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Abstract

:

This study is one of the first attempts to identify and explain the location of food festivals in the context of locally embedded capitals. A multidimensional spatial model was developed and a typology using the k-means method was carried out to evaluate the mapping of 64 food festivals organized in various locations in Poland. With reference to Bourdieu’s concept, the economic, social, cultural, symbolic, and tourism capitals rooted in the local environment were examined and compared with the location of festivals. From the theoretical point of view, this study extends the theory of capital to include the new category of tourism capital, which allows better understanding of the economic effects of festivals. It is the missing element of the circular mechanism of capital conversion. Our study shows that food festivals in Poland are held mainly in large cities and their neighboring municipalities rather than in peripheral rural areas. We indicate that the urban areas have a higher level of capitals and sustainability of capitals for food festivals than rural areas. The conducted research shows that the economic effect of food festivals is stronger in locations with high tourism capital. The proposed model is universal and can be used to analyze the impact of various festivals on capital conversion and local development.
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1. Introduction


The dynamic changes in the world’s population result in an increased demand for food, as well as changes in food preferences towards highly processed foods [1]. Since 1970, the daily caloric intake per capita has increased from 2411 kcal to 2789, i.e., by almost 16%, with a further increase projected to reach 3130 kcl per person by 2050 [2]. The consequence of negative consumption changes is the deteriorating health condition of the population suffering from diseases caused by excessive consumption and poor food quality [3].



The policies of many countries show an increased interest in the sustainable consumption strategy, the aim of which is to shape the demand for food and induce changes in peoples’ current nutritional habits [4]. One of the concepts that addresses these problems is a sustainable food system. It assumes that for the needs of present and future generations, food systems should be able to optimize food production and consumption without endangering natural capital resources and ecosystem services [5]. Focusing attention only on agricultural production is insufficient and requires a wider view as well as introducing systemic changes, also in the social system. This means that in the sustainable development policy, apart from the economic and social dimensions, cultural and symbolic aspects should also be taken into account. A multidimensional approach to the problem will allow a better understanding of how food systems have developed and may be further transformed.



In recent years, rural areas have witnessed a new trend related to the organization of food festivals, which, using old traditions, become an opportunity for get-togethers and spending free time by both local communities and tourists. According to many scientific and political circles, food festivals can become an important ally in the implementation of health policy and sustainable development of rural areas [6,7,8]. They also contribute to the revitalization of cultural traditions, especially those related to food and historical and cultural heritage [9]. They fulfill a symbolic and bond-forming function for residents, non-governmental organizations, and others. The unique, multifaceted qualities of food festivals are more and more often appreciated. Festivals give tourists the opportunity to discover local uniqueness [10], provide a variety of cultural experiences [11], and are an opportunity to participate in characteristic collective experiences [12]. They create a unique platform on which activities in three areas occur, i.e., social, economic, and natural, which together form the key components of sustainable development. It is believed that this type of activity triggered by the organization of festivals is a carrier of favorable changes in the local economy in terms of job creation and local income [13,14,15,16], as well as entrepreneurship [17]. Furthermore, both large cities and towns perceive the organization of festivals as an opportunity to create additional value for their inhabitants, who contribute to their budgets in the form of local taxes. It may result in the pressure of local authorities on the development of local heritage and resources, aestheticization of the local environment, the emergence of new institutions, and the diversification of available services. As a result, these changes may positively affect the inhabitants and their quality of life. They can also stimulate inhabitants’ entrepreneurship by motivating them to take their own initiatives. Festivals are also regarded as contributors to pleasurable hedonism, as well as to the social and cultural cohesion of communities; they bring citizens together as visitors and organizers and they are often appreciated for their playful, integrative potential [18].



By organizing events, local authorities want to improve their image and profile, as well as be recognized by local communities [19,20]. Festivals can affect rural areas through key groups involved in their organizations and the participation of organizers, entrepreneurs, farmers, exhibitors, visitors, and residents [21]. Food festivals convey the idea of healthy eating habits and promote local agricultural products in the context of sustainable development. Rifkin [22] believes that food, more than any other single experience, brings man closer to nature and establishes the most primal relationship of all, that is the one with the environment. Food and its traditional context become something of a bridge that connects human culture with nature.



Often, a controversial issue is the uncertain profitability of festivals, which in certain situations, need involvement and support from local governments [23,24] or external investors. This means that economic capital is important, however as it turns out, it is not the only important condition. There is a clear gap in the literature on festivals regarding research on the remaining social, cultural, symbolic, and tourism capital, which are equally important in the festival organization process. It is necessary to analyze the phenomenon in the context of its embedding in local environments, while taking into account its complex relationships and processes that can be applied to well-known concepts of sciences, such as the theory of capital [25] and embeddedness [26]. The aim of the article is to identify and explain the location of food festivals in the context of locally embedded capitals.



Research on the resources needed to initiate and hold festivals can be based on the theoretical framework of Bourdieu’s capital theory, and explore the role of economic, cultural, social, and symbolic capitals in the festival design process. This will allow assessing the current locations of festivals and their conditions. In particular, it is possible to explore the ways of using particular forms of capital, their combinations, mutual interactions, and substitutability, especially in relation to financial capital. Their combination and use can help explain the determinants of the processes responsible for the survival and success of many festivals. While previous research has shown that financial resources and social networks are important for the development and organization of festivals [27,28], there is a lack of understanding of the impact of cultural resources such as culinary traditions (local food products), social networks (NGOs), as well as tourism capital (tourist attractiveness of the place).



The main research question is to what extent different types of capitals explain the spatial distribution of food festivals and influence their success and continuation. Since various forms of capital complement each other, we employ, with references to the literature, a simultaneous analysis of the four forms of capital [29]. We assume that a higher level of capital, in its various forms, is positively related to the location of festivals. Furthermore, in the model of capitals, we propose to introduce a fifth category for festival locations-tourism capital [30], which in our opinion can largely explain the economic effects.



By adopting the Bourdieu approach and consistently considering various forms of capital, this article deepens the discussion of the economic and non-economic determinants of festival location in two ways. First, by taking into account the indicators of different forms of capital, we can assess their individual effects. Secondly, we focus on the component of social, cultural, and symbolic capital, which so far have remained largely unrecognized in research on festivals and include measurement of institutionalized (NGOs, clubs, associations) and embodied (participation in culture, mass events) capitals. From the theoretical point of view, this study also extends the theory of capital to include a new category of tourism capital, which allows a better understanding of the economic effects of festivals and is a missing element of the circular mechanism of capital development in the context of the functioning of festivals.



In this context, the article aims to broaden the knowledge about the role of economic, cultural, social, symbolic, and tourism capitals’ sustainability and their impact on the location of food festivals on the example of rural areas and cities in Poland. The general theoretical framework is based on three theories: capital theory [25], embeddedness concept [26], and the theory of sustainable food systems [5]. The research questions we seek to answer are as follows:




	
What is the spatial distribution of food festivals in Poland?



	
What is the capitals potential of the location festivals in Poland?



	
What are the conditions for the locating food festivals in Poland?



	
What is the role of tourism capital in the capital conversion process?








The conducted research allowed verifying the following hypotheses:



Hypothesis 1.

Food festivals are held mainly in large cities and their neighboring municipalities rather than in peripheral rural areas.





Hypothesis 2.

Urban areas have a higher level of capitals and sustainability of capitals of food festivals than rural areas.





Hypothesis 3.

The impact of food festivals on capitals conversion is stronger if there is a high tourism capital in the local environment.






2. Literature Review


2.1. Capital Theory


In theoretical, critical, and methodological terms, the concept of capitals is an excellent tool for multidimensional analysis of social space [31,32,33,34]. Pierre Bourdieu [25], when creating the theory of capital, aimed to understand and describe the rules governing the social world of capital. Bourdieu defined capital as sums that particular assets put to productive use. Consequently, capitals are resources that function at a given moment as a social relation of power [35] and which can be regarded as a kind of advantage or gain to maintain or increase the social position (both individual and group) and social prestige. Bourdieu considers economic, cultural, social, and symbolic capital to be the basic capitals.



The first of the capitals indicated by Bourdieu defines the possession of material and financial goods, and divides society into the owners and the non-owners. Economic capital consists of those resources that can be immediately and directly monetized and whose institutionalized form is the right to property. The indicators describing this capital are objective in nature—they are measurable, quantitative, easy to identify, and test. Operationalized economic capital consists of financial resources (and their indicators) and other business assets. Issues directly related to economic capital are a relatively exploited field of research and theoretical analysis, however, it should be emphasized that they underlie all other types of capital. This means that economic capital has the ability to influence and transform into social or cultural capital.



The second type is social capital, which describes the relationships, contacts, and ties that enable an individual to operate in the social space and contribute to belonging to various social groups. Social capital is productive, which means that it enables achieving certain goals that would not be possible without it. In classic Bourdieu’s approach [25], social capital is strictly individual—its high level means that a person (or another entity, e.g., an enterprise) has a certain number of relationships with other entities, whose knowledge, skills, and experience can be used in a given moment. According to other approaches, social capital is of supra-individual, community character, as well as defines the “quality” of the group, and refers to trust, norms, and relationships that can increase the efficiency of society organization in order to achieve specific interests [36,37,38]. Succinctly speaking, social capital is the sum of resources of a permanent, more or less institutionalized network of relationships, acquaintances, and mutual recognition. For this reason, this capital is also called network capital. It is linked to economic and cultural capital through social investment strategies that achieve multiple benefits.



The third capital, i.e., cultural capital, is knowledge and skills that an individual acquires in the process of socialization, education, and acculturation. It enables the management and use of the resources of other capitals. It can be described as having transformed into being [39]. Although it depends on economic capital, it is not fully and simply inherited, as well as it requires the work and commitment of the individual. It is complex and consists (de facto) of three capitals: internalized—which includes the knowledge and competences of an individual, objectified—which comprises material goods, and institutionalized—covering the status granted by social and/or state recognition.



In turn, symbolic capital determines the position that an individual occupies in society, which is expressed in their prestige or social recognition. Bourdieu claims that it consists of all the evidence of social recognition as well as ways of being seen and noticed in the social space, which in turn translate into the influence on public opinion and access to information. This type of capital relates to prestige, status, and reputation that can be accumulated to legitimize a business practice [40]. This capital is the aggregate value of individual types of capital that make it up (economic, social, and cultural) and the dynamics of its conversions. The essence of symbolic capital lies in conversion, which means that a capital resource of one type can be transformed into a capital resource of another type. An entity can increase economic capital (e.g., profit) by using and stimulating social (e.g., relational resources) and cultural capital (e.g., knowledge and skills).



From the point of view of the topic under consideration, there can be identified a specific type of capital-tourism capital—that is a determinant of economic capital, and at the same time, uses the resources of other capitals indicated by Bourdieu. The literature emphasizes that the main determinants of tourism development are specific features and elements of the natural environment, as well as manifestations of human activity interesting for tourists [41]. Tourist capital can be determined by tourist attractions such as:




	
attributes of the attractiveness of the destination: equipment, accommodation prices, and transport networks [42];



	
historic and cultural sites, nightlife, outdoor activities, natural environment and openness, human hospitality [43];



	
landscape [44];



	
clean and quiet environment, quality of accommodation facilities, family facilities, safety, accessibility, reputation, entertainment, and recreational opportunities [45];



	
festivals as an element embedded in local ecosystems of sport, culture, and business [18];



	
events related to the region’s sporting heritage and other smaller sporting events, including mass sporting and recreational events [46].








The literature often emphasizes that the main determinants of the volume of tourism demand are high natural and anthropogenic values [30]. Tourist values play an important role in accommodation facilities located in places with developed tourist functions [32] and facilities that have significant cultural and historical values, monuments, and cultural objects. Tourist values are specific features and elements of the natural environment, as well as manifestations of human activity that are of interest to tourists. Tourist values can have a recreational, sightseeing, and specialist character. The first create specific conditions for the rest, as well as provide regeneration based on elements of the natural environment, such as water (sea, rivers, lakes), clean air, forests, terrain, etc. On the other hand, sightseeing values are of explorative interest to tourists. Among them, there can be distinguished natural values created without human interference or with their little impact (e.g., national and landscape parks), and cultural values or objects of material and non-material culture.



At the individual (micro) level, the existing capitals affect the level and quality of tourism capital, at the meso level, they enable the exchange of resources and innovation, while at the macro level, they affect the development of the tourism sector. In the case of festivals, symbolic capital may manifest in the form of participants’ interest in a given event, the number of participants and the willingness to pay for participation in the event. The tourism capital is the key determinant of many elements of the redeployment and development of technical, social, and transport infrastructures, communications technology, as well as the quality of human capital and tourist attractions created by man.



The capital conversion model should take into account, first of all, the elements important from the point of view of the possibility of conversion and generating income, e.g., those that create real investment attractiveness [41]. In the case of tourism, it is related to service infrastructure, technical infrastructure, and the finances of municipalities [47]. These are elements relating to both spatial development and market and administrative conditions in a given area, including the business environment, government policy, and the organization of important events [41,46]. Tourist capital is created as a result of the conversion of the cultural capital of a given place. This means that specific cultural values are used to create local tourist products and tourist infrastructure, including restaurants and accommodation facilities. The tourism industry, in turn, is responsible for converting tourism capital into economic capital. This allows us to complete and close the conversion cycle of all capitals.




2.2. Concept of Embeddedness


Among the relatively new concepts in social sciences that researchers refer to is the concept of the embeddedness of the social economy, derived from the works of Mark Granovetter [26,48] and, more broadly, from the so-called new economic sociology [49]. Embeddedness is defined as undertaking economic activities determined by social relations. The concept of social embeddedness states that economic activities are a form of social action. Social and economic reality are closely related, which is why the market should be seen as a special category of social relations and cultural values [50]. Economic activities are not purely rational or structurally determined, but are shaped and constrained by relations between actors and between institutions [51]. In turn, institutions and economic entities are social structures. They arise as a result of the clash of conflicting interests of entities operating in economic life.



According to this concept, economic phenomena not only acquired a social dimension and embedded in culture [52], but also took on a processual character. On an individual basis, according to this concept, a person does not first seek to protect individual interests and possessed material goods, but tries to strengthen his social position, as well as social claims and advantages [53]. There is a clear link between the economy and the social and cultural structure. These structures have a direct impact on economic activities in the market. Granovetter [26] indicates that the social structure, and in particular social networks, play a key role in the flow of information on the market. The credibility and quality of information is greater when it comes from people or entities known to a given entity, information from anonymous sources is less valuable. Economic relationships based on frequent contacts, as a rule, lead to the formation of bonds based also on social content, which brings with it the expectation of trust and lack of opportunism. Information transferred within the network carries the content of both positive and negative actions taken by partners—this is how trust is built between them [37,38].



At the micro level, the concept of rooting refers to the use of local resources for the development of a given area, both in the economic, social, and cultural dimensions. Festivals are the tool for this development. They refer to symbols and resources embedded in culture, which are related to both production and consumption activities within local communities [54]. Festivals based on resources and social and cultural capital, if successful, contribute to the achievement of economic effects. Food festivals have their own specificity, which determines a number of activities related to the organization of such events and their subsequent effects. Food festivals are deeply rooted in local ecosystems. This is related to the culinary traditions that are used during festivals as their main value. Their organization contributes to the maintenance and enrichment of the cultural tradition. The main factors that create a unique group of conditions are primarily climatic, historical, social, and cultural factors. These factors are the reasons that they have to be taken into account when planning festivals, and why not every location guarantees the success of their organization.




2.3. Concept of Sustainable Food System


Another concept that is important to us from the point of view of the subject of the article is the concept of a sustainable food system. At the beginning, it should be emphasized that the food system includes both consumption and production of food. One of the basic definitions of the food system indicates that it is a chain of human-organized activities related to the production, processing, transport, sale, cooking, and consumption of food, as well as the disposal of waste resulting from such activities [5]. Today, the world food system is characterized by industrialization and concentration, with a few large-scale operators having power over a significant proportion of overall food production. However, with the projected increase in the world’s population, the global food system will have to increase its productivity over the next 30 years, drastically reducing its negative impact on the environment. That is why many countries are now taking steps to transform their national food systems in the long term to serve as a benchmark for sustainable competitiveness, human health, and planet protection, and provide livelihoods for all actors in the food chain. The policy of sustainable development, understood as a social-ecological-economic policy ensuring the progress of civilization, is to lead to an integrated solution of economic, social, and environmental problems. Sustainable development, both in the context of food and other areas of human activity, is one of the key challenges faced by societies in the 21st century [55,56].



Sustainable development of food system is understood as meeting the needs of consumers today and in the future, while minimizing the use of non-renewable resources and the environmental impact [57]. According to the assumptions of the European Commission (2020), a sustainable food system ensures food security and nutrition for all in such a way that the economic, social, and environmental foundations of generating food security and nutrition for future generations are not endangered. Therefore, a sustainable food system should ensure and contribute to all elements of environmental, social, and economic sustainability. It is a system that ensures the safety of consumers, producers, and food, as well as does not burden the environment [4,5].



Today, there are strong links between sustainable development, food, and tourism, which are of interest to academicians and practitioners alike. Food production and consumption are important aspects of the development of sustainable tourism and food systems. In the long run, tourism affects culinary trails, food value chains, and distribution channels [5]. Sustainable food development influences not only modern diets and food systems, but also has an important historical context. Locally distinguishable food can be a tourist attraction and can shape the image of the destination [58]. Food festivals that promote local food are associated with many attributes of “localness”, including freshness, support for the local economy and small farms, as well as environmental sustainability [41]. They are organized spontaneously, at the local level, usually without the participation of state authorities—as a rule, they are included in larger tourism projects aimed at affirming locality (traditional forms of economy, production, and processing). Food tourism, which includes food festivals, allows tourists to get to know what is authentic in the culinary heritage, production, preparation, and tasting of products and dishes of a given region, without disturbing the symbiosis of society and tourists in this area [58].





3. Materials and Methods


3.1. Conceptual Framework


In order to analyze the determinants of the location of food festivals in various ecosystems, we applied the conceptual framework of capital theory and sustainable food systems (Figure 1), which were adapted from the selected theoretical framework. In society, cultural capitals, along with economic and social (network) capitals, are key, constructive elements of the theory attempting to describe and explain the mechanism of formation of class structure and the mechanism of its reproduction. It is also important from the point of view of the process of selecting a location for food festivals. A special feature of festivals is their local character and rooting in the local food system. This means that festivals benefit from local cultural, social, symbolic, and economic capitals. These capitals are often a critical mass, without which the organization of festivals would be impossible. Economic capital (ECC), which influences the level of cultural capital (CUC), has the greatest liquidity and is most easily convertible to other types of capital. It is also crucial in creating social (SOC) and symbolic (SYC) capitals. The functions and economic processes of culinary ecosystems are additionally strengthened by the symbolic capital (SYC) and the tourism capital (TUC), which create the supply of event, accommodation, and catering services. Demand from residents and tourists for these services generates income, which in the next cycle, may further strengthen economic and other capitals. In this way, we obtain a circular model of flows and relationships stimulated by food events.



Local agricultural considerations such as climate, agricultural land use, and agricultural and culinary traditions influence the ability of food ecosystems to provide local food products and culinary events. For generations, as a result of the circulation of capital, knowledge has been accumulated, the durability of which is conditioned by culture, society, and economy. Maintaining agricultural traditions and food preparation skills is therefore a combination of all capitals. The survival of food systems depends on their sustainability. Actors of sustainable food systems, along with their social and economic relations, also determine the type and level of use of ecosystems, which may result in an unequal distribution of festivals.



In this study, we refer to Bourdieu’s capital theory [25], and its four forms [29]. Moreover, in the case of the analysis of the conditions for the location of festivals, we propose to introduce the fifth category of tourism capital [30], which constitutes a significant link between other capitals and influences the growth of economic capital (Figure 1).



Five categories of capitals create a circulation mechanism which, being a dynamic system, strives for sustainable development and sustainability between capitals through the process of capital conversion and their inheritance. In the context of this theoretical framework, we propose a new approach in which the five categories of economic, cultural, social, symbolic, and tourism capitals are equally important and their use is aimed at supporting long-term socio-economic progress, while protecting the environment and sustainable food systems.



The white arrows indicate the links between capitals in the area of the food festival system. In the first place, economic capital influences the level of cultural goods and the durability of keeping tradition. Farms in a good economic condition may maintain their traditions related to food production and pass them on to future generations. Economic success and the generated income counteract marginalization and migration processes of young people from rural to urban areas. On the other hand, the resources of social (network) capital are derived from both previous capitals. Social relations often result from the status, determined by the economic position, and the possessed cultural resources. They are conducive to cooperation and conversion into symbolic capital, i.e., specific features and reputation of a given location that help create festivals. The economic success of festivals depends not only on the income earned by the organizers. Participants of mass events often use tourist infrastructure, accommodation, and catering facilities. It is the demand for these services that constitutes additional local income and supplies local budgets of enterprises and households.



In this study, we first operationalized the potential of the five capitals based on empirical indicators. We conducted analyses of festival locations to quantify spatial patterns and relationships between individual capitals. In order to relate capitals to the level of sustainable development of capitals, we derived a multidimensional indicator based on 15 indicators. By carrying out multi-dimensional analyses of the capital structure, we finally identified and analyzed the spatial consistency and discrepancies between the sustainability of capitals and the location of festivals.




3.2. Measuring Capitals


To assess the level of sustainable development of municipalities’ capitals in Poland, we used 15 indicators, each representing one of the five capitals: economic, social, cultural, symbolic, and tourism (Table 1). Moreover, these indicators were related to several thematic areas, such as income, unemployment, educational background, education, expenditure on culture, participation of residents in social organizations. The model also takes into account two groups of indicators, not used so far, which describe symbolic capital by the number of participants in mass events and tourism capital represented by the number of accommodation sites, restaurants, and tourism expenses. Taking these capitals into account was necessary due to the aim of the research and the analysis of the phenomenon of food festival location.



Conditions for the location of festivals are a complex phenomenon, and their measurement requires the involvement of various indicators that describe numerous phenomena [30,59]. The difficulty of measuring capital is the translation of theoretical assumptions into measurable empirical indicators.



The theory of capital describes conversions starting from economic capital, which is the cause of the formation of cultural and social capital. The theory has two important features that determine the method of operationalization of its basic components and is dynamic and probabilistic at the same time. Consequently, both concepts are dual in nature and their operationalization is a statistical task. The impact of festivals on the conversion of capitals can be viewed in a narrow and broad sense. The direct beneficiaries of food festivals are agricultural producers and food producers. However, from the point of view of assessing the impact of the organization of festivals in a given location, we are looking for links in a broad sense that include all stakeholders. These include residents (employment), entrepreneurs (income), and local authorities (budget revenues) directly involved in the organization of festivals, as well as stakeholders indirectly benefiting from such events, which include the tourism industry. Therefore, we introduced a new category of tourism capital into the model, which in our opinion, strengthens the economic effect and increases local income. Our attempt to operationalize capital theory and apply general indicators in this case was to take into account all incomes and effects that are achieved in the local economy. The later effect of conversion to cultural and social capital depends on the level of these general incomes. From the point of view of the research problem, it would be advisable to conduct a detailed survey of individual stakeholders of food festivals and evaluate the impact on their income and the impact of income on other cultural and social aspects. Our goal, however, was to present a general model of capital conversion and on its basis assess the location of food festivals. This creates an analysis path from general to specific. The area we adopted to build the capital potential model covers 2477 municipalities in Poland.



To operationalize the individual capital categories for all 2477 municipalities, we used data from public statistics. In the case of economic capital, it should be noted that official statistics do not include data on the incomes of residents at the local level. Therefore, the first two categories are components of budget revenues and directly indicate the own revenues generated by local authorities. However, they indirectly inform about the income earned by local communities (the amount of taxes paid on the income earned) and the level of wealth and investment in infrastructure in a given location (real estate tax). In the case of the labor market and employment index, it was not possible to obtain the number of people employed in the local economy from official statistics, therefore we decided to use an index related to the number of unemployed persons in relation to the working age population, being aware of the imperfection of this measure. We assumed that the total information value of these three indicators would allow us to broadly assess the economic capital of the local community.



From the point of view of the theory of capitals, social capital is a network of relationships that is formed in local communities. The relationships of social groups directly related to food and its production play a key role in the organization of food festivals. However, on the other hand, in our opinion, social networks are a complex phenomenon and in the case of their analysis, one should take into account all relations and communication channels that may arise in the local space. For example, in Poland, in rural environments, sports clubs are often the dominant form of integration of local communities. Relationships developed in this way can also be used in the case of food festivals. To assess social capital, we used both the number of foundations, associations, and social organizations, as well as the number of members of groups of 11 thematic groups, such as: the rural housewives’ clubs, plastic/technical, dance, music, computing, photography and film, theater, tourism, and sports and recreation, literary, senior/University of the Third Age, film discussion clubs, as well as sports clubs. Indicators allow for indirect measurement of the network of relationships that are formed in local communities. The number of groups shows the frequency of meetings and potential contacts. In turn, the number of participants shows the reach of the network. These two indicators are complemented by the number of members of sports clubs, which is an important platform for communication and meetings both in rural and urban environments.



In accordance with the adopted theoretical assumptions, cultural capital is conditioned by economic capital. This means that the economic resources of a household, together with the existing cultural capital resources, influence the course of the process of learning culture and the level of its school achievements. The inheritance process does not only concern economic goods, but also access to culture through books, paintings, musical instruments, and the possibility of participating in cultural events, including festivals, theater performances, and film screenings. The process of socialization and education is therefore conditioned by access to culture and economic capital. In the process of education and upbringing, the child learns to understand cultural codes, cultural heritage, develops its taste and the need to participate in local cultural events. The measurement of cultural capital refers, on the one hand, to the estimation of what in the process of socialization can be inherited thanks to social origin, and on the other hand, by observing the educational process, e.g., participating in various types of courses and training, as well as completed schools and the level of education. An individual’s cultural resources are recognized by examining their way of participating in culture (high or popular) and the manifestations of their individual lifestyle.



Cultural capital in a broad sense is created in local communities on the basis of economic capital. It results from the process of converting earned income into cultural goods. What is important here is the creation of local culture as such, based on local values. One of them is, of course, culinary traditions. The durability of various forms of cultural tradition depends on the involvement of local communities and their wealth. The cultural values of the place represented by the culinary traditions and local products are the most important element in creating the local culture and the key factor justifying the location of food festivals. Our goal is to show the cultural potential. Therefore, the selection of indicators takes into account both the conversions of economic capital in the form of expenditure of municipalities budget for culture and national heritage, as well as the level of population education in the form of graduates of courses organized by centers of culture per 1000 inhabitants between 2017–2020 and share of the population with higher education. In the case of the last indicator, we used data from 2002, because in our opinion, this indicator shows the effect of deferred benefits resulting from education of the inhabitants, both in terms of their potential involvement in cultural life, as well as the process of education and transfer of knowledge to new generations.



The last two types of capitals are crucial to explaining the development of economic capital. In line with the theory, we assumed that symbolic capital should indicate those features that distinguish a given location and its community. In the case of food festivals, it will be the attractiveness of the place for the organization of festivals in general. An observable effect of this attractiveness is the number of participants broken down into free admission and the number of paying for entry, and the number of organized events. However, in order for symbolic capital to be fully utilized and to be converted into economic capital at a higher level, tourism capital is needed. These are mainly restaurateurs and owners of accommodation facilities who obtain income from the organization of festivals and the tourist attractiveness of the place. The delineation of these two capitals allows, when preparing the typology of municipalities, to indicate those locations that do not fully use this phenomenon. We included the remaining stakeholder groups in tourist capital and symbolic capital.



The values of individual capitals were determined using the algorithm of zero unitarization sums [60], for which appropriate empirical indicators were selected. In the selection of indicators, the assumptions of the capital theory and solutions used in similar studies were taken into account [59,61]. In the next step, the ratios were standardized and then grouped, making it possible to obtain synthetic ratios for each capital. Due to the aim of the research, which is to define the relationship between the components of the model and the location of festivals, the same weights of the model indicators were used [62]. The process of aggregation and sustainability assessment included the implementation of the following activities:




	
determining capitals;



	
selecting empirical features;



	
standardizing variables;



	
calculating sums of zero unitarization for capitals;



	
grouping units of the surveyed population by capital groups and assessment of the sustainability of the indicator structure (k-means classification).








The level of capital was assessed using the method of linear ordering of standardized sums data. The procedure begins with standardizing by normalizing univariate variables according to the following formula:


     x  i j    ′  =    x  i j   −  x  m i n j      x  m a x j   −  x  m i n j     100 ,  



(1)




where:




	
 j   next feature number,



	
 i   next spatial unit number,



	
     x  i j    ′    normalized feature j in the spatial unit i,



	
   x  i j      value of the feature j in the spatial unit i.








If the nature of the variable is different, e.g., destimulants or nominants, the procedure for the replacement for a stimulant should be applied:


     x  i j    ′  =    x  m a x j   −  x  i j      x  m a x j   −  x  m i n j     100 .  



(2)







Based on standardized variables, a vector of standardized sums for individual capital is then determined. These are the arithmetic mean values of the standardized features which correspond to individual facilities, where n is the number of capitals and m is the number of variables in a given capital dimension, according to the formula:


   q i  =  1 m    ∑   j = 1  m     x  i j    ′  .  



(3)







For easier interpretation, the indicators were grouped into 6 clusters (Table 2), which are components of the model (Table 1). The k-means method, which was also applied to assess sustainable social development, was used for the evaluation of sustainable capitals [63]. The k-means algorithm is a clustering technique widely used in numerous studies to classify input data into k clusters [64,65,66,67].



Each type of the municipalities can be described using two parameters of the capital value and sustainability. In order to clarify the structure of each type, the value of capital in a given type was determined and the appropriate symbol assigned to it, which facilitates the interpretation of the obtained results. The value of capital was assessed in relation to the mean M and standard deviation SD of the entire study population in accordance with the following classification:


   M ′  > M + S D   very   high   ( + + + + ) ,  



(4)






   M ′  > M + 0.4 S D   high   ( + + ) ,  



(5)






   M ′  > M − 0.4 S D   medium   ( ~ ~ ~ ) ,  



(6)






   M ′  > M − S D   low   ( - - ) ,  



(7)






   M ′  < M − S D   very   low   ( - - - - ) ,  



(8)




where:




	
  M ′  —average capital value for a type,



	
 M —average capital value for the entire set,



	
  S D  —standard deviation for the entire set.








In this way, we obtain an assessment matrix of individual capitals. A high level of sustainability of the capitals occurs when obtaining comparable high values of all capitals that differ from each other by only one class. While the unsustainable type occurs in a situation of large disproportion in the assessment of at least one of the capitals in relation to the others (see Table 2).





4. Results


The research results are presented based on the following structure. First, the levels of capitals and their profile according to the adopted administrative units of municipalities were discussed. This provided insight into the level of sustainability of capitals. Then, the obtained results were compared with the locations of food festivals in Poland.



4.1. The Potential of Capitals and Their Sustainability


The indicators describing individual capitals were standardized and combined, thus making it possible to obtain a synthetic measure for each capital group. Then, municipalities were grouped into 6 classes using the k-means cluster analysis algorithm (Table 2). For greater readability of the results, the profile control tables present both data on the location of the center of gravity of individual types and figurative symbols of numerical values. Table 2 presents the potential of capital in Poland in terms of structure. The total number of examined administrative units is 2477, including 302 urban municipalities, 642 urban-rural municipalities, and 1533 rural municipalities. The conducted research shows that the biggest type 4 covers about 37% of municipalities in Poland, mainly of an urban-rural nature. It is also a group of municipalities that presented moderate capital values and a low level of symbolic capital. Type 3 is the smallest group, which includes only 5 cities.



The obtained results of the spatial distribution of the capital typology can be related to the characteristic regions of Poland (Figure 2). Types with relatively low capitals are mainly located in eastern Poland, in contrast to western Poland, much better equipped with the analyzed capitals. Furthermore, the highest capital values were observed in large and medium-sized cities of regional importance. From the point of view of the analyzed issues, the most interesting is type 6. Despite the low values of economic, cultural, and social capital, it has a very well-developed symbolic capital. The festival activity is impressive, considering their unfavorable conditions.




4.2. Location of Food Festivals and the Sustainability of Capital


For the purposes of the study, an attempt to catalogue all food festivals in Poland was carried out. The process of collecting data on festivals and their locations was followed by a procedure that had already been used in similar studies [18]. In the first step, the resources of the Internet were used and we identified the largest possible number of food festivals in Poland by means of internet search engines and keywords. Then, we reviewed the websites of local municipalities, organizations, and social networks related to festivals. Additionally, the research was supplemented, in some cases, by phone calls and e-mail inquiries. In total, 64 food festivals were identified. In Figure 3, the bar graph shows both those that arose in a given year and those that take place cyclically, while the line chart shows only newly created events. The collected data present all identifiable festivals according to the adopted criteria (thematic, of a supra-specific range, determining the economic effect). Research shows that most of the food festivals were created between 2007 and 2010. Then, the dynamics of their formation clearly weakened. According to the adopted criteria, no new food festivals could be identified after 2016. Some identified examples of the oldest festivals in Poland after the Second World War are the “Święto Kwitnącej Jabłoni” (Festival of Blooming Apple Tree) in Łąck in Małopolskie voivodeship and the “Winobranie” (Grape picking) festival in Zielona Góra in Lubuskie voivodeship. Food festivals are organized in different regions and on different times (Table 3 and Figure 4). The period of the highest festival activity are mainly the summer months: June, July, August, September. This is mainly conditioned by weather and the plant vegetation calendar in Poland. Thanks to this, festival participants can discover local flavors and agricultural products of the highest quality and freshness. Food and food events are grouped into three categories—festivals, holidays, and fairs. Festivals are a series of events, usually of one type, which are an overview of achievements in a given field, organized at one time and under a common name, often in the form of a competition. A food holiday, on the other hand, has definitely a local character and focuses on the presentation of local food products, historical reenactment, and discussion of local history related to agricultural and culinary traditions. The holiday has a specified theme and refers to a single local product, e.g., cherry, potato festival, or cheese holidays. As part of the holiday, all these elements will reactivate tradition, refresh memory, and introduce a festive character to the calendar of local events. A food fair is a large event related to the exhibition of international or national food products, combined with sales.



One of the reasons for the slow pace of changes in rural areas in Poland is the regional diversification of the area and number of farms (Table 3). In some voivodeships, the average size of farms is quite large, while in others, it is significantly smaller. In 2017, the smallest average farm area was in the following voivodeships: Małopolskie (4.04 ha), Podkarpackie (4.44 ha), Świętokrzyskie (5.67 ha), Śląskie (7.7 ha), and Mazowieckie (8.57 ha). Whereas, the largest area was recorded in the following voivodeships: Zachodniopomorskie (30.35 ha), Warmińsko-Mazurskie (22.79 ha), Lubuskie (21.18 ha), and Pomorskie (19.16 ha). In voivodeships with a low average, entities with a small acreage of agricultural land, and therefore economically weaker, are definitely dominant. As a consequence, in regions with greater fragmentation, a festival is a great opportunity to improve their situation and participate in the policy of food sovereignty and the production of traditional local food. This is reflected in the location of festivals in Poland (Figure 5). Most festivals take place in the following voivodeships: Małopolskie (8), Mazowieckie (8), Podkarpackie (8), and Śląskie (7) (Table 3). These are the oldest regions in Poland with a rich historical and cultural tradition. They are the cradle of Polish culture and statehood. At the same time, as it was emphasized before, these are voivodeships with the greatest agrarian fragmentation and the number of farms. Each of these regions has its own specificity of food production and culinary traditions. Małopolska cuisine includes mutton dishes, trout, and sauerkraut soup that can be found in the entire region. Potato dishes such as pyzy śląskie (Silesian dumplings) are extremely popular in Śląska cuisine. In Śląsk, meat dishes are also very popular, with the most famous being golonka (pork hock). Cuisine from Mazowsze is mainly fruits and food found in the forest, such as mushrooms, berries, honey, blueberries, as well as game and poultry. The cuisine of Mazowsze also includes vegetables and various types of groats.





5. Discussion and Final Conclusions


5.1. Conclusions


The analyses we have conducted allow us to conclude that the spatial concentration of food festivals is held mainly in large cities and their neighboring municipalities rather than in peripheral rural areas. Festivals are located in the vicinity of large urban centers, because these are areas characterized by high capital values-primarily economic capital, which determines the level of other capital. Inhabitants of large urban centers are often recipients of festivals organized in other municipalities, including rural ones [16,27].



We indicate that the urban areas have a higher level of capitals and sustainability of capitals for food festivals than rural areas. However, in our opinion, the sustainability of all capitals is conducive to the creation of festivals in a given location, but is not a key factor. Festivals are held in all types of municipalities with different capital structures (see types 1, 4, and 5 in Table 4). However, our theoretical considerations indicate that not all festivals generate the full effect that can be achieved with the full sustainability of capitals, especially symbolic and tourism. Only some festivals are able to contribute to the full circular effect and the conversion of economic capital, which can be re-engaged in the next cycle and can strengthen attachment to the location. Depending on the level and sustainability of capital, various economic effects are obtained. In some festivals, it has been observed that they are organized despite the average level of capital. In this case, it is determined by exogenous factors and external subsidies [16].



The model analysis also showed that the economic effect of festivals is stronger in locations with high tourism capital. An additional economic effect depends on the structure of the local economy and its provision with accommodation and service facilities [30]. Festival visitors not only use festival attractions, but also other services. In this way, they provide the local economy with additional income. This is visible in the second and third type municipalities, where the level of capital is sustainable and converted. It should be emphasized that various types of food events, to a large extent, motivate to visit a given tourist destination and make tourists’ stay there more attractive. Type 2 and 3 of municipalities are units with a well-developed tourist infrastructure (e.g., restaurants, accommodation, and other tourist facilities). This is reflected in the capital levels. These areas have a high tourist potential with a high level of symbolic and economic capital at the same time. In turn, in type 6 municipalities, high values of symbolic capital do not convert into economic capital. It is caused by the low level of tourist capital in this type of municipalities.



One more conclusion emerges from our observations. The dispersed agrarian structure helps to preserve the tradition of local food production and the location of festivals. This is especially visible in southern and southeastern Poland, where the level of agrarian fragmentation is high, and where the locations of numerous food festivals have been identified. These are areas with a low level of economic and cultural capital, but the identified level of social capital, and most importantly, the level of symbolic and tourist capital, is relatively high. They are essential for effective operation in the field of both economy and politics. They testify to the strong embeddedness of the elements of culture and heritage that are used to organize food festivals. Small family farms, strongly rooted in the local environment with traditional farming methods, favor the preservation and use of culinary heritage, which is a very important element of food tourism and may stimulate the development of agro-tourism [68]. The interest of tourists in local, regional, and traditional food products, and above all, in typical dishes and the methods of their production, has a direct impact on the development of food tourism and the location of culinary festivals there. Furthermore, what is authentic in the culinary heritage, production, preparation, or tasting of products and dishes of a given region contributes to the development of sustainable food tourism [58]. It should be also noted that devoid of symbolic capital social, cultural and economic resources turn out to be of extremely little value.



In our study, we verified the following hypotheses (Table 5):



The results of our research are in line with the academic discussion on the importance of festivals in both economic and social context. In the scientific literature, they are generally analyzed by their significant importance for the quality of life and for local identity [17,18]. Researchers also emphasize significance of heritage in the organization of festivals but seldom address the effect of festival as a potent force that contributes to place making [69,70]. Some see the impact of food festivals through the prism of importance not only for the tourism sector and sustainable positioning of the destination, but also through the prism of its relevance for the local economy due to the consumption of local food products [71]. However, in our opinion, Polish and foreign scientific literature in the field of food tourism lacks research that covers the connections between the location of food festivals with the theory of capitals and their sustainability, and the embeddedness concept. Therefore, to fill this gap, this research is one of the first attempts to understand the relationship between the location of food festivals and the sustainability of locally embedded capitals. From the theoretical point of view, the study shows that sustainable development of rural areas based on the food festival requires a neo-endogenic approach to development planning. This means that economic, cultural, social, symbolic, and tourism capitals must be available in a given festival location. In the absence of economic capital, it may come from outside the location. External factors may also include assistance in the organization and financing of local events. Furthermore, it was noticed that the promoted in Poland new model of large-scale agriculture, on the one hand, improves the economic conditions and profitability of agricultural production, whereas on the other, it does not strengthen the spirit of rural tradition and culture. Global food systems are causing local and regional cuisine to be modified and often forgotten. Paradoxically, high agrarian fragmentation, considered to be a factor delaying the development of rural areas, supports the spirit of tradition and ruralism, including cultural identity and local food traditions.




5.2. Practical Implications


The search for an effective sustainable consumption strategy is currently the goal of many countries and organizations around the world. Practical solutions aimed at changes in the behavior of demand and improvement of commonly present bad eating habits are introduced. Created food systems more and more often use local food and agricultural production [4,5]. This not only affects the local economy, but also shortens supply chains, reduces fuel consumption concerning food transport, and improves the environment. Promoting sustainable food systems through food festivals and food tourism can prove to be an effective strategy for introducing change.



In the coming years, food tourism will probably gain more and more popularity among people interested in gastronomy, i.e., culture and culinary art, as well as catering services [71]. Poland, due to its diverse and different regional cuisines, is a great tourist attraction for both domestic and foreign tourists. The uniqueness and originality of Polish cuisine make all regions in Poland develop the already existing cultural attractions, and above all, create new ones that affect new sensations and experiences related to the desire to practice food tourism in all its forms. Our analyses show that food events as a form of popularization of regional, local, and traditional food, are located primarily in certain specific areas. The organization of food festivals can simultaneously use the existing capital and influence their level. In this way, it contributes to the development of a given entity, and by promoting locally produced, authentic products of recognized quality, it helps implement the principles of sustainable development [52]. Food festivals that are organized locally and use local resources are becoming a tool for implementing global changes, e.g., those that concern sustainable consumption, sustainable development and local food systems, and food sovereignty. In this way, they implement the idea of “think globally, act locally”.




5.3. Limitation and Future Research Directions


The presented research helps to better understand the importance of food festivals for sustainable development in the context of various capitals rooted in the local environment. However, it presents several limitations, which at the same time constitute a challenge for planning future research in the field of food festivals. First, although the scale and structure of capital for festival locations has been developed and tested, understanding the mechanisms of capital conversion requires further research and in-depth interviews among local communities. This study was limited to food festivals, thus future research should focus on collecting data on different festivals and different destination types to further test the combined effects of festivals on conversion processes and attachment to place through capital. Second, this study did not concern different social structures for location, and therefore did not include other cultural structures arising, for example, from gentrification processes in rural areas. Third, future research can take into account the cultural diversity of festivals and ways to manifest this culture through culinary products and building social relationships. Fourth, while this study empirically tested the relationships between the level and structure of capitals and the location of food festivals, others may take into account different variables (e.g., festival landscape, festival quality, and festival experience) to further confirm the causal relationships between locally embedded capitals and sustainable development. Summing up, we hope that our research will contribute to further discussion about the processes related to the location of food festivals.
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Figure 1. Conceptual framework to analyze relationships between capitals and food festivals. Source: Author’s own elaboration. 
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Figure 2. Typology of municipalities according to types of capital sustainability. Source: Author’s own elaboration. 
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Figure 3. Development of food festivals in Poland in the years 1947–2019. Source: Authors’ own elaboration. 
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Figure 4. The time structure of food festivals organized in Poland in 2019. Source: Authors’ own elaboration. 
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Figure 5. Mapping of food festivals in Poland. Source: Author’s own elaboration. 
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Table 1. Forms of capital and its indicators.
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	Capital
	Indicator
	Year





	Economic
	X1 Real estate tax revenue per capita
	2019



	
	X2 Shares in taxes for state budget revenue, personal income tax per capita
	2019



	
	X3 Share of the registered unemployed persons in the population in the working age
	2019



	Cultural
	X4 Expenditure of municipalities’ budget for culture and national heritage per 1000 inhabitants
	2017–2019



	
	X5 Graduates of courses organized by centers of culture per 1000 inhabitants
	2017–2020



	
	X6 Share of the population with higher education
	2002



	Social (network)
	X7 Number of foundations, associations, and social organizations per 1000 inhabitants
	2019



	
	X8 Members of groups (clubs/sections) per 1000 inhabitants
	2019



	
	X9 Members of sports clubs per 1000 inhabitants
	2019



	Symbolic
	X10 Number of participants of mass events per km2
	2017–2019



	
	X11 Number of participants events-pay entrance per km2
	2017–2019



	
	X12 Number of mass events per km2
	2017–2019



	Tourism
	X13 Expenditure on tourism per km2
	2017–2019



	
	X14 Number of beds per km2
	2019



	
	X15 Number of restaurants per km2
	2019







Source: Author’s own elaboration.
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Table 2. Typology of municipalities according to structure of synthetic capital indicators.
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Type

	
Capital

	
Municipalities




	
Economic

	
Cultural

	
Social (Network)

	
Symbolic

	
Tourism

	
u **

	
u-r

	
r

	
Total




	
Average Value of the Cluster

	
%

	
N






	
1

	
0.233

(----) *

	
0.053

(--)

	
0.001

(~~~)

	
0.092

(~~~)

	
0.003

(~~~)

	
3

	
74

	
23

	
24.7

	
612




	
2

	
0.393

(++++)

	
0.152

(++++)

	
0.139

(++++)

	
0.125

(++)

	
0.183

(++++)

	
93

	
3

	
4

	
3.1

	
76




	
3

	
0.449

(++++)

	
0.194

(++++)

	
0.688

(++++)

	
0.154

(++++)

	
0.235

(++++)

	
100

	
0

	
0

	
0.2

	
5




	
4

	
0.336

(~~~)

	
0.059

(~~~)

	
0.002

(~~~)

	
0.084

(--)

	
0.006

(~~~)

	
5

	
69

	
26

	
37.5

	
929




	
5

	
0.396

(++++)

	
0.139

(++++)

	
0.012

(~~~)

	
0.107

(~~~)

	
0.029

(~~~)

	
36

	
39

	
26

	
13.6

	
336




	
6

	
0.302

(~~~)

	
0.076

(~~~)

	
0.002

(~~~)

	
0.144

(++++)

	
0.008

(~~~)

	
8

	
60

	
32

	
21.0

	
519




	
M

	
0.314

	
0.075

	
0.009

	
0.103

	
0.014

	

	

	

	

	




	
SD

	
0.067

	
0.046

	
0.043

	
0.039

	
0.045

	

	

	

	

	








K-means clustering description: k = 6, item = 10, sum squared error (SSE) = 12.13355174. * symbol description of standardized value of centroids: ++++ very high (>  M + S D  ), ++ high (>  M + 0.4 S D  ), ~~~ medium (>  M − S D 0.4 )  , -- low (>  M − S D  ), ---- very low (<  M − S D  ). ** administrative division of municipalities in Poland: u urban, u-r urban-rural, r rural. Source: Author’s own elaboration on the basis of data of the Local Data Bank of the Statistics Poland (the list of data used-see Table 1). 
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Table 3. Features of the location of food festivals in Poland by regions.
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Regions/Location

	
Type of Food Event

	
Type of Municipality

	
Total

	
Agrarian Fragmentation *




	
Festivals

	
Holidays

	
Fairs

	
Urban

	
Urban-Rural

	
Rural

	
Ha per Farm






	
Dolnośląskie

	
4

	
2

	
-

	
3

	
1

	
2

	
6

	
16.46




	
Kujawsko-pomorskie

	
3

	
1

	
-

	
1

	
2

	
1

	
4

	
15.77




	
Lubelskie

	
3

	
3

	
-

	
3

	
2

	
1

	
6

	
7.73




	
Lubuskie

	
-

	
2

	
-

	
2

	
-

	
-

	
2

	
21.18




	
Łódzkie

	
1

	
-

	
1

	
1

	
1

	
-

	
2

	
7.72




	
Małopolskie

	
2

	
5

	
1

	
2

	
3

	
3

	
8

	
4.04




	
Mazowieckie

	
3

	
2

	
3

	
5

	
-

	
3

	
8

	
8.57




	
Podkarpackie

	
4

	
3

	
1

	
2

	
2

	
4

	
8

	
4.77




	
Podlaskie

	
1

	
2

	
-

	
1

	
1

	
1

	
3

	
12.27




	
Pomorskie

	
-

	
2

	
-

	
1

	
-

	
1

	
2

	
19.16




	
Śląskie

	
4

	
3

	
-

	
3

	
3

	
1

	
7

	
7.7




	
Świętokrzyskie

	
1

	
-

	
1

	
2

	
-

	
-

	
2

	
5.67




	
Warmińsko-mazurskie

	
-

	
1

	
-

	
-

	
1

	
-

	
1

	
22.79




	
Wielkopolskie

	
1

	
-

	
1

	
2

	
-

	
-

	
2

	
13.56




	
Zachodniopomorskie

	
-

	
3

	
-

	
-

	
1

	
2

	
3

	
30.35




	
Total

	
27

	
29

	
8

	
28

	
17

	
19

	
64

	








* Average size of agricultural farms in ha in 2017, Agency for Restructuring and Modernization of Agriculture in Poland, Source: Author’s own elaboration on the basis of data of The Agency for Restructuring and Modernization of Agriculture in Poland and The Main Office of Geodesy and Cartography.
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Table 4. Features of the location of food festivals in Poland by regions.
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	Type
	Characteristic Municipalities
	Location of Food Festivals *





	1
	
	-

	
in total, it accounts for almost 25% of all municipalities, dominated by urban-rural municipalities




	-

	
has the lowest potentials of economic and cultural capital




	-

	
there is a moderate social, symbolic, and tourism capital




	-

	
large concentration of entities, mainly in eastern Poland




	-

	
economic (----), cultural (--), social (~~~), symbolic (~~~), tourism (~~~)






	Lipsko(u-r), Myszyniec(u-r), Narol(u-r), Krzeszów(r), Dubiecko(r), Sokołów Małopolski(u-r), Lelów(r)



	2
	
	-

	
in total, it constitutes only 3% of all municipalities, cities dominate




	-

	
festivals located in large cities




	-

	
very high economic potential which determines the remaining high capital values




	-

	
the economic effect of festivals is enhanced by symbolic and tourism capitals




	-

	
high level of capital sustainability




	-

	
economic (++++), cultural (++++), social (++++), symbolic (++), tourism (++++)






	Wrocław(u), Lublin(u), Łódź(u), Zakopane(u), Warszawa(u), Rzeszów(u), Białystok(u), Gdańsk(u), Kielce(u), Poznań(u), Rewal(r)



	3
	
	-

	
the smallest, only 5 municipalities,




	-

	
very high values of all capitals,




	-

	
sub-regional centers,




	-

	
high economic potential, which determines the high values of other types of capital, primarily social (network) capital




	-

	
very high level of capital sustainability




	-

	
economic (++++), cultural (++++), social (++++), symbolic (++++), tourism (++++)






	Toruń(u)



	4
	
	-

	
the biggest type, in total accounts for over 37% of all surveyed municipalities,




	-

	
urban-rural municipalities and, to a lesser extent, rural municipalities dominate




	-

	
sustainable level of moderate capital




	-

	
municipalities located at a considerable distance from the central urban center prevail




	-

	
there is a relatively low/slight conversion of economic, social, cultural, and tourism capital into symbolic capital




	-

	
economic (~~~), cultural (~~~), social (~~~), symbolic (--), tourism (~~~)






	Dobrcz(r), Zławieś Wielka(r), Zamość(r), Radomsko(r), Krzeszowice(u-r), Słomniki(u-r), Charsznica(r), Łącko(r), Zator(u-r), Pilzno(u-r), Mońki(u-r), Irządze(r), Szczytno(r), Trzebiatów(u-r)



	5
	
	-

	
accounts for over 13% of all municipalities




	-

	
there is a balanced structure of the number of municipalities, i.e., a similar number of cities, rural municipalities, and urban-rural municipalities




	-

	
includes entities located in the immediate vicinity of large cities, located in central and southwest Poland




	-

	
high level of economic and cultural capital




	-

	
moderate level of other types of capital




	-

	
occur mainly around large cities




	-

	
economic (++++), cultural (++++), social (~~~), symbolic (~~~), tourism (~~~)






	Osiecznica(r), Świecie(u-r), Zielona Góra(u), Boguchwała(u-r), Korycin(r), Kartuzy(u-r), Ustroń(u), Kuźnia Raciborska(u-r), Żywiec(u), Częstochowa(u), Sandomierz(u)



	6
	
	-

	
in total, accounts for 21% of all municipalities, dominated by urban-rural and rural municipalities




	-

	
moderate level of economic, social, cultural, and tourism capital




	-

	
high level of symbolic capital




	-

	
large spatial dispersion mainly in the border zone




	-

	
economic (~~~), cultural (~~~), social (~~~), symbolic (++++), tourism (~~~)






	Lwówek Śląski(u-r), Przemków(u-r), Jedlina-Zdrój(u), Janów Lubelski(u-r), Krasnystaw(u), Kraśnik(u), Janowiec(r), Uście Gorlickie(r), Pułtusk(u-r), Lubaczów(u), Janów(r), Kalisz Pomorski(u-r)







* symbols in the column: (u) urban, (r) rural, (u-r) urban-rural. Source: Author’s own elaboration.
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Table 5. Hypothesis support.






Table 5. Hypothesis support.





	Hypothesis
	Verification Methods
	Support





	H1. Food festivals are held mainly in large cities and their neighboring municipalities rather than in peripheral rural areas.
	Mapping and analysis of a food festival’s locations using geographic information systems (GIS)
	Yes



	H2. Urban areas have a higher level of capitals and sustainability of capitals of food festivals than rural areas.
	Assessment of the sustainability of the indicator structure (k-means classification)
	Yes



	H3. The impact of food festivals on capitals conversion is stronger if there is a high tourism capital in the local environment.
	Assessment of the sustainability of the indicator structure (k-means classification)
	Yes







Source: Author’s own elaboration.
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