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Abstract

:

Many people have lived in tourist destinations even before such areas became well known, and will continue to live in these areas whether tourism is successful or not. This study explores residents’ subjective thoughts and perspectives by using a phenomenological methodology. Phenomenology is a theory that seek to understand an individual’s recognition of their own subjectivity rather than explaining objective factors about an individual. We collected data from interviews with 13 residents of Bulguk-dong Gyeongju City, which has long experienced the ups and downs of being a tourist destination. The phenomenological results were expressed as three themes: (1) Being a resident with an inevitable choice, (2) the meaning of tourism in the lived experience as a resident, (3) the formation of conflicts. In conclusion, the lived experience of the residents at the tourist destination is considered “a route for individuals to protect themselves within an ever-changing social structure”. From this perspective, the tourism industry must have multilateral and detailed information about residents, and not just assume that the residents have either a positive or negative attitude towards tourism development.
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1. Introduction


Residents are the most crucial topic in destination sustainability issues as residents are an essential element needed to maintain a destination. The same is true for tourist attractions. Many parts of the world seek tourism benefits in order to maintain residents’ livelihoods as traditional industries collapse [1]. These residents, however, have been living in their areas for a long time before strangers started to visit them. Thus, they have had to experience consistent changes in their own lives under protean tourism-related situations. Moreover, residents will continue living in their areas whether or not tourism development succeeds. In other words, only the residents will remain, regardless of the conditions of the destination. Thus, it seems an awkward question to ask how we can recognize those living at a tourist destination.



The narrow research topics employed to clarify the relevant causal relationships treat residents as just a part of a thriving tourism development process. In recent decades, many studies on residents in tourist destinations have been based on sustainability [2,3,4,5]. Two logical concepts can explain the importance of residents from the perspective of tourist destination sustainability. Once a tourist destination has been developed, it must be followed by tourist visits and consumption, so tourists’ perceptions of the residents are as important as those of other tourist resources. These perspectives are important because residents’ attitudes affect the tourists’ visiting (revisiting) intentions [6]. Meanwhile, residents should be supportive of tourism development to sustain their places of residence and destination attractions. The economic profit and sociocultural advantages from the tourism industry could help encourage residents to support tourism [4,7,8]. However, focusing on the specific role of residents in satisfying tourists or on the specific factors needed to support residents is not enough, given that the primary reason for tourism development is the residents.



Further, modern influential methodologies sometimes regard residents’ lives as schematized data for two reasons. The first is that a positivist approach to resident research reveals hidden situations using verified variables and manipulative definitions because quantitative methods refine and investigate factors that are already known. However, sufficiently diverse variables do not exist to thoroughly explain how residents perceive tourism [9,10,11]. The other reason is that the cross-sectional approach of resident research makes ongoing conditions seem to be temporary incidents, by focusing on limited timeframes like festival periods [9,12,13,14]. It is thus reasonable to apply a qualitative approach to identify why some of the hypotheses of past resident research remain unverified [15].



Residents must become a significant theme in tourism studies more than any topic, not through an apparent cause-and-effect relationship, but through their own integrated daily lives [9,16]. In developing this comprehensive view, the present paper captures the essence of residents’ experiences in tourist destinations. That is, by inspecting residents’ specific situations with highly subjective complexity, this study analyzes the current existence of residents without proving particular objective facts. For this reason, this paper does consider residents as an attractive resource for the interconnection between destinations and tourists, as an opponent to be persuaded for tourism development, or as a seeker to be gained through tourism engagement. Therefore, this paper adopts an interpretive approach, a longitudinal question, and an individual case-oriented interview. In this way, we established two research questions: Q1) Is it possible to improve our understanding of residents in a tourist destination without proving variable relationships? Q2) Is it possible to improve our understanding of the residents in a tourist destination by studying longitudinal experience?




2. Literature Review


When tourism development occurs, the lives of the area’s residents change in many ways. Nevertheless, these residents must accept such changes and continue their lives; the feelings of this process may be both hopeful and hopeless. If the future of tourism is considered hopeful, residents will interpret tourism development favorably, but if it is considered inconvenient and unavoidable, they may perceive such development as hostile, which will lead to either positive or negative support for tourism development. The SET (Social Exchange Theory) [17] has been used to explain that residents are supportive of tourism development when the benefits of tourism outweigh the losses. [15,18,19]. SET is “a general sociological theory concerned with understanding the exchange of resources between individuals and groups in an interaction situation” [20]. Furthermore, prior studies have studied what factors make residents react positively nor negatively toward tourism development using SET [9]. The regional economic effects from the tourism industry result in more significant employment opportunities and higher wages [21]; on the other hand, revitalizing the local economy leads to higher taxes, soaring real estate prices, and increased living costs [15]. Such research on the phenomena of individuals as residents and the situation of tourism has usually been undertaken to reveal the factors underlying support for tourism development.



Under tourism, an area where residents have lived for a long time becomes well-known, and the onset of visits by outsiders also changes the lives of residents. Tourists are strangers to the residents and stay for only a short period. Nevertheless, with repeated and intermittent encounters with various targets, residents become accustomed to their relationship with tourists. A large number of tourists visiting an area strengthens the pride of the residents because it means that their destination is superior [22]. Thus, due to the interest of tourists, residents may preserve the valuable natural environment and traditional culture in the destination [21]. On the other hand, growing pressure on tourists has made residents think negatively about tourists [23,24]. Residents’ negative attitudes toward tourists are a result of exceeding the area’s human capacity limit. In particular, the crime, trash, and traffic congestion caused by the actions of tourists have adverse social and cultural impacts on residents [25,26]. Recently, research has been conducted on tourism development that exceeds the capacity of the destination using overtourism and gentrification theories [22]. Previous studies have shown that the relationship between residents and tourists is sometimes understood as an interaction between hosts and guests, and SET has been applied to study the balance between these parties [18,27]. As a result, studies show that when the expected benefits set by tourists and perceived by residents are balanced, their interactions proceed without conflict [28]. However, few studies have examined the socio–psychological situations resulting from the establishment of a relationship between the people who maintain the destination and the people who visit the destination for a short period.



After tourism development, the community atmosphere in the region is also different from when most residents were engaged in agriculture or manufacturing. Unlike traditional industries, tourism generates profits at the same time as supply, so there are antithetical relative conditions to cooperation or competition among the residents. Reasonably, the community can collectively express its position on tourism development to pursue collective interests and, in this way, enhance the positive effects of tourism. In order to maximize the economic, social, and cultural benefits, it is better to communicate with the community and to redistribute profits than to engage in individual actions [29,30]. However, these findings seek profit from the perspective of residents, but fail to explain the different positions and related changes made by tourism interests within the community [28,31]. Few studies show the individual positions of residents. Previous studies assume the homogeneity and unidirectionality of the community, despite the presence of heterogeneity among residents [20,32,33]. Thus, various attitudes toward tourism within the community should be analyzed in future work [33].



Based on the theoretical review above, to gain a deeper understanding of the lives of residents in a tourist destination, it is necessary to examine the following three elements of previous tourism studies that discussed residents.



	
Studies about the stance of the individual as a resident in the tourist destination on tourism development



	
Studies on the influence of the interaction between individuals as residents and tourists



	
Studies on the relationship emerging from the situation of tourism within the local community






However, when considering the above three areas, using the existing theories of fragmented frames is insufficient. Therefore, because more extensive and integrated research is needed [34], the precedence of macroscopic investigations without structural research suppositions could inspire further studies. The present study adopted a phenomenological research methodology to perform empirical tests suggested by the many past studies on residents [9,16].




3. Methodology


3.1. The Phenomenological Approach


An interpretive approach regards humans as autonomous organizational units with motivations, values, and consciousness, and also regards humans’ daily lives as a process of constantly acting and interacting within social circumstances [35]. Phenomenology is a typical qualitative research method that has become influential in the 20th century. Using this method, researchers study humans via the complex characteristics of perception and judgement, as participants describe their personal subjective experiences or phenomena [36]. Thus, because a phenomenological approach analyzes profound and personal experiences [37,38], the residents’ experiences can be understood subjectively. This method, then, corresponds with the purpose of this paper: To determine the essence of living in a tourist destination. This phenomenological approach started with “a phenomenology of tourism experience” [39] and can be applied to tourism studies because the focus of a tourism study is to understand human experience [40]. Tourists’ subjective values (not just for sight-seeing) have been explored [41,42], and various interrelational roles, such as tourists, guests, residents, hosts, service providers, and other stakeholders, have been interpreted [43]. In addition, many types of research have emphasized the importance of understanding personal experiences using an empirical paradigm in tourism studies [44,45,46,47].



The phenomenological approach is based on Husserl’s philosophy. To describe the universal essence of personal experiences, researchers should collect resources from people who have experienced the same phenomenon and then describe the complex factors underlying the experiences of all individuals. The phenomenological framework has three consecutive stages: Phenomenological reduction, description, and establishing essence [48,49]. This study performed phenomenological reduction and description via a content analysis, which consisted of coding the data, finding the themes, editing the codes and themes, and defining the findings [50]. Lastly, the structure of the phenomenon is expressed to accurately search for the essence of the studied theme.




3.2. The Study Site


Three conditions were considered when determining the study site. The site had to be a world-famous Korean tourist destination, had to have long-term residents who agreed to longitudinal interviews, and had to have undergone many socio-cultural changes over several decades. The Bulguksa area in Gyeongju was selected because it met all the criteria. Moreover, this study assumes that the tourism policies of an area are connected to all other activities in that area [51]. Accordingly, the historical, spatial, and geographical characteristics of the destination must be explained. Bulguksa, built in the 6th century, became a UNESCO World Cultural Heritage site in 2000 [52]. This 40 km2 region, which has been called Bulguk-dong, consists of eight administrative districts: Jinhyeon-dong, Ma-dong, Ha-dong, Pyeong-dong, Sirae-dong, Gujeong-dong, Joyang-dong, Si-dong, and 30 villages [53]. Shilla Dynasty tourist attractions are present in the center of Gyeongju, including Anabji, Cheonmachong, and Cheomseongdae. Bulguk-dong is also an important Buddhist heritage site with 40 cultural assets. This heritage site, however, is a farming area 20 km away from the city center’s tourist destinations.



There have been many alterations in the industrial tourism conditions at Bulguk-dong. During the Second World War, this place became well-known as a tourist destination due to having railroads. For example, Gyeongju became popular for school field trips and honeymoons. Houses and rice paddies, along with the old temple site, offered lodging and dining services. In 1962 and 1972, demolitions created a commercial district in Bulguksa. The Bulguksa purification project (1972 to 1975) was part of the Comprehensive Development of the Gyeongju Tourism Project. The houses around the temple were demolished and replaced with hotels, inns, parking lots, and parks [54]. Presently, accommodations exist for groups of more than 100 tourists. There are also many souvenir stores, restaurants, and other related accommodations. The local residents still live in traditional farmhouses around the commercial areas, as they have done for generations. Some of them work directly in the Bulguksa commercial district, while others are affected more indirectly by the profits from the Bulguksa commercial district.




3.3. Participants and Data Collection


The study participants were chosen to provide the best information about the research subject [9,55]. All of the study participants live in Bulguk-dong and represent a wide range of occupations. The participants were categorized as 1) residents in direct contact with tourists by working at tourism businesses; 2) residents in contact with tourists at their own businesses; 3) residents in regular contact with tourists but only deriving part of their income from tourism; and 4) residents having no contact with tourists. The participants were evenly distributed by age and gender. We examined people in their 70s to 80s who remembered when the village’s accommodations were formed, as well as those in their 30s to 40s who belong to a generation of school excursion travelers.



Because sufficient information was needed to generate the research data, researchers visited and observed the destination twice and interviewed 13 participants in-depth. The researchers stayed in the destination for five days during the first participation observation, explained the purpose of the research, and formed a report while visiting communities, such as the local autonomous community, the elderly association, and the farmers’ association. On the third day, we attempted to meet one-on-one to comfortably exchange our views on tourism development. After the first voluntary interview participant, the following participants were introduced through the effective method of Snowball Sampling for organic social network research [56]. A total of eight interviews were conducted by selecting the interviewees based on a uniform distribution of the aforementioned categories and ages among the applicants. Researchers stayed in the destination for four days through the second round of observers, meeting with the interviewers again and re-interviewing participants who wanted to testify further. In addition, five new participants were interviewed. From the beginning, the number of participants in the survey was not limited, but we decided to stop the interview process as similar data were accumulated after five additional in-depth interviews. Table 1 presents the study participants.



The interview was followed by a semi-structured interview after explaining the in-depth interview methods and the rights of the participants. The interview questions consisted of how the participants lived in tourist destinations, the events they experienced in their lives, changes in their careers, local relationships, and demographic data, including their ages, livelihoods, and family relationships.





4. Findings


The results are presented through three themes and five sub-themes based on the three categories analyzed in the literature review (Table 2).



4.1. Theme 1: Being a Resident with an Inevitable Choice


The most important finding of this study was that the connection between the residents and tourism is an inevitable choice. The most commonly explainable result from these interviewees is that the motives behind being a resident in a tourist destination were their objective situations that produced inevitable conditions. That is, their acceptance of tourism as a crucial part of life cannot be regarded as a result of their ideal choice, even though their motives were different according to their circumstances.



4.1.1. Sub-theme 1: A Fatalistic Attitude



“I live here just because I was born here.” 



(Participant 5)





This simple answer from a person born in the village shows a fatalistic attitude. Participant 3 was born in a poor household in a neighboring village and had an arranged marriage to a man living near Bulguksa.




“I just accepted the situation that the people whom I live with were changed, from my parents to my husband, and everything was the same. The big temple here did not matter. I just live in a poor farmhouse. It did not matter whether there was a big temple or a big church or not.” 



(Participant 3)





Participant 3 became a resident by marriage, and she accepted her life in the tourist destination because she did not seem to care if such a life were good or bad.



Participant 2 made money outside of Bulguk-dong to expand his lodging business. He inherited his family business. When asked if it was different to move to another city or to learn skills to have a different job, he answered:




“My family is very patriarchal. My parents started a business for tourists here after quitting farming, and because of this situation requiring my hands, I’ve never thought of having my own life apart from my family.” 



(Participant 2)






4.1.2. Sub-theme 2: Local Patriotism


Participant 1 could have acquired a job after finishing his studies elsewhere, but he chose to live in his hometown. This might be local patriotism. However, his true psychological path is revealed through his memory of one incident.




“When I was young and looking for a job, there was a tremendous change in my hometown. Because the area became well-known, private investors, as well as public institutes, were involved along with secret and illegal interests. I couldn’t bear the situation. I just wanted to farm as we used to. I didn’t have any desire to make money from tourism. I didn’t have trouble with people outside of the community. However, when I tried to build a waterway for my farm, there were many obstacles. Because many interests were involved, the rules were changed as the people with the power wanted. That’s why I wanted to keep my hometown.” 



(Participant 1)





Meanwhile, Participants 7 and 8 became community members out of homesickness. They went to college or obtained jobs in big cities, but then came back to their hometown. They experienced psychological conflicts until they decided to live in this area again. They also felt lonely or alienated too often when they lived with people of different cultures.





4.2. Theme 2: The meaning of Tourism in the Lived Experience as a Resident


Because tourists come and go, the residents of tourist destinations feel like they live with strangers. This study found that children and adolescents are the most strongly affected by tourists.



4.2.1. Sub-theme 3: Formation of the Inner Self with Tourists’ Influences


Relationships with tourists affected the residents’ internal formation. A partial result of this phenomenon is the avoidance of guilt. When participants were asked about their experiences when young, they described taking money from the donation box in the temple, buying liquor, and lying about their age.




“Since I was sure that I wouldn’t see them (the tourists) again, I could do what I otherwise couldn’t do.” 



(Participant 6)






“When the store owner left the store for a moment, the tourist mistook me as the son of the owner. Then I charged 1,200 won for a 1,100 won (KRW) item. I didn’t mean to, but I felt guilty when I found out that I charged more, but soon, I thought that it’s ok because I really didn’t mean to. I also thought that I wouldn’t see him again, and he wouldn’t remember me. Actually, I felt comfort thinking that he’s the one whom I would never see, so it would be over when this moment was gone.” 



(Participant 5)





In addition, during processes in which identity and personal pride were established, the relationships with tourists functioned well. Comparing themselves with tourists of the same age and gender sometimes increased the self-esteem of residents:




“I envied girls from Seoul who had round bangs. I went to the inn to help my mom and saw girls in that style listening to music. I was jealous and felt humble, but I also felt the opposite. This week, some students wore skinny jeans for fashion, and the next week, other students wore baggy pants for fashion. Because this fashion was not consistent, I thought they looked funny and ridiculous, rather than wanting to follow the fashion. Of course, the clothes they wore looked expensive, but we felt proud since we only use domestic items instead of me begging my parents to buy the same ones.”



(Participant 11)






4.2.2. Sub-theme 4: Planning the Future Considering a Family Business Founded in Tourism


Tourism affects residents’ decisions about their future. The fact that residents live in a tourist destination has a large influence on young people’s careers. Many participants grew up planning to work for hotels, restaurants, and tourism businesses. Families are also affected by the decisions of the young generations. However, the results show that a tourism business cannot be assured to exert only a positive influence or a negative influence, even if it creates many job opportunities, including in the service industry.




“It sounds like an excuse, but I wasn’t that good in school, and I didn’t think that I would be successful as a white-collar worker, so I didn’t take going to college seriously since I was young. It might have been different if I saw the old people here who just farmed, but I saw many tourists coming and buying food here. I thought that I could make money fast if I opened a small restaurant. Then, I could get married and take care of my parents. Those kinds of things were important to me.”



(Participant 4)






“My son was always interested in technology and sought his aptitude by comparing it with his friends’. He says that wants to leave this city to find a career in technology. Gyeongju does not have factories or big companies, and there is no possibility of having such things because it is a tourism city. That’s why I have always prepared for my son’s independence. I have also prepared mentally and financially for my life when I am old and alone.” 



(Participant 12)





Participant 9 is in a unique situation because his house is on a street that has a small cultural asset. Therefore, he is not allowed to build in the area, and he cannot sell it to a person with a commercial purpose. He is struggling to support his children and does not know where he will live in his later years.





4.3. Theme 3: Formation of Conflicts


The final outcome of this study analyzes conflict. The relationship between tourism and resident occupations can cause conflicts between residents.



Sub-theme 5: Different Positions Based on the Local Tourism Industry’s Conditions


Gyeongju City has been registered as a World Cultural Heritage by the UNESCO [52] and has hosted the World Culture Expo 11 times [53]. Lodging and other tourism businesses that are run by outsiders are different from those run by natives.




“A lodging business like a B&B is a concept in which residents engage in conventional farming, providing food and accommodation on a small scale in the conventional form of houses during the agricultural-break season. However, those which have sprouted up in Gyeongju are different. They have been newly built in the European or American style, according to the most up-to-date fashion. Thus, I feel very sorry that there are such accommodations in Gyeongju, a tourist destination for traditional culture.”



(Participant 1)





Participant 1 emphatically denied that his situation has anything to do with profit, but he feels infuriated only at the transformation of the regional image of Gyeongju (because the new visitors are different from his customers). Residents’ desire to protect the peculiarities of their local area can cause conflict with new residents. Participant 2 feels that it is important to consider the distribution of profits.




“Those who have property or families in other areas do not consume the money they earn here but send it outside. Previously, as the tourists from other areas gathered and those engaged in lodging businesses made some money, our towns became rich. However, this is not the case now. I always feel very it is very unfair that the situation is unequal.” 



(Participant 2)





In other words, residents should share their profits with people from other areas, but Participant 2 is fond of the area.



Also, there are times when the residents recognize that the business related to the problem of profit involves a clear difference of position. The participants who run accommodations resent the construction of large hotels. However, the participants engaged in the logistics of restaurants believe that a larger number of accommodations will help develop tourism. Those who make their living from businesses other than tourism do not seem to have strong feelings either way.




“The trend naturally flows in and out. We can see this or that kind of happening. At present, lodging businesses run by people from other areas are in fashion. I believe that the government feels that this is now required in Gyeongju.” 



(Participant 10)






“Everything has its ups and downs. Even though the lodging business in our town has been very prosperous, it cannot be guaranteed to maintain the same trend.” 



(Participant 13)







4.4. The Structure of the Phenomenon: A Route for Individuals to Protect Themselves within an Ever-changing Social Structure


The final result of this study is an integrated explanation of the essence of the residents’ lives. When the experience of living as a resident in a tourist destination is approached phenomenologically, it becomes a route for individuals to protect themselves within an ever-changing social structure. Because several values and relationships are involved between certain experiences and choices, it is difficult to assure that all people will live most beneficially. However, people make decisions using their ‘identity’ to determine the appropriateness of their direction at every moment.





5. Discussion


By assuming that the lives of residents are difficult to schematize, this study has attempted to conduct phenomenological research in which the essence of lived experience is understood via the subjective recognition of an individual. From the outcomes thus derived, three factors for discussion can be put forth.



The first finding for being a resident with an inevitable choice indicates that the residents do not make a rational choice for the greatest gain; however, they do accept a situation based on their values. This is connected to the previous studies that proved the impacts of tourism development cannot explain each resident’s unique way of thinking [11]. Because each individual has different values, each local resident takes a different stance on their involvement in and support for tourism development. For this reason, there is still a need to study the multivariate values of local residents, despite a great deal of research [57,58,59] on the socio-cultural effects of tourism. Future research should assume that local residents’ attitudes toward tourism can be determined by their own internal factors (values), not by the resultant factors in tourism development. Tourism studies can provide more meaningful information to tourism policymakers by identifying the values (fatalistic attitudes and local patriotism in this study) related to residents’ attitudes toward tourism, and by verifying their influence on local residents’ behavioral choices. For example, by analyzing residents’ inclinations in a destination ahead of tourism development on the basis of these factors, it is possible to suggest which policies would be more contributive to the destination, whether they be guaranteed employment at large externally-invested hotels or supported by the direct operations of small accommodations.



The second finding of the meaning of tourism via the lived experience of a resident indicates that the tourism industry has long-term lasting effects on the local residents in the destination. Social Exchange Theory has often been used for studies on residents [20], but the ‘expected benefit balance’ and ‘exchange’ are valid only for a short timeframe. In reality, the balance-point of the residents continues to fluctuate, whereas tourist visits persist. However, if the balance of expected benefits is broken, and exchange does not happen, the problems of the residents do not stop there. Residents continue living in the area, regardless of whether this exchange status lasts, under the conditions that have been changed by the expectations of residents (for example, an extended room in anticipation of an increased number of guests or a family member who quit his or her previous job for a home-based tour program). Thus, cross-sectional research should be increased to develop responsible logic for the ‘continuous lives after the events’ of residents in the tourist destination.



The last finding of the Formation of conflict indicates that the internal and external conflicts of the residents arise from the same thing. Considering that conflicts arise due to the differences in residents’ positions on the same incident, tourism studies should further examine the conflicts of the residents. In recent decades, sociology has interpreted conflicts from a traditional perspective and a cognitive perspective. The traditional approach is an economic and exchangeable approach that understands conflict through material rewards. Therefore, it is understood that conflict control is a process in which participants adjust their mutual interests and reach an optimal point of benefit. On the other hand, the cognitive approach defines a cognitive frame about conflict issues as a conflict frame and asserts that the parties in a conflict will hold on to a specific mode of understanding and interpretation through the specific cognitive frame for the issues of conflict [60]. There is always complicated conflict between the various participants and issues of tourist destination. In particular, tourism studies should analyze the conflict frame structure and content perceived by residents and interpret the differences in the understanding of each position. Based on comprehensive conflict analysis modeling, it is possible to mutually communicate with residents in a tourist destination.




6. Conclusions


A municipality plans tourism development because tourism may be profitable for the residents in an area where traditional industries have collapsed [8,34]. Ironically, tourism studies sometimes analyze residents in order to successfully lead tourism development. By visualizing residents as they actually are, this study suggests that each resident is important as an individual. Like analyzing consumer behavior, the residents in a tourist destination need to be segmented by different conditions.



As the research questions of this study were explored, the theoretical implications were revealed. The first research question sought to improve our understanding of the residents in a tourist destination without proving variable relationships, and the second research question sought to improve our understanding of the residents in a tourist destination by gaining longitudinal experience. These results were confirmed by the effects of local patriotism. Many prior studies have demonstrated the psychological factors possessed by residents for positively supporting tourism development [61,62], but the psychological factors of residents were not the emotions that emerged when supporting tourism development in this study. Local patriotism allows residents to continue living at their destination under any circumstances, both in support of tourism development and in opposition to it. In addition, only conditions at a single time-point were explained by past studies that investigated residents’ perceptions of tourist impacts. Intermittently meeting with tourists could affect the character formation of residents according to the longitudinal question. The residents’ positions on tourists are subjective and difficult to measure [22], and a valid theory is needed to better understand the perceptions of tourists [63]. This study, prior to using a theoretical approach, observed, understood, and expanded the foundation of the views of the relationships that are formed among residents.



The influence of SET continues to be maintained, despite criticism that the theory cannot fully explain the perceptions of residents [9,16,64]. This is because researchers are too mindful of the relationship between the gains and losses of residents when explaining their experiences. It is necessary to look at the situation in an integrated way, away from the premise that exchanges occur. In this study, which looked at life as a resident, tourism development at the destination was a long-term process, not a single exchange. Thus, subsequent studies aimed at sustainability require discussions on the factors that can offer residents benefits and satisfaction over a long period. To do this, longitudinal studies are required, and comparisons with cross-sectional studies would also enrich the discussion. If we clarify the economic and social factors that cause changes in the tourist support and attitudes of residents over a long period of time, tourism research could consistently yield practical implications that are beneficial to the residents. This interpretative and exploratory research is expected to be used to provide new directions for future positivist research.
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Table 1. The participants.






Table 1. The participants.





	ID
	Age
	Gender
	Occupation Condition





	Participant 1
	70s
	M
	direct contact with tourists by working in tourism businesses



	Participant 2
	50s
	M
	direct contact with tourists by working in tourism businesses



	Participant 3
	70s
	F
	regular contact with tourists, but only deriving part of their income from tourism



	Participant 4
	80s
	F
	regular contact with tourists, but only deriving part of their income from tourism



	Participant 5
	60s
	M
	residents having no contact with tourists



	Participant 6
	30s
	M
	contact with tourists at their own businesses



	Participant 7
	30s
	M
	residents having no contact with tourists



	Participant 8
	40s
	M
	contact with tourists at their own businesses



	Participant 9
	70s
	M
	residents having no contact with tourists



	Participant 10
	50s
	M
	regular contact with tourists, but only deriving part of their income from tourism



	Participant 11
	30s
	F
	regular contact with tourists, but only deriving part of their income from tourism



	Participant 12
	50s
	M
	regular contact with tourists, but only deriving part of their income from tourism



	Participant 13
	60s
	F
	contact with tourists at their own businesses










[image: Table] 





Table 2. Results of the thematic analysis.






Table 2. Results of the thematic analysis.





	
Themes

	
Sub-Themes






	
Being a resident with an inevitable choice

	
A fatalistic attitude




	
Local patriotism




	
The meaning of tourism in the lived experience as a resident

	
Formation of the inner self with tourists’ influences




	
Planning the future by considering a family business founded in tourism




	
Formation of conflicts

	
Different positions based on the local tourism industry’s conditions
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