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1 Value proposition: The value proposition describes the value of a product or service that a company and its business network provides to the customers and the wider system.
2 Infrastructure: The infrastructure summarize the activities and ressources of a company which are required to delivere the value proposition (e.g. technical infrastructure, RE installations)
3 Customer Interface: The customer interface desribes the interaction with the customers such as customer relationships, marketing channels and target groups.
4 Financial model: The financial model includes the relationship between the costs incurred to deliver the value proposition to the customer and the revenues generated.
5 Governance: Business model governance describes the organizational form of the business model with different forms of business partners spanning a network for delivering value to the customers. This includes the interactions with partners, which are necessary for the operation of the business model. It thus includes coordination processes, management and the division of tasks necessary to deliver value to the customer.
6 Challenges: Challenges describe various aspects that hinder or make it harder to implemenet and market regional electricity products. These aspects can be technical, financial, regulatory, organizianal or others matters. 
7 Opportunities: Opportunities discribe any possibilities that arise within or due to the implementation and marketing of a regional electricity product. These have a positive impact for the region, the markteting parters, ecology or society. 
8 Related Innovations: Related innovations are any innovations (technical, organisational or social) which arise with implementation and marketing of regional electricity or are needed to do so.  
9 Further Developments: Further developments describe any development to interview partner mention in the context of regional electricity marketing. 
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