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Abstract: Several studies have shown that the adaptive reuse of heritage houses as accommodation
hotels could preserve their value and attain many financial, social, environmental, and cultural
benefits for both tourist destinations and hotel firms. The current study examines to what extent
the adaptive reuse of heritage houses can improve conative loyalty to hotels through the mediating
roles of memorable tourism and hospitality experiences. Perceptions of 308 customers who frequently
occupy heritage hotels were explored and examined with structural equation modelling. The empirical
results show that the adaptive reuse of heritage houses has a positive influence on memorable tourism
and hospitality experiences. The memorable tourism and hospitality experience has significantly
mediated the relationship between the adaptive reuse of heritage houses and hotel conative loyalty.
Lastly, theoretical and practical implications are included concerning how to apply these findings to
the tourism and hospitality industry.

Keywords: adaptive reuse; heritage houses; hotel conative loyalty; digital technology; memorable
tourism and hospitality experience

1. Introduction

Egypt is well-known as a country with a long and fascinating history and was home
to several human civilizations. Its famous heritage buildings stand as monuments to this
past. The United Nations Educational, Scientific and Cultural Organization (UNESCO)
determined various locations around the world as World Heritage Sites for their cultural,
historical, scientific, or natural importance. These sites are protected by international treaties.
According to UNESCO, Historic Cairo is one of the world heritage sites existed in Egypt [1].

Historic Cairo is one of the oldest Islamic cities on Earth, dating from the 10th century
AD [2]. Its heritage buildings include mosques, houses, schools, hammams (Turkish baths),
and ornate fountains [3]. This global heritage treasure, represented in Islamic Cairo, must
be preserved, maintained, and properly exploited as a tourist attraction in line with the
guidelines of sustained tourism growth.

In this context, Egypt has made great efforts for sustaining some heritage buildings in
Islamic Cairo, such as Moheb al-Din Abu al-Tayyib Hall, Sabil and Kutab Khusraw Pasha,
and the Dome of al-Salih Najm al-Din Ayyub at Al-Mouez Street which was inaugurated in
2017. Additionally, some heritage buildings in Islamic Cairo are under restoration, such as
Sabil Ahmad Effendi Salim, Sabil Yusuf Bek, and the Dome of the Abbasid Caliphs in Sayda
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Zainab region, and Gamal El-Deen Alzahaby in the Al-Azhar region [4]. But despite that,
there are some heritage buildings, such as House of El-Razzaz, Sakna Bek House, Khirzati
House, and Mustafa Jaafar Al-Silahdar House, still suffer from violations and negligence.
In addition, they do not generate income to cover the costs necessary for its maintenance
and preservation.

According to [5], adaptive reuse of historic buildings in the field of tourism and
hospitality can offer good profits for hotels and businesses and completely assist the
country’s tourism sector. Ref. [6] added that reusing heritage buildings for tourism and
hospitality purposes has become important for cultural, historic, and national markers
of original environments in many tourism destinations. Tourists seeking outstanding
experiences and simultaneous exposure to history, art, culture, tastes, traditions, and
sentiments of many periods of a country’s history can visit and stay at heritage hotels [7,8].
Thus, the hotels can use the heritage houses after rehabilitating them as a place for residence,
consequently, creating unique memorable hospitality experiences that create a conative
loyalty to the hotel that contributes to attracting new customers.

On the other hand, using digital technologies, when reusing heritage houses in the
tourism field, can probably improve the overall tourism experience. According to [9], digital
technologies are blurring the barriers between the actual and virtual worlds, allowing for
more indulgence in vacation experiences. With the help of digital technologies such as
virtual reality (VR), augmented reality (AR), and holograms, tourism locations may improve
visitor experiences and capture unforgettable memories [10].

According to the Venice Charter, “the monument conservation is always encouraged
by assigning them to a meaningful function in society” [11], it has become necessary to
apply the adaptive reuse concept on the Egyptian heritage houses to assist in achieving
an acceptable profit that ensures the continuity of maintenance works at the required
rates and to preserve these houses, protect their value, and achieve economic, social, and
environmental benefits.

The current research aims at: (1) investigating the effect of reusing the heritage houses in
the field of tourism and hospitality to create a memorable tourism and hospitality experience;
(2) exploring the role of digital technologies as a moderator on the relationship between the
adaptive reuse and the memorable tourism and hospitality experiences; (3) studying the
impact of memorable tourism and hospitality experience resulted by the residence in the
heritage houses on achieving the hotel conative loyalty; and (4) examining the role of
memorable tourism and hospitality experience as a mediation in the relationship between
reusing the heritage houses by hotels and achieving the tourists loyalty.

2. Theoretical Background and Hypotheses Development
2.1. The Adaptive Reuse of Heritage Houses in the Field of Tourism and Hospitality

The “mud and stone” houses are one of the ancient architecture arts that reflect the
civilized development of peoples in ancient times and express the evolution of the human
need in every time and place [12]. There are several heritage houses in Cairo such as
El-Razzaz House, Sakna Bek House, Mustafa Jaafar Al-Silahdar House, Al-Shabashiri
House, Set wasila House, Elsahami House, and El-Kratliya House [3].

According to [13], adaptive reuse typically refers to the repurposing of sites or buildings
for purposes other than those for which they were originally designed. This new usage may
help their environments economically, socially, and culturally. According to [14], adaptive
reuse is a process that transforms a decommissioned or ineffective object into a new thing
that can be used for a different function. Ref. [15] provides more context for the definition
of adaptive reuse: adaptive reuse is the act of modifying existing structures and places for
new uses.

From the above-mentioned definitions, it is concluded that adaptive reuse is a process
whereby the historic building is used for purposes other than the original purpose for which
it was created in order to preserve its value and achieve economic, social, and cultural
benefits. This process should, first and foremost, maintain the material state of the historic
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building in such a way it will not be changed and, at the same time, dispel concerns about
merging heritage houses with its all-historical dimensions in modern life activities.

There are several studies that discussed the adaptive reuse of heritage buildings in
tourism and hospitality fields at different countries worldwide. Ref. [5], concurred that
adaptive reuse of historic buildings to a hotel or a tourism resort can produce a good return
to the hotel, destination, shops, businesses, and positively assist the country’s tourism sector.
Ref. [16] has studied the experiment of the adaptive reuse of heritage buildings in Bangkok
as small hotels. They found that this experiment has achieved a lot of benefits towards
the preserving of the heritage buildings value in addition to the economic and social
benefits achieved to the local community. Another study [13] illustrated the importance
of reusing historical sites in Algeria as tourist attractions. This study emphasized that the
adaptation of historical buildings in the tourism and hospitality field is very important for
their survival and sustainability. They have to be incorporated into socioeconomic life and
tailored to contemporary demands.

On the other side, ref. [6] stated that repurposing old structures for tourist and hospitality
purposes has become a significant cultural, historical, and ethnic marker of authentic
landscapes in a number of tourism locations. According to [17], heritage accommodation
has tremendous promise as a sustainable tourism product due to its numerous applications
as a means of enhancing human glory, community character, and cultural capital. Ref. [8],
noted that restored or historic buildings are one of the most frequently requested types of
tourist accommodation and are increasingly being included on the map of heritage tourism.

According to [7,8], travelers seeking outstanding experiences and simultaneous exposure
to history, art, culture, tastes, traditions, and moods from various eras of a country’s history
can do so by visiting and staying in heritage hotels. Additionally, they argued that travelers
can see displays of excellence in the repurposing of historic houses through the integration
of fine detailing in décor, service, and traditional kitchens with contemporary demands for
high technology and commercial services. According to [18], demand for heritage-based
lodging not only encourages spending by individuals seeking to appreciate the historical
surroundings, but also provides a backdrop for entertainment, enjoyment, and leisure.
Ref. [19] noted in this context that when adapted for tourism purposes, heritage buildings
can become a valuable and sustainable resource. The legacy buildings that are repurposed
for tourism and hospitality attract a large number of foreign and domestic tourists by
providing a royal experience and presenting the heritage building’s history and culture [20].
Heritage hotels and resorts are historically significant and provide visitors with emotional,
aesthetic, and personal value [21].

It is concluded from the above-mentioned related studies that tourism and hospitality
field is a very suitable field for the adaptive reuse of the heritage buildings. The adaptive
reuse of historic buildings to a hotel or a tourism resort can supply good income to the
hotel, destination, shops, businesses, and positively support tourists’ experiences.

The concept of ‘memorable tourism and hospitality experience’ (MTHE) was originally
presented by [22]. They defined it as tourism and hospitality experience which are positively
remembered and called to mind after the event has taken place based on the tourist’s
evaluation of the experience. According to the MTHE scale created by [22], tourism and
hospitality experiences have seven significant components that affect a tourist’s memory:
“hedonism, novelty, local culture, refreshment, meaningfulness, engagement, and knowledge”.
Understanding and facilitating travelers’ happy recollections is viewed as a competitive
advantage in modern tourism and hospitality [22,23]. In other studies, this influential scope
has been employed to quantify tourist and hospitality experiences [24–29].

Visitor engagement is a highly seminal element of a tourism experience [30]. Ref. [31]
shows how visitors can be engaged in tourism and hospitality services in multiple ways.
Several tourism and hospitality research revealed that better visitor involvement improves
overall tourist experience and MTHE [32,33]. Engagement in cultural places is positively re-
lated to enhanced tourism and hospitality memorable experiences [32]. MTHE is produced
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when visitors engage with tourist attractions, according to [34]. Therefore, the following
hypothesis is proposed as shown in Figure 1:
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Hypothesis 1 (H1): Adaptive Reuse of Heritage Houses (ARHH) is positively correlated with
Memorable Tourism and Hospitality Experiences (MTHE).

2.2. Digital Technology as a Moderator in the Relationship of Heritage Houses Reuse and Guest
Memorable Tourism and Hospitality Experience

AR, VR, and holographic technologies have been successfully implemented in several
subsectors of the tourism business, where greater visitor engagement is a significant
advantage [9,35,36]. Ref. [37] have looked into the possibility of increasing the use of
technology in the tourist and hospitality business in general. AR research in tourism has
mainly been conducted for the purposes of experience improvement and engagement, in
which actual photographs are accompanied by multimedia to deliver tailored information
with a user-friendly interface [9,36]. Experiences in heritage sites are being enhanced by
VR apps [38]. Heritage interpretation for tourism experiences can be provided in a variety
of formats, including physical, digital, and documented formats, and can be provided
either in-situ (on-site) or ex-situ (off-site), depending on the situation. Tourism experiences
based on real knowledge also help visitors learn about heritage [39]. Using VR and AR in
heritage tourism can help control conflicting memories by re-creating historical customs
and myths [40]. Thus, the following hypothesis were formulated:

Hypothesis 2 (H2): Digital technology (DT) moderates the positive relationship between (ARHH)
and (MTHE), higher (DT) will strengthen the relationship between (ARHH) and (MTHE).

2.3. Memorable Tourism and Hospitality Experience as a Mediator in the Relationship between
Adaptive Reuse of Heritage Houses and Conative Hotel Loyalty

Conative loyalty is a behavior that occurs when a customer develops cognitive and
affective loyalty. It is related to a customer’s commitment to a brand [41]. A person who
possesses conative loyalty will demonstrate more distinct behavioral intentions, such as rec-
ommendation, repurchase intention, information seeking, and positive word of mouth [42].

Outstanding hospitality experiences influence the guest’s decision-making processes
and ultimately result in the intention to buy [22]. Additionally, these good memories have
a strong impact on consumers’ intentions to revisit and share favorable word of mouth [28].
The findings of [43] indicate that guests’ intentions to share WOM are influenced by
memorable local cuisine experiences. This is due to the fact that gathering information
from an individual’s prior experiences is a very reputable source of information. Thus,
it can be concluded that hotels’ utilization of heritage properties following rehabilitation
to accommodate their guests provides unforgettable hospitality experiences, which in
turn adds to the establishment of conative loyalty to the hotel (which helps attract new
customers). As a result, the following hypotheses are advanced:

Hypothesis 3 (H3): MTHE is positively correlated with Hotel Conative Loyalty (HCL).
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Hypothesis 4 (H4): MTHE mediates the positive relationship between (ARHH) and (HCL).

3. Methodology
3.1. Instrument Measurement

A questionnaire was created to test the hypotheses. An extensive review of the literature
defined the study’s scales. Thus, five dimensions have been identified. The ARHH was
tested by 10 items based on the findings of [44,45]. The MTHE were measured using the
eight-item scale proposed by [30]. The DT variable was scored on a six-point scale derived
from [46,47]. Finally, four items from [42] were employed to measure hotel conative loyalty.
A Likert scale of 1 (strongly disagree) to 5 (Strongly agree) was employed. The instrument
was tested by academics and consultants (8). It was read and clarified for clarity.

3.2. Participants and Data Collection

A total of 400 questionnaires were distributed by the research team. The study team is
made up of people who work in tourism and hotel management schools. As a result, they
have a good relationship with tourist guides at heritage sites who help them collect data
from visitor using a convenient sample and drop and collect methods in Cairo (Egypt’s
capital) during August 2021. Cairo was chosen since it has many heritage buildings
affiliated with a variety of historical periods. 308 valid samples were collected with a
recovery rate of 77%. This sample consisted of 62.3% males and 37.7 females between the
ages of 26 and 71. The majority of participants (76%) were holding bachelor’s degrees.
Most respondents (96%) were foreigner guests, mainly German, British and Italian, and
only 4% were Egyptians.

4. Data Analysis Results

The current study utilized “Structural Equation Modeling” (SEM) via the “Partial least
squares PLS” technique to examine the hypotheses of the research with SmartPLS-3.0. The
proposed theoretical model was examined using a two-step approach suggested by [48]
as follows.

4.1. Assessment of Outer Measurement Model

To evaluate the outer model’s reliability and validity, internal consistency reliability,
indicator reliability, convergent validity, and discriminant validity were all tested. First,
as displayed in Table 1, the structures’ internal consistency reliability was tested with
Cronbach’s alpha (α) changing from 0.935 to 0.951 and the composite reliability (CR)
ranging from 0.945 to 0.959.

Second, indicators’ reliability was acceptable as all loading values of the structure
indicators were higher than 0.60. Third, convergent validity was evaluated by the average
variance extracted (AVE) values exceeding the satisfactory value of 0.50 [49].

Finally, three criteria were implemented to assess the discriminant validity of the
constructs. They were cross-loading, Fornell-Larcker criterion, and heterotrait-monotrait
ratio (HTMT) [48]. As indicated in Table 2, the outer-loading for each latent variable
(underlined) was higher than the cross-loading with other measurements.

As illustrated in Table 3, the bolded values of the AVEs in the diagonals are greater
than the correlation coefficient between variables. Ref. [50] states that HTMT readings
should be less than 0.90. The levels for HTMT in the study were lower than this (see Table 3).
The results indicate that the model structure has appropriate discriminant validity. As a
result, the outer measurement model’s outputs were regarded as sufficient to proceed with
the structural model’s evaluation.
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Table 1. Assessment of the formative measurement model.

Abbreviation Items Outer Loading α C.R AVE

ARHH Adaptive Reuse of Heritage Houses 0.935 0.945 0.635

ARHH_1 “I am enthusiastic about living the same way as the Heritage
Houses owners.” 0.863

ARHH_2 “I pay a lot of attention to and concentrate a lot in my visit at these
heritage Houses.” 0.670

ARHH_3 “When interacting with the heritage Houses., it is difficult to
detach myself.” 0.735

ARHH_4 “In general, I thoroughly enjoy exchanging ideas with other people
in the tourism site community.” 0.810

ARHH_5 “When someone criticizes these heritage Houses, it feels like a
personal insult.” 0.681

ARHH_6 “The overall architecture and impression of the building inspire me.” 0.819

ARHH_7 “The visit to the heritage houses provides a thorough insight into this
cultural heritage site’s historical era.” 0.868

ARHH_8 “The visit to the heritage houses makes me feel connecting with the
related history, legends, and historical personalities.” 0.846

ARHH_9 “These heritage houses have established a good image in the minds
of their tourists.” 0.819

ARHH_10 “I believe that heritage houses have a better image than
competitive destinations.” 0.826

MTHE Memorable Tourism and Hospitality Experiences 0.951 0.959 0.746

MTHE_1 “I am thrilled about having a new experience.” 0.886

MTHE_2 “I really excited to live this tourism experience.” 0.892

MTHE_3 “I expect It is different from previous experiences.” 0.892

MTHE_4 “I closely experienced the local culture.” 0.776

MTHE_5 “I expect It is refreshing and revitalized.” 0.860

MTHE_6 “I see I am going to do something meaningful.” 0.890

MTHE_7 “I am interested in the main activities of this tourism experience.” 0.874

MTHE_8 “I expect the experience is exploratory.” 0.833

DT Digital technology 0.948 0.958 0.793

DT_1 “I find using digital technologies will enrich my cultural experience.” 0.910

DT_2 “I find that digital presentation and interpretation make the historical
content to be intuitive and impressive.” 0.891

DT_3 “I feel that the way in which technology narrates the history
is entertaining.” 0.924

DT_4 “I think that digital display technologies may contribute to the sense
of historical participation.” 0.871

DT_5 “Digital technologies, increase the respondents’ interest in visiting
cultural heritage sites.” 0.869

DT_6
“Digital display technologies gave visitors a comprehensive
understanding of the architecture, history, and culture of the

heritage houses.”
0.878

HCL Hotel Conative Loyalty 0.936 0.955 0.840

HCL_1 “I encourage my friends and relatives to stay in these hotels.” 0.925

HCL _2 “I say positive things about these hotels.” 0.910

HCL _3 “I recommend these hotels to others who seek my advice.” 0.913

HCL _4 “I intend to stay with these hotels.” 0.917
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Table 2. Cross loading results.

ARHH MTHE DT HCL

ARHH_1 0.863 0.667 0.258 0.455
ARHH_2 0.670 0.493 0.160 0.289
ARHH_3 0.735 0.487 0.196 0.315
ARHH_4 0.810 0.642 0.267 0.424
ARHH_5 0.681 0.471 0.261 0.352
ARHH_6 0.819 0.600 0.259 0.449
ARHH_7 0.868 0.660 0.284 0.514
ARHH_8 0.846 0.702 0.424 0.613
ARHH_9 0.819 0.778 0.343 0.554

ARHH_10 0.826 0.727 0.428 0.603
MTHE_1 0.782 0.886 0.400 0.675
MTHE_2 0.720 0.892 0.512 0.672
MTHE_3 0.721 0.892 0.477 0.652
MTHE_4 0.581 0.776 0.330 0.534
MTHE_5 0.642 0.860 0.424 0.589
MTHE_6 0.721 0.890 0.501 0.741
MTHE_7 0.669 0.874 0.513 0.658
MTHE_8 0.647 0.833 0.689 0.691

DT_1 0.337 0.526 0.910 0.549
DT_2 0.395 0.600 0.891 0.621
DT_3 0.346 0.531 0.924 0.571
DT_4 0.268 0.428 0.871 0.538
DT_5 0.322 0.468 0.869 0.482
DT_6 0.290 0.397 0.878 0.532

CBHL_1 0.558 0.727 0.595 0.925
CBHL_2 0.551 0.668 0.571 0.910
CBHL_3 0.520 0.701 0.527 0.913
CBHL_4 0.530 0.682 0.580 0.917

Table 3. Inter-construct correlations, the square root of AVE, and HTMT results.

AVEs Values HTMT Results

ARHH HCL DT MTHE ARHH HCL IT MTHE

ARHH 0.797

HCL 0.589 0.916 0.614

DT 0.372 0.620 0.891 0.378 0.654

MTHE 0.796 0.758 0.562 0.864 0.828 0.799 0.576

4.2. Assessment of the Structural Model

The hypotheses were then tested by a structural equation analysis (SQM). In particular,
the model’s predictive capacity and the explanatory power were analyzed [51]. With the VIF
values of the manifest indicators changing from 2.488 to 4.701 below 5, the multicollinearity
of the structural model has been verified as inexistent. Next, [52], indicated that the lower
limit for the R2 values is 0.10. Therefore, the R2 values for the variables of MTHE (R2 = 0.754)
and HCL (R2 = 0.575) are acceptable (Table 4). Besides, The Stone-Geisser Q2 test indicates
MTHE and HCL values greater than zero (Table 4), indicating adequate predictive validity
of the model [49]. Accordingly, enough predictive validity for the structural model was
also confirmed.
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Table 4. Coefficient of determination (R2) and (Q2) of the model.

Endogenous Latent Construct (R2) (Q2)

MTHE 0.754 0.551

HCL 0.575 0.477

Lastly, the path coefficient and t-value of the hypothesized association were analyzed
using a bootstrapping technique. Table 5 and Figure 2 below display the hypothesis
test results, given the path coefficient values and the relevant significance. ARHH was
found to be in positive and significant correlation to MTHE at β = 0.657, p < 0.01, so H1
was supported. The results also confirm the moderation effect of IT on ARHH towards
the MTHE but negatively at β = −0.126, p < 0.01, and this is not support H2. The H3
was accepted since MTHE has a positive effect on HCL at β = −0.126, p < 0.01. Finally,
ARHH has a Positive effect on HCL through MTHE (indirect effect) at β = 0.498, p < 0.01,
supporting H4.

Table 5. The structural model’s results.

Hypotheses Beta (β) (T-Value) p Values Results of Hypotheses

H1 ARHH
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5. Discussion and Implications
5.1. ARHH and MTHE

The empirical results of this study revealed that the ARHH has a positive effect on
MTHE. This is in agreement with [32,34]. It gives an indicator for the desire of tourists and
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hotel guests to have unique tourist experiences which are represented in the residence in
heritage houses.

5.2. Assessing the Moderating Effect

The practical results validated the moderation influences of the DT variable on the
relationship between ARHH and MTHE but negatively. In other words, DT can dampen
the positive relationship between ARHH and MTHE (Figure 3, Interaction plot).
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Returning to Figure 2 and calculating the moderator’s interaction values (0.657 + (−0.126) = 0.531),
we conclude that DT made the relationship between ARHH and MTHE will diminish. This
result disagrees with the findings in [38,39]. The study justifies this result as follows: the
tourist prefers to live the tourism and hospitality experience exactly as it was during the
period in which the owner of the heritage house was living. In particular, the tourist will
stay for a short period of time in this heritage house, so he prefers to live a real and not
a virtual experience. The tourist also desires to wear the same clothes of this era, eat the
same foods in the same way, with the same service style, and has a desire to experience the
celebrations during the same period. The difference between the results of this study and
the previous studies is that these studies confirm the role of digital technology in enriching
the cultural experience of the tourist in the heritage places whose visits are short or limited
and do not have the means that enable the tourist to live a similar experience of the lifestyle
for a previous era.

5.3. The Mediating Role of MTHE between the Relationship ARHH and HCL

As shown in Table 4 and Figure 3, the MTHE has significantly mediated the relationship
between ARHH and HCL. Through the partnership between the hotel chains and the
official bodies that supervised the heritage houses, and based on the Win-2-Win principle,
the hotel chains can be participated in the rehabilitation of these heritage houses and reuse
them as residential places. According to the results of the empirical study, the hotel chains
that participated in this partnership can achieve a unique competitive advantage that
agrees with the blue ocean strategy and away from the red ocean strategy. In addition, the
heritage houses will be continually preserved, and an economic and aesthetic return will
be achieved.
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6. Application of the Study

The results of the study can be practically applied to most famous heritage houses that
are suitable for short-term residence. In this paper, it is proposed that one reuse heritage
houses as places of residence under a supervision of one of the chain hotels (which will
pay the costs of its restoration and rehabilitation in return for using it to accommodate
their guests). The guest will enjoy a real experiment in lifestyle related to a past historical
periods. Thus, he can wear the same clothes of this era, eat the same foods in the same
way served in that period, and enjoy the celebrations of that time. As well the distinctive
features of the area surrounding the heritage houses will be simulated.

The study recommends encouraging applying the adaptive reuse concept of the
heritage houses in the field of tourism and hospitality as a technique to assist achieving
acceptable profits which ensures the continuity of maintenance works at the required
rates and preserving these houses, protect their value, and achieve economic, social, and
environmental benefits. On the other hand, there is a need to work to create unique and
diverse tourism and hospitality experiences by supporting the adaptive reuse of heritage
houses as a tourist attraction and a place of residence.

The paper highlights the importance of rationalizing the use of digital technologies
when reusing the heritage houses as a place of residence to give tourists the chance to have
nontraditional tourist experiences. It also guides the encouraging of partnerships between
hotel chains and the official bodies that supervised the heritage houses in order to pave the
way for hotel chains to participate in the rehabilitation of these heritage houses and reuse
them as residential places.

The research suggests reusing the heritage house as a resident area under a supervision of
one of chain hotels. As regarding the exterior environment surrounding the archaeological
house, it is recommended to coordinate and pave the squares, the streets, and the roads
leading to the house, and develop guide signs and street name signs in the roads surrounding
and leading to the house. It is important also to carry out architectural restoration works
for the buildings overlooking heritage houses, besides beautifying the area, and working
on afforestation.

Finally, the findings encourage hotels to allocate additional resources in order to provide
unique hospitality services with specific themes related to previous periods of history.
This could eventually increase conative loyalty to certain hotels. On the other side, the
results provide important implications to destination marketing organization, and the local
community to list heritage houses on the tourism map to enrich the tourism product and
support tour operators in diversifying the components of the tourism programs, in addition
to enriching guests’ experience, culture, and their knowledge about visited destinations.

7. Conclusions

The current study aims at: (1) investigating the effect of reusing the heritage houses in
the field of tourism and hospitality to create a memorable tourism and hospitality experience;
(2) exploring the role of digital technologies as a moderator on the relationship between
he adaptive reuse and the memorable tourism and hospitality experiences; (3) studying
the impact of memorable tourism and hospitality experience resulted by the residence in
the heritage houses on achieving the hotel conative loyalty; and (4) examining the role of
memorable tourism and hospitality experience as a mediation in the relationship between
reusing the heritage houses by hotels and achieving the tourists loyalty. To examine these
proposed hypotheses, a questionnaire was developed, consisting of 30 questions divided to
5 sections. Data were collected from hotel guests who visited Islamic Cairo, in Egypt. A
total of 400 questionnaires were distributed to a convenient sample of tourists and 308 valid
samples were collected with a response rate of 77%. Smart PLS-3.0 was utilized to test the
hypotheses. The results can be practically applied to the most famous heritage houses that
are suitable for short-term residency. The empirical results revealed that the adaptive reuse
of heritage houses has a positive effect on memorable tourism and hospitality experiences.
Digital technology can dampen the positive relationship between the adaptive reuse of
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heritage houses and the memorable tourism and hospitality experiences. The memorable
tourism and hospitality experience significantly has mediated the relationship between the
adaptive reuse of heritage houses and the hotel conative loyalty. The recommendations of
the study are represented in working to create unique and diverse tourism and hospitality
experiences by supporting the adaptive reuse of heritage houses as a tourist attraction and
a place of residence. Rationalizing the use of digital technologies when reusing heritage
houses as a place of residence gives tourists the chance to have nontraditional tourist
experiences. Encouraging the partnership between the hotel chains and the official bodies
that supervised the heritage houses paves the way for hotel chains to participate in the
rehabilitation of these heritage houses and reuse them as residential places.
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