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Abstract: Organizational sustainability (OS) has been guiding the decision-making process of
managers in order to generate competitive advantage. This paper aims to identify the sustainable
practices performed by large corporations in the implementation of OS. Reports with actions
performed by large organizations and their reach in the three pillars of sustainability—environmental,
economic, and social dimensions—are disclosed to their main stakeholders, based on short, medium
and long-term sustainable goals. These reports often reflect the progress of OS or the progress made
toward them. However, few studies investigate the sustainable practices adopted by firms and their
reproducibility. A search was performed in reports selected from the firms listed by the Corporate
Sustainability Index (CSI) from 2012–2016, belonging to the Brazilian stock market in services sector
of the economy and employed the Global Reporting Initiative (GRI) methodology. The results showed
the strategic planning involving infrastructure, environment, human resources, product innovation,
organizational management and deadline setting acted as the baseline for the implementation of the
practices found. The findings will guide the managers´ decisions in the development of their strategic
planning, based on practical and objective results.

Keywords: organizational sustainability; sustainability report; sustainability practices; corporate
sustainability index

1. Introduction

This paper aims to identify the practices performed by firms recognized by third parties as
sustainable in environmental, economic, and/or social dimensions. OS implementation is complex
and needs the participation of the interested parts [1]. Siew [2] conducted a review regarding the main
methodologies employed to assess sustainability. Amui et al. [3] focused on the dynamic and needs of
sustainability and [4] on the quality of the corporate sustainability reports. This paper complements
those works with a holistic view of the system through the analysis and assessment of the main
sustainability categories, observing the recognized practices performed by large, corporations that are
acknowledged as being sustainable.

This research will inform managers on the sustainable practices currently employed in order to
support their decision-making in strategic planning. The discernment and the ability to learn from the
successful experiences of other firms is essential to get a competitive advantage [5]. Several studies
view sustainability, its consequences and the potential gains for organizations only conceptually [6–8],
lacking practical applications in the business day-to-day and appearing to be only superficial from the
manager’s perspective [9]. This paper seeks to complement those concepts and bridge this gap. OS has
become prominent in the day-to-day of firms due to the several stages included in its implementation
and operationalization [10].

Adopting this methodology of work with sustainable strategies and practices has been a constant
challenge for managers, who need to conciliate competitiveness and profitability in the bottom line

Sustainability 2018, 10, 226; doi:10.3390/su10010226 www.mdpi.com/journal/sustainability

http://www.mdpi.com/journal/sustainability
http://www.mdpi.com
http://dx.doi.org/10.3390/su10010226
http://www.mdpi.com/journal/sustainability


Sustainability 2018, 10, 226 2 of 13

of their actions [11,12]. Large firms have been focusing their investments in the development of
OS [8,13,14]. Thus, one of the ways in which firms attempt to maintain competitiveness is the search
for sustainable practices in other markets or innovating already-existent ones [15]. This can help to
improve the use of the resources and create the conditions to get a competitive advantage [14].

The main principle of OS is in the [16], which states that the current needs of organizations must
not compromise the needs of future generations. Since then, several initiatives have been created to
encourage sustainable consumption and industrial practices [17]. The inclusion of [18] triple bottom
line concept, a business approach of OS was developed encompassing the environmental, economic,
and social dimensions [19,20], which has been guiding the decisions of managers, who in turn attempt
to operationalize those concepts in their day-to-day through standards, codes or metrics [21].

Thus, sustainable practices vary depending on the firm’s size, level of business maturity, strategic
planning, and organizational structure, and this variation presents a challenge when implementing,
analyzing, and identifying possible improvements for sustainable practices [2]. Therefore, firms plan
and operationalize their activities in the short, medium, and long-term based on OS [8], based on
innovation and tools to improve and implant the sustainability on their business [22]. Environmental
and social matters are also being taken into account in the stakeholders’ analysis—researchers,
investors, customers, governments, and civil society—in addition to economic performance [23].
Among the several ways to document those practices, sustainability reports have grown in popularity,
following the guidelines established by the Global Reporting Initiative (GRI), which are the most
employed and accepted internationally [21,24].

These reports have become important tools to assess and illustrate the OS practiced by
organizations [25]. They afford the opportunity to measure the sustainable development of
organizations within a specific set of standards and indices [11], seeing that many corporations
are warned about their responsibility in environmental and social impacts [8]. Several organizations
have been measuring and managing their OS practices through these reports, which have allowed a
gradual growth of OS ideology within them [26].

Companies that voluntarily fill out and disclose their sustainability reports is also growing [24]
and based on the activities and the impacts caused, the main stakeholders penalize or reward the
firms [23]. Sustainability reports provide firms with the opportunity to improve their transparency,
market value, reputation, and legitimacy. They also enable benchmarking against their competitors
and motivate their collaborators [25]. In addition, they are an important tool that contributes to the
development and evolution of OS, demonstrating the interdependent relations between the social,
economic, and environmental dimensions [27]. However, there is the issue of reconciling those different
dimensions within a single organization, due to conflicting interests in different departments and
managers [7,26].

Moreover, there are several criticisms from managers who defend that the reports are only
superficial indices, lacking a practical aspect and often limited to large corporations, with no
applicability in their day-to-day [28]. In order to eliminate said superficiality and create practical
activities, there needs to be a change in behavior, culture, and alignment of interests and goals [3].
There are several international indices that rank and map firms in terms of their sustainable activities,
such as the Global Reporting Initiative, the Dow Jones sustainability index, Greenwashing index,
Global 100 and Newsweek Green Rankings, Greenhouse Gas Protocol Initiative (GHG Protocol),
in addition to regulation norms such as Social Accountability 8000, ISO 14,000 and 26,000 [9,23,29].

In Brazil, there is the CSI (ISE—Índice de Sustentabilidade Empresarial in Portuguese translation)
maintained by IBOVESPA, which lists the firms that meet the minimum OS requirements [30]. For the
purpose of solving the superficiality issue, this paper intends to answer the following question:
What are the actions performed by large corporations in the implementation of organizational
sustainability? In order to reach this objective, a systematic data collection in the GRI database
searching for firms, listed by the CSI from 2012 to 2016, that filled out the GRI-G4 report. Brazil was
chosen for this research because of the economic recession and the economical volatility, and as a
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consequence, a growing unemployment [31,32]. The consequence for this situation is the increasing of
entrepreneurs acting on service sector [33]. Only the service sector and its sub-sectors was analyzed,
seeing that they represented 73.3% of Brazil’s GDP in 2016 [34].

This paper has the following structure: Section 2 presents a brief review on sustainability reports,
the CSI and the service sector in Brazil, Section 3 explains the research method employed in the
literature review and the data collection from the database, Section 4 displays the results and discussion,
and Section 5 presents the conclusions.

2. Literature Review

2.1. Sustainability Reports

In order to be able to implement OS guidelines, a firm needs its managers to innovate their
perception regarding the efficiency of its products, services, and technologies employed in its
processes [27]. Because of that need, organizations have become increasingly more interested in
applying sustainability to its day-to-day and disclosing its actions to their stakeholders through
sustainability reports [6,24]. Either through market needs or due to specific legislation, sustainability
reports have become an important tool to communicate the sustainable activities implemented by
organizations [35].

Companies are able to benefit from this information, to come out of theory and provide a
practical aspect, capable of affording a competitive advantage [36]. The capability of transforming
the OS concept into action with practical initiatives can alter this scenario [37]. Over the past few
years, firms have increased their participation in releasing their reports following GRI guidelines,
which encompasses the three variables in the triple bottom line and is one of the most employed
and recognized worldwide [38]. Preparing and release of these reports are voluntary [39], except in
a few countries in the European Union that have specific legislation that dictates the release of the
reports [40].

Several developed countries utilize a standard system to analyze the information regarding
sustainability, so as to ensure that the decision-makers have a solid grounding in their strategic
planning [41]. In Brazil, there is no specific legislation that forces firms to release their reports. In this
regard, the number of firms in Brazil that voluntarily prepare and release their reports according to
GRI guidelines has been growing.

Firms that intend to standardize their reports are willing to show their stakeholders their planning
to follow international guidelines in the implementation and assessment of sustainable practices [27,42].
Despite the set of guidelines, there is still a certain difficulty to observe and collect the information
contained in the reports, due the individuality of the organizations and the lack of understanding on
how the firms measure the results of those practices, which is not informed by the reports [26].

2.2. Corporate Sustainability Index

The stock market presents several indices in order to provide their investors with new investment
options. Those indices display the performance of capital markets and the price behavior of the
stocks listed by them [31]. Investors search for firms that present OS policies, transparency principles,
and good corporate governance [43]. The CSI indices meet this specific demand, including social,
environmental dimensions and corporate governance, highlighting the firms that are excellent in the
OS aspect [29,44].

One of the most well-known instances is the Dow Jones Sustainability Index, which represents
10% of a total of 2500 firms listed by the Dow Jones index [45]. In Brazil, CSI is maintained and
managed by IBOVESPA, which was created in 2005. CSI´s scope is to analyze corporate sustainability
focusing on the following aspects: environmental, social, economic and corporate governance. CSI is
composed of 38 actions of 34 companies belonging to IBOVESPA, representing 15 different sectors [30].
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The number of firms seeking to participate in the CSI has been growing significantly and, therefore,
sustainability-related matters can be improved due to investors demanding better performances [29].

CSI is analyzed and renewed yearly, and the participation is voluntary [30]. In order to
participate in the CSI, firms are required to meet the following minimum requisites: taking part
in the 200 most-negotiated stocks in the current year, having at least 50% daily negotiations, not having
declared bankruptcy in any of its branches, not be responding to internal lawsuits against the CSI
management, and not be suspended from the stock market [46]. These criteria display the importance
and seriousness of the theme, becoming one more reason for firms to invest in and create goals toward
implementing OS [31]. Orsato et al. [43] states that even though participating in a sustainability index
is voluntary, firms obtain advantages in doing so, such as resource availability, OS institutionalization,
competitive advantage, access to knowledge, and good reputation.

2.3. Service Sector

One of the existent methodologies to measure Brazil’s GDP is the division of the main economic
activities of the country into three sectors: the primary sector (agriculture), the secondary sector
(industry), and the tertiary sector (services) [33]. In 2016, the service sector represented 73.3% of
Brazil’s GDP, while the industrial sector and the agricultural sector represented 21.2% and 5.5%,
respectively [34].

The tertiary sector is essential for the development of the Brazilian economy, seeing that it employs
over 75% of the population and contributes to a growth in the sector despite the economic turbulence
affecting the country [47]. Due to its representativeness and amplitude in the Brazilian economy,
the service sector is analyzed by several institutions, which map the activities performed in order
to contribute to its constant growth, provide management innovation, and utilize indices for better
performances. Thus, even during a period of economic turbulence, it is a sector that employs and
aggregates value to everyone directly or indirectly involved [48].

3. Materials and Methods

This paper followed the methodology proposed by [49] and the stages were followed:

(1) Developing a review of GRI sustainability reports
(2) Structuring a classification system for the areas approached by OS
(3) Mapping the results found in the classification system
(4) Identifying the results of the report analysis according to the classification
(5) Analyzing the results and suggesting future works.

Table 1 presents the activities conducted in each of the proposed stages. In stage 1, the main
promoters of OS reports, encompassing the social, environmental and economic dimensions.
GRI reports were selected due their status of most utilized worldwide. In the review planning,
the criteria for searching and selecting the reports in the GRI database were: (1) service sector firms
listed by the CSI in the 2012–2016 period; (2) identifying which of those firms published their reports
according to GRI guidelines; (3) reports published in English. Stage 2 is the structuring of a classification
system that organizes the results to facilitate understanding them. From the firms listed by the CSI in
the analyzed time period, 190 firms were selected, which were then classified according to their field
and categorized according to the criteria displayed in Table 1.

In stages 3 and 4, the categories were identified and their respective practices displayed in the
reports. Results were stored in an electronic spreadsheet in order to chart and present them. Finally,
stage 5 consisted of writing the article and presenting the results, with the proper suggestions for
future works. During the 2012–2016 period, 190 firms participated in the CSI and, after selecting the
firms that act in the service sector, 71 reports were analyzed.



Sustainability 2018, 10, 226 5 of 13

Table 1. Methodology stages.

Stage 1 Stage 2 Stage 3 Stage 4 Stage 5

a. OS and GRI
literature review

b. Developing a review
of GRI sustainability
reports;

c. Criteria for selecting
reports: Companies
listed in the CSI from
2012–2016; GRI
guidelines; Reports
in English.

a. Structuring a
classification system for
the areas approached by
OS: economic practices;
environmental practices;
social
practices guidelines;

b. Classification of the
segments of the
companies: primary
sector; secondary sector;
tertiary sector.

a. Mapping the
results found in
the classification
system;

a. Identifying the
results of the
report analysis
according to
the classification

b. Cross tabulation
of results

a. Analyzing the
results and
suggesting
future works

b. Ranking the
results and
proposals for
future research

This time period was selected because sustainability involves a set of actions in medium to
long-term, requiring constant analyses, updates, and adaptations when necessary [10,26,35]. Therefore,
it was possible to find the current sustainable practices in the market and their maintenance by the firms.
Figure 1 shows the number of reports analyzed throughout the research and their respective fields.
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Figure 1. Analyzed reports.

Some firms participated in the CSI over the entire period; their reports were analyzed so as to
ascertain whether there were eventual changes in their strategy. All of the firms followed the GRI
standards, choosing to fill out the simplified or complete report model.

4. Results and Discussion

4.1. Sustainability Practices—Environmental Category

Table 2 displays the practices adopted by organizations in the implementation of sustainability
in the environmental category. The practices found were fight against corruption, supplier
management, focus on sustainability, risk management, capital and opportunities, employee
satisfaction, and customer satisfaction. These results corroborate the findings of [50], which clearly
demonstrate that organizations are constantly monitored by their investors and civil society, meeting
the demands of stakeholders and other interested parts. Bellantuono et al. [51] argue that the
stakeholders’ participation is crucial for the development of a strategy with clear-cut objectives
in the environmental aspect.

There is a special attention by their part toward the environmental practices adopted by
organizations so that they act beyond the financial aspect [31,52,53]. Environmental performance is
key in maintaining competitiveness, as a consequence of competitive behaviors and practices, meeting
international demands and seeking a level of excellence required in developed countries [54]. Ignoring
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environmental strategies and other premises of sustainability means restricting the acting power and
growth possibilities of firms drastically, losing real opportunities for long-term investments [55]. In the
input (water and energy) and residues category, the actions were awareness campaigns for the internal
and external public, gradual investment in infrastructure (for instance, energy management software,
efficient air conditioners, rainwater harvesting), and periodic maintenance in the facilities.

Those actions corroborate the findings of [54,56], which showed that the use of renewable
resources is growing and the environmental performance is measured by actions toward reducing
the consumption of natural resources, and contradict the findings of [57], who highlight that in many
organizations the investment in environmental practices may be given low priority, to the detriment of
the long-term economic returns that they may offer and the consequent attraction of capital.

Table 2. Environmental practices.

Category Practices

Materials

1. Anti-corruption program
2. Supplier management
3. Sustainability
4. Risk management strategy
5. Client and worker satisfaction

Energy/water

1. Investments in new technologies and
infrastructure update

2. Awareness measures
3. Infrastructure maintenance

Effluents and waste
1. Selective collection and the proper disposal
2. Awareness measures
3. Reverse logistics

Biodiversity 1. Monitoring and control system, if applicable

Transportation
1. Carbon emissions of the vehicles awarded and

its promotions
2. Awareness measures for virtual meetings

Emissions 1. Working toward GHG Protocol and
international certifications

Environmental grievance mechanisms

1. Inspection visits and action plans
2. Audits
3. Comply with corporate social responsibility
4. Procurement professional code of ethical conduct

In the other categories, the use of specific contracts, cost reduction, and certifications guided the
activities. The biodiversity category was present in only one segment (telecommunications), which
reported the conduction of constant monitoring according to the specific environmental legislation.

The findings amplify the perspective of [52], who present environmental practices only in terms
of utilizing and preserving natural resources (for instance, water use, gas emissions, etc.) and agree
with [58] that the companies are responsible for the market and environmental solutions. The practices
developed by firms encompass the entire chain involved in the process.

4.2. Sustainability Practices—Economic Category

In the category of economic performance, the practices that stood out were the development of
strategic planning, investments in digital security, IT and human resources. The indirect economic
impacts, according to the reports, were the development of new markets, possibilities for the generation
of new jobs, greater actions toward accessibility, and adaptation to the new economic context.
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The purchase practices were the gradual implementation of an ethics code with the suppliers and the
incentive to environmental practices.

Table 3 shows these practices and according to [57], the economic performance of firms that adopt
OS is well-defined and structured, to the detriment of the other areas. According to [52], firms that
possess a defined sustainable strategy are able to improve their financial situation and meet the
demands of their stakeholders, without prioritizing any category. Sustainability categories must have
the same priorities, in harmony with the internal and external public and not exclusively directed to
economic matters [59].

The integration between the business plan and the sustainable strategies are crucial for the
practices to achieve their objectives in the medium and long-term [60], amplifying the perspective
proposed by [54]. Santis et al. [31] demonstrates that there is not a direct relationship between financial
performance and sustainable actions, justifying the lack of incentives for those practices. The authors
hold that sustainable practices have effects in the long-term, which reduces the attention of some
managers. However, only in the medium and long-term will organizations be able to achieve the
results expected from sustainability, which demands a judicious planning reaching both society and
organization [13].

The time factor and the acting dynamic are essential for this planning to have the desired effect
both in the systemic and organizational level [61]. Searching for short-term results presents negative
results for firms and managers that do so [55]. The current international economic context demands,
in addition to financial gains, results aligned with the principles of sustainability and innovation [62].

The found practices support the work of [62], which holds that job generation and demand
creation are guidelines in sustainable and developed countries. In order to alter the current business
logic (profit), the application of a new business model is required, involving all the relevant parts in
the implementation of a new, sustainable paradigm.

Table 3. Economic practices

Category Practices

Economic performance

1. Strategic planning
2. Investment in information security, IT solutions and

human resource
3. Financial indicators
4. Use of incentive laws

Indirect economic impacts

1. Activities in strategic new markets
2. Possibility of generating jobs
3. Accessibility actions
4. Adaptation to new economical context
5. Driving local economies

Procurement practices
1. Procurement Professional Code of Ethical Conduct
2. Comply with corporate social responsibility
3. Focus on local suppliers

Firms that avoid taking risks allocate part of their investments into sustainable practices based on
profitability and, when they fail to present the expected returns, those practices are terminated [55].
Highlighting that, despite the pressure from society for sustainable actions that meet the current
market needs, it is the manager’s responsibility to maintain the organization within a minimal level of
profitability in which the activities are simultaneously sustainable and profitable; otherwise, the firm
will be subject to failure [63]. The responsibility to create a sustainable environment within its supply
chain and productive methods belongs to the organization, capable of providing the expected profit
without harming the outside environment [41].
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4.3. Sustainable Practices—Social Category

The social category has subcategories that encompass different aspects, from the treatment
of collaborators to the community in which the firm is inserted. The influence of firms on their
communities is tangible [64]. The social matter is a challenge for managers due to the search for
a balance between the ethical standards demanded by the market and social responsibilities [65].
Our findings amplify the work of [55], showing the concern of organizations in creating value for their
business through the appreciation and maintenance of their talents (benefit packages, career plans,
salaries, quality of working life, and incentive to corporate education).

Companies must balance the income plans with environmental conservation and social justice [1].
Table 4 shows these practices and the results indicate meritocracy in hiring and promotions, but they
do not objectively explain how this situation is measured and exposed to their collaborators, challenge
companies further to provide awards based on employees’ helping drive OS. Meritocracy needs to
be defined and documented so as to increase the reliability, productivity, and smoothness of the
process [66].

Table 4. Social practices.

Subcategory: Labor Practices and
Decent Work Practices

Employment

1. Benefits package (e.g., health insurance, postgraduate studies, etc.)
2. Career development policy and salary
3. Trainee program
4. Attraction and retention of talent
5. Internal recruitment

Health and safety at work
1. Quality of working life
2. Ergonomic conditions
3. Educational campaigns (e.g., smoking, sedentary, etc.)

Training and education

1. Corporate University
2. Learning paths
3. Financial in graduation and postgraduate
4. Retirement plans for the employees
5. Internal career development: e.g., leadership, goals orientation

Diversity and equality of opportunity 1. Meritocracy in hiring and promotions

Equal remuneration for women and men 1. Career plan and salary

Supplier assessment for labor practices

1. Code of Ethical Conduct
2. Compliance with labor, fiscal and the pertinent laws and regulations
3. Compliance with preventing and combating corruption;
4. Compliance with environmental preservation measures and social questions;

Subcategory: Society Practices

Local communities

1. Sponsorship: educational, cultural and sporting projects
2. Financial education for young people up to 17 years and retirees
3. Volunteer work program
4. Financial donations for charity institutions
5. Initiatives funded by incentives laws

Anti-corruption

1. Corporate anti-corruption policy and standard
2. Ethical code
3. Communication channel for complaints about corruption and bullying
4. Online and face-to-face anti-corruption training

Child labor/forced or compulsory labor 1. Supplier audit
2. Contracts

Response to disasters/emergencies 1. Contingency plan if applicable
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Table 4. Cont.

Subcategory: Product Responsibility Practices

Client health and safety

1. Digital security
2. Privacy and responsibility in internet
3. Post sale program
4. Security internet for children

Product and service labeling
1. Customer Relationship Management
2. Networks
3. Digital channels

Regarding the suppliers, legal demands and features intrinsic to the firm are defined in contracts
that determine their duties and responsibilities. Suppliers must be engaged in the organizational
processes, assuming their responsibility in them [40]. Firms need to interact in environmental and
humanitarian matters, seeking to contribute to the implementation of sustainability as a whole with
more social activities [26].

The results prove that with the promotion of sports and cultural sponsorship campaigns using
fiscal benefits and the creation of volunteer programs in which employees are invited to participate
voluntarily in social actions performed by the firm. Thus, firms have been taking into account internal
and external social matters, dealing with ethical and moral questions [64]. Moreover, there needs to be
a distribution of the attributions among the main actors of society, seeing that the state no longer has
the structure to manage all of those activities by itself [5].

Since organizations are part of a system, they must not merely solve a problem, but rather act in a
preventive manner, in which those social investments become tools that contribute to the sustainable
development of the entire system [26]. Although there are market segments that downplay the social
responsibility of organizations, penalizing society and hatching new businesses [55], it is noticeable
that business sustainability creates a knowledge set capable of integrating several organizational
sectors, contributing to the establishment of objectives and goals toward the gradual and practical
implementation of sustainable practices in firms [67]. The organization’s business model and segment
determine which actions are necessary for it to be able to implement its sustainable measures [67].

Although there are diverse activities, firms are still unable to follow a sustainable acting
pattern due to the volatility of their segments, profits and adaptation to market conditions [9,31].
New opportunities arise when organizations know the inherent risks of their economic, social,
and environmental objectives, reaping results in medium and long-term, in addition to a new set
of sustainable, innovative responsibilities [68]. Firms that maintain excellence in their financial
management without disregarding social matters are able to establish solid grounds for maintaining the
premises of sustainability [64]. Our findings corroborate the work of [68], who stress that organizations
must keep the focus on monitoring and reporting their sustainability goals.

5. Conclusions

This article analyzed the sustainability reports of firms listed by the CSI over the 2012–2016
period, which utilize the GRI methodology to present their sustainable practices to their stakeholders.
The information contained in those reports are crucial for all the person and stages involved in this
process. We found that the firms that participate in the CSI are all large and therefore, have more
resources available to invest in sustainability. We also found that firms that have been publishing
their sustainability reports for longer present more detailed information, which demonstrates
organizational maturity.

Although organizations present these reports voluntarily, we notice their commitment to finding
an ideal plateau, balancing results, deadlines, and investments, having to innovate in their activities
and products. Our findings are practical and applicable in any firm, based on the realization of
a strategic planning that defines deadlines, implements these practices, and analyzes their results.
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However, we stress that what works for one organization may not have the same results for another
due to size, location, public vs private, goods vs services, time and effort pursuing sustainability,
level of employee engagement in sustainability, etc.

The environmental practices involved the entire chain involved, observing the use of natural
sources, specific environmental legislation and based on environmental contracts with suppliers and
thirds. The economic practices are based on a strategic planning and development of new markets and
the social practices are based on the human resources and the communities involved. We highlight
that we did not find criteria for the implementation of meritocracy, and that a few extremely subjective
questions still need to be documented.

Therefore, in order to apply the results found, managers must not search for the ideal solution for
their organization, but rather draft a strategy that respects their particularities, culture, and resources,
and only then define their sustainable objectives. This article may provide a new look at sustainability
where its superficiality is replaced by practical and objective activities, which managers can direct or
update according to their priorities of sustainable investments, knowing that the same activities are
utilized by firms recognized by third parties as sustainable.

Analyzing their own processes, replacing the use of natural resources when possible and looking
for updates to the available structure (e.g., new technologies) may be the first step to initiate an OS goal.
This work recognizes the limitation of analyzing only firms that act in the service sector of the Brazilian
market. Widening the scope of firms and seeking practices in other countries and economic blocks
are suggestions for future works, in addition to analyzing other economic sectors, such as industry
and agriculture. Moreover, it is an opportunity to observe the utilization of other methodologies
beyond GRI, in order to compare results and analyze the structures employed.
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