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Abstract: Generation Z has been online since the beginning, the online space is an integral part of
their lives and personalities, and they make up about 30% of the world’s population. It is claimed
that this youngest cohort is already the most numerous generation on the Earth. The most important
holiday parameters for them are price and location. They want to explore new places and be active
while abroad. The study examines the impact of safety concerns on changes in travel behavior during
the COVID-19 pandemic. We focused on members of Generation Z who study the Tourism and
the Recreation and Leisure Studies programs, so these students have a positive attitude towards
traveling. Data were collected via internal university systems at two periods of time connected to
different stages of the pandemic outbreak. The sample was chosen randomly. The sample of Period
1 (n = 150) was composed in 2020, after the lifting of restrictions at the end of the first wave of the
COVID-19 pandemic in the Czech Republic. The sample of Period 2 (n = 126) was collected one year
later, after the lifting of restrictions at the end of the third wave of the COVID-19 pandemic in the
Czech Republic. Correspondence analysis was used for better understanding and representation.
This is a unique research study on Generation Z in the Czech Republic and Central Europe. As a
result of the contemporary demographic changes in the world, this generation will shape future
travel demand. Hence, understanding these youngest travelers will be key to predicting how tourism
trends could evolve in the next few years and how these could influence worldwide tourism. The
respondents thought they would not change their travel habits in the next five years because of the
pandemic. When Periods 1 and 2 were compared after one year of the pandemic, the respondents
preferred individual trips to group trips and individual accommodation to group accommodation
facilities. On the other hand, our findings revealed a significant increase in safety concerns related
to changes in travel behavior when the above-mentioned periods were compared. The research
contributes to mapping young people’s attitudes towards travel in the constrained and changing
conditions resulting from the COVID-19 pandemic. The findings help analyze the consumer behavior
of the target group.

Keywords: safety concerns; travel behavior; travel intention; COVID-19 pandemic; Generation Z

1. Introduction

The coronavirus disease (COVID-19) pandemic has had a devastating influence on the
worldwide economy [1], politics [2], mortality rates [3], and tourism [4]. The first cases of
this hazardous disease were reported in Wuhan on 31 December 2019. COVID-19 is mani-
fested by respiratory difficulties (coughing, dyspnea), fever, muscle pain, and fatigue [5].
There have been many epidemics such as SARS, MERS, or Ebola in recent decades [6].
COVID-19, with such a disastrous effect on the economy and society, eclipsed all of these
disasters [7]. In early 2020, the COVID-19 pandemic spread worldwide and significantly
reduced almost all global tourism [8]. In early March 2020, there were already more than
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1,400,000 cases of COVID-19 around the world [9]. On 11 October 2021, the Hopkins
Institute registered 237,973,161 COVID-19 cases worldwide, with 4,853,836 deaths [10].
The United Nations Report for 2021 stated that the COVID-19 tourism collapse could have
an enormous impact on global economies. A total tourism loss of more than $4 trillion
is predicted for the years 2020 and 2021. It is expected that the worldwide recovery of
tourism will be related to the uptake of COVID-19 vaccines globally [11].

Like other countries worldwide, the Czech Republic experienced a negative impact
of the COVID-19 pandemic on life, the economy, and tourism. The first three cases of
infection with novel COVID-19 were confirmed on 1 March 2020 [5]. In terms of healthcare,
the Czech Republic managed the COVID-19 pandemic during the first wave successfully.
Out of a total population of 10.7 million, on 26 May 2020, the Czech Republic had had
9229 COVID-19 cases, with 318 deaths [12]. However, the second wave that started in the
fall of 2020 and the third wave in spring 2021 struck the population of the Czech Republic
very hard. At the end of the third wave, on 12 May 2021, the Ministry of Health announced
that there had been 1,650,760 cases of COVID-19, with 30,074 deaths [12].

Tourism is an important sector in the economy of the Czech Republic. In 2019, it
contributed 2.9% of the total gross domestic product (GDP) [13]. In 2019, as many as
238,000 people were employed in the tourism industry. As a result of the multiplier ef-
fect with other tourism-related sectors, the total number is more than 370,000 employees,
representing 7% of all economically active people in the Czech Republic [14]. Total con-
sumption by tourists (incoming and domestic travel) was estimated at CZK 295 billion
in 2018. Foreign travelers accounted for some 27.18 million overnight stays in the Czech
Republic in 2019. They spent about CZK 124.1 billion there, which resulted in multiplied
incomes into the public budgets in the order of CZK 49.7 billion [15]. Tourism provided
greater prosperity and economic growth. The COVID-19 pandemic has greatly changed the
positive development of tourism in the Czech Republic. Despite many national economic
incentives and intensive regional campaigns that have helped maintain employment and
support domestic tourism, the results indicate that the COVID-19 pandemic has had a
profoundly negative effect on the tourism industry in the Czech Republic. The number of
foreign tourists arriving in the Czech Republic has fallen dramatically. Many entities in
the hotel and restaurant industry have shut down or struggled to survive. The COVID-19
pandemic resulted in a 51% decline in tourist arrivals and a loss of income of CZK 160 bil-
lion in the public budget [13]. According to professionals, the return to the pre-pandemic
figures will not take months but years.

Numerous studies have examined the impact of COVID-19 on the tourism and hospi-
tality industry. However, only a few papers have investigated the effect of COVID-19 and
related safety concerns on travel behavior. At the same time, very little is known about
the impact of COVID-19 on the travel behavior of Generation Z. This youngest cohort is
claimed to be already the most numerous generation on Earth [16] and is defined as those
born after 1995 [17]. Figure 1 shows the age of each generation and the percentages that
indicate the impact that COVID-19 had on their quality of life. Generation Z (48%) and
Generation Y (45%) were those most affected.

Being in their teens and early twenties, up to a maximum of twenty-six, this life stage
for Generation Z is typically characterized by education and study and socializing with
friends after school or during breaks at university. Weekends are generally filled with
sport and shopping, going out, or hanging out at a friend’s place. Generation Z’s goals
and dreams are to do well in exams, spend quality time with friends, be environment-
friendly, and work to save up for travel adventures. COVID-19 has changed this. Today,
many members of Generation Z are being schooled at home or attending ZOOM lectures.
They are canceling travel plans, social engagements, and even opportunities to see family
members who are not living with them [18].
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Generation Z grew up with new technologies and in a period of awareness about
humankind’s negative impact on our planet (Table 1) [19]. Climate change, globalization,
terrorism, and new technological devices have shaped their beliefs, motivations, and
attitudes, and by extension, their travel behavior. According to the UNWTO [20] and
ETC [21] reports, Generation Z perceives travel as an indispensable part of their life.
Destination management organizations and other tourism stakeholders often ignore these
young people because of their low levels of spending; however, they bring high profits
for destinations worldwide. Generation Z are repeat visitors who like to discover new
countries, contribute to the location they visit, and give more value to the destinations over
time [20]. As a result of the world’s contemporary demographic changes, this generation
will shape future travel demand [21]. Hence, understanding these youngest travelers will
be key to predicting how tourism trends could evolve in the next few years and how these
could influence worldwide tourism.

Table 1. Contextual background for successive generations, 1940–2010.

Baby Boomer
1940–1959

Gen X
1960–1979

Gen Y
1980–1994

Gen Z
1995–2010

Context
• Postwar
• Cold War

• Political transition
• Capitalism and

meritocracy dominate

• Globalization
• Economic stability
• Emergence of

the internet

• Mobility and
multiple realities

• Social networks
• Digital natives

Behavior
• Idealism
• Revolutionary
• Collectivist

• Materialistic
• Competitive
• Individualist

• Globalist
• Questioning
• Oriented to oneself

• Undefined ID
• ”Communaholic”
• “Dialoguer”
• Realistic

Consumption
• Ideology
• Vinyl & movies

• Status
• Brands and cars
• Luxury articles

• Experience
• Festivals and travel
• Flagships

• Uniqueness
• Unlimited
• Ethical

Source: Francis and Hoefel, 2018.

For this reason, this manuscript focuses on Generation Z and particularly on students
of Palacký University Olomouc and the College of Polytechnics Jihlava, two major hubs of
higher education tourism study in the eastern part of the Czech Republic, Moravia. The aim
of this paper is to examine the impact of concern for safety on changes in travel behavior
among these young people during two different periods of the outbreak of the COVID-19
pandemic in 2020 and 2021. Specifically, the objectives of this study are to examine: (i) the
impact of travel on quality of life, (ii) the intention to travel during and after the pandemic
outbreak, (iii) safety concerns, and (iv) changes in travel behavior.
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2. Literature Review
2.1. Impact of Travel on Quality of Life (QOL)

Vacations are a time to gain new experiences, see new sights, and be away from
one’s usual environment. Several studies have discussed the impact of vacations on an
individual’s QOL [22–26]. In the recent literature, we can find more than 100 definitions
and models of QOL [27]. One of the first definitions is from Cutter [28], who specified QOL
as ‘an individual’s happiness or satisfaction with life and environment including needs
and desires, aspirations, lifestyle preferences, and other tangible and intangible factors
which determine overall well-being.’ According to the WHO [29], QOL is ‘individuals’
perception of their position in life in the context of the culture and value systems in which
they live and concerning their goals, expectations, standards, and concerns.’ Barreto Torres
et al. [30] describe QOL as a condition that derives from human well-being and as a tool
that allows the extent to which human potentialities can be exercised at their fullest to be
assessed, considering the environmental conditions in which individuals and groups find
themselves and the opportunities provided by them. As we can see, the broad dimension
of quality of life is difficult to describe in a unified manner. Neal et al. [31] first conducted
research related to the importance of vacation experiences for QOL. Their results showed
that tourists’ overall life satisfaction depends on satisfaction with the services provided,
for example, with accommodation, gastronomy, or the type of leisure trip. Sirgy et al. [26]
state that travelers’ memories originating from their latest vacation influence satisfaction
in 13 domains of life (i.e., leisure life, social life, family life, health and safety, working
life, cultural life, love life, travel life, spiritual life, culinary life, financial life, and arts, and
culture) that affect their overall life satisfaction. Oppermann and Cooper [32] highlighted
that, in comparison to consuming material goods, engaging in memorable and meaningful
experiences such as a vacation can have a more significant impact on subjective well-being.
Vacations typically result in positive impacts on well-being and personal relaxation [33].
They are also mentally and physically beneficial [34]. However, research has also shown
that the influence of vacation memories on overall life satisfaction is not always positive
and can vary considerably [35]. Vacation memories are not essential to everyone [22,36].
It depends on the stage in everyone’s life, level of importance of travel, and some other
background factors. In general, going on vacation is, for many people worldwide, an
indispensable part of their quality of life [37].

Seeman [38] states that meeting relatives and friends as part of the travel can be
beneficial for one’s well-being and physical health. Fritz and Sonnentag [39] note that
taking a vacation increased work efficiency after returning to work. Durko and Petrick [40]
point out that travel strengthens family bonds and enhances communication. Taking a
vacation supports many life domains in a positive way, such as family life, leisure life,
working life, marital life, etc. [41]. Many other studies have shown that travel and taking
a vacation provide many well-being and health benefits [22,37,42,43] and have a positive
impact on the QOL of many people worldwide [22].

2.2. Safety Concerns

Safe travel is one of the key criteria shaping many visitors’ travel patterns [44]. It has
been suggested that the perception of risk is one of the most significant concerns in global
tourism because of the possibility of the safety of travelers and local communities being
endangered [45]. We can define risk perception as the personal evaluation of the risk of a
threatening situation based on severity and its features [46,47]. Taking into account the fact
that the pandemic is extremely dangerous for one’s health, traveling to destinations with a
high number of infected people is surmised to be a safety concern for many travelers.

Ensuring safety is a vital vacation planning objective [48], mainly because of several
unpredictable problems related to going to unknown locations. The risk related to health
safety is one of the most significant criteria in the selection of a desired destination and
the selection of tourism services [49]. The pandemic has changed tourists’ concerns about
safety related to their vacation. Travelers are more conscious of safety, health, and hygiene.
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Visitors have safety, health, and hygiene concerns in accommodation facilities, restaurants,
recreation areas, and even in public transport [50]. Healthcare and sanitary precautions
have grown in importance. Tourists carefully monitor destinations’ measures concerning
cleanliness, hygiene, and safety and the level of possible medical care [51].

In general, pandemics of any sort have a direct impact on visitors’ decision-making
process, visiting destinations, hotels, and types of leisure trip [52–54]. Whether real or per-
ceived, the presence of risks affects visitors’ itinerary and behavior [55–57]. The pandemic
has created colossal health and safety concerns [58–60], which have a great influence on
the perception of the risk posed by travel. The more unpredictable and dangerous to health
the situation is, the greater the perception of risk [61,62]. Tourists are more likely not to
visit destinations that have extreme safety risks [63,64] and instead go to safe countries or
regions [54,65]. Nonetheless, there were many pandemics around the world; hence, the
risks related to COVID-19 are among the most enormous in the history of tourism [66]. A
less devasting impact in recent history was caused by the SARS pandemic in 2004, which
caused a 65% decrease in visitor arrivals in South and Southeast Asia [67].

Several studies have demonstrated that safety concerns and perceived risk had an
impact on the decision-making process as to whether to go or not go, where potentially
to spend a vacation [54,57,60,68,69], and even influenced the intention to come back to a
favorite destination [62,64,70]. The results of these studies are supported by Neuburger
and Egger [71], who identified that the perception of risk and willingness to react in a
flexible way have a direct impact on the intention to travel.

2.3. Intention to Travel

We can observe that tourists’ safety concerns and risk tolerance significantly influence
their decision-making process. Safety concerns and the perceived risk of traveling are
directly associated with the intention to change one’s itinerary, visit a specific country, or not
travel to a particular location [54,64,72,73]. The intention to travel can be defined as one’s
intention to go on a trip or a commitment to doing so [74]. Karagöz et al. [75] state that the
intention to travel results from an individual’s mental process that influences their actions
and changes motivation into behavior or action. The nature of past travel experiences may
influence tourists’ travel intentions. Existing studies demonstrate that risks affect tourists’
overall travel intentions [76,77] concerning domestic and international travel [78]. The
COVID-19 pandemic confirmed that after any crisis or pandemic, supporting domestic
tourism is crucial. Domestic tourists are expected to be among the first to travel again and
reignite demand [79]. Tourists feel safer when traveling shorter distances and are familiar
with all safety precautions [80].

Wachyuni and Kusumaningrum [81] point out that respondents from Indonesia
claimed positive attitudes toward outgoing tourism, but travel intentions altered because
of pandemics. Nazneen et al. [58] highlighted that visitors’ perception of risk influenced
the travel decisions of Chinese tourists in a negative way. The perception of the risk posed
by COVID-19 and safety concerns increased the travel intentions of South Korean visitors
for an individual and cashless vacation regarding safety measures and health-protective
vacation behavior [66].

2.4. Travel Behavior

Several COVID-19 pandemic studies demonstrate a change in common travel behavior.
Safety concerns and fear of infection significantly influence travel behavior, particularly for
transit, and depend on the infected location and demographic data [82,83]. People travel
less and use more active forms of mobility and cars than public transport [84,85]. Tourists’
risk perception is higher for all trips. They do not visit destinations with a medium-to-
high risk [86]. The pandemic has an influence on tourists´ behavior, destination selection,
and type of accommodation. Tourists observe hygiene measures carefully, avoid mass
destinations and events with large numbers of people, and take into account countries’
real-time safety situations [87]. Hygiene, cleanliness, and safety are considered to be
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key decision-making priorities, as demonstrated by several studies [81,88]. Because of
pandemics, travelers change destinations, their choice of accommodation, and type of
leisure trip, and some even choose not to travel at all [89].

Post-COVID tourism will be dependent on future health and safety protocols at
destinations. The influence of the COVID-19 pandemic on the hospitality sector and
tourists’ behavior has been investigated in several studies. However, there is a lack of
papers that studied the impact of safety concerns on changes in travel behavior from a
retrospective point of view among the new future leading segment of travelers—Generation
Z. The present research aims to fill this recognized gap.

3. Materials and Methods

The aim of this article is to examine the impact of safety concerns on changes in
travel behavior among Generation Z (students of Palacký University Olomouc and the
College of Polytechnics Jihlava) during the COVID-19 pandemic in 2020 and 2021. Data
collection took place via an internal university system over two periods of time connected
to different stages of the pandemic. The sample was randomly selected (quota sampling) by
approaching all students of the Tourism and the Recreation and Leisure Studies programs.
Programs dedicated to tourism are vocationally oriented and strongly practice-oriented.
Students take a range of professional courses focusing on tourism businesses (hospitality
and travel agencies) and destination management. Graduates of these programs mainly
work in services (hotels, restaurants, castles, museums, etc.) and at various levels of
destination management. The sample of Period 1 (n = 150) was gathered from May 29 to
July 4, 2020, after the lifting of restrictions at the end of the first wave of COVID-19. At
the beginning of Period 1, on May 29, 2020, the Czech Republic had registered just 9229
COVID-19 cases, with 318 deaths [12]. The sample of Period 2 (n = 126) was collected one
year later, from May 12 to June 26, 2021, after the lifting of restrictions at the end of the third
wave of COVID-19. The situation at that time was much more devastating. The Czech
Republic announced on May 12, 2021 that there had been 1,650,760 cases of COVID-19,
with 30,074 deaths [12]. The basic sample consisted of 452 students (College of Polytechnics
Jihlava) + 294 (Palacký University Olomouc), which was sufficient for our study. From the
basic sample of 746 students, a sample of 150 respondents was selected during Period 1
(n = 83; 55.33%—College of Polytechnics Jihlava and n = 67; 44.67% Palacký University
Olomouc). During Period 2, from the basic sample, 126 respondents were selected; the basic
sample was (n = 61; 48.42%—College of Polytechnics Jihlava and n = 65; 51.58% Palacký
University Olomouc). This study contributes a novel perspective on the development of
safety concerns and travel behavior among Generation Z at two different stages of the
spread of the pandemic.

On the basis of the literature, this study seeks to understand how young people
perceive safety related to changes in their travel behavior. Today, several studies are
focusing on different levels of risk when traveling [71,87]. In our study, we focused
specifically on young people, i.e., Generation Z. In connection with the research goal, the
following research questions were posed:

– What has been the impact of the COVID-19 pandemic on travel and quality of life?
– What was the impact of safety concerns on changes in intention and travel behavior

over time during the early stage of the COVID-19 pandemic and one year later? Is
there a greater emphasis on safety and hygiene in travel?

We also formulated two hypotheses as well as alternative hypotheses for which we
expected that the individual impacts would be essentially the same in terms of their
importance for both periods.

Hypothesis 10 (H10). The respondents gave equal weight to the impact of restrictive measures on
their quality of life in both periods examined.
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Hypothesis 1A (H1A). The respondents did not give equal weight to the impact of restrictive
measures on their quality of life in both periods examined.

Hypothesis 20 (H20). The respondents perceived protective measures concerning travel safety
risks as equally important in both periods.

Hypothesis 2A (H2A). The respondents perceived protective measures concerning travel safety
risks as differently important in both periods.

This article contributes to a novel perspective on safety concerns and changes in the
travel behavior of Generation Z at two different stages of the COVID-19 pandemic. This
study was conducted using a quantitative research design. The survey instrument was a
self-administered questionnaire consisting of four sections (see above). Using a five-point
Likert scale, all items were ranked from 1 (strongly disagree) to 5 (strongly agree). The
constructs included the impact of travel on quality of life, which was initiated with two
items. Intention to travel was measured with three items from previous studies [71,83,87].
Safety concerns also consisted of three items. The last section, about changing travel
behavior, used seven items adapted from the literature [87,89]. All items were modified
and formulated in the Czech language to fit the context of this study.

For the evaluation, the Statistica 13 EN software and SPSS 22 statistical program were
used. Cronbach’s Alpha (α), average variance extracted (AVE), and composite reliability
(CR) were used to measure the reliability of the scales used in this study (Table 2). For
better understanding, we also used an analysis method, correspondence analysis (CA).
Using this CA graphic tools, it is possible to describe an association of nominal or ordinal
variables and obtain a pictorial representation of a relationship in multidimensional space.
The analysis provides further evidence that correlations exist between variables.

Table 2. The sample of participants.

Period 1 Period 1 Period 2 Period 2
n % n %

Men 42 28 25 19.84
Women 108 72 101 80.16

Full-time study 126 84 109 86.51
Part-time study 24 16 17 13.49

Semester
First 45 30 29 23.02

Second 35 23.33 62 49.21
Third 22 14.67 17 13.49

Fourth 21 14 16 12.7
Fifth 20 13.33 0 0
Sixth 2 1.33 2 1.59
Other 5 3.33 0 0

CA is a multivariate statistical technique. It is conceptually similar to principal
component analysis but applies to categorical rather than continuous data. Like principal
component analysis, it provides a means of displaying or summarizing a set of data in a
two-dimensional graphical form [90].

All data should be non-negative and on the same scale for CA to be applicable, and
the method treats rows and columns equivalently. It is traditionally applied to contingency
tables. CA decomposes the chi-squared statistic associated with this table into orthogonal
factors. The distance between single points is defined as a chi-squared distance. The
formula gives the distance between the i-th and i′-th rows:
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D
(
i, i′
)
=

√√√√√ c

∑
j=1

(
rij − ri′ j

)2

cj
(1)

where rij are the elements of the row profiles matrix R and cj corresponds to the elements
of the column loadings vector cT, which is equal to the mean column profile (centroid) of
the column profiles in multidimensional space. The distance between the columns j and j′

is defined similarly; weights correspond to the elements of the row loadings vector r and
sum over all rows. In correspondence analysis, we observe the relation between single
categories of two categorical variables. This analysis results from the correspondence map
introducing the axes of the reduced coordinates system, where single categories of both
variables are displayed in graphic form. This analysis aims to reduce the multidimensional
space of row and column profiles and save original data information as far as possible.
Each row and column of the correspondence table can be displayed in a c-dimensional (or r-
dimensional, respectively) space with coordinates equal to the values of the corresponding
profiles. The row and column coordinates on each axis are scaled to have inertias equal to
the principal inertia along that axis: the principal row and column coordinates [91,92].

4. Results and Discussion

The samples of the above-mentioned periods were derived from the students of
Palacký University Olomouc and the College of Polytechnics Jihlava during the outbreak
of the COVID-19 pandemic in 2020 and 2021. In this study, 276 respondents participated
in two periods; 15% were students of distance studies. The complete sample consisted of
24.01% men and 75.99% women from the Czech Republic. Women were more represented
in the research population as the respondents were students of study programs in which
a high proportion of women traditionally study. More detailed information is provided
in Table 2.

Most of the respondents were from the Olomouc (21.01%) and Vysočina (21.01%)
regions, as these two regions are home to the universities involved in the study. Further-
more, respondents from the Moravian–Silesian region (11.96%), the Zlín region (9.42%),
and the South Moravian region (7.25%) were further well-represented groups. A small
set of respondents were international students (2.54%), mainly from Slovakia and the
Russian Federation.

AVE and CR showed better construct values than the required 0.50 for AVE and 0.70
for CR [93]. Our results are identical to the findings of other studies around the world.
Similar values were achieved by the study of Neuburger and Egger that conducted research
in the DACH region, which comprises Germany, Austria, and Switzerland [71]. There are
different studies about the acceptable values of Alpha, ranging from 0.70 to 0.95 [94,95].
However, we must note that some authors indicated that Alpha has a threshold or threshold
value as an acceptable, sufficient, or satisfactory level. It was generally perceived as
≥0.70 (five instances) or >0.70 (three instances), although one article more vaguely referred
to acceptable values of 0.70 or 0.60 [96,97]. In particular, the number of items tested, the
relationship of the items, and the size affect the Alpha value [93]. A low value of Alpha
could be due to a low number of questions, poor inter-relatedness between items, or
heterogeneous constructs. In our study, the values of α = 0.65 (impact of travel on quality of
life), α = 0.60 (intention to travel), and α = 0.68 (safety concerns) were found. We suppose
that these values can be seen as acceptable because of the low number of items [98]. On
the other hand, if the Alpha value is too high, some items are redundant as they test
the same question but in a different guise. A maximum Alpha value of 0.90 has been
recommended [99]. Our highest value of Alpha reached α = 0.79.

The participants in our research were students of the “Tourism” and “Recreation and
Leisure Studies” study programs. This research sample is quite specific because traveling
was the point of interest for all respondents. That was one of the reasons why we assumed
that travel would be of great importance to them.
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For verification, we used ANOVA tests. The established p-value (p = 0.000) is lower
than the selected value; therefore, at the significance level of 5%, we reject H0. Given the
absence of travel options and the closure of accommodation facilities and restaurants, the
respondents became even more aware of the positive impact of travel on their quality of
life in the second period. We also tested the alternative hypothesis that the number of
respondents perceived protective measures concerning the travel safety risk as equally
important in both periods using the ANOVA test. The established p-value (p = 0.000) is
lower than the selected value. Therefore, at the significance level of 5%, we reject this
hypothesis. It can be stated that there is a variance between the safety concerns between
the two periods (Table 3).

Table 3. Variables and number of categories.

Period 1 Period 2

Row variables 4 4

Column variables 4 4

Eigenvalues
0.1152
0.0067
0.0022

0.1903
0.0105
0.0059

Total chi-square 277.464 396.587

p-value 0.000 0.000

In general, compared to the views of our sample in Periods 1 and 2, we can state that
the impact of travel on quality of life was very high. Most respondents realized (especially
in Period 1, when hotels, restaurants, and other services were closed) that traveling around
the Czech Republic and abroad is extremely important for their personal happiness and
significantly improves their quality of life. On the other hand, the willingness to change
travel behavior as a result of restrictions because of COVID-19 was very low, which is
confirmed in Figures 2 and 3.
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The data showed (Table 4) that the severity of COVID-19 in Period 1 was understood
and perceived as average. The lowest median values were in the sections “Intention to
travel” (2.63 with SD 1.13) and “Change of travel behavior” (2.70 with SD 1.10). In contrast,
the most significant mean values were found in the section “Impact of travel on quality of
life” (3.66 with SD 0.78). Compared to Period 2, slight increases in individual areas can
be observed. In the section “Impact of travel on quality of life”, there was a significant
increase in mean values (from 3.66 with SD 0.78 to 4.21 with SD 0.78).

Regarding the impact of travel on quality of life, we can state that the respondents
have become even more aware of the positive effects of travel on their quality of life. The
opportunity to travel was important to them in Period 1. After one year of travel being
limited and restricted, they perceived the positive effects on their quality of life significantly
more. We note the same trend in the claim that traveling in the Czech Republic and abroad
is extremely important for their personal happiness and dramatically improves the quality
of their lives. During research Period 1, they agreed with this statement. However, after
one year (Period 2), they agreed strongly.

The respondents were careful to think about their intention to travel. They disagreed
with the statement that, because of the COVID-19 pandemic, they would not be able to
travel for at least one year. During Period 2, they were more neutral in their opinions.
Furthermore, they disagreed that they would spend their vacations in the Czech Republic
more often in the next five years. During Period 2, they were more neutral, and they
were not sure about traveling abroad. We can note the progress in understanding the new
situation and travel restrictions around the world, and they are still looking for some travel
choices. Domestic tourism is the first option for Generation Z. The respondents intended to
travel in 2020 and 2021, primarily in the Czech Republic. They agreed with this statement.
The findings are in line with the results of similar studies around the world [80,87,88].
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Table 4. Reliability and mean values.

Period 1 Period 2
Mean (SD) α AVE CR Mean (SD) α AVE CR

Impact of travel on quality of life 3.66 (0.78) 0.72 0.78 0.88 4.21 (0.78) 0.65 0.74 0.85
As a result of the absence of travel opportunities and the
shutdown of accommodation facilities and restaurants, I
have become even more aware of the positive effect of
travel on my quality of life.

3.60 (0.95) 4.17 (0.80)

I have realized even more that traveling in the Czech
Republic and abroad is extremely important for my
personal happiness and greatly improves the quality of
my life.

3.72 (1.08) 4.26 (0.77)

Intention to travel 2.63 (1.13) 0.60 0.55 0.79 2.81 (1.13) 0.70 0.62 0.83
I am afraid that because of the COVID-19 pandemic, I
will not be able to travel for at least one year. 2.36 (1.02) 2.77 (1.11)

I believe that this year I will only travel within the
Czech Republic. 3.24 (1.19) 3.15 (1.24)

I believe that in the next five years, I will spend my
vacations more often in the Czech Republic. 2.29 (1.06) 2.51 (0.93)

Safety concerns 3.34 (1.06) 0.72 0.64 0.85 3.52 (1.10) 0.68 0.60 0.82
I will think more about the selection of the destination
and possible health risks. 3.46 (1.06) 3.74 (0.86)

After the COVID-19 pandemic, I will avoid countries
that had a high number of infected people. 3.06 (1.13) 2.74 (1.12)

As far as accommodation is concerned, I would prefer
facilities where I can expect that all hygienic measures
are respected.

3.52 (0.93) 4.06 (0.82)

Change of travel behavior 2.70 (1.10) 0.79 0.54 0.82 2.76 (1.19) 0.73 0.58 0.85
I do not think I will change my travel habits in the next
five years. I would travel the same way as before the
pandemic.

3.44 (1.00) 3.33 (1.00)

Because of the COVID-19 pandemic, I would prefer
individual trips to group tourism. 2.95 (1.03) 3.38 (1.18)

Because of the COVID-19 pandemic, I would prefer
individual accommodation to group accommodation. 2.91 (0.91) 3.31 (1.13)

Because of the COVID-19 pandemic, I would be
concerned about attending events with a large number
of people in the near future.

2.54 (1.09) 2.58 (1.19)

Because of the COVID-19 pandemic, I would limit my
visits to restaurants, bars, and discos in the near future. 2.29 (1.07) 2.32 (1.04)

Because of the COVID-19 pandemic, I would limit my
journeys by public transport in the near future. 2.50 (1.11) 2.41 (1.05)

Because of the various restrictions concerning the
COVID-19 pandemic, I would be concerned about
traveling by plane.

2.23 (0.96) 1.95 (0.86)

Focusing on the safety concerns during Period 1, the respondents agreed, similarly
to a Bulgarian research study [87], that they were thinking more about selecting their
destination and the possible health risks. The research shows similar results in Period 2; the
selection of the destination was even more critical. After one year of the COVID-19 crisis,
the respondents, contrary to the study [87], did not agree that they would avoid countries
with a high number of infected people. On the other hand, Generation Z, independently
of Period 1 or 2, agreed that they would use accommodation facilities where all hygienic
measures are respected. The increased significance of safety and hygiene is underlined in
other research papers as well [81,88,89].

The respondents thought they would not change their travel habits in the next five
years because of the pandemic. Compared to Periods 1 and 2, after one year of the pandemic,
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the respondents preferred individual trips to group trips and individual accommodation
(such as AirBnB) to group accommodation facilities.

Interestingly, the respondents did not think they would be concerned about attend-
ing events with many people. They also disagreed that they would limit their visits to
restaurants, bars, and discos.

Traveling by public transport is also one area where Generation Z in the Czech
Republic, in contrast to other research [99], did not want to change their behavior because
of the pandemic. The respondents prefer to use air transport for traveling. They disagreed
that they would limit their flying because of the various restrictions. They were stricter in
Period 2, and they disagreed with these statements.

It is evident that tourism has not yet recovered from the COVID-19 pandemic. As
early as the end of 2019, there were reports of COVID-19 in Asia, but most people did not
focus on the news for too long because it did not concern them. An even bigger surprise
and finding was that this pandemic spread to all countries of the world. One of the sectors
most affected was tourism, as there were restrictions on travel for tourism or even within
regions; borders were closed. The findings revealed a significant impact of safety concerns
on travel behavior among Generation Z in the Czech Republic. We can state that Generation
Z intends to travel despite concerns regarding the COVID-19 pandemic, and only a tiny
part of the respondents hesitated to buy tickets for destinations abroad. Unlike other
young travelers from other countries, the respondents were not very afraid. However, the
COVID-19 pandemic still affects them while traveling—they were most concerned about
various anti-pandemic measures.

Our study revealed some key messages that could be valuable for policymakers and
destination management organizations, particularly in the post-COVID era. These findings
could help them better optimize their tourism strategy and efficiently target Generation
Z’s leading future tourism segment.

To sum up, (1) Generation Z is eager to travel. Because of the absence of travel
opportunities and shutdown of accommodation facilities and restaurants, Generation
Z has become even more aware of the positive effect of travel on its quality of life.
Generation Z misses going on vacation and intends to travel. It is good news for
destinations and tourism policymakers. There are tendencies to prefer domestic tourism
in the short term, but in the long-run context, outgoing travel should be highlighted
again. (2) Generation Z will not change its travel habits. Generation Z would like to
travel in the future the same way as before the pandemic. However, there is a trend
towards individual travel and small accommodation facilities instead of traveling in
groups. (3) Safety concerns will still play a critical role in the decision-making process.
Generation Z will think carefully about the choice of destination and possible health
risks. Its members will choose accommodation facilities where they can expect that
all hygiene measures will be respected. (4) Even destinations with a high number of
infected people have good chances of being visited by Generation Z. Generation Z is
willing to visit destinations even if the country had an increased number of COVID-19
infections. However, policymakers and destination management organizations should
communicate their efforts concerning combating the COVID-19 pandemic. At the same
time, the destination needs to observe strict health and safety protocols, which will help
regain the confidence of Generation Z. (5) Generation Z is not afraid to go to restaurants,
bars, discos, and even significant events or travel by public transport and by plane.
Generation Z intends to have fun, but as mentioned before, there is a necessity that all
health and safety rules at its destinations will be observed.

This study has its limitations, and therefore our research cannot be generalized.
Firstly, we focused on Generation Z, but this was the goal of our research. Cur-

rently, this generation is the most numerous globally, which will influence shaping future
tourism and have practical implications for tourism policymakers. It is the first study
focusing on the COVID-19 pandemic and Generation Z’s perceptions of travel behavior in
Central Europe.
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Secondly, the small sample of respondents limits the present study. It was only
focused on two Czech universities (Palacký University and the College of Polytechnics
Jihlava). In our opinion, the study’s main limitation is that it focuses on young people
in one country only. Additionally, we must state that this is a sample obtained through
universities’ information systems, and thus it cannot represent the entire population,
especially Generation Z. On the other hand, students who focus on tourism were con-
tacted, and therefore, we know their motivation, requirements, etc. Compared to the
study by Sanchez [64], the questionnaire was not distributed through social networks
and travel forums. There is a greater probability of anonymization and distortion of
the result than in our sample, which involved tourism students. We have to state that
this results in a relatively lower number of respondents, even though the principles of
quota sampling were followed. The results of our study are confirmed by the European
Travel Commission [21], especially concerning QOL and safety concerns. Our findings
also confirm the Generation Z survey, which states that traveling is essential for personal
development (US 69%, UK 67%, CN 60%, and DE 50%). Analyzing the primary motiva-
tions for choosing a European leisure destination shows that cost and safety dominate
the decision-making process. With relatively little travel experience (given their age), it
also reveals that safety and security are important to Generation Z (CN 53%, US 42%, UK
38%, and DE 34%). In addition to the theoretical basis, there is also a practical benefit for
DMOs, tourism policymakers, etc.

Finally, we want to investigate other Czech universities and universities abroad
and compare these data with this study. In our future research, we would also like to
focus on the older generation regarding productive age, seniors, and young families
with children.
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