

I Kosmos cinema

0 Sts. Peter's and Paul's Church

Il St. James Arch Cathedral

Il Grainelevator “Ewa”

I Royal Gate/Harbor Gate

I CityHall

Il Department store ,Posejdon”

I Main Post Office

Il Maritime station

B Kindergarten inthe Old Town

0 Maritime School

I School on Piastéw Av.

I Tenement house at the Zgody Sq.
[0 Garrison Church

B Church of the Sacred Heart of Jesus
Il Tenement houses on B. Smialego St.
I TV building

Figure 9. List of the most popular objects on postcards in 1946-1975—location and number of
depictions on postcards. Source: authors” work.

During the third of the analyzed periods (1976-2000), connected with dynamic social
and economic change and transformation of the political system, churches that had not
previously been shown (except for the Cathedral Basilica) gained prominence. Along
with these religious objects, buildings of historical value that were undergoing renovation,
tenement houses in the Old New Town, and new public buildings also seemed to grow
in significance (Figure 10). Among the churches, the Arch Cathedral Basilica and St.
Peter’s Church are the ones that were popularly shown. New, modern buildings are also
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photographed, such as the Pazim-Radisson complex, a recent and dominant structure in
the urban landscape. These images point to a city undergoing a metamorphosis, looking
for a new idea for itself, and intensively developing economically. Nonetheless, it is the
Chrobry Embankment and the Pomeranian Dukes’ Castle that were still the most popular
objects on postcards in this period.

Number of
postcards

Period
1976-2000

B Chrobry Embankment

B Pomeranian Dukes’ Castle
B New housing development

B St. James Arch Cathedral

I Pazim-Radisson

B Sts. Peter’s and Paul’s Church
Bl Loitz tenement house

B Royal Gate / Harbor Gate

B Old Town Hall

B Red Town Hall

B "Dana" clothing factory

Il ZUS building

B Granaries

[ Hotel Orbis ,Neptune”

I PKO building

I City Hall

1 Department store ,Posejdon”
B Palace under the Globe

B Church at Stowackiego Street
mm Old New Town

I Gastronomy combine "Kaskada"
I Szczecin Univ. of Techn. building
I Hotel orbis arcona

¢ . I Kosmos cinema

Figure 10. List of the most popular objects in 1976-2000—location and number of depictions on
postcards. Source: authors” work.

The fourth period (2001-2023) was when Szczecin developed intensively. Accordingly,
new facilities appear in postcards, building an image of Szczecin as a modern and open
city, drawing on its border and waterside location and embracing its history and cultural
heritage (Figure 11). Although the Chrobry Embankment remains the most popular ob-
ject on postcards, the newly built home of the M. Kartowicz Philharmonic, which took
second place in the ranking in this period, is becoming one of the most characteristic and
recognizable architectural objects not only in the country but also abroad.
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Number of
postcards

Period
2001-2023

B Chrobry Embankment

B Philharmonic

B Pomeranian Dukes’ Castle

. mm Old New Town

[ St. James Arch Cathedral

B Pazim-Radisson

~ mm CityHall

" B Tenement houses in the Old Town
B Main Railway Station

B Royal Gate/Harbor Gate

B Poseidon Center - office building
I Sts. Peter’s and Paul’s Church

I Grain elevator “Ewa”

I Loitz tenement house

i Church of the Sacred Heart of Jesus
 Office building "Buchalter”

" Commercial and service building
B Holy Family Church

B Arena sports and entertainment hall
B Kaskada Gallery Szczecin

Figure 11. List of the most popular objects in 2001-2023—Ilocation and number of depictions on
postcards. Source: authors” work.

3.3. Typology of Iconic Buildings

Comparing the objects that were popular in particular periods, differences can be
discerned in the types of buildings and architectural features that were promoted in each.
Related to this, the objects promoted in each period conjure specific and discrete images of
the city, each linked with a particular set of political and economic conditions (Table 1).

It is worth noting that some objects representing important ideas only in a given period
(such as new residential buildings in the post-war period) enjoyed short-term popularity.
Others, distinguished by timelessness and the presence of many features important for
iconic objects, such as the Chrobry Embankment complex, seem to be etched enduringly in
the city’s image, permanently consolidating their position in its landscape (Figure 12).

The buildings selected as characteristic and aspirationally iconic in the analyzed
periods were compared regarding features identified as distinguishing iconic architecture
(Table 2). The study was based on individualized expert evaluation. The adopted features
were awarded 1 or 0 points depending on whether the analyzed object is distinguished by
a given feature. The analysis showed that the Chrobry Embankment complex, which was
the most popular on postcards in each of the analyzed periods, is also distinguished by the
largest number of features contributing to the building’s iconic character. This suggests
that using specific features is important in creating an iconic building and, considering
durability, continuity, and timelessness, even in crafting an architectural masterpiece. Most
features are not represented in all objects simultaneously. However, it is noteworthy that
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most objects enjoy prominent locations, which might therefore be considered crucial for
promoting an object as iconic or boosting it to iconic status. Features such as uniqueness,
monumentality, landmark quality, and message-idea also seem to have great creative power.

Comparing the characteristics of the most promoted buildings and the characteristics
of the promoted architecture in the analyzed periods, it is possible to identify four basic
types of iconic buildings: anchors, signs, ideas, and statues. These differ in their main
purpose, duration of impact, and significance for the landscape (Table 3).

Table 1. Comparison of features of the promoted architecture in the analyzed periods. Source:

authors” work.

1920-1945 1946-1975 1976-2000 2001-2023
Public utility buildings,
Public utility facilities Public utility buildings, including the Public utility facilities,

Types of with important public, newly built housing (new headquarters of including cultural
promoted buildings administrative and housing estates and new state-owned companies, facilities, historical and
cultural functions infill buildings) renovated historic newly built facilities
buildings
. . . Post—war regression, The period of political
Period of intensive reconstruction of Szczecin, .
transformation,

Object promotion period

development of Szczecin
(since the liquidation of
the fortress)

cutting off from German
heritage and development
of native modernism, PRL

socio-economic changes
and the search for a

Period of modern Szczecin

(1956-1989) new image
Prestigious, monumental, Emphasizing Szczecin’s Aspiring to world rankin
Architectural inspired by the influence  ties with Poland, post-war Postmodern, nﬁ) dergn but inspired b &
- of Berlin, historicizing, modernist buildings, flat new buildings on the old |t ISP y
characteristics tradition and

decorative facades, richly
decorated, high roofs

roofs, geometrized and
rhythmic facade divisions

urban layout

local specificity

The created image of

Szczecin—Berlin’s

Szczecin—Polish again

Szczecin—a city of
transformation, full of new

Szczecin—a city
combining history with
modernity, respecting

the city sister city Cp . Polish-German traditions,
opportunities, developing a city of culture
/
sustainable city
Hakenterrasse (after Po;?aiggliﬁzzgie;ugfﬂe’
Representative joining Szczecin to development at & Old New Town, M. Karlowicz
example Poland—Chrobry P Pazim-Radisson complex Philharmonic
Wyzwolenia Avenue and
Embankment) . .
Wojska Polskiego Avenue
1920 1945 1975 2000 2023
I | |
| | | | PHILHARMONIC
: : NEW HOUSING DEVELOPMENT : 1
I E.EVATOR.,EWA"{ | } i
| CQTYHALL | | | |
POMERANIAN DUKES' CA?TII'E : : : :
RED TOWN HALL ’ ! l
e ————————————
CHROBRY EMBANKMENT ( HAKENTERRASSE |
|

ROYAL GATE/ HARBOR GATE

1920 1930

15

1950 1960 1970 1980 1990

203 [
2020 ?

1900 1910 1940 2000 2010
MUNICPAL THEATER |
e
DaaAR'rmstronE'PdlSEJDON POSEDON CENTR
QUISTORP'S TOWER | PAZIM-RADISSON
THE CHURCH OF THE SACRED HEART OF JESUS : ;
BISMARCK'S TOWER | » =
KOSMOS" CINEMA ARG

Figure 12. Popularity of selected objects on timeline postcards. Source: authors” work.
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Table 2. Comparison of features typified as iconic for selected objects in Szczecin. Source: authors’

work. Awarding 1 point means that the feature distinguishes the object, and 0 means no feature.

Residential

fawresvjeas by Pomennin - Buldings o8 jogerinthe  Fim M lrovie
Avenue Old New Town

Uniqueness 1 0 0 1 1 1
Monumentality 1 1 0 0 1 1
Symmetry 1 0 0 0 0 0
Exposed location 1 1 0 1 1 1
Rhythm 0 1 1 0 0 1
Spatial dominance, large scale 1 1 0 0 1 0
Surprising form 1 0 0 0 0 1
Symbolism of the form 0 0 1 0 1 1
Landmark 1 1 0 0 1 1
The message-the idea 1 0 1 1 0 1
Dunblly permanence, 4 : : : : :
Sum 9 6 3 3 6 8

Table 3. Typology of iconic buildings. Source: authors” work.

Building-Idea

Building-Sign

Building-Statue Building-Anchor

Examples of objects
on postcards

Residential development
on Wyzwolenia Avenue,
school on Korsarzy Street,
“Ewa” elevator, “Dana”
clothing factory

M. Kartowicz
Philharmonic, Summer
Theatre

The Pazim-Radisson

complex, the seat of the Chrobry Embankment,
Social Insurance Pomeranian Dukes’ Castle,
Institution, the Red City Cathedral Basilica

Hall, the Main Post Office

Main types of buildings

Housing estates and
residential buildings,
schools, kindergartens,
and other facilities related

to the currently developed

functions in the city

Public utility buildings,
often with the function of
culture and art

Public utility buildings,
state administration
offices, local authorities,
religious building

Headquarters of large
private and
state companies

The main objective of the
investment project

Promoting certain ideas
that are relevant in a
given period

Manifesting modernity,
new tendencies, directions
of development

Building
identity—important
public functions of great
importance for the city
and its identity

Showing the prestige of
the institution or owners

Impact time

Short duration of impact
strongly related to
political and
economic conditions

They are often an
expression of a certain
fashion lasting for a
certain period of time,
they can be the work of
well-known architects

The time of impact is
variable, depending on the
prosperity of the
institution and the use of
composition and
location advantages

Long-term impact,
timeless buildings

Significance for
the landscape

Secondary importance to
the urban landscape

Often landmarks, of great

importance for the mental

landscape of the city, often
local dominants

Strategic, objects inscribed
in the silhouette of the city,
dominants in the
landscape, deeply
encoded in the mental
landscape, exposed

Often local dominants,
objects subordinating the
urban composition,
located on the axis of

the layout locati
ocation,
historically established
Large, strong and
Significance for the image Very large, but may be long-lasting impact,
of the city Secondary temporary Secondary building the tradition of

the place
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The four types of iconic architectural objects do not depend on the periods analyzed.
Still, it is apparent that the anchor buildings with the greatest importance for the urban
landscape, and with the most enduring impact, are buildings of historical value, deeply
rooted in social awareness and permanently etched into the mental landscape of the city.
Their visual prominence provides great potential for building the city’s identity and creating
a specific image, and their power is long-lasting. “Building-signs” are characterized by a
very strong impact—usually presenting modern trends in architecture and construction,
and are, in fact, frequently public utility buildings with a cultural function and unique form.
However, the duration of their impact may be short, as they are usually an expression of
a certain fashion (e.g., for a designer) or a strong need to create a new image of the city,
which after time is replaced by yet another, newer vision of it. A “building-ideas” will
work in a completely different way. It is usually much more modest due to its relatively
ordinary functions (e.g., a residential building or a school), but represents socially up-to-
date content. As their message is usually directed at a specific generation, the prominence
of “buildings-ideas” is temporary.

As the impacts of “building-signs” and “building-ideas” are linked with prevailing
political and economic ideologies of the period, structures of these kinds are of secondary
importance to the urban landscape. In contrast, a “building-statue”—usually a prestigious
seat of a large private or state company and often located in the city center or some other
prominent location—is of greater importance to the urban landscape. Although it can be
locally dominant or even the main element of the composition of the entire urban layout, a
building-statue is also of secondary importance to the image of the city. This is due to the
variable strength and time of impact, which depend mainly on the economic situation and
the company’s development.

The typology of buildings developed here suggests a concept of iconicism that is fluid
and multi-dimensional, changing in strength, perception, and quality over time. A building
may take on iconic status only for a relatively short period as an expression of fashion or
the product of a political agenda, or it can become embedded in consciousness as a key
identity marker—often due to the advantage of prominent location—and permanently
inscribe itself on the mental and physical landscape of the city, becoming a timeless icon.
This more enduring iconic status requires, however, an ongoing dialogue between history
and the present, combining the values of function, form, and prominent location.

4. Discussion

The research presented here confirms the existence of certain specific features which
characterize, and may even be used to create, iconic buildings and even architectural
masterpieces. As pointed out by Yildiz [15], Ching [34], Jencks [10], Kosinski [11], and
Thiel-Siling [14], features can be found in buildings that are popular and can even be
exploited to turn these structures into symbols that build the image of a city. Yet, possession
by a building of iconic features is not, in and of itself, an indication of its iconic status.
Such status is primarily a sign of the times because the promotion of a specific building
(distinguished by specific architectural features and a certain message or idea) is associated
with purposeful efforts to shape the desired image of the city at a given time. In this context,
a building can become an important distinguishing feature of space, changing, shaping, or
building a new identity of the city [24,35,36,50]—acting, in a sense, as part of the brand of
the city [1].

This is reflected in the changing popularity of Szczecin’s buildings over time which,
we have shown, corresponds with attempts to shape specific images of the city in different
historical epochs. In the pre-war period, when the image of “Szczecin—Berlin’s sister
city” was promoted, foregrounded structures tended to be the most representative and
prestigious public utility buildings with monumental features built before the war and
inspired by the architecture of Berlin. After the war, when the motive was necessary to
eradicate signs of German heritage, the image of “Szczecin—Polish again” was promoted.
Historical buildings representing the Piast roots, along with new residential buildings
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showing the care of the socialist authorities for citizens, were promoted as part of efforts by
the city to break with German tradition and cultivate a new image of domestic modernism.
Over time, when the political changes had been actualized, the city’s image was transformed
again, changing to “Szczecin—a city of transformation”. During this period, the new
image was promoted primarily by focusing on large investments like prominent company
headquarters, such as the Pazim-Radisson complex, and also by the revitalization and
renovation of old urban complexes. In recent years, due to the intensive development
of the city and increased openness to cooperation with foreign countries, the image has
been built of “Szczecin—a city combining history with modernity”. Breaking patterns and
seeking to boost the city to the ranks of a world metropolis, while respecting its existing
cultural heritage, have become important. An example is the building of the M. Karfowicz
Philharmonic, recognized widely as an architectural prize in international competitions,
which is a strong distinguishing feature of the landscape and a recognizable symbol even
outside Poland. The identified buildings were heavily promoted as (or actually became)
architectural icons during certain periods, acting as landscape landmarks.

Contemporary architectural icons, however, are not only a sign of the times in promot-
ing the city’s image, but also a reflection of the relationship between iconicity, globalization,
and consumerism. According to Sklair [51], iconicity in architecture is defined in terms of
fame and special symbolic or aesthetic significance in relation to buildings, spaces, and,
in some cases, the architects themselves. Evidence of this can be found in the attempts
to engage famous architects for projects aimed at promoting the city as a modern tourist
destination and an attractive location for capital investment. The term “Bilbao effect” is
widely used to describe the potential for iconic objects designed by famous architects
to serve as catalysts for economic revitalization and transformation of the surrounding
space (e.g., a housing estate, district, or even an entire city). Iconic buildings can act as
stimuli for economic and cultural development [52], and even become models for good
practice and current trends in construction, such as combining sustainable development
with iconicity [53]. Rybczynski [54] (p. 35) believes that perhaps the Bilbao effect should be
called the “Bilbao anomaly,” since “the iconic chemistry between the design of a building, its image
and the public turn out to be quite rare, and somewhat mysterious.

An interesting example of this is presented by post-industrial (deindustrialized) cities
that struggle with the loss of an old identity and search for a new one. The creation of elite
buildings, detached from their roots and local heritage, and the realities of the inhabitants,
will not necessarily lead to the expected benefits and may even polarize society [55]. What
is needed are solutions of timeless quality, combining tradition with modernity, and history
with the present [56-58], which implement the principles of sustainable development. The
guarantee of this, and at the same time a good practice, seems to be the selection of iconic
projects through architectural competitions, which allows choosing the best solution for a
group of professionals [59]. There is some criticism of this method because competitions
favor extravagance rather than diligence and the creation of better buildings [60]. The
problem may also be persistent bureaucracy, corruption, or overly restrictive provisions of
construction law [61].

However, it is not only individual developments that can be considered as part of the
promotion of the city and the construction of a specific image. Additionally, important
is the function of the development, which has a significant impact on the evaluation and
promotion of the buildings in the period in question. The research presented in this paper
developed a typology of iconic buildings based on factors like a building’s main purpose, its
importance in urban space, its role in the landscape, and the duration of impact: “buildings-
ideas”—whose purpose is to promote a certain social idea, of secondary importance for
the urban landscape, with a short duration of impact; “buildings-signs”—whose form
is to focus attention, usually of great importance for the landscape and urban space,
often constituting an expression of a certain fashion lasting for a certain time; “buildings-
statues”—showing the prestige of institutions or owners, with a variable duration of impact
depending on the prosperity of the institution and the use of composition and location
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values; and “buildings-anchors”—representing important public functions, deeply rooted
in the mental space of the city, inscribed in its silhouette, of strategic importance for the city
landscape and long-term impact.

The proposed typology considers landscape factors and goes beyond the issues of the
city’s image and promotion. Therefore, it differs from the typologies of iconic buildings de-
veloped by other scientists, focusing instead on the impact of buildings on the development
of the city and its economic activities and trajectory. Focusing on economic significance, for
example, Temelova [8] distinguishes three types of architectural icons: “trophy buildings”—
proclaiming the fame and prestige of their owners; “exclusive buildings”—segmenting the
market and creating expensive enclaves; and “image buildings”—promoting a favorable
climate for investment. This approach to the typology of iconic buildings is common
because their popularity is most often analyzed in the context of political and economic
tendencies and neoliberalism [62,63]. However, iconic buildings are also worth analyzing
in the context of their impact on the urban landscape and their impact on physical and
mental space.

The research presented here also confirms the existence of buildings that can be
described as more than architectural icons insofar as they express a certain fashion. Such
buildings are architectural masterpieces, distinguished by timelessness and durability [12].
In Szczecin, such a role is played by the Chrobry Embankment complex, which has been
a showcase of the city since pre-war times. Therefore, the question arises whether new,
prestigious, and international award-winning buildings, such as the Szczecin Philharmonic
or the Dialogue Centre Upheavals, can outclass a work with such an established position
in the city space as Chrobry Embankment. Introducing a recognizable and characteristic
object changes the mental landscape of the city [6] and the perception of urban space [64].
Time will certainly be the ultimate arbiter of this issue. Nevertheless, it seems that the
timelessness of the Chrobry Embankment and its unquestionable rooting in the physical
and mental space, based on such qualities as its exposed location and co-creation of the
city’s silhouette from the side of the Oder River, predisposes it to being viewed as a
masterpiece of architecture. As Kurylowicz [12] has noted, architectural masterpieces do
not pass away.

5. Conclusions

The case of Szczecin, a city that for years remained within the strong cultural in-
fluences of Prussia and Germany and subsequently had an interesting post-war history
within Poland’s quest for new statehood, provides a rich tapestry within which to iden-
tify historical and contemporary changes in the city’s image and analyze how, through
architectural objects, the city set about conjuring particular images of itself for political,
marketing and other purposes. In its contemporary form, features of its past and present
now combine to create an image of Szczecin as a thriving cosmopolitan, multicultural,
and worldly city. Despite the emergence of new, award-winning objects, the historical
identity—and the architectural drivers which symbolized it—still seems to prevail. Perhaps
that is why a consciously, precisely, and stylishly designed architectural and urban complex
such as Chrobry Embankment, which has been an element of the city’s panorama for over
a hundred years, has an unquestionable and enduring impact on the city’s image.

Based on the conducted research, the following conclusions can be drawn:

e  Architecturally iconic buildings are created concerning political, economic, and social
conditions and the need to promote a specific image of the city at a specific time. They
are, quite literally, a sign of their times; therefore, their impact and popularity may be
relatively short-lived.

e  Certain features contribute to a building’s potential as an architectural icon. A build-
ing’s aesthetics, its uniqueness, its characteristic form or contrast—all of which are
identified by some researchers as definitive features of iconicity—are not the only
factors which contribute to making a building an icon. The exposed location and
timelessness of the facility are also important. Crucially, these features distinguish an
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icon from a masterpiece; the former is a time-constrained and politically driven identity
marker while the latter is a timeless and politically neutral work of architecture whose
greatness exists outside any temporal or political boundaries.

e  The strength of the building’s impact, its importance for the city landscape, and
the possibility of creating a specific image depend on its iconic type. Of particular
importance are buildings-anchors of strategic importance for the landscape, inscribed
in the silhouette of the city, dominants, deeply encoded in the mental landscape of the
local community and tourists, having a timeless value.

Our analysis of postcards depicting Szczecin’s architecture over roughly one hundred
years turned out to be an effective tool for identifying the various images of the city
promoted over time and the related message-ideas associated with each. The information
encoded in the type of architecture promoted in any given period served to cultivate, very
intentionally, particular images of the city, each corresponding with a specific historical
epoch and serving the motivations of the prevailing political, economic, and intellectual
elite of the time. Although it has made some progress toward understanding the role
of architecture in creating and recreating images of the city, this research by no means
represents an exhaustive analysis of architectural iconicism in Szczecin. Scope certainly
exists for further studies which explore the relative popularity of architectural objects from
the differing standpoints of gender, age, class, and professional status, to name but a few
other potential variables.
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Appendix A

Selected Postcards from Szczecin

Period No. Description Postcards

View of the Municipal Theatre
(Stadttheater), Polish Soldier
Square (Konigsplatz) in Szczecin
(Stettin)

Postcard from Szczecin, 1920, Publisher: Siegmund Weil.
Signature: ZBC425. Source: https:/ /zbc ksiaznica.szczecin.pl/
(accessed on 31 March 2023)

View of the Victory Square
(Hohenzollernplatz) near the Port
Gate (Berliner Tor)

. On the left: Church of St.
2 Wojciech
1920-1945 (Bugenhagenkirche).
e  On the right: Church of the
Sacred Heart of Jesus
(Garnisonkirche)

Postcard from Szczecin, 1924. Signature: ZBC425. Source:
https:/ /zbc ksiaznica.szczecin.pl/ (accessed on 31 March 2023)

View of the cemetery chapel at the
3 Central Cemetery (Hauptfriedhof)
in Szczecin (Stettin).

Postcard from Szczecin, 1927. Publisher: Siegmund Weil.
Signature: ZBC425. Source: https:/ /zbc ksiaznica.szczecin.pl/
(accessed on 31 March 2023)
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23 of 37

Selected Postcards from Szczecin

Period

No. Description Postcards

From the left, top row:

. Harbor Gate (Berliner Tor)
. Chrobry Embankment

(Hakenterrasse)
4 From the left, bottom row:
e Chrobry Embankment
(Hakenterrasse)
° Hanseatic Bridge, Long
Bridge (Hansabriicke)

£

Unnsohnicte m Sodtbld

Multipole postcard from Szczecin, 1930-1940. Source:
https:/ /fotopolska.eu/ (accessed on 19 January 2023)

Monument by Ludwig Manzl
5 (Manzelbrunnen) called Sedina in
Tobruk Square (Marktplatz).

Postcard from Szczecin, 1929. Publisher: Max Bosch. Signature:
ZBC425. Source: https:/ /zbc.ksiaznica.szczecin.pl/
(accessed on 31 March 2023)

View of the Harbor Gate (Berliner
Tor) and the Amphitrite
monument-fountain
(Felderhoffbrunnen).

e -

Postcard from Szczecin, 1930. Publisher: Siegmund Weil.
Signature: ZBC425. Source: https:/ /zbc ksiaznica.szczecin.pl/
(accessed on 31 March 2023)
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24 of 37

Selected Postcards from Szczecin

Period No. Description Postcards
View of the Royal Gate
7 (Konigstor) located on the former

Prussian Homage Square (Am
Konigstor).

sTETTIN MDGSTOR,

Postcard from Szczecin, 1930. Signature: ZBC425. Source:
https:/ /zbc ksiaznica.szczecin.pl/ (accessed on 31 March 2023)

View of the eagle fountain
8 (Brunnen) on the White Eagle

Square (RoBmarkt).
Postcard from Szczecin, 1940. Publisher: Schoninig & Co.
Signature: ZBC425. Source: https:/ /zbc ksiaznica.szczecin.pl/
(accessed on 31 March 2023)

From the left, top:
. Oder River and Klodny

Bridge (Baumbriicke)
e  Hanseatic Bridge, Long

Bridge (Hansabrticke)

City Hall, Manzl Fountain
(Rathaus, Manzelbrunnen)

From the left, center:

Municipal Theatre
(Stadttheater),

Odra River

Chrobry Embankment
(Hackenterrasse)
From the left, bottom:
City Hall

Chrobry Embankment
(Hackenterrasse)
Odra River

Blick diber i Ocler

Grup aues Stettine

Multipole postcard from Szczecin, 1935-1938. Source:
https:/ /fotopolska.eu/ (accessed on 19 January 2023)
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Selected Postcards from Szczecin

Period No. Description Postcards

10 Maritime Museum on the Waty

Chrobrego
Postcard from Szczecin,1945. Author: Jan Buthak
Publisher: Ksiazka i Wiedza. Source:
http:/ /pocztowkizeszczecina.blogspot.com/
(accessed on 6 February 2023)
o
|
D
0
K
1 Chrobry Embankment. Drawing 0 |
based on a pre-war photograph. w
Fgl ¥
Pierwsze polskie pocztéwki Szczecinal xemsier & sztuk
' Spildzicinia Wydawnicze - Handlows b. wiinkiw polit. Polskle Plsmo | Kslyika" I
Postcard of the Publishing and Trading Cooperative of former
political prisoners “Polskie Pismo i Ksiazka”, 1947. Source:
https:/ /fotopolska.eu/ (accessed on 7 December 2022)
1946-1975
Postcard collage
e  Left: A fragment of the City
Hall and John Paul II
Avenue
e  Top right: Square below
12 Chrobry Embankment, with
Grodzka Island in the
background

. Lower right: Wojska
Polskiego Avenue and PKO
building.

Multipole postcard from Szczecin, 1964-1967. Postcard by
RUCH. Source: https:/ /fotopolska.eu/
(accessed on 7 December 2022)
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Selected Postcards from Szczecin

Period No. Description Postcards
Postcard collage
. Left: Pomeranian Dukes’
Castle
e  Top right: Fountain at the
13 White Eagle Square
. Lower right: View from the
Chrobry Embankment and
the harbor
Postcard from Szczecin, 1966-1968. Authors: W. Chrominski, T.
Hermariczyk, ]. Kopral. Publisher: Biuro Wydawnicze RUCH.
Source: https:/ /fotopolska.eu/ (accessed on 7 December 2022)
Postcard collage
e  Fountain at the White Eagle :
Square e - S i
14 . Sts. Peter’s and Paul’s SZCZECI
Church L
. Tower of Seven Coats
. Odra River and the harbor
Postcard from Szczecin, 1966-1968. Authors: W. Chrominski, T.
Hermanczyk, J. Kopral. Publisher: Biuro Wydawnicze RUCH
https:/ /fotopolska.eu/ (accessed on 7 December 2022)
Postcard collage
From the left, top:
. Tower of Seven Coats and
Pomeranian Dukes’ Castle
15 . White Eagle Square

From the left, bottom:

Sts. Peter’s and Paul’s
Church
QOdra River and the harbor

Postcard from Szczecin, 1967-1968. Author: E.Czapliriski.
Publisher: Biuro Wydawnicze RUCH. Source:
https:/ /fotopolska.eu/ (accessed on 7 December 2022)
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Selected Postcards from Szczecin

Period No. Description Postcards

Postcard collage
e View of the Chrobry

Embankment
16 . Lower left: Pomeranian
Dukes’ Castle
° Lower right: Flower Avenue
and District Court

fotopolskaeu

Postcard from Szczecin, 1970. Publisher: Biuro Wydawnicze
RUCH. Source: https:/ /fotopolska.eu/
(accessed on 7 December 2022)

Postcard collage

. Liberation Avenue
e  View from the Chrobry
17 Embankment over the Oder
River
e  City Hall and the sculpture
of Pomeranian Griffin

Postcard from Szczecin, 1972. Publisher: Biuro Wydawnicze
RUCH. Source: https:/ /fotopolska.eu/
(accessed on 7 December 2022)

SZCZECIN

Postcard collage

From top:

Odra River and the harbor
Fountain at Tobrucki Square
City Hall

Gruwaldzkie housing estate
Ships at the coal strip mill
Victory Square—View
towards Great Street.

18

Postcard from Szczecin, 1972-1974. Publisher: KAW. Source:
https:/ /fotopolska.eu/ (accessed on 7 December 2022)
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Selected Postcards from Szczecin

Period No. Description Postcards

Postcard collage

e Map of the city center
19 . View of the harbor
e  Development in the area of
Wyzwolenia Avenue
e  Panorama of the Old Town

Postcard from Szczecin, 1972-1973. Source:
https:/ /fotopolska.eu/ (accessed on 7 December 2022)

SZCZECIN
Postcard collage

From left:

e  Alley of Fountains
° Harbor Gate
20 . Floral Alley

Bottom:

. Harbour Boulevard
e  Grunwaldzkie housing
estate

Postcard from Szczecin, 1972-1974. Author: M. Raczkowski.
Publisher: KAW. Source: https:/ /fotopolska.eu/
(accessed on 7 December 2022)

Postcard collage

From left, top:

e  Polish Soldier’s Square
e  Chrobry Embankment
e  Wojska Polskiego Avenue
1976-2000 21
From left, bottom:
. “Dana” clothing factory
e  Victory Square
. Arch Cathedral Basilica of
St. James

Postcard from Szczecin, 1976-1978. Publisher: KAW. Source:
https:/ /fotopolska.eu/ (accessed on 7 December 2022)
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Selected Postcards from Szczecin

Period No. Description Postcards
Postcard collage
From left, top:
. View of the city from the
Odra River
. Chrobry Embankment
22 ° Odra River, on the right the
Tower of the Seven Mantles
From left, bottom:
. Liberation Avenue
. “Dana” clothing factory
Postcard from Szczecin, 1975-1980. Publisher: KAW. Source:
https:/ /fotopolska.eu/ (accessed on 7 December 2022)
Postcard collage
Top:
e  Firefighters from the
“Firefighter 24” unit during
the training exercise.
23 From left, bottom:
° Panoramic view with Arch
Cathedral Basilica of St.
James
e  View of the Chrobry
Embankment
Postcard from Szczecin, 1977-1979. Author: ]J. Makarewicz.
Publisher: KAW. Source: https:/ /fotopolska.eu/
(accessed on 31 March 2023)
Postcard collage
From left, top:
. View of the castle route, a
fragment of the Tower of
24 Seven Coats

. Bridge in Kasprowicz Park
From left, bottom:

. View of Emerald Lake
) Fountain in Tobruk Square

Postcard from Szczecin, 1985-1990. Publisher. KAW. Source:
https:/ /fotopolska.eu/ (accessed on 31 March 2023)
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Selected Postcards from Szczecin

Period

No. Description

Postcards

Postcard collage

e  Panorama of the Chrobry
Embankment and the Odra
River
25 From left, bottom:

° Harbor Gate, Pomeranian
Dukes’ Castle, Tower of
Seven Coats

Postcard from Szczecin, 1990. Publisher:
Biuro Wydawnicze RUCH. Source: https://fotopolska.eu/
(accessed on 7 December 2022)

Views of the Chrobry
26 Embankment (bird’s-eye view,
from the Castle Route)

Postcard from Szczecin, 1991. Publisher:
Biuro Wydawnicze RUCH. Source: https://fotopolska.eu/
(accessed on 31 March 2023)

Postcard collage

Top:
° A view of the Pomeranian
Dukes’ Castle.
27 From left, bottom:
e  Chrobry Embankment
. Arch Cathedpral Basilica of

St. James
° Granaries

Postcard from Szczecin, 1997. Publisher:
Wydawnictwo “Pan Dragon”. Source: https:/ /fotopolska.eu/
(accessed on 31 March 2023)
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Selected Postcards from Szczecin

Period No. Description Postcards
Postcard collage ZCZECIN
Left, from top:
. Loitz tenement house
° Kusnierska Street, view of
the Pomeranian Dukes’
Castle
28 In the middle:
. National Museum on the
Chrobry Embankment
Right from top:
. Seat of the Social Insurance
Institution
. Sts. Peter’s and Paul’s
Church Postcard from Szczecin, 1997. Publisher:
Wydawnictwo “Pan Dragon”. Source: https:/ /fotopolska.eu/
(accessed on 31 March 2023)
Postcard collage
Top from left:
° Red City Hall, Castle,
Chrobry Embankment, seat
of the Social Insurance
Institution
Middle from left:
29 e  Waly Chrobrego, Long
Bridge, Monument to Polish
Endeavor on Jasne Blonia.
Bottom from left:
. Sts. Peter’s and Paul’s
Church, Pazim-Raddison
office building, Chrobry
Embankment, Old Town Postcard from Szczecin, 1990-2000. Publisher:
Hall on Hay Market Square Biuro Wydawnicze RUCH. Source: https://fotopolska.eu/
(accessed on 7 December 2022)
Postcard collage
. Chrobry Embankment,
Maritime Museum and
Westpomeranian
30 Governor’s Office

. Pazim-Raddison office
building

e  Jasne Blonia Square

° Tenement houses on Hay
Market Square

Postcard from Szczecin, 1999. Publisher:
Biuro Wydawnicze RUCH. Source: https:/ /fotopolska.eu/
(accessed on 7 December 2022)
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Selected Postcards from Szczecin

Period No. Description Postcards

Postcard collage

PR AL

Top from left:
. Tenement houses and Old
City Hall on Hay Market
Square
. Sts. Peter’s and Paul’s
31 Church
In the middle:
. Chrobry Embankment
Bottom from left:
. Arch Cathedral Basilica of
St. James
. St. John’s Church
Postcard from Szczecin, 2006. Source: https:/ /fotopolska.eu/
(accessed on 31 March 2023)
0 Pomeranian Dukes’ Castle in

Szczecin
2001-2023

Postcard from Szczecin, 2008-2009. Authors: Dariusz
Krakowiak, Krzysztof Gaszewski. Source:
https:/ /fotopolska.eu/ (accessed on 3 April 2023)

Underground routes of
33 Szczecin-Shelter under Main
Railway Station

PopziemNE TRASY S ZCZECINA

Postcard from Szczecin, 2008-2010. Publisher:
Biuro Wyd. RUCH. Source: https:/ /fotopolska.eu/
(accessed on 7 December 2022)
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Selected Postcards from Szczecin

Period No. Description Postcards
Postcard collage
Top from left:
e  Crane in the shipyard
34 e  Ships on the Odra River
Bottom from left:
. Door of the library in Dabie
. Building of the former
prince’s riding school
Postcard from Szczecin, 2013. Source:
https:/ /fotopolska.eu/ (accessed on 3 April 2023)
Postcard collage
Top:
° Panorama of Szczecin
Bottom from left:
35 ° Szczecin Philharmonic
° Model ship on Grodzka
Island
° Tenement houses on Hay
Market Square
Postcard from Szczecin, 2017, DDK Edition. Source:
https:/ /fotopolska.eu/ (accessed on 7 December 2022)
Postcard collage
Top from left:
e  Model ship on Grodzka
Island
36 ° M. Kartowicz Philharmonic

. Pomeranian Dukes’ Castle
° Arch Cathedral Basilica of
St. James

Bottom:

° Panorama of Szczecin

Postcard from Szczecin, 2017, DDK Edition. Source:
https:/ /fotopolska.eu/ (accessed on 3 April 2023)
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Selected Postcards from Szczecin

Period

Description

Postcards

37

Postcard collage

Top from left:

View of the Oder River

M. Kartowicz Philharmonic
Royal Gate

Chrobry Embankment

Hay Market Square

Bottom:

Panorama of
Szczecin—View of the
Castle and the Castle Route

Postcard from Szczecin, 2017, DDK Edition. Source:
https:/ /fotopolska.eu/ (accessed on 17 December 2022)

38

Mieczyslaw Karlowicz
Philhamonia. Design of the
“Szczecin” poster made by
Ryszard Kaja as part of the Poland

Series.

Postcard from Szczecin, 2015. Author: Ryszard Kaja. Source:

https:/ /thecard.pl/ (accessed on 3 April 2023)

39

Tiled stove on the waterfront
overlooking the railroad bridge.
In the background the Red City
Hall and the railway station post
office building

Postcard from Szczecin, 2019. A postcard of the Museum of

Stonework. Source: https:/ /fotopolska.eu/
(accessed on 3 April 2023)
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Selected Postcards from Szczecin

Period No. Description Postcards

=
SZCZECIN o

Postcard collage

M. Kartowicz Philharmonic
Castle of Pomeranian Dukes
Tower of Seven Coats
Tenement houses in the Old
Town

° Harbor Gate

40

Postcard from Szczecin, 2020. Love Poland Design. Source:
https:/ /lovepolanddesign.pl/ (accessed on 3 April 2023)
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