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Abstract: Multi-criteria decision-making (MCDM) techniques are increasingly being used for the
problem of location selection, which directly affects the long-term success of a company. Besides these
techniques, with the advantage of handling both spatial and non-spatial data, geographic information
systems (GIS) also represent a useful method for selecting the appropriate location for different kinds
of facilities and sites. In this respect, this study aims to compare the results of a MCDM technique,
fuzzy technique for order preference by similarity to ideal solution (TOPSIS), and GIS for the location
selection of shopping malls in Turkey. According to the results of both fuzzy TOPSIS and GIS, the
Marmara region was determined as the best alternative for shopping malls in Turkey.
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1. Introduction

Decision making is a process that involves scientific approaches in determining the options in
overcoming negative issues that are experienced in the operation of any establishment and selecting
the best among these options. The modern approach of running a business makes it indispensable to
use scientific approaches that are improved and suitable for today’s conditions in the decision-making
process. Making accurate decisions requires sufficient knowledge of the system where problems are
experienced and, most importantly, requires developing a reliable mathematical model (algorithm)
that represents the problem or problems well. The secret of corporate success today is considered to be
the diversity of the scientific approaches that are used in decision-making processes. Moreover, rapid
developments and competitive conditions also make it indispensable to act together when solving
problems and as well as use modern technological processes.

In this context, location selection, which provides a methodological framework to identify the
rules and criteria for the space deployment of production, trade and service activities, has been
considered to be an important research theme and has attracted a growing attention of researchers
from various scientific disciplines. Additionally, due to its significant and long-term effects on business
risks, costs and revenues, location selection also represents one of the most important strategic business
decisions [1—4]. The location selection process, which involves identification, analysis, evaluation
and selection among alternatives, is influenced by many quantitative and qualitative criteria or
factors such as investment costs, human resources, the availability of acquirement material, natural
conditions, infrastructure conditions, proximity to the raw materials and market, market size and
demand conditions, firm strategy and rivalry, related and supporting industries, etc. [3-8]. In this
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sense, it can be easily said that location selection represents a typical multi-criteria decision-making
(MCDM) problem [3-5,9-11].

As an advanced and a widely used subdiscipline of operations research, MCDM basically
represents a decision-making technique that can be used to evaluate a number of alternatives by taking
into account multiple and usually conflicting criteria that may be quantitative or qualitative, and aims
to provide support to the decision maker for making the choice between alternatives [9,12-14]. In
this framework, MCDM can be defined as the process of evaluating alternatives for the purpose of
selection or ranking via utilizing a number of qualitative and/or quantitative criteria that have different
measurement units [15].

MCDM involves a set of techniques such as min-max, max-min, ELECTRE, PROMETHEE,
TOPSIS, fuzzy TOPSIS, compromise programming, analytic hierarchy process (AHP), fuzzy AHP,
data envelopment analysis, and goal programming, that can be used for comparing and prioritizing
multiple alternatives and finally selecting the best-fit choice [16]. Among these techniques, for the
solutions to location problems that contain vague and incomplete data and linguistic variables, fuzzy
decision-making techniques have been attracting growing attention [12,17].

On the other hand, it should be stated that these techniques are not suitable for spatial data [18]. In
this context, with the advantage of handling both spatial and non-spatial data, geographic information
systems (GIS) have been applied for solving location problems [18-20]. GIS represent computer-based
tools that can be used for maintaining, managing, integrating and analyzing spatial data from different
sources. GIS allow us to store, edit, manipulate and analyze geographically referenced data to generate
interpretive maps and related statistics relevant for decision making [11,14,21]. In this sense, one could
say that although MCDM and GIS have developed independently, they actually support one another
and their combination generates more useful and reliable information that makes it possible to reach
accurate decisions, especially in the case of location selection [11,14,22].

Starting from this point of view, this study intends to compare the results of a MCDM method
and GIS. More specifically, it is aimed to analyze the results of a fuzzy TOPSIS method and GIS that
were applied to the problem of location selection for shopping malls in Turkey.

In Turkey, the first modern shopping mall opened in Istanbul in 1988 [23-25]. From that date, the
number of shopping malls in Turkey has been increasing significantly [26,27]. According to a recent
report, the number of shopping malls, which was 12 in 1995, reached 400 as of July 2017 [28]. The
increase in population and income, the changing leisure and consumption patterns, the modernity
provided by the shopping malls and macro-level changes in the political, economic and social
environments of Turkey are seen as the main reasons for this significant increase in the number of
shopping malls [25,26,29-31]. As stated by Tabak et al. [25], these developments are still continuing
and creating a severe competition in the sector. In this framework, investigating the most suitable
location for shopping centers represents a difficult task for investors in Turkey [30].

Furthermore, from the sustainable development perspective, the economic, environmental and
social impacts of shopping malls’ locations on retail and urban systems have been well recognized
especially in the urban planning literature [29,32,33]. The economic dimension of sustainable
development simply indicates that the location of a shopping mall should make it possible to
achieve and sustain high profitability in the long term. From a broader perspective, the shopping
malls should also provide economic opportunities such as employment, chances to start up new
businesses and an increase in trading volume as well as household income for the community that
they serve [34,35]. With regard to the environmental aspect of sustainable development, the locations
of shopping malls have a direct impact on the amount of carbon emissions and energy consumptions
sourced from transportation. Additionally, out-of-town shopping malls in particular have increased
traffic load and occupy a higher amount of green areas in recent years [32,35]. Therefore, the location
of shopping malls should minimize these negative impacts. Finally, regarding the social dimension of
sustainable development, out-of-town shopping malls isolate and exclude households without cars,
the elderly and lower income households and have negative impacts on the vitality of traditional town
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centers and shopping streets; thus, the locations of shopping malls should also enhance social inclusion
and social vitality in local shopping spaces [32,34,35]. In this framework, in the process of determining
the optimal location for shopping malls, investors need to synchronize economic, environmental and
social aspects to achieve the goals of sustainability [36].

The rest of the paper is structured as follows. The next section presents the related literature and
theoretical framework. Section 3 describes the materials and methods. The results are discussed in
Section 4 and, finally, Section 5 contains concluding remarks.

2. Literature Review

Retail site location has been considered to be one of the most important factors affecting the
retailer’s success or failure for a number of reasons. First of all, the location of a store or a shopping
center makes the products or services available to customers; thus, good locations are likely to attract
large numbers of customers. Additionally, considering the rapid increase in the number of retail stores
and shopping malls, with nearly identical product and service offerings, slight differences in location
can have a substantial effect on sales performance and profitability. Finally, the disadvantages or
problems of an initially wrong decision in retail store location are extremely difficult to overcome as
the location decision represents a long-term, fixed investment which is immobile and unique [37-39].

Given the importance of the issue, retail location decision has become the subject matter of
different disciplines such as marketing, urban sciences, economics, geography, applied mathematics
and geomarketing and different retail location theories, models and procedures have been proposed.
In this sense, it is possible to say that retail location theory is comprised of four broad theoretical areas
that are central place theory, spatial interaction theory, land value theory and the principle of minimum
differentiation [38,40-45].

Central place theory provides a powerful explanation of the spatial structure of retail facilities
and considers the behavior of consumers and retail firms in a spatial market. In the framework of
this theory, distance to the supply point and transportation costs are the most important factors. It
is predicted that the longer distance from the supply point will reduce the demand for a good or a
service since customers will choose the nearest retailer [38,42,46-48]. Land value theory, which is
also known as bid rent theory, stems from Alonso’s seminal land use model and asserts that since
the supply of land is fixed, the location of different activities will depend on competitive bidding for
specific sites and, consequently, all urban sites are occupied by the activities that are capable of paying
the highest rentals. In this sense, it can be argued that retailers intend to pay higher rents to gain
more and higher profile customers and the higher the returns for a retailer, the higher the rent that
the retailer is able to pay [41,42,49,50]. The principle of minimum differentiation theory proposes that
closeness to rivals is more important than closeness to consumers. In this framework, it is suggested
that a given number of retailers operating in the same sector will show a superior performance if they
are clustered together [41,47,49].

Finally, spatial interaction theory discards the main assumption of the central place theory which
argues that consumers will choose the nearest retailer and propounds that consumers place more
importance on the attractiveness of alternative shopping areas than their distances [39,40,48]. Gravity
models, which are based on Newton’s law of universal gravitation, have been widely used to represent
spatial interactions in the field of retail location. The first gravity model was proposed by Reilly. In this
model, by utilizing size and distance between consumer and facilities as the attractiveness variables, he
measured the probability of consumer patronage at one facility in a two-facility competition. According
to Reilly’s model, centers of higher attractiveness—often identified with size—draw customers from
greater distances than less attractive ones. This model proposes that customers trade off the cost
of travel with the attractiveness of alternative shopping opportunities and has been widely used to
estimate the intermetropolitan trade areas of shopping centers and [11,39,44,51]. Huff contributed to the
location theory by extending Reilly’s model to multifacility competition and using revealed preference
approach to analyze retail store choice [39,51]. Huff argued that consumers choose competing shopping
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areas as the basis of their overall “utility”. He formulated the utility of a store as the function of its size
and distance. In this framework, it is suggested that the utility of a facility is positively correlated to
its size and negatively related to its distance [11,22,39,41,44,52]. Huff’s probabilistic model of retail
gravitation has been considered as one of the most widely used models in retail location studies [53,54].
In the framework of spatial interaction theory, by including a set of other attractiveness variables along
with size, Nakanishi and Cooper (1974) [55] extended Huff’s model and proposed the multiplicative
competitive interaction (MCI) model. This model is considered as a more general form of Huff’s
model and incorporates both subjective variables such as consumer evaluation of store image, store
appearance, service quality, visibility and brand recognition and objective variables such as number
of checkout counters, credit card services, number of sections and size [39,43,44,56]. As a result of
Nakanishi and Cooper’s demonstration that the parameters of MCI models can be easily estimated by
ordinary least square methods, these models have become one of the most popular models in the field
of retail location selection [39,44].

Based on the theories and models discussed above, it can be easily said that retail location selection
represents a decision-making problem with multiple criteria. In this sense, MCDM methods have
also been applied to the location selection of shopping malls in the retail location literature. These
studies mainly focus on identifying multiple criteria for shopping mall location selection [11,57,58]. For
instance, Cheng et al. [57] presented the comparison of analytic network process (ANP) and analytic
hierarchy process (AHP) for shopping mall location selection based on twenty-four criteria under
seven categories. They concluded that ANP is a powerful tool to solve the decision problem if the
decision model is substantially affected by interdependent relationships.

Zolfani et al. [58] proposed a hybrid MCDM model to evaluate potential alternatives for shopping
mall location selection. Based on an extensive literature review and experts’ opinions, they selected
seven main criteria such as total cost, population and economic characteristics, environmental
consideration, potential continuous development and flexibility, accessibility and transportation,
investor’s competency and attractiveness. In order to prioritize and calculate the relative importance of
the criteria, a stepwise weight assessment ratio analysis (SWARA) was applied and potential location
alternatives were evaluated using the weighted aggregated sum product assessment (WASPAS) method.
The authors suggested that this integrated approach can also be utilized to solve other location selection
problems. Oniit et al. [30] proposed a combined MCDM approach for selecting a suitable shopping
center site in Istanbul. In this approach, the fuzzy AHP technique was applied to determine the
weights of the criteria and fuzzy TOPSIS was used to rank the alternative locations. The results of
the study indicate that the proposed approach provides a practical methodology to rank alternatives
with respect to multiple conflicting criteria for the large-scale problems. In another empirical research,
Yavuz and Deveci [59] employed two different MCDM methods, fuzzy TOPSIS and fuzzy VIKOR, to
determine the most suitable location for the shopping center in another city of Turkey, Erzincan. They
found that the results of the two techniques indicate a similar ranking of alternative locations.

The theories, models and procedures mentioned above focus on developing location models and
place a special emphasis on geodemographic factors. In this sense, GIS have been increasingly used for
the purpose of location selection [11,60]. Based on a review of advances in location science and the
important contributions of GIS, Murray [61] introduced that GIS have supported location modelling in
four main areas: input, visualization, problem solution and theory advancement. In the context of
shopping mall location selection, Cheng et al. [19] presented the application of GIS by demonstrating
an illustrative project to create features related to household incomes, demand points, etc., and to set
queries to find solutions for four common location problems: minimum distance, maximum demands
coverage, maximum incomes coverage, and optimal center. They concluded that multi-layer maps
created by GIS software enable decision makers to reach more accurate solutions for problems.

More recently, ELSamen and Hiyasat [62] examined shopping mall location selection in the area
of West Amman in Jordan by utilizing GIS tools. Their results indicate that the area under stay has an
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excessive number of shopping malls; thus, it suffers from excessive oversupply. In this sense, they
recommended the area outside the borders of the studied area for new shopping mall establishments.

In the context of Turkey, Bayar [63] investigated suitable locations for shopping malls in Ankara
based on retail sector and consumer behavior reports. Similarly, upon loading semantic (socio economic)
data on geographical (spatial) data, Erdin Gundogdu performed a detailed analysis with GIS, in
Istanbul [64] and on a geographical region basis in Turkey [65,66].

Based on the literature mentioned above, it can be easily said that both MCDM methods and
GIS can provide proper solutions for shopping mall location problems. However, the results of
fuzzy TOPSIS, a popular MCDM method, and GIS have never been compared, to the knowledge of
the authors.

3. Materials and Methods

3.1. Fuzzy Logic

The complexity of the system on which decisions will be made sometimes increases, the meaning of
the concepts that are used to define that system decreases, and there is a tendency towards uncertainty.
The ambiguity and uncertainty of the concepts that are used to define an objective and a system
represent “fuzziness.” The differences in the thought systems and perceptions of people may be shown
as a source of “fuzziness.” In some cases, there may be ambiguities caused by under-maturation
of human thoughts, uncertainties, or “fuzziness.” In these cases, decision-making data cannot be
numerical values; instead, they are replaced by linguistic variables, and in this process, the conditions
of Fuzzy Logic are applied.

The concept of fuzzy logic was introduced for the first time in 1965 by Lotfi A. Zadeh in the article
named “Fuzzy Sets”, in the journal “Information and Control”. Zadeh stated that the more closely
real-world problems are examined, the fuzzier the solution will be. This approach of Zadeh opened
new horizons in science and technology. For representing uncertainty, Zadeh developed the Fuzzy
Sets theory. Initially, the terms and concepts that represented general and specific uncertainty were
randomly classified and known by the theory on sets with binary values. The fuzzy sets theory, instead
of randomly classifying terms and concepts that represent uncertainty, assigned levels of certainty to
them and facilitated their definition in the theory on sets with multiple values [67].

The term fuzzy refers to the case that the limits of any set of values are not defined well. For
example, while it is very easy to categorize a person of 1.70 m height in the category of tall people
in a process of classifying people based on their heights, it is difficult to justify categorizing or not
categorizing a person of 1.60 m height in this category. The reason for this difficulty is that the criterion
of height does not represent a precisely defined limit. In the classical set theory, an object is either a
member or not a member of a set. That is, an object cannot partly be a member of a set. The proposal
of the fuzzy sets theory in 1965 by Zadeh eliminated these problems. In this theory, each member is
assigned a membership degree with the membership function. The degree of membership may take
values in the closed interval of [0, 1] [67].

3.2. Fuzzy Decision Making

In many situations, the data on which the decision-making process is based might not be complete
and reliable. In cases where decision makers have to make decisions with uncertain and ambiguous
data (fuzzy data), they are supposed to include the fuzzy sets theory in the decision-making process.

Moreover, the application of fuzzy sets in decision-making problems that are encountered in
real life provides more realistic solutions. The fundamental property of fuzzy decision making is to
provide a more flexible structure to eliminate problems caused by an inability to access information [68].
Likewise, one of the advantages of the fuzzy approach in decision making is that the relative priorities
of qualities are represented by fuzzy numbers rather than precise numbers [69].
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Hence, the main area of work for fuzzy decision making is making decisions under uncertainty.
This is because the researcher has linguistic values at hand instead of numerical values related to the
criteria, alternatives and results.

3.3. Fuzzy Multi-Criteria Decision Making

The fuzzy sets theory had significant contributions on multi-criteria decision making (MCDM),
and decision analysis has become one of the most suitable fields for using this theory. By including
fuzzy sets in the MCDM process, a great advancement was achieved in the field of MCDM, and fuzzy
MCDM was developed. Although the classical MCDM methods assume that the weights and priorities
of criteria are precisely known, they fall short in modelling problems that are encountered in reality.
Fuzzy MCDM methods, in addition to allowing the use of linguistic variables in assessing criteria and
alternatives, also provide effective results by quantifying uncertain data. Especially, in facility location
problems, the conventional MCDM methods are considered as less effective in dealing with the vague
nature of the linguistic assessment. In this sense, fuzzy MCDM methods have been attracting an
increasing interest in the field of facility location [17].

3.4. Fuzzy Numbers

The term ‘fuzzy number’ is used to discuss uncertain numerical values such as “close to 10” or
“about 7”. A fuzzy number is a fuzzy network quantity that is the generalized form of the real number
r. Here, it is a measure of how far A(x) approaches r in value. In this case, A(r) would be equal to 1.

Fuzzy sets are defined by membership functions, and a membership function shown as A (x)
takes values in the closed interval of [0, 1].

If uA (x) = 0, the number x is not a member of the set;

If uA (x) = 1, the number x is a member of the set;

and in other cases, the presence of x in the set is defined as fuzzy.

As the value of A (x) is closer to 1, the membership level of the element x in the set increases.

While there are different ways of expressing fuzzy numbers, generally triangular and trapezoidal
fuzzy numbers are prevalently used.

For example, the triangular fuzzy number A is a special type of fuzzy number that is defined by
three real numbers, and it is expressed as A = (al, a2, a3) (Figure 1).

mix) 4

i) |

a1 X az az

Figure 1. Triangular fuzzy number A =(al, a2, a3).

Among these parameters (al, a2, a3), al represents the smallest possible value, a2 represents the
most possible value, and a3 represents the largest possible value.

al and a3 are the lower limits of the fuzzy set interval, while a2 is the single number with
full membership, and the membership function of such a triangular fuzzy number is defined as
shown below.
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0, x <ay
X—a1
P A <x<a
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3.5. Fuzzy TOPSIS Method

The TOPSIS method is an MCDM method that is based on the main principle of the proximity of
decision points to the ideal solution. The ideal solution is formed by the best accessible values of the
criterion, while the negative ideal solution is formed by the worst values of the criterion. During the
processes of alternative selection, the best alternative would be the one that is the closest to the ideal
solution and the farthest from the negative ideal solution [70].

In the classical method of TOPSIS, the performance values and the weights of criteria consist
of precise numbers. This is why it cannot account for uncertainty caused by human judgment in
determining the weights and qualitative criteria. As the current practices with precise data in real-life
situations fall short in terms of modelling, subjective qualities and the weights of these qualities are
usually expressed with linguistic variables [71]. For this reason, researchers developed a TOPSIS
method where uncertainty and ambiguity prevail (fuzziness), which uses linguistic variables instead of
numerical data for decision making [72]. A decision-making process where multiple decision makers
evaluate and rank alternatives in the case of uncertainty based on multiple criteria is defined as fuzzy
TOPSIS. Several authors have proposed fuzzy TOPSIS methods. This study used the fuzzy TOPSIS
method proposed by [73], where the fuzzy positive and negative solutions were taken as (1,1,1) and
(0,0,0) respectively.

In recent years, many researchers have used the Fuzzy TOPSIS method for location selection
problems. The determination of the best location for a wide range of places has been attempted, such
as solar power plants [74], logistics centers [75-77], distribution centers [78,79], warehouses [80,81],
facilities [82-84], hospitals [85], landfills [86], stations [87] and faculties [88]. The research shows that
Fuzzy TOPSIS is a useful method to select the appropriate location for different kinds of facilities
and sites.

4. Results

4.1. Solution to the Problem of Location Selection by the Fuzzy TOPSIS Method

While shopping malls have an increasing tendency to spread around the country, the issue of
selecting their location remains prominent. Making decisions on selecting a location is a significant
problem for MCDM. In this study, the solution to the problem in a setting involving uncertainty and
ambiguity (fuzziness) was achieved by the fuzzy MCDM method of “Fuzzy TOPSIS”.

The flow diagram of the fuzzy TOPSIS method consists of the following steps:

Establishing a committee of decision makers,
Determining assessment criteria,

Determining linguistic variables,

Determining the total fuzzy weights of criteria (wi),
Forming the fuzzy decision matrix,

Forming the normalized fuzzy decision matrix,

Forming the weighted normalized fuzzy decision matrix,

Determining the values of A*and A",

Y 0 NG N

Calculating the distance of each alternative from A* and A,

—_
<

Calculating the closeness coefficient of each alternative (CCi), and

—_
—_

Ranking the alternatives based on their closeness coefficients.
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These steps are briefly explained below:

Step 1: A committee consisting of three expert decision makers (D1, D2, D3) was formed for
appropriate location selection.

Step 2: The official geographical regions of Turkey, which consist of the Mediterranean (A1),
Southeastern Anatolia (A2), Eastern Anatolia (A3), Black Sea (A4), Central Anatolia (A5), Marmara
(A6) and Aegean (A7) regions, were accepted as alternative locations for the location selection problem.
At this step, the evaluation criteria are determined. As the determination of the criteria that will
be used for evaluation of alternative locations has a direct impact on the accuracy and quality of
the results, this step is crucial [89,90]. Depending on the type of the business and the problem on
hand, facility location selection literature presents different approaches and techniques for identifying
evaluation criteria. For instance, retail location problems may require considering a different set of
criteria when compared to factory location problems [90]. In this sense, Zentes et al. [91] suggest that
the analysis of the catchment area of a retailer represents a vital element in each phase of the retail
location decision process. According to the authors, the catchment area represents the geographic zone
that contains the customers of a specific site or region for a retailer and it determines the potential
demand at a specific site and directly effects the sales and profitability of a retailer. In this framework,
considering the studies carried out by Roig-Tierno et al. [22], Lin and Juan [6], Cagri et al. [90], Yavuz
and Deveci [59], Cheng et al. [57], Oniit et al. [30], Zolfani et al. [58] and Kuo et al. [92] and the results
of the interviews conducted with experts including urban planners, academicians and managers, six
main criteria were determined for the shopping mall location selection in this study. These six criteria
are regional development (C1), economy (C2), transportation (C3), population density (C4), tourism
(C5) and socio-demographic characteristics (C6).

The regional development criterion includes the availability of human resources
and natural resources, infrastructure, level of urbanization and potential of continuous
development [6,22,43,57-59,90]. The economy criterion basically represents the total cost of initial
investment and return on investment [30,57,92]. Transportation/accessibility refers to the availability
of public transportation and proximity to the railways and major highways [30,57,58,90]. As pointed
out by Dolega et al. [93], accessibility has a direct impact on the extent of retail catchment area.
Population density is directly related to the sales potential of a shopping mall and the extent of its
catchment area [94,95]. Furthermore, nowadays shopping has been considered as one of the important
tourist activities as it constitutes an important portion of tourism expenditures [96]. Considering
the fact that tourists expect better conditions for shopping, shopping malls represent an important
determinant of tourism images of cities [97,98]. In this respect, the tourism potential was determined
as another criterion for evaluating location alternatives. Socio-demographic characteristics include
purchasing power, family structure, and spending patterns of the residents and social and cultural
environment [22,43,58,59,90,92]. Simkin [99] and Simkin et al. [100] state that since the spending
potential of the retailer’s catchment area population is one of the most important determinants of its
financial performance, the socio-demographic characteristics of the catchment area should be taken
into consideration in retail location selection.

Step 3: At this step, the appropriate linguistic variables for evaluating both criteria and
alternatives are determined, and these linguistic variables can be expressed in positive triangular
fuzzy numbers [4,101]. The linguistic variables that were used for evaluating the criteria and the
triangular fuzzy numbers that corresponded to these linguistic variables are shown in Table 1, while
the linguistic variables that were used in evaluating the alternatives and the triangular fuzzy numbers
that corresponded to these linguistic variables are reported in Table 2 [73].
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Table 1. Linguistic variables used in evaluating the criteria and the corresponding triangular
fuzzy numbers.

Linguistic Variables Triangular Fuzzy Numbers
Very Low (VL) (0,0,0.1)
Low (L) 0,0.1,0.3)
Mid Low (ML) (0.1,0.3,0.5)
Medium M) (0.3,0.5,0.7)
Mid High (MH) (0.5,0.7,0.9)
High (H) 0.7,0.9,1.0)
Very High (VH) 0.9,1.0,1.0)

Table 2. Linguistic variables used in evaluating the alternatives and the corresponding triangular
fuzzy numbers.

Linguistic Variables Triangular Fuzzy Numbers
Very Weak (VW) 0,0,1)
Weak W) 0,1,3)
Mid Weak (MW) 1,3,5)
Medium ™M) (3,5,7)
Medium Good MG) 5,7,9)
Good G) (7,9,10)
Very Good (VG) 9,10, 10)

Step 4: After choosing the appropriate linguistic variables, decision makers determine the
importance weights of the criteria as shown in Table 3 and evaluate the ratings of alternative locations
with respect to each criterion. The ratings of seven alternatives under six criteria are presented in
Table 4 [4,73].

Table 3. Importance weights of criteria determined by decision makers.

Decision Makers

Criteria

D, D> D3
) VH H VH
G, H VH H
Cs MH M MH
C, H MH MH
Cs MH MH MH
Cq VH VH H

Table 4. Ratings of alternatives by decision makers under selected criteria.

Decision Makers

Criteria Alternatives

D, D> D3

Aq G VG G
Ay \%\Y MW CW

Aj MW Y W
C Ay M MG MG
As G G MG

Ag VG VG VG

A; G G VG
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Table 4. Cont.

Decision Makers

Criteria Alternatives
Dy D> D3
Aq G G G
A, W MW W
Aj MW Y W
C, Ay M G MG
As MG G G
Ag VG G VG
Ay G G G
Aq G G G
A, M W M
Aj MW Y \%\Y
Cs Ay W MW MW
As G MG G
Ag VG G VG
Ay G G G
Aq G MG G
A, W WG MW
Aj MW \%\Y% W
Cy Ay MW M M
As G G G
Ag VG G VG
Ay G G G
Aq VG G VG
A, Y MW W
Aj \\Y M M
Cs Ay M MG MG
As MG G G
Ag VG VG VG
Az VG G VG
Aq G VG VG
Ay MW Y MW
Aj W M M
Ce Ay M MG G
As G G MG
Ag VG G VG
Ay G VG G

At this step, the ratings of alternatives and weights of criteria are also aggregated. Assume that a
decision committee has K decision makers, then the aggregated ratings of alternatives and weights of
criteria can be calculated as follows, respectively:

b = =K
Xij = E[xif + xij +..+ xl.].
— _lr= - —K
W) = <|@] + @ + .+
where 3?? and wX are the rating and the importance weight of the Kth decision maker, respectively.

Based on the equations above, the aggregated fuzzy weights of the criteria were calculated as in
Table 5 [4,73,102,103].
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Table 5. Total fuzzy weights of criteria.

Criteria Weights
C1 Regional Development (0.833,0.967,1.000)
C2 Economy (0.767,0.933,1.000)
C3 Transportation (0.433,0.633,0.833)
C4 Population Density (0.567,0.767,0.933)
C5 Tourism (0.433,0.633,0.833)
C6 Cultural Structure (0.833,0.967,1.000)

11 0f 22

Step 5: This step involves constructing the fuzzy decision matrix for ranking alternatives as in
Table 6 [104,105].

Table 6. Fuzzy decision matrix.

Aq Az As Aq As Ae Az
C, (76793310000  (033,1333.00) (0.33,1.67,3.67) (433,6.33,833) (6338339.67) (9.00,10.00,10.00) (7.67,9.33,10.00)
Cy (7.00,9.00,10.00) (0.33,1.67,3.67) (0.33,1.67,3.67) (5.00,7.00,8.67) (6.33,8.33,9.67) (8.33,9.67,10.00)  (7.00,9.00,10.00)
Cs (7.00,9.00,10.00) (2.00,3.67,5.67) (0.33,1.67,3.67) (0.67,2.33,4.33) (6.33,8.33,9.67) (8.33,9.67,10.00)  (7.00,9.00,10.00)
Cs  (6338339.67)  (067,233433)  (0331.67,3.67) (3.67,5.67,7.67) (7.009.00,10.00) (8.33,9.67,10.00)  (7.00,9.00,10.00)
Cs (8.33,9.67,10.00) (0.33,1.67,3.67) (2.00,3.67,5.67) (4.33,6.33,8.33) (6.33,8.33,9.67) (9.00,10.00,10.00)  (8.33,9.67,10.00)
Ce (8.33,9.67,10.00) (0.67,2.33,4.33) (2.00,3.67,5.67) (5.00,7.00,8.67) (6.33,8.33,9.67) (8.33,9.67,10.00)  (7.67,9.33,10.00)

Step 6: At this step, the raw data are normalized in order to make comparisons across criteria.
The normalized fuzzy decision matrix is constructed as in Table 7 [4,105,106].

Table 7. Normalized fuzzy decision matrix.

Aq A, Aj Ay As A Ay
C;  (0.767,0933,1.000) (0.033,0.133,0.300) (0.033,0.167,0.367) (0.433,0.633,0.833) (0.633,0.833,0.967) (0.900,1.000,1.000) (0.767,0.933,1.000)
C,  (0.700,0.900,1.000) (0.033,0.167,0.367)  (0.033,0.167,0.367) (0.500,0.700,0.867) (0.633,0.833,0.967) (0.833,0.967,1.000) (0.700,0.900,1.000)
C;  (0.700,0.900,1.000)  (0.200,0.367,0.567)  (0.033,0.167,0.367) (0.067,0.233,0.433) (0.633,0.833,0.967) (0.833,0.967,1.000) (0.700,0.900,1.000)
C,  (0.633,0.833,0967) (0.067,0.233,0.433) (0.033,0.167,0.367) (0.367,0.567,0.767) (0.700,0.900,1.000)  (0.833,0.967,1.000) (0.700,0.900,1.000)
Cs  (0.833,0.967,1.000) (0.033,0.167,0.367)  (0.200,0.367,0.567) (0.433,0.633,0.833) (0.633,0.833,0.967) (0.900,1.000,1.000) (0.833,0.967,1.000)
Cs  (0.833,0.967,1.000) (0.067,0.233,0.433)  (0.200,0.367,0.567) (0.500,0.700,0.867) (0.633,0.833,0.967) (0.833,0.967,1.000) (0.767,0.933,1.000)

Step 7: After the normalized fuzzy decision matrix is constructed, since each criterion has a
different importance, the weighted normalized fuzzy decision matrix should be constructed as in
Table 8 [71,102].

Table 8. Weighted normalized fuzzy decision matrix.
Aq Az Az Aq As As Ay
Ci1 (0.639,0.902,1.000) (0.027,0.129,0.300)  (0.027,0.161,0367) (0361,0.612,0.833) (0.527,0.806,0.967)  (0.750,0.967,1.000) (0.639,0.902,1.000)
C,  (0.537,0.840,1.000)  (0.0250.156,0.367)  (0.025,0.156,0.367) (0.384,0.653,0.867) (0.486,0.777,0967)  (0.639,0.902,1.000) (0.537,0.840,1.000)
C;  (0.303,0570,0.833)  (0.087,0.232,0472)  (0.014,0.106,0306) (0.029,0.147,0.361) (0.274,0.572,0.806)  (0.361,0.612,0.833) (0.303,0.570,0.833)
Cy  (0.359,0.639,0902)  (0.038,0.179,0.404)  (0.019,0.128,0.342) (0.208,0.435,0.716) (0.397,0.690,0933)  (0.472,0.742,0.933) (0.397,0.690,0.933)
Cs  (0.361,0.612,0.833)  (0.014,0.106,0.306) (0.087,0.232,0472) (0.187,0401,0.694) (0.274,0.527,0.806) (0.309,0.633,0.833) (0.361,0.612,0.833)
Cs  (0.694,09351.000) (0.056,0.2250.433) (0.167,0.3550.567) (0.417,0.677,0.867) (0.527,0.806,0.967) (0.694,0.935,1.000) (0.639,0.902,1.000)

Step 8: At this step, the fuzzy positive ideal solution (A*) and the fuzzy negative ideal solution (A7)
are determined as shown below by using the values on the weighted normalized fuzzy decision matrix.

A*=[(1,1,1),(1,1,1),(1,1,1),(1,1,1)(1,1,1),(1,1,1)]
A =[(0,0,0),(0,0,0),(0,0,0),(0,0,0),(0,0,0),(0,0,0)]

Step 9: The distances of each location alternative from A* and A~ with respect to each criterion
are calculated as in Tables 9 and 10 [4].
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Table 9. Distances between A; (i=1,2, 3,4, 5, 6,7) and A* for each criterion.
d(A;, A7) d(Ay A" d(A3; A d(Ag, A% d(As, A d(Ag AY)  d(Ag, A%
Cy 0.216 0.855 0.827 0.442 0.296 0.146 0.216
Cy 0.283 0.829 0.829 0.416 0.324 0.216 0.283
C3 0.483 0.753 0.867 0.832 0.513 0.442 0.483
Cy 0.429 0.807 0.848 0.585 0.393 0.341 0.393
Cs 0.442 0.887 0.753 0.609 0.513 0.422 0.442
(@ 0.181 0.777 0.658 0.393 0.296 0.181 0.216
Table 10. Distance between A; (i=1,2,3,4,5,6,7) and A~ for each criterion.
d(A;, A d(A;, A d(A3 A d(AgL, AD)  d(A5, AT d(Ag, A d(A, A
Cy 0.861 0.189 0.232 0.632 0.788 0.912 0.861
Cy 0.815 0.231 0.231 0.665 0.769 0.861 0.815
(@) 0.608 0.308 0.187 0.226 0.578 0.632 0.608
Cy 0.671 0.256 0.211 0.498 0.708 0.740 0.708
Cs 0.632 0.187 0.308 0.475 0.578 0.645 0.632
Ce 0.886 0.284 0.398 0.679 0.788 0.886 0.861

Step 10: Then, the closeness coefficient (CC;) of each location alternative is calculated in order to

determine the ranking order of each alternative as shown in Table 11 [102].

Table 11. Calculations of the di*, di”™ and closeness coefficient (CC;) values.

Aq A, Az Ay As A A,
d;* 2.033 4.889 4.781 3.277 2.334 1.748 2.033
d;~ 4.474 1.454 1.567 3.175 4.209 4.676 4.485

di* +d; 6.507 6.343 6.348 6.452 6.543 6.424 6.518
CG; 0.688 0.229 0.247 0.492 0.643 0.728 0.688

Step 11: Finally, based on the closeness coefficients, the ranking order of the location alternatives
can be determined. As shown in Table 9, based on the closeness coefficients (CC;), the ranking order of
the location alternatives occurs as follows:

A6>A7:A1>A5>A4>A3>A2

It is shown that the alternative Ay was the best option as it had the highest relative distance
for facility location selection. Moreover, the closed interval of [0, 1] was divided into five equal
sub-intervals for determining the existing assessment statuses of the alternatives based on their

closeness coefficients, and linguistic variables were defined for all sub-intervals (Table 12) [102].

Table 12. Acceptance conditions.

Closeness Coefficient

Assessment Status

CCi€[0,0.2]
CCi€[0.2,0.4]
CCi€[0.4,0.6]
CCi€[0.6,0.8]
CCi€[0.8,1.0]

Unadvisable

Adpvisable with high risk
Advisable with low risk

Acceptable

Acceptable and preferable

According to Tables 11 and 12, Ag, A1, A7 and As were found acceptable, A4 was found advisable
with low risk, and Az and A, were found advisable with high risk.
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4.2. GIS-Based Location Selection

In recent years, GIS have been successfully used for location selection problems in many fields. For
example, in the field of environment, GIS have been used to select solid waste disposal sites [107] and
landfill sites [105-110]. Some researchers have used GIS in the field of energy to select locations such
as wind farms [111-115], solar farms [116,117], hydropower plants [118] and facilities to convert forest
biomass to biofuel [18]. GIS have also been used in business for retail site location selection [11,22],
industrial site selection [119], shopping mall location selection [62,120] and supermarket location
selection [121]. There are some GIS applications in the field of health services such as hospital location
selection [122-125] and health care facility selection [126,127]. Besides these fields, GIS have been used
for location selection for public services [128]. The research shows that GIS is a useful method to select
appropriate location for different kinds of facilities and sites.

GIS are seen as a set of tools which are capable of acquiring both spatial and non-spatial data
from various sources, converting data into useful formats, storing and managing data, manipulating
the data for analysis, and finally generating the output required by a given user. The acquisition
component refers to determining and gathering the data in a digitally accessible format for use in a GIS.
The data storage and management component deals with efficient storage and retrieving data from
the database. The manipulation component refers to the need for conversion, aggregation, overlay
and interpolation. In this framework, the capability of performing an integrated analysis of spatial
and non-spatial data represents the most distinguishing attribute of a GIS. There are lots of analytical
operations available in GIS to develop useful information for a specific purpose. Finally, the data
output component of GIS enables a range of geovisualization techniques and provides the data and/or
information in the form of digital maps, graphics, figures, diagrams, etc. [61,129-131].

As mentioned earlier, GIS tools have been widely used in the field of retail location
planning [61,132,133]. The main reason behind the popularity of GIS is the information needs
of retailers with regard to the geographic, economic and social structure of their catchment areas. In this
sense, GIS serve as a valuable tool for determining and analyzing the characteristics of the catchment
area by incorporating spatial data such as streets, neighborhoods, mail codes, road numbers, buildings
and non-spatial data such as the demographic and economic profiles of the consumers [134-140].

In this study, we aim to compare and analyze the results of the fuzzy TOPSIS method and the results
of the two previous studies that applied GIS for the location selection problem of shopping malls in
Turkey [65,66]. The methodology that was employed in these studies and results is summarized below.

The studies in question discussed the location selection problem for shopping malls in Turkey in
general and by cities in Turkey based on GIS-based MCDM principles. In these studies, a database
including the geographic characteristics (criteria) of cities such as latitude/longitude, surface areas,
neighbor cities, high ways, distance to neighbor cities and socio-economic characteristics (criteria)
such as population density, wealth (deposit-money/persons), number of shopping malls in each city,
the number of shopping malls in neighbor cities, rented areas, rent prices, education, health, safety,
culture-art, quality of life was created as a first step. After that, a digital map on which each geographic
and socio-economic characteristic was located in different layers was produced. As pointed out by
Cheng et al. [19], the multi-layer layer architecture of GIS enables one to perform complex analyses.

The data were analyzed by using the following modules in the structure of Arc-Map under the
license of Arc-Info by ESRI:

e  Spatial Analyst

e  Spatial Statistics

e Data Management
e 3D Analyst

In evaluation, first of all, vector (polygon) databases showing city borders of Turkey and vector
(spot) databases showing city centers were created. Subsequently, fields were created for changes to
spot database and values of variables estimated for each city were entered into these fields. Finally, the
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scores for each city for the selection of an optimal shopping mall location were calculated by using the
following formula, which was created based on experts’ views:

([Area] + [Population of the city] + (2 x [Population density]) + (4 X [Population in city
center % ]) + (10 x [Wealth] + (8 X [Number of shopping centers] + (8 X [Rented Area]) +
(7 x [Economy]) + [Education] + [Health] + [Safety] + [Urban_life] + [Culture_Art] +
[Life_Quality])/14

The selection priority of optimal shopping center location was determined as relative percentages
that were calculated based on the assumption that Istanbul is the city with the highest priority, which is
100. The relative percentages were interpolated statistically to the entire country based on cities (with
the vector-raster conversion). In this study, the overall score for each geographical region is calculated
as the sum of the scores of the cities determined by the studies explained above. The priorities of seven
official geographical regions in Turkey based on their overall scores are presented in Table 13.

Table 13. Ranking order of geographical regions.

Geographical Region Overall Score Ranking
Marmara 140.81 1
Central Anatolia 70.14 2
Mediterranean 48.17 3
Aegean 37.87 3
Southeastern Anatolia 32.94 4
Black Sea 27.30 5
Eastern Anatolia 26.41 6

The results of the analyses of only the Marmara Region are also shown as an example (Figure 2).

Legend
Marmara Zone
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P High: 99,4144
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Figure 2. Graphical representation of the Marmara region (2D).
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4.3. Comparison of the Results of the Fuzzy TOPSIS and GIS-Based Analysis

The location selection problem is a very important problem for an investor and decision maker
that has controversial outcomes. In decision-making processes, the database to be formed needs to
consist of multidimensional and reliable data. As these data may be real numbers, they may also be
linguistic variables in the case of uncertainty. In order to make a rational decision on this reliable
database that is formed, the decision-making process should involve up-to-date scientific approaches
and technological opportunities.

According to Table 14, which compares the results of “Fuzzy TOPSIS” method and the analysis
results based on numerical data in the GIS environment, the results of both methods indicate that the
Marmara region was ranked as the best option for shopping malls in Turkey. On the other hand, there
are some similarities and differences in the remaining rankings obtained from fuzzy TOPSIS and GIS.

Table 14. Comparison table.

Option Rank 1 2 3 4 5 6 7
Fuzzy TOPSIS Marmara Aegean Mediterranean ~ Central Anatolia Black Sea Eastern Anatolia So:i;ete;i:rn
GIS Based Marmara  Central Anatolia ~ Mediterranean Aegean Southeastern Black Sea Eastern Anatolia

Anatolia

5. Conclusions

The main purpose of this study is to compare the results of the fuzzy TOPSIS method and
GIS, which were applied to determine the best location for shopping malls in Turkey. The official
geographical regions of Turkey (Mediterranean, Southeastern Anatolia, Eastern Anatolia, Black Sea,
Central Anatolia, Marmara and Aegean) were accepted as alternative locations and in the process of
the implementation of the fuzzy TOPSIS method, linguistic variables such as regional development,
economy, transportation, population density, tourism and cultural structure were determined as the
decision criteria. On the other hand, for the GIS process, which utilizes a geographical database
that contains all administrative provincial boundaries, roads and all geographical information that is
needed for Turkey in its entirety, semantic data including the numbers of shopping malls in every city,
the numbers of shopping malls in neighboring cities, rent prices, quality of life, safety and population
density were uploaded for city centers.

The results of both fuzzy TOPSIS and GIS show that Marmara Region is the most optimal location
in the case of shopping malls in Turkey. One possible explanation for this result is that Marmara region
is the most developed region of Turkey and has favorable conditions in terms of the criteria taken into
consideration in the implementation of both fuzzy TOPSIS and GIS processes.

On the other hand, two methods generated different results with regard to the ranking order of
the other six regions. There are some possible explanations for these controversy results. First of all,
criteria and their importance weights that are used in TOPSIS methodology are determined based on
the experts’ opinions. Hence, the results of TOPSIS method are affected by the subjective assessments
of the individual decision makers. On the other hand, the spatial data utilized by GIS are precise and
objective since they can be measured. Furthermore, GIS allow the use of more inclusive criteria as they
can be integrated with other information systems [135].

As the solution to facility location problems requires multi-criteria, various MCDM methods have
been applied to solve these problems. Among these methods, fuzzy TOPSIS has several advantages
such as providing consistent results with criteria evaluation changes, simplified calculations and good
computational efficiency, capability of handling uncertainty through linguistic variables. Furthermore,
it also provides efficiency in dealing with tangible criteria and larger numbers of alternatives, a
meaningful performance measurement for each alternative and a clear distinction between the
alternatives [4,141-145]. Here, it should be also noted that this method suffers from several limitations.
First, fuzzy TOPSIS is not suitable for solving hierarchical problems, since a hierarchical structure
between the main criteria and sub-criteria is not taken into consideration by this method. Second, an
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efficient procedure is required to determine the relative importance of different criteria with respect to
the objective [4,144,146].

As mentioned earlier, GIS tools have become very popular for retail location selection decisions
among both academics and practitioners. The main advantages of GIS are their ability to integrate
large quantities of spatial and non-spatial information; to generate and communicate results easily and
rapidly by means of attractive and informative digital maps; and to evaluate more alternatives than
manual systems [62,129,135,136]. Considering these advantages, Suarez-Vega et al. [11] state that GIS
provide a broader vision with regard to the possible locations and powerful assistance to the decision
makers and Cheng et al. [19] assert that GIS represent one of the most appropriate tools, especially
for shopping mall location selection. However, the lack of analytical and modelling functions to
incorporate forecasts, objectives, costs and benefits has been considered as the major weakness of the
existing systems [129,136].

In conclusion, it was shown that the opportunities provided to the decision makers in the GIS
environment had a significant share in solving location selection problems by the visualization, analysis
and production of data in the “Numerical Geographical Database” of the geographical software
platform. In this sense, a combination of MCDM techniques and GIS can provide an effective tool for
facility location selection decisions.
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