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Abstract: Cultural heritage embodied in traditional crafts is an integral part of any nation which
reflects the culture and tradition of a particular region. Although the importance of handicraft has
been widely recognized, the literature regarding preservation of traditional craft is scarce. The present
paper aimed to explore and identify issues faced by traditional craftsmanship in developing countries
and to address those issues in order to contribute to the sustainability of traditional craft heritage
and ensure continuous transmission of craft skills and knowledge from generation to generation.
Our study identified several key issues which poses substantial challenges to the preservation of
traditional craft heritage in developing countries. In order to add empirical evidence, we examined
the case of Pakistani handicraft industry that provided further understanding of highlighted issues
which traditional craft heritage face. We have suggested some policies to promote, develop and
preserve the traditional craft heritage. The significance of these policy suggestions is underlined with
the case study of Pakistan.
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1. Introduction

The handicraft sector plays a vital role in income and employment generation and has also been
recognized worldwide as a tool for poverty reduction [1–5]. It is a means of preserving and promoting
cultural and artistic traditions, such as various techniques and skills of traditional crafts are transmitted
from generation to generation. For many countries, the significant unique cultural heritage is retained
in their handicrafts.

Although, the importance of handicraft industry has been understood long before, this sector
has undergone several challenges such as industrialization and globalization [6,7], consequently,
the artisans were incapable to compete with well-organized industrial unit and had to sell their
products at lower prices [8,9]. The industrialization changed the lifestyle and customer’s needs, and as
a result, handicraft products lose the market slowly.

Consumers of handicraft products decreases as industrial products become more sophisticated,
which forces the artisans to abandon their business and move to the cities for earning income. As a
result, several traditional crafting skills and techniques have disappeared as fewer younger generation
are interested in learning the tradition [9–13]. Consequently, the handicrafts faded away and lost its
place in society while industrial products flourished, due to their superiority in durability of materials
and their economical values [12,14]. In an era of globalization and rapid economic change, this heritage
needs to be identified and protected or it may disappear forever. Thus, several cultural heritage experts
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have highlighted the need for safeguarding this cultural heritage [15] not only to keep community’s
identity but also to give economic advantage and other values [16,17].

The literature on preservation of handicraft industry is very scarce, most of the studies have focused
on preservation of tangible heritage such as built heritage such as monuments etc. [18–21]. However,
the intangible cultural heritage embodied in traditional crafts is of different nature from built heritage,
as the techniques and skills cannot be simply interacted or touched with or without use of other means.
Because of untouchable feature of ICH (Intangible Cultural Heritage), it is hard to demonstrate in real life,
which is one of big challenge to prevent it from disappearing. Moreover, as highlighted by Barrere [14] that
no organization is responsible for the preservation of handicraft heritage, consequently, many traditional
crafting techniques become susceptible. Thus, the handicraft heritage is endangered and this sector needs
attention to safeguard the inherited skills and knowledge. Nonetheless, it is very necessary to categorize,
deeply understand and address the challenges faced by the handicraft heritage in order to preserve the
old traditions, failing which this heritage may disappear in near future.

The objective of this study was to identify and characterize the challenges faced by the traditional
craft heritage and suggest the relevant policies and practices to overcome the identified challenges in
order to promote, develop and preserve the sector. Our study is confined to the context of cultural
heritage embodied in crafts in developing countries with a case study of Pakistani handicraft industry.
The methodology used for this research was exploratory in nature while extensively reviewing the
available literature. After the critical literature review to understand the challenges faced by this
heritage, we suggested some policies to promote and preserve the craft heritage. The findings to
support this research were carried out by reviewing literature from various published articles, reports,
policy documents in the relevant field. In this paper, we have also presented secondary data about
employment, import/export related to Pakistani handicraft sector in order to provide empirical
evidence regarding challenges identified as well as underline the significance of policy suggestions.
The evidence regarding decline in employment and high increase in imports flowing to Pakistan has
also been discussed in detail.

The structure of paper is as follows: The Section 2 represents the definition and classification of
handicrafts and cultural heritage. Section 3 presents some challenges and constraints related to this
heritage. In Section 4 we suggest some policies recommendation in order to promote and develop this
industry and preserve the craft traditions. The Section 5 describes the case study of Pakistani handicraft
industry which is facing challenges with decline in handicraft employment and export, and import
competition despite of efforts made by the Government and NGOs to promote and revive handicrafts.
The purpose of this section is to provide empirical evidence regarding challenges identified in general
as well as underline the significance of policy suggestions. The last section provides some conclusions
in order to promote and develop the handicraft heritage along with limitation and suggestions for
further studies.

2. Definition and Classification

2.1. Handicrafts

In spite of extensive production around the world, there is no consensus on common definition of
handicrafts [22,23]. Such as Fabeil et al. [24] describes that Handicraft refers to handmade products
that have artistic and cultural attraction based on their material, design and workmanship. Whereas,
Rogerson [17] attests that craft products should be eighty percent (80%) made by hands that may
include various raw materials such as natural fibers, textiles, beads clay and recyclable materials.
However, Thompson [25] and Abryareh [26] defines handicraft as a skill, specifically involving practical
arts. Most of the debate about definition is on how product is made (handmade versus machine-made,
simple versus artistic qualities etc.).

Furthermore, due to the diverse nature of craft, the European Union has not defined the craft.
Each country (In Europe) has its own definition depending on historical development. For example,
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in Romania and Italy craft is mainly characterized by a “living creativity” and its decorative aspect [27].
However, the following definition is very helpful due to capturing the complexity and diversity of
this sector:

“Artisanal products are those produced by artisans, either completely by hand, or with the
help of hand tools or even mechanical means, as long as the direct manual contribution of the
artisan remains the most substantial component of the finished product. These are produced
without restriction in terms of quantity and using raw materials from sustainable resources.
The special nature of artisanal products derives from their distinctive features, which can be
utilitarian, aesthetic, artistic, creative, culturally attached, decorative, functional, traditional,
religiously and socially symbolic and significant” [28]

2.2. Intangible Cultural Heritage (ICH)

In recent decades, the contents of term ‘cultural heritage’ has been changed considerably, it does
not end at built heritage such as monuments and collections of objects. It also includes knowledge,
traditions or living expressions inherited from the ancestors and passed to next generation. In 1990s,
the concept of intangible cultural heritage (ICH) was emerged as a counterpart to the World Heritage
focusing primarily on physical nature of culture. Intangible culture is the counterpart of culture which
is touchable or tangible, while intangible culture cannot be touched and interacted with or without a
vehicle or the culture, it includes songs, music, drama and crafts etc.

The UNESCO passed a convention in 2003 to protect ICH which aimed to raise awareness
regarding the importance of ICH and ensure its respect and mutual appreciation. The convention
provided definition of ICH as “the practices, representations, expressions, knowledge, skills—as well
as the instruments, objects, artefacts and cultural spaces associated therewith—that communities,
groups and, in some cases, individuals recognize as part of their cultural heritage” [29].

In the context of Malaysia, intangible heritage includes any form of expression, languages,
performance, dance, song, music, and martial arts, which may have existed or exist in relation to the
heritage of Malaysia [30]. In the context of China, the Folk Cultural Heritage Rescue Committee of
China defines it as culture or cultural products people adopt from their forefathers [31]. While, in the
context of Korea, the ICH is considered as intangible cultural works of outstanding historic, artistic, or
academic value, such as a drama, music, dance, game, ritual, craft skills, etc. [32]. However, various
countries such as Pakistan, Thailand, Iran etc. [33–35] have adopted the above definition of UNESCO
Convention 2003.

The Convention also divided ICH into five categories including traditional craftsmanship.
The handicraft products reflect the culture, inherited skills, knowledge and shows the beauty of
heritage. One way to understand the intangible culture exemplified in crafts is to look at the tangible
handicrafts. Thus, the skills, techniques and knowledge are very important for ongoing production
from one generation to the next. The Convention also required its member states to prepare the
inventory of ICH with the participation of the concerned communities; adopt policies and establish
institutions to monitor and promote it; and take other appropriate safeguarding measures. Although
the Convention was held in 2003, it was ratified by several countries on different dates such as Japan
on 15 June 2004, Korea on 9 February 2005, Pakistan on 7 October 2005, Italy on 30 October 2007,
Indonesia on 15 October 2007, Bangladesh on 11 June 2009 and Sweden on 26 January 2011 [36].

Since then the UNESCO has declared several heritages as “intangible cultural heritage for
humanity” of different countries such as “Baul Songs” (traditional music) and “Traditional skills of
Jamdani weaving.” of Bangladesh, “Mak Yong theatre” of Malaysia, “Saman dance” and “Indonesian
Angklung” of Indonesia, “Skills of Chinese seal engraving”, “Sericulture and silk craftsmanship of
China” and “Kun Qu opera” of China, and Iran’s “Traditional skills of carpet weaving in Fars” etc. [37].
Furthermore, several intangible cultural heritages in need of urgent safeguarding have also been
identified by UNESCO such as “Ala-kiyiz and Shyrdak (Skills of Kyrgyz traditional felt carpets)” of
Kyrgyzstan, “Earthenware pottery-making skills” of Botswana, “Noken multifunctional knotted or
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woven bag (Handicraft of the people of Papua)” of Indonesia, “Al Sadu (Traditional weaving skills)” of
United Arab Emirates, “Traditional Li textile techniques: spinning, dyeing, weaving and embroidering”
of China, “Black pottery manufacturing process” of Portugal etc. [37].

3. Challenges and Constraints to Handicraft Industry

Although, the importance of handicraft industry is very well documented in the literature,
there are certain challenges and constraints contributing to the setback suffered by this traditional
heritage [17,38].

3.1. Lack of Availability of Sufficient Data

In many developing countries, the handicraft industry is the second most key source of income,
after the agriculture sector [39]. However, this sector has been disadvantaged due to lack of availability
of sufficient facts and figures [2,7,17]. As Grobar [40] points out that a key weakness to use of the
safeguard measure for handicrafts is non-availability of data. Moreover, generally the industry codes
to measure import, export and employment in handicraft sector does not separate handicrafts as a
separate entity. Without sufficient data, it is hard to take appropriate measures, when a country is
struggling with import and/or export competition. There should be some statistical evidences to take
safeguarding measures. Moreover, in many developing countries handicraft activities are informal,
however, there should be some numerical evidence about the job losses so that necessary measures
can be taken to enhance employment opportunities. Consequently, policy makers are unable to draft
policies accordingly to promote and revive this sector.

There are several reasons for non-availability of handicraft related data such as lack of consensus
on defining handicrafts, it is difficult to gather the exact data related to handicrafts. Moreover, various
rural workers are mainly engaged in agriculture sector, which is seasonal, leaving them unemployed
for certain period and during that period many workers engage themselves in artisanal activity to
meet their daily expenses. Hence, it is difficult to get data of employment in handicraft. Also, most of
the handicraft business carried out in developing countries in rural areas is informal creating problems
to gather exact data. Therefore, due to non-availability of sufficient data, it is difficult to take necessary
appropriate measures.

3.2. Industrialization and Mass Production Challenge

Due to industrialization, the products are becoming commoditized and the traditional handicrafts
are replaced by machine made products and as a result of increased competition at global level the
handicrafts are competing with other similar substitute products [7]. Besides, the transition of the
modern way of life, the production diversity, the spread diversity and the sales diversity results in the
decrease of the desire for traditional handicraft industry [41]. For instance, as highlighted by Scrase [6]
the plastic sandals are replacing leather ones and displacing leather shoemakers in countries such
as Pakistan and India. Similarly, the aluminum or plastic plates, bowls, jugs and cups are replacing
pottery items. There are various other examples where the handicrafts are replaced by mass-produced
items. Consequently, the handmade products are diminishing very fast and the traditional crafts
face stiff competition in the markets, as mass-produced items are cheaper and the sellers have higher
production capacity with strong logistical support. Moreover, the traditional crafts face competition
from countries such as China and India.

China is one of a major competitor in terms of production and export of handicrafts and related
substitute products around the world. The Global Market Assessment Report of USAID [7] indicates
that “China can produce anything, better than anyone else and at a better price”. The Chinese handicraft
industry has acquired an advanced level of competitiveness related to price, quality and production
capacity, moreover, buyers who import directly from China to domestic markets can also earn good
profit margin which hardly very few importers of other countries can compete. The mass-production
retailors, who import directly, creates obstacles for small businesses, moreover, their purchase order
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requires strict delivery dates, high capacity and particular packing and labelling along with advance
deposits. Similarly, barriers occur for wholesale importers as well, several orders in small quantities,
offer advance payment with payment on delivery. Furthermore, all types of buyers prefer to choose
trustworthy partners with multiple product choices and flexibility. It is quite challenging for small
businesses to meet with such strict requirements.

3.3. Unwillingness of Young Generation to Continue to This Profession

The young generation finds it difficult to undergo complex and time-consuming process of
handicraft production, hence they generally do not intend to choose this profession, instead, they
prefer to work in factories with less demanding work with higher salary. The study of Yan Wu et al. [42]
indicates that the inheritance of traditional knowledge, techniques and skills to manufacture lacquer
basket is a serious issue. Most of the young people are unwilling to inherit the traditional lacquer
basket craftsmanship due to the complexity and lengthy production process. The authors further
highlighted the aging of traditional craftsmen as a very serious problem. Moreover, it is difficult to find
a good teacher/master who is willing to teach as many traditional crafts contains “trade secrets” and
various artisans are unwilling to pass such secrete to strangers, and in case the members of family are
not willing to learn, such knowledge may vanish [43]. This has lead traditional heritage to vulnerable.

3.4. Lack of Availability of Basic Infrastructure

The one of main obstacle for handicraft entrepreneurs in rural areas is the lack of availability of
basic infrastructure. Most of the artisan belongs to rural areas with least availability of infrastructure.
In many developing countries, the inadequate power supply makes it difficult for the artisan to
accomplish the required tasks in time and get optimum output. Consequently, increase in the
production cost leads to uncompetitive in the domestic as well as international markets [7,44].

It is necessary to obtain good quality raw materials to produce high quality handicrafts [45].
However, the rural artisans find difficulties in accessing various types of raw materials as most of the
raw materials for handicrafts come from larger cities. Due to worst condition of roads not only artisan
face difficulties to obtain raw materials, but it also increases the cost of production. Furthermore,
the price of some raw materials is increasing day by day, such as the price of brass has increased
tremendously which has also increased the cost of production [44].

3.5. Lack of Innovation and Technology

The handicraft industry is considered as a low technology sector which involves traditional
methods of production and designs. According to prior studies, the handicraft producers lacked the
capability to design and develop new products, therefore they are unable to create the marketable
product [46–48]. On the other hand, handicraft entrepreneurs who introduce a new design face
the issue of risk, patent and copyright since the majority of them are unable to afford the costs [49].
The study of Yan Wu et al. [42], indicates that the traditional lacquer product (basket), having 500 year’s
history, is facing the unprecedented challenges due to rapid development of science and technology
and change in modern lifestyles, consequently the demand dramatically decreases.

The artisans need to be criticized, to some extent, for adherence to the traditional designs.
Nowadays, customers have rapidly changing demand for new designs; in order to compete in market,
the crafts worker should understand the changing needs of customers and should introduce modern
designs, however, the traditional design motif should be preserved. Due to lack of innovation and
technology the artisans are unable to meet the demands of the customers.

3.6. Lack of Education and Training Facilities

Several studies indicate that handicraft producers have a low level of education [7,49–51]. One of
the major reason of low education is that various products require complex and lengthy process
and often involves whole family including children which means children quit or miss the school.
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This is one of a challenging constraint in preserving craft tradition as low level of education makes it
difficult for artisan to access various government schemes, obtain market information, bargain with
middlemen/traders and manage business properly, thus making them uncompetitive. Moreover,
the number of vocational institutes providing training in handicraft skills is very small in various
countries such as the case of Laos, there is only one vocational training school [52].

3.7. Lack of Financial Resources

Many craftsmen belong to poor families and due to lack of financial resources, they face problems
continuously. Although several artisans could succeed to manage their shops, in order to meet the
market demands, they cannot expand business and their hands are tied due to financial constraints.
Moreover, it is difficult for artisans to get loans from local banks as they cannot guarantee repayment.
Even, if the artisans managed to get loans, their profit margin is very low to cover the interest rates.

4. Policies to Promote, Strengthen and Preserve the Cultural Heritage (Handicraft)

As described above, the handicraft sector is a means of income as well as employment generation
in many developing countries, and a means of preserving and promoting cultural and artistic traditions.
However, many categories of crafts are vulnerable and this sector is endangered and needs attention
to safeguard the inherited skills and knowledge. Moreover, various authors identified key issues
and emphasized the need to draft appropriate policies [17]. For instance, as identified by Citalli and
Shanley [53], in many countries there is still a lack of awareness on the part of the policymakers
regarding the importance of craft. The literature also indicates that the various local crafts “remains
undervalued by most governmental policy makers” and institutional support for these activities is
lacking” [54]. Thus, considering the above arguments and need to protect, promote and to keep
community’s identity alive, the following policies are recommended.

4.1. Differentiation between Machine Made and Handmade Products

Nowadays there are several substitutes available in the market as described above, hence, it is
necessary to differentiate the handicraft products as the competition is quite stiff. The handicrafts can
be divided into two categories, one for local consumer market another for elite consumer market [6].
In this way, the artisan who produce elite crafts can earn better wages and the handicraft heritage
can also be promoted. However, the artisans who produce lower level crafts can modify the designs
according to the requirements and needs of the customers to earn better wages and compete with
machine made products. Therefore, suitable policy actions can promote handicrafts.

Another way to distinguish handicraft products is to put story behind the unique features, the way
it is made, origin of product’s design or the artisans and their culture. Such stories can be attached
through marketing materials such as hangtags or attach labels/cards [7,55]. This will not only help to
distinguish, improve sales but will also help to increase the value of product due to its uniqueness
from other substitute products. In addition, it is also one of best way to educate customers about
the crafts.

4.2. Emphasize the Collection and Compilation of Statistics

The data is one of necessary ingredient to formulate policies, however, the handicraft sector has
been disadvantaged due to lack of sufficient data, the facts and figures regarding employment, income
generation, export and import of different handicraft products are rarely available in developing
countries which is one of the major constraint to develop and promote the craft traditions. One of
reason for non-availability of sufficient data is the lack of consensus on defining handicrafts. However,
the above-mentioned definition of handicrafts is very helpful due to capturing the complexity and
diversity of this sector.

Most of the available data on national as well as international level do not break out handicrafts
as a separate entity. For instance, the Harmonized Commodity Description and Coding System (HS)
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does not identify Handicraft products separately. Which makes it difficult to collect and compile
data related to handicrafts. Thus, proper industry codes should be established in order to ensure the
collection and compilation of data related to handicrafts. However, the suggestion of Grobar [40] to
measure handicraft data at international level using the United Nations COMTRADE database is quite
helpful, the problem with this data is that it does not separate the mass-produced and handicraft items.
Yet, it can be used to analyze the import competition as most of the mass-produced items compete
with the handicrafts in domestic market and as a substitute. The Table 1 indicates the United Nations
COMTRADE database HS codes (Harmonized commodity coding system).

Table 1. HS Codes.

Sr# Code Description

1 4420 Wood marquetry and inlaid wood, statuettes, other wooden ornaments
2 4602 Basketwork, wickerwork and other articles made to shape from plaiting materials
3 5805 Hand-woven tapestries
4 6505 Hats: knitted or crocheted
5 6912 Ceramic tableware, kitchenware, other household and toilet articles, other than of porcelain or China
6 6913 Statuettes and other ornamental ceramic articles
7 7113 Articles of jewelry and parts, of precious metal or metal clad with precious metal
8 7117 Imitation jewelry
9 9601 Worked ivory, tortoise-shell, horn, antlers, coral, mother-of-pearl and other animal carving material

10 9701 Paintings, drawings and pastels, executed entirely by hand
11 9702 Original engravings, prints and lithographs
12 9703 Original sculptures and statuary, in any material

Source: Lisa M. Grobar [40].

In addition, the handicraft related data can also be collected by classifying products by market
segments as the key market to crafts is home accessories. However, it is very difficult to differentiate
between the share of handmade and machine-made products. Therefore, several authors have used
the market data for home accessories as a proxy for handicraft sector (such as the study of Smith [56])
due to limited existence of data. Furthermore, the International Trade Centre (ITC) categorized
crafts in following market segments under the umbrella of creative industries: decoration (interior and
exterior), household items, clothing and accessories, gifts, toys, and stationery [57]. Eventually, product
categorization by market segments seems appropriate because this is how most buyers view the market,
how consumers think about their purchases and how large retailers assign buying responsibilities [7].

Additionally, the relevant government agencies must take appropriate measures to ensure the
timely collection and compilation of relevant data in order to take appropriate actions and to draft
policies accordingly.

4.3. Recognition of Artisans and Their Creativity

Although the handicrafts play a vital role in the society of developing countries, the status of the
artisan in society is low. Whereas, they deserve recognition for their creative work and continuing the
heritage in the shape of rewards and appreciation for their valuable practices. It will not only motivate
artisans to continue their profession but also creates a good impression over community for paying
attention to this sector.

The UNESCO had started “Living Human Treasure” Program to grant official recognition to
the talented tradition bearers and practitioners including artisans and emphasized its member state
countries for adoption of this program [58]. In this regard, various UNESCO Member State countries
have adopted this program and granted such recognition with different monetary benefits such as
South Korea is providing 850 USD/per month, Japan provides 16,200 euros/year and France provides
16,000 euros/year, on the contrary, various countries does not provide financial benefits to artisans
such as Romania [59], which may create unrest and demotivate artisans. The financial support is also
necessary besides recognition, especially when the artisans becomes old and unable to continue to
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work. Hence, such financial support will not only motivate artisans to continue this profession but
also attract young generation to pursue this career.

Furthermore, such recognition is based on highly competitive basis and only very limited number
of artisans are granted official recognition due to limited seats. Therefore, it would be better to
formulate policy regarding recognition of artisans at different levels in accordance with performance
level. Besides, conferment of honorary degrees can also enhance the social status of artisans [60].

4.4. Emphasize the Role of Technology and Innovation to Promote and Preserve Craft Traditions

The nature of ICH is very hard to demonstrate in real life since it is untouchable. However,
the study of Alivizatou et al. [61] indicates that 3D visualization and interaction technology can be
used in this regard. For instance, the motion capture technology can be applied for the detailed
documentation of hand and finger movement during the production for example in pottery. Even
though the human interaction cannot be simply replaced by the technology, there is significant scope
to develop activities that not only document and preserve the knowledge of craftsmanship but also
ensure the transmission of this knowledge to younger generations.

Moreover, in order to enhance the productivity and efficiency of craft production, technology can
be used. Not only this, but the craftsperson can also show 3D handicraft or pre-designed products to get
pre-orders before even its production, besides, necessary changes required in the design, shape, color
etc. can be done very easily to fit the demands of the customers. Which not only will improve efficiency
and effectiveness but also save the cost of product. Furthermore, in order to respond high quantity
orders, high technology and engineering skills can help to design machines to enhance production
capacity and speed up the production process which can also save the time to meet the customer
demands within shortest time. The artisan not only can produce products in higher quantity to
compete with mass production in the market but also can ease and simplify their production methods.

The innovation is a transformation of ideas and knowledge into new products or services which
involve technology and the organization, and can be in terms of production, services, processes
or management [62]. Culture can also be preserved through innovation in small businesses [63].
As a result, entrepreneurs play a crucial role to ensure that the handicraft industry and its cultural
identity are preserved for future generations. One way to ensure successful business entrepreneurship
according to contemporary management strategy is a miracle innovation [63,64]. This has prompted
the majority of entrepreneurs to develop and grow based on innovation and modernization to meet
market demands [24].

The handicraft trade at global level is focused on customer’s needs and tastes instead of trade
in culture. The production of handmade products in bulk quantities, requires mechanical support
for finishing and processing. Moreover, the artisan needs to produce innovative designs, shapes,
color etc. to match the needs of customers and such innovation may not contain traditional flavor.
Yan Wu et al. [42] suggested that implementation of Service Design (user-centered design) can
help in development of traditional handicraft through innovation. Furthermore, the availability
of information, communications and technology (ICT) could broaden marketing opportunities for
local entrepreneurs [65]. Those countries that have taken over the major portion of the world market,
have adopted the modern approaches, techniques, tools and technology to respond to customer needs
more effectively and efficiently than their counterparts. Thus, in order to compete in the market,
the technology and innovation becomes necessary part of the business.

4.5. Emphasize Provision of Education and Training

The education and training are means of capacity building, preserve, promote and transmit the
traditional craft production knowledge from generation to generation [2,66]. The one of key policy
issue for development of crafts is thus the provision of education and training in order to enhance their
ability to “learn and compete” [17]. Hence, it is very important to educate young generation about
importance of handicrafts.
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In many European countries the craft had been included into the curriculum since long.
For example, in Finland it was included in the national curriculum in 1866 [67]. In various countries it
is the part of Arts and cultural education curricular, however, the conception of arts curricula differs
significantly between European countries. Around two-thirds of European countries includes craft
as a compulsory subject in their arts curriculum [68]. Furthermore, in UK there is an “Artist Teacher
Scheme”, which is a program of continuing professional development courses for specialist teachers
of crafts, design and visual arts. In many European countries, Craft is part of Arts, Home Economics
or Design such as Denmark, Estonia etc. Moreover, exhibitions of craftwork and artistic creations
produced by children are also organized.

Abisuga and Fillis [5] suggested that the handicraft education curriculum can be introduced
in the formal education system in order to address the issue of preservation and sustainability of
cultural heritage. Moreover, the school children, who quit their education at early stages, can be
accommodated in craft education programs which can help to develop creativity, self-fulfillment and
sense of belongings.

In addition, as suggested by Norasingh and Southammavong [52], the establishment of vocational
training schools to train young generation is very necessary, especially those that offer middle to
high level skills training. The training will also help artisans to improve their skills and produce
good quality products [40,54]. Moreover, there is a need to teach young generation about the modern
product designs [66]. In this way students can acquire necessary skills to produce handicrafts and will
know how to develop new ideas for product design and development. The vocational training schools
are also very important for transmission of craft heritage [69], and the establishment of such schools
will also help to protect and preserve the craft heritage from disappearing.

The government should pay attention to start courses/degree programs and strengthen the
handicraft industry. This will not only help to preserve the techniques, skills of cultural traditions but
also promote this industry. Attention should also be paid to the training of artisan to get necessary
skills and techniques of teaching so that the inherited skills and techniques can be passed to others in
its true letter and spirit.

The new technologies are very helpful for valorization of traditional culture and provide new
methods to protect the precious tradition. Nevertheless, the craft tradition knowledge is difficult to
digitize, some technologies are helpful for its preservation. Nowadays the haptic devices and Virtual
Reality are already under use for educating complex techniques/skills such as surgery. These new
technologies are also very helpful to digitally preserve the handicraft heritage as these technologies are
very useful in transferring data to manual skills and related abilities besides storing, coding etc. [70]
and it can be used as teaching tools. Hence, the policy makers should also focus to implement new
technologies in educating and training of young generation to promote and preserve this valuable
cultural heritage.

4.6. Provision of Microcredit Facilities and Emphasize the Role of Crowd Funding

Access to credit facilities is one of assured path to empower artisans leading to income and
employment generation, it has also been largely acknowledged in the literature [2]. For instance,
Abisuga and Fillis [5] emphasized the need to provide microfinance to artisans as it is one of the best
way to empower youth and generate employment and income opportunities. Similarly, Norasingh and
Southammavong [52] highlighted that the micro/small handicraft firms do not have much financial
resources to take part in the international trade shows and exhibitions to present their cultural heritage
resulting in loss of competitiveness. Therefore, the financial institutions should support cultural
heritage by providing easy and interest free credit facilities, it will also help the artisan to expand
their business.

Crowd funding is also one of the sources to get funds and is also helpful to organize a craft fair
to present the artistic work of artisans where public support will help the project to thrive. There are
several examples where peoples have convinced a large number of public to invest a smaller amount
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in their projects/new products such as the case of Palpypaya [71]. It is an Indian based handicraft
seller that has raised their funds through crowd funding on Wishberry [72]. Another case is Craft
Wallet, a handicraft startup that raised funds up to 30,000 USD to support their project [73].

4.7. Improvement of Basic Infrastructure and Emphasis on Advertisement and Promotion of Tourist Places

The basic infrastructure is necessary for every business. The potential tourist and customers are
unwilling to visit the less developed areas, having little or no road network, due to non-availability of
basic necessities and difficulty in transportation. It also severely affects the access to raw materials
as well as export/import of handicrafts. In line with this issue, Abisuga and Fillis [5] suggested
that relevant government agencies must pay attention to provide basic infrastructure such as roads,
water and electricity facilities to support handicraft business activities particularly in the rural area
in order to help artisans to do business smoothly and open the doors for sustainable development of
traditional heritage.

The artisans mainly sell their products in local markets near to the tourist destinations. A significant
amount is utilized by national and international tourists on purchase of local handicrafts that represents
the specialty of the particular region as souvenir or as gift. Thus, tourists are the potential customers
for handicraft businesses and the increase in the number of tourists will positively affect the craft
business in terms of higher sales [74]. At most tourist destinations one can find different kinds of
publications informing tourists about local culture, attractions, public events, possible excursions,
etc. In this way tourists can be motivated to visit craft shops [55]. Thus, in line with this argument,
Toledo-Lopez et al. [75] highlighted the need for support of government for advertisement and
promotion of tourist places [76].

5. Case Study of Pakistan

In this section, we examine the case of Pakistan, a country blessed with rich history and cultural
heritage which shows the traditions and culture of Pakistan. The Pakistan produces extensive variety
of crafts such as textile, embroidery, beadwork, block-printing, patchwork, woodcrafts, pottery, jewelry,
stone-carving, etc. [77,78] that has a long history of over at least 5000 years and migration by Persians,
Greeks and Arabs have included their diverse cultures to the craft heritage. The traditional crafts
are produced extensively in all provinces of Pakistan, mostly in rural areas. The handicrafts from
different parts of country have their own uniqueness, the shape, color and type of handicraft very
beautifully represents the specialty of the region. Such as the “Ajrak” (Block Printing) and “Topi”
(Cap) of Sindh Province [77], “Embroidery” of Baluchistan Province, “Beadwork” of KPK Province and
“Shadow and Phulkari” (Flower work) of Punjab Province are very famous. Moreover, the techniques
used in production of various crafts are centuries old. Such as block-printing and dyeing technique,
Kashi (Glazed/blue pottery making technique) [79,80] etc. that has been famous for the last many
centuries [77].

The handicraft industry is significantly contributing to income and employment generation as
well as economic and social sustainability of the country. The recent statistics indicates that as much as
13.54% of all employees nationally are accounted for in the crafts and related services sector alone [81].
However, most of the activity in the traditional craft heritage is still undocumented and informal [82],
thus the actual contribution of this heritage is unidentified.

Challenges of Pakistani Handicraft Industry

Due to industrialization, burgeoning growth in substitute products, rapid changes in consumer
tastes, paucity of raw materials [78], the handicraft industry in Pakistan has lost its place in the market
because the machine-made products are very cheaper and handicraft products requires complex labor
work with low profit margin. Moreover, the rising price of raw materials and low marketing network
has put this industry in miserable state [83]. The study of Syed Fida Hussain Shah [84], indicates
that apart from agriculture and livestock, the alternative source of income is handicraft and most of
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women in rural areas (Such as Thatta and Badin in Sindh Province) can produce quality handicraft
products such as embroidery but for local use with low marketing. The author also highlighted that
the substitute products are replacing the handicrafts very fast.

Most of the artisans engaged in this profession in Pakistan belongs to the rural and economical
weaker areas and frequently face problems due to a lack of resources. Many micro rural entrepreneurs
are also facing financial resources constraints as there is a gap between earning and financial requirement.
As far as the provision of credit facilities are concerned, there are several institutions/schemes which
provide funding facilities but most of the rural artisans are unaware about such schemes and generally
financial institutions require security to payback the loans, which is a major obstacle for artisans as they
hardly can provide any security [85]. Usually craftsmen do not prefer institutional resources for funds,
rather they prefer to obtain loans from moneylenders, wholesalers or suppliers. In some cases, the
artisans only get the labor charges and all the raw materials are provided by wholesalers/suppliers
who in turn gets the finish products. While in other cases, the raw materials are provided by the
suppliers and after selling finished goods the artisan re-pay the amount with more than 15% interest
rates [86].

One of major weakness of rural artisan is the low level of education, very small number of
institutes available in rural areas to provide craft education and most of the artisan are unable to
get benefit either due to low awareness or poor access. The study of Tayyaba et al. [85], focused on
handicrafts produced by women in rural areas of Sindh, indicates that most of the craft women are
uneducated. Moreover, the education and research related to traditional crafts such as handloom,
weaving, pottery etc., were not added in professional institutes, which is also a major obstacle to pass
cultural heritage knowledge to younger generation.

Likewise, Samreen Zahra [87] reported that one of reason behind decline in Pakistani handicraft
industry is the lack of innovation in design and emphasized that artisans should adopt modern tastes
of customers to compete in the market. Also, there is a wide gap of cooperation between designers and
artisans, the designers have the professional knowledge and knowhow about the modern taste and
artisans have cultural heritage skills and knowledge, thus their cooperation can lead to expansion of
business and competitiveness. In addition, the poor infrastructure has damaged this sector, in most of
the rural areas during peak summer season, there is power outages/load shedding for up to 12 h a day
which hinders production process leading to uncompetitive business. Besides, the worst condition of
roads is hindering in transportation of raw materials and tourist’s visit.

Moreover, due to unwillingness of young generation to pursue this career, many craft tradition
have disappeared and many are struggling for survival. The available data related to employment
in this sector indicates decline in employment. In 2001–2002, 16.20% of all employees nationally
were accounted for handicraft and related sector [88] but with the passage of time, the interest of
young generation is declining and currently this sector is accounted for only 13.54% employment [70]
(See Figure 1 for detail of employment).

However, the Federal Government as well as local Government in Pakistan made several efforts to
promote handicraft industry and preserve this valuable cultural heritage. Such as the establishment of
National Institute of Folk and Traditional Heritage (Lok Virsa) on 1974 aimed to preserve and promote
tangible and intangible heritage of the country [89].

Besides government actions, various non-governmental organizations (NGO) are also working
in different parts of the country to help artisans to compete and survive in the market. For instance,
AHAN (Aik Hunar Aik Nagar) is operating since 2007 in allover the Pakistan and is aimed to support
rural based micro and small enterprises such as handicrafts. The objectives of AHAN includes
facilitation of craft persons/artisans in accessing enterprise development services [90]. Other several
attempts have been made to promote this industry such as introduction of several schemes for artisans,
organizing fairs, provision of subsidy, awareness seminars etc.
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Figure 1. Percentage of Craft and related trade workers (2001–2015). Source: Pakistan Statistical Year
Books 2014 and 2015 [60,68].

In order to ascertain the effectiveness of these efforts with respect to exports, we have adopted
the approach of Grobar [40] to observe recent trends in handicraft trade using The United Nations
COMTRADE database as mentioned above in Table 1.

The Table 2 indicates the growth in Pakistan’s total exports of these goods from 2008 to 2016
along with HS codes (Harmonized commodity coding system). Although, the Pakistan has improved
growth in exporting few categories such as Hats: knitted or crocheted (HS Code 6505) by 246.82%
and household article (HS Code 6912) by 50.56%, overall there is a negative trend in handicraft
exports ranging from −11.86% to −96.89%. This indicates that Pakistan has almost lost export in some
categories such as articles of jewelry and parts of precious metal or metal clad with precious metal
(−96.89%) and imitation jewelry (−86.09%).

Table 2. Growth rate of handicraft exports from 2008–2016.

Sr. No. Code Description Growth Rate in %

1 4420 Wood marquetry and inlaid wood, statuettes, other wooden ornaments −11.86%

2 6505 Hats: knitted or crocheted 246.82%

3 6912 Ceramic tableware, kitchenware, other household and toilet articles,
other than of porcelain or china 50.56%

4 7113 Articles of jewelry and parts, of precious metal or metal clad with
precious metal −96.89%

5 7117 Imitation jewelry −86.09%

6 9601 Worked ivory, tortoise-shell, horn, antlers, coral, mother-of-pearl and
other animal carving material −25.75%

7 9701 Paintings, drawings and pastels, executed entirely by hand −27.09%

Further analysis of data indicates that a high number of imports of handicraft and related products
are flowing from world in the Pakistan since 2006–2016 at the annual growth rate ranging from 21.07%
to 166.06%. The imports of Paintings, drawings and pastels, executed entirely by hand (HS Code
9701), articles of jewelry and parts, of precious metal (HS Code 7113) have been increased by 166.06%
and 80.24% respectively. The items that have low annual import growth rate includes basketwork,
wickerwork and other articles made to shape from plaiting materials (HS Code 4602), Imitation jewelry
(HS Code 7117) etc.

However, if we compare the handicraft and related products imported from World and China,
we find that the share of most of the imported products from China is much higher than the share of
world. The imports flowing from China are increasing at the annual growth rate ranging from 16.20%
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to 494.34%. The imports of articles of jewelry and parts (HS Code 7113), worked ivory, tortoise-shell
etc. (HS Code 9601), from China, have been increased by 494.34% and 467.12% respectively which
is even more than six times higher than the world. The least importing category from China is the
same as importing from World which is basketwork, wickerwork and other articles made to shape
from plaiting materials (HS Code 4602) and Imitation jewelry (HS Code 7117). The Table 3 indicates
Average Annual Growth in handicraft imports since 2006.

If we compare the data regarding imports flowing from China to Pakistan in 2006 and 2016,
we find that various categories of crafts and related products have been tremendously increased since
2006. For instance, the percentage of import share of Wood marquetry and inlaid wood, statuettes,
other wooden ornaments (HS Code 4420), Basketwork, wickerwork and other articles made to shape
from plaiting materials (HS Code 4602), Ceramic tableware, kitchenware, other household (HS Code
4912), Statuettes and other ornamental ceramic articles (HS Code 4913) and Worked ivory, tortoise-shell,
horn, antlers, coral, mother-of-pearl and other animal carving material (HS Code 9601) have been
increased greatly (See Figure 2).

Table 3. Average Annual Growth in imports Handicraft sector: Imports from World and China
(2006–2016).

Code Description World China

4420 Wood marquetry and inlaid wood, statuettes, other wooden ornaments 40.96% 63.32%

4602 Basketwork, wickerwork and other articles made to shape from plaiting materials 21.07% 16.20%

6505 Hats: knitted or crocheted 52.92% 70.55%

6912 Ceramic tableware, kitchenware, other household and toilet articles, other than of
porcelain or china 65.27% 60.71%

6913 Statuettes and other ornamental ceramic articles 32.82% 39.60%

7113 Articles of jewelry and parts, of precious metal or metal clad with precious metal 80.24% 494.34%

7117 Imitation jewelry 25.42% 20.98%

9601 Worked ivory, tortoise-shell, horn, antlers, coral, mother-of-pearl and other animal
carving material 63.31% 467.12%

9701 Paintings, drawings and pastels, executed entirely by hand 166.06% 112.96%

Figure 2. Comparison of share of China in Handicraft’s import in Pakistan in 2006 and 2016.

Further analysis of the data indicates that the handicraft industry of Pakistan is facing problems
such as decline in employment, export and is facing import competition in domestic market of
handicrafts and related substitutes. Even though, Pakistan has managed to increase its export in
few categories of products, the tremendous imports have increased competition in domestic market
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especially from China and has affected the craft industry to a greater extent. The above proposed policy
measures are very important to preserve and revive the craft tradition and the Pakistani handicraft
industry needs quick response else this industry may get seriously affected by huge imports flowing
into the country which will be difficult to recover.

6. Conclusions

The cultural heritage embodied in crafts is valuable cultural asset for any nation, it indicates
culture and traditions of a particular region. The craft production is very vital part of economies in
several developing nations [4,5]. Also, the importance of craft tradition has been widely acknowledged
in the literature for development of poor nations, thus it becomes necessary and justified to pay
attention in terms of appropriate policy measures to protect and preserve the craft tradition [15,16].
Most of the related literature focuses on preservation of built heritage, moreover, various organizations
and governments have only focused on the preservation of the traditional products. Thus, the question
of transmitting craft related skills and knowledge from generation to generation exists. The present
paper explored and identified several issues faced by traditional craftsmanship in order to contribute
to the sustainability of heritage-based livelihoods and to preserve the cultural heritage. The purpose of
safeguarding traditional craftsmanship is to ensure the transmission of craft related skills and practices
from generation to generation.

Our study highlighted various challenges and constraints that handicraft heritage in developing
countries is faced with such as lack of consensus in defining and classifying handicrafts, non-availability
of sufficient data, industrialization, mass production, unwilling young generation, lack of basic
infrastructure, lack of innovation and technology and educational/training facilities and limited
financial resources. These issues are deteriorating the significance of the craft heritage. Our analysis
indicates that this heritage is gradually losing its existence and is in need of urgent attention to preserve
the cultural heritage.

In order to provide empirical evidences to support the assumptions of the study, we examined the
case of Pakistani handicraft industry. The case of Pakistan proved the assumptions of the study and
provided evidences about the challenges faced by handicraft sector. Further in-depth analysis of the
case of Pakistan indicates that the government has implemented several policies but employment and
export in this sector is declining. Although various measures to strengthen this heritage were initiated,
due to several challenges as highlighted above, the industry is losing its significance and consequent
upon flow of a high number of imports in the country, the industry has been affected to a great extent.

Our study identified and characterized the relevant policies and practices to overcome the
identified challenges in order to promote, develop and preserve the craft heritage. The policy
suggestions include differentiation between machine made and handmade products, emphasize
the collection and compilation of statistics, recognition of artisans and their creativity, emphasize the
role of technology and innovation to promote and preserve craft traditions, emphasize provision of
education and training, provision of microcredit facilities and emphasize the role of crowd funding,
improvement of basic infrastructure and emphasize the advertisement and promotion of tourist
places. The significance of these policy suggestions is also underlined with the case of Pakistan.
These policy suggestions will not only help to preserve the skills and practices of traditional heritage
but also help artisans to revive their business and generate income and employment opportunities for
sustainable development.

Inevitably, there are limitations on this research such as the lack of sufficient statistical data.
This did not allow very precise and more in-depth analysis of the challenges. The lack of statistical
data has also been acknowledged in the literature [2,40]. However, the non-availability of data has
also been identified as one of challenge that has disadvantaged this sector [2]. In order to cover this
limitation, we have provided secondary empirical data related to our case study of Pakistan, however,
further studies may be conducted to deeply analyze the challenges of craft heritage by taking different
case studies to provide more holistic view. It would be of more interest to examine the specific kind of
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intangible cultural heritage which are in need of urgent safeguarding as identified by the UNESCO such
as “Al Sadu (Traditional weaving skills)” of United Arab Emirates, “Traditional Li textile techniques:
spinning, dyeing, weaving and embroidering” of China, “Black pottery manufacturing process” of
Portugal etc. [37]. This would also allow a better understanding of the specific challenges faced by the
particular intangible cultural heritage embodied in crafts and enables a sustainable craft development.
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21. Fatorić, S.; Seekamp, E. Securing the Future of Cultural Heritage by Identifying Barriers to and Strategizing
Solutions for Preservation under Changing Climate Conditions. Sustainability 2017, 9, 2143. [CrossRef]

22. Karim, M.A.; Karim, M.E. Protection of ‘Handicraft’ as Geographical Indications under municipal law, TRIPS
and BTAs vis-à-vis CETA: ‘Bangladeshi Jamdani’ as case study. Queen Mary J. Intell. Prop. 2017, 7, 49–73.
[CrossRef]

23. Pierantoni, L. The Heritage Value of the Craft Sector in Fast-Growing Cities. In Sustainable Urban Development
and Globalization; Springer: Berlin, Germany, 2018; pp. 289–297.

24. Fabeil, N.F.; Pazim, K.H.; Marzuki, K.M.; Langgat, J. The orientation of handicraft entrepreneurs in Sabah:
Their personality characteristics and motivations (Orientasi Usahawan Kraftangan di Sabah: Ciri Personaliti
dan Motivasi). In Proceedings of the 2nd ASEAN Entrepreneurship Conference, Penang, Malaysia,
17 May 2014.

25. Simon, T. Miranda: The Craft of Functional Programming; Addison-Wesley Longman Publishing Co., Inc.:
Boston, MA, USA, 1995; ISBN 0201422794.

26. Abryareh, R. Tourism Attractions and their Influences on Handicraft Employment in Isfahan. Master’s Thesis,
Lulea University of Technology, Luleå, Sweden, 2009.

27. Report on the Situation of Craftsmanship in Europe. Available online: http://projects.ifes.es/pdfs/craft/
craft1.pdf (accessed on 17 March 2018).

28. UNESCO/International Trade Centre (ITC) Symposium “Crafts and the International Market: Trade and
Customs Codification”—Manila, 6–8 October 1997. Available online: http://www.unesco.org/new/en/
culture/themes/creativity/creative-industries/crafts-and-design (accessed on 22 December 2017).

29. UNESCO. Convention for the Safeguarding of the Intangible Cultural Heritage. 2003. Available online:
http://unesdoc.unesco.org/images/0013/001325/132540e.pdf (accessed on 20 December 2017).

30. Harun, S.N. Heritage Building Conservation in Malaysia: Experience and Challenges. The 2nd International
Building Control Conference 2011. Procedia Eng. 2011, 20, 41–53. [CrossRef]

31. Liu, Z. Indigenising Intangible Cultural Heritage: Comparison and Interpretation of the Concept of ICH in
China. Int. J. Intang. Herit. 2015, 10, 126–136.

32. Cultural Heritage Protection Act of Republic of Korea. Available online: http://www.wipo.int/wipolex/
en/text.jsp?file_id=284720 (accessed on 17 March 2018).

33. What is Intangible Cultural Heritage in Thailand? Available online: http://ich.culture.go.th/index.php/en/
home/ich-definition (accessed on 17 March 2018).

34. What is Intangible Heritage? Available online: http://www.tichct.org/en/ICH/What-is-ICH (accessed on
17 March 2018).

35. Introduction to Intangible Cultural Heritage (ICH). Available online: http://www.ichinventory.pk/
(accessed on 17 March 2018).

36. Convention for the Safeguarding of the Intangible Cultural Heritage. Available online: http://www.unesco.
org/eri/la/convention.asp?KO=17116&language=E (accessed on 17 March 2018).

37. Lists of Intangible Cultural Heritage. Available online: https://ich.unesco.org/en/lists (accessed on
17 March 2018).

38. Policy Gaps Study on the Crafts Sector in India. Available online: https://www.aiacaonline.org/sites/
default/files/Final%20Policy%20Gaps%20Study.pdf (accessed on 22 March 2018).

39. Paige, R.C. Profiles of successful craft micro-retailers. J. Dev. Entrep. 2009, 14, 393–412. [CrossRef]
40. Grobar, L.M. Policies to promote employment and preserve cultural heritage in the handicraft sector.

Int. J. Cult. Policy 2017, 2, 1–13. [CrossRef]
41. Kolay, S. Cultural Heritage Preservation of Traditional Indian Art through Virtual New-media. Procedia 2016,

225, 309–320. [CrossRef]
42. Wu, Y.; Chen, L.Y.; Ren, L. Implementation of Service Design on Innovation Development of Traditional

Handicraft: A Case Study of Yongchun Lacquered Basket. In Proceedings of the 9th International Conference
on Cross-Cultural Design, Vancouver, BC, Canada, 9–14 July 2017.

43. UNESCO. Traditional Craftsmanship. Available online: https://ich.unesco.org/en/traditional-
craftsmanship-00057 (accessed on 22 December 2017).

44. Sachan, N.; Munagala, V.; Chakravarty, S. Innovation Cluster in the Brassware Industry at Moradabad, Uttar
Pradesh, a Case Study, Based on the Innovation Cluster Initiative of the National Innovation Council; Indian School
of Business: Telangana, India, 2013.

http://dx.doi.org/10.3390/su9112143
http://dx.doi.org/10.4337/qmjip.2017.01.03
http://projects.ifes.es/pdfs/craft/craft1.pdf
http://projects.ifes.es/pdfs/craft/craft1.pdf
http://www.unesco.org/new/en/culture/themes/creativity/creative-industries/crafts-and-design
http://www.unesco.org/new/en/culture/themes/creativity/creative-industries/crafts-and-design
http://unesdoc.unesco.org/images/0013/001325/132540e.pdf
http://dx.doi.org/10.1016/j.proeng.2011.11.137
http://www.wipo.int/wipolex/en/text.jsp?file_id=284720
http://www.wipo.int/wipolex/en/text.jsp?file_id=284720
http://ich.culture.go.th/index.php/en/home/ich-definition
http://ich.culture.go.th/index.php/en/home/ich-definition
http://www.tichct.org/en/ICH/What-is-ICH
http://www.ichinventory.pk/
http://www.unesco.org/eri/la/convention.asp?KO=17116&language=E
http://www.unesco.org/eri/la/convention.asp?KO=17116&language=E
https://ich.unesco.org/en/lists
https://www.aiacaonline.org/sites/default/files/Final%20Policy%20Gaps%20Study.pdf
https://www.aiacaonline.org/sites/default/files/Final%20Policy%20Gaps%20Study.pdf
http://dx.doi.org/10.1142/S1084946709001326
http://dx.doi.org/10.1080/10286632.2017.1330887
http://dx.doi.org/10.1016/j.sbspro.2016.06.030
https://ich.unesco.org/en/traditional-craftsmanship-00057
https://ich.unesco.org/en/traditional-craftsmanship-00057


Sustainability 2018, 10, 1336 17 of 18

45. Hassan, H.; Tan, S.K.; Rahman, M.S.; Sade, A.B. Preservation of Malaysian handicraft to support tourism
development. Int. J. Entrep. Small Bus. 2016, 32, 402. [CrossRef]

46. Ploydee, J. Factors Effecting the Success and Failure of Community Business in Comparison of Macro and
Micro Cases (Khamkheankaew District, Yasothorn and Lanska District, Nakornsritammarat). Ph.D. Thesis,
Chulalongkorn University, Bangkok, Thailand, 1997.

47. Senko, C. The Evaluation of OTOP in Northeast of Thailand; Bangkok Office of National Research Committee:
Bangkok, Thailand, 2003.

48. Pinaisup, B.; Kumpun, P. The Study of the Strengthen in Community in OTOP Program; National Institute of
National Institute of Development Administration: Bangkok, Thailand, 2006.

49. Amin, I.M. Manufacturing and Marketing of Traditional Crafts-Malaysian Perspective; APEC/SME Seminar on
Support for Local and Cottage Industries: Hanoi, Vietnam, 2006; pp. 1–19.

50. Redzuan, M.; Aref, F. Path-analysis Model of the development of handicraft (Batik) industries in Kelantan,
Malaysia. J. Am. Sci. 2009, 5, 31–38.

51. Mendozaramírez, L.; Toledo Lopez, A. Strategic orientation in handicraft subsistence businesses in Oaxaca,
Mexico. J. Mark. Manag. 2014, 30, 476–500. [CrossRef]

52. Norasingh, X.; Southammavong, P. Firm-level human resource management and innovation activities in
production networks: A case study of Lao handicraft firms. Asian J. Technol. Innov. 2017, 1, 1–22. [CrossRef]

53. Citalli, L.; Shanley, P. Riches of the Forest: For Health, Life and Spirit in Africa; Centre for International Forestry
Research: Bogor, Indonesia, 2004.

54. Pereira, T.; Shackleton, C.; Shackleton, S. Trade in reed-based craft products in rural villages in the Eastern
Cape, South Africa. Dev. South. Afr. 2006, 23, 477–495. [CrossRef]

55. Linking the Handicraft Sector to Tourism Markets. Available online: http://www.intracen.org/
uploadedFiles/intracenorg/Content/Exporters/Sectoral_Information/Service_Exports/Tourism/Linking%
20the%20Handicraft%20Sector%20reprint%209%2010%202012%20for%20web.pdf (accessed on 22 March 2018).

56. Smith, B.B. 2004 Universe Study: Identifying the Size, Growth and Distribution Patterns of the Home Accent
Industry; Home Accents Today: Greensboro, NC, USA, 2004.

57. UNESCO/International Trade Centre (ITC) Symposium “Crafts and the International Market: Trade and
Customs Codification”—Manila, 6–8 October 1997. Available online: http://unesdoc.unesco.org/images/
0011/001114/111488eo.pdf (accessed on 22 December 2017).

58. UNESCO. Encouraging Transmission of ICH: Living Human Treasures. Available online: https://ich.unesco.
org/en/living-human-treasures (accessed on 22 December 2017).

59. Lupu, N.; Tanase, M.O.; Tudorache, P. Quo vadis Living Human Treasures? Amfiteatru Econ. J. 2016, 18,
757–766.

60. Techera, E.J. Safeguarding cultural heritage: Law and policy in Fiji. J. Cult. Herit. 2011, 12, 329–334.
[CrossRef]

61. Alivizatou-Barakou, M.; Kitsikidis, A.; Tsalakanidou, F.; Dimitropoulos, K.; Giannis, C.; Nikolopoulos, S.;
Kork, S.A.; Denby, B.; Buchman, L.; Adda-Decker, M. Intangible Cultural Heritage and New Technologies:
Challenges and Opportunities for Cultural Preservation and Development; Springer International Publishing:
Cham, Switzerland, 2017.

62. Ramadani, V.; Gerguri, S. Theoretical framework of innovation: Competitiveness and innovation program in
Macedonia. Eur. J. Soc. Sci. 2011, 23, 268–276.

63. Dana, L.P. Preserving culture through small business: Government support for artisans and craftsmen in
Greece. J. Small Bus. Manag. 1999, 37, 90–92.

64. Spoelstra, S. Business miracles. Cult. Organ. 2010, 16, 87–101. [CrossRef]
65. Pantjadarma, D. The potential role for an ICT entrepreneur in accelerating SME development in Indonesia:

The case of the metal working industries in Tegal. J. Int. Bus. Entrep. Dev. 2004, 2, 17–24. [CrossRef]
66. UNESCO. Transmission and Education. Integration of ICH Safeguarding into Cultural Policies—A

Cumulative in-Depth Study of Periodic Reports. Available online: https://ich.unesco.org/en/focus-on-
integration-of-ich-safeguarding-into-cultural-policies-2016-00911 (accessed on 22 December 2017).

67. Mika, M.; Manne, K. Craft interests during leisure time and craft learning outcomes in Finland. Craft Res.
2014, 5, 35–53.

68. Arts and Cultural Education at School in Europe (Eurydice). Available online: http://eacea.ec.europa.eu/
education/eurydice/documents/thematic_reports/113EN.pdf (accessed on 17 March 2018).

http://dx.doi.org/10.1504/IJESB.2017.087022
http://dx.doi.org/10.1080/0267257X.2014.893248
http://dx.doi.org/10.1080/19761597.2017.1385970
http://dx.doi.org/10.1080/03768350600927235
http://www.intracen.org/uploadedFiles/intracenorg/Content/Exporters/Sectoral_Information/Service_Exports/Tourism/Linking%20the%20Handicraft%20Sector%20reprint%209%2010%202012%20for%20web.pdf
http://www.intracen.org/uploadedFiles/intracenorg/Content/Exporters/Sectoral_Information/Service_Exports/Tourism/Linking%20the%20Handicraft%20Sector%20reprint%209%2010%202012%20for%20web.pdf
http://www.intracen.org/uploadedFiles/intracenorg/Content/Exporters/Sectoral_Information/Service_Exports/Tourism/Linking%20the%20Handicraft%20Sector%20reprint%209%2010%202012%20for%20web.pdf
http://unesdoc.unesco.org/images/0011/001114/111488eo.pdf
http://unesdoc.unesco.org/images/0011/001114/111488eo.pdf
https://ich.unesco.org/en/living-human-treasures
https://ich.unesco.org/en/living-human-treasures
http://dx.doi.org/10.1016/j.culher.2011.02.002
http://dx.doi.org/10.1080/14759550903558136
http://dx.doi.org/10.1504/JIBED.2004.007849
https://ich.unesco.org/en/focus-on-integration-of-ich-safeguarding-into-cultural-policies-2016-00911
https://ich.unesco.org/en/focus-on-integration-of-ich-safeguarding-into-cultural-policies-2016-00911
http://eacea.ec.europa.eu/education/eurydice/documents/thematic_reports/113EN.pdf
http://eacea.ec.europa.eu/education/eurydice/documents/thematic_reports/113EN.pdf


Sustainability 2018, 10, 1336 18 of 18

69. Olanipekun, W.D.; Brimah, A.N.; Rabiu, R.O. Entrepreneurial and Vocational Education Revolution: A atalyst
for sustainable development. Kuwait Chapter Arab. J. Bus. Manag. Rev. 2015, 4. [CrossRef]

70. Bergamasco, M. Beyond Movement, the History and Future of Gesture Analysis; Alinea Publishing House:
Kopenhagen, Denmark, 2008.

71. Pulpypaya. Available online: https://www.thebetterindia.com/73401/pulpypapaya-connect-local-artisans-
handicraft-buyers/ (accessed on 19 January 2018).

72. Wishberry. Available online: https://www.wishberry.in/campaign/guilt-free-kolhapuri-kohpuri/
(accessed on 19 January 2018).

73. Craft Wallet. Available online: https://craft-wallet.com/pages/from-idea-to-reality (accessed on
19 January 2018).

74. John, S. A Study on the role of Tourism in promoting Arts and Crafts—A Case Study on Channapatna Toys.
In Proceedings of the Second International Conference on Global Business, Economics, Finance and Social
Sciences (GB14 Chennai Conference), Chennai, India, 11–13 July 2014; pp. 1–9.

75. Toledo-López, A.; Díaz-Pichardo, R.; Jiménez-Castañeda, J.C.; Sánchez-Medina, P.S. Defining success in
subsistence businesses. J. Bus. Res. 2012, 65, 1658–1664. [CrossRef]

76. Mustafa, M. Potential of Sustaining Handicrafts as a Tourism Product in Jordan. Int. J. Bus. Soc. Sci. 2011, 2,
145–152.

77. Evans, K.; Stockley, S.; Taylor, C.; Brown, J.; Rab, M.; Khan, S. Cultural and Creative Industries in Pakistan;
British Council: Islamabad, Pakistan, 2014.

78. Khan, F.D. Preserving the heritage: A case study of handicrafts of Sindh (Pakistan). Università Ca Foscari
Venezia. Ph.D. Thesis, Università Ca’ Foscari Venezia, Venezia, Italy, 2011.

79. Bilgrami, N. Ajrak: Cloth from the soil of Sindh. In Proceedings of the Seventh Biennial Symposium of the
Textile Society of America, Santa Fe, NM, USA, 19–23 September 2000; pp. 253–261.

80. Ceramics Monthly. Available online: https://ceramicartsnetwork.org/ceramics-monthly/ceramic-art-and-
artists/ceramic-artists/blue-kashi-tiles (accessed on 17 March 2018).

81. Bajwa, A. Pakistan Statistical Year Book; Government of Pakistan, Statistics Division, Pakistan Bureau of
Statistics: Islamabad, Pakistan, 2015.

82. WIPO. National Studies on Assessing the Economic Contribution of the Copyright-based Industries: Creative
Industries Series No. 5; World Intellectual Property Organization: Geneva, Switzerland, 2011.

83. Dawn Newspaper. Available online: https://www.dawn.com/news/839308 (accessed on 7 January 2018).
84. Shah, S.S.H. Impact of climate change on coastal communities of Sindh, Pakistan—A descriptive case study

of districts Thatta and Badin. Eur. J. Soc. Sci. 2016, 1, 34–63.
85. Makhdoom, T.R.; Shah, S.A.S.; Bhatti, K.U.R. Women’s Home-Based Handicraft Industry and Economic

Wellbeing: A Case Study of Badin Pakistan. Women Res. J. 2016, 8, 40–56.
86. Amjad, R. Small-Scale Industries and Rural Development: Implications for Rural Industrialization in Pakistan;

MPRA Paper; University Library of Munich: Munich, Germany, 1984; pp. 93–159.
87. Zahra, S. Virsa: The Contemporary Value Chain. Master’s Thesis, Virginia Commonwealth University,

Richmond, VA, USA, 2015.
88. Bajwa, A. Pakistan Statistical Year Book; Government of Pakistan, Statistics Division, Pakistan Bureau of

Statistics: Islamabad, Pakistan, 2014.
89. National Institute of Folk and Traditional Heritage (Lok Virsa), History. Available online: http://lokvirsa.

org.pk/history/ (accessed on 22 December 2017).
90. Who We Are. Available online: http://www.ahan.org.pk/who-we-are/ (accessed on 22 December 2017).

© 2018 by the authors. Licensee MDPI, Basel, Switzerland. This article is an open access
article distributed under the terms and conditions of the Creative Commons Attribution
(CC BY) license (http://creativecommons.org/licenses/by/4.0/).

http://dx.doi.org/10.12816/0019002
https://www.thebetterindia.com/73401/pulpypapaya-connect-local-artisans-handicraft-buyers/
https://www.thebetterindia.com/73401/pulpypapaya-connect-local-artisans-handicraft-buyers/
https://www.wishberry.in/campaign/guilt-free-kolhapuri-kohpuri/
https://craft-wallet.com/pages/from-idea-to-reality
http://dx.doi.org/10.1016/j.jbusres.2012.02.006
https://ceramicartsnetwork.org/ceramics-monthly/ceramic-art-and-artists/ceramic-artists/blue-kashi-tiles
https://ceramicartsnetwork.org/ceramics-monthly/ceramic-art-and-artists/ceramic-artists/blue-kashi-tiles
https://www.dawn.com/news/839308
http://lokvirsa.org.pk/history/
http://lokvirsa.org.pk/history/
http://www.ahan.org.pk/who-we-are/
http://creativecommons.org/
http://creativecommons.org/licenses/by/4.0/.

	Introduction 
	Definition and Classification 
	Handicrafts 
	Intangible Cultural Heritage (ICH) 

	Challenges and Constraints to Handicraft Industry 
	Lack of Availability of Sufficient Data 
	Industrialization and Mass Production Challenge 
	Unwillingness of Young Generation to Continue to This Profession 
	Lack of Availability of Basic Infrastructure 
	Lack of Innovation and Technology 
	Lack of Education and Training Facilities 
	Lack of Financial Resources 

	Policies to Promote, Strengthen and Preserve the Cultural Heritage (Handicraft) 
	Differentiation between Machine Made and Handmade Products 
	Emphasize the Collection and Compilation of Statistics 
	Recognition of Artisans and Their Creativity 
	Emphasize the Role of Technology and Innovation to Promote and Preserve Craft Traditions 
	Emphasize Provision of Education and Training 
	Provision of Microcredit Facilities and Emphasize the Role of Crowd Funding 
	Improvement of Basic Infrastructure and Emphasis on Advertisement and Promotion of Tourist Places 

	Case Study of Pakistan 
	Conclusions 
	References

