Annex no. 1: Questions in the online questionnaire used to collect primary data
A transcript of the questions from the online questionnaire is attached to this annex. The original form of the online questionnaire had a respondently friendly design and was in the Czech language with respect to the researched sample.

Segmentation issues
What is your age? (The answers were then assigned to specific generation – Baby Boomers, X, Y)
What is your gender?
What region do you live in?
What region do you live in?
What is the size of your place of residence?
What education did you get?

Thematic issues
Do you also compare online offers before buying in a traditional stone shop? (Closed-	ended question)
If it is a well-known brand, then I have more confidence in buying goods online. (Likert 	scale)
[bookmark: _GoBack]If the following companies launched an e-shop, would you start shopping for their 	products online? (Kaufland, Lidl, Globus, Rossmann, DM drogerie, Planeo Elektro; 	respondents always commented on a specific retailer; Closed-ended questions)
Do you prefer to shop online or offline with these companies? (Tesco, Hervis, 	Sportissimo, Okay elektro, Electro world, Dr.Max, Deichmann, CCC, IKEA, Jysk; 	respondents always commented on a specific hybrid retailer; Closed-ended questions)
In a situation where the companies I marked (companies for which they stated their 	online purchase preference in the previous point) would start selling products only in 	brick-and-mortar stores, I would continue to shop with these companies. (Closed-ended 	question)
I like to browse the pages of individual e-shops and compare offers.
Explain why you shop on the e-shop? (Open-ended question)
Explain why you shop in brick-and-mortar stores? (Open-ended question)
