Questionnaire used in the study

Four letter code :

1. General questions:

Gender:

Year of bearth:

University student High-school student (circle the right answer)

Body mass (kg):

Body height (cm):

Examples of salt snack products (used in separate eating occasions): chips, flips, popcorn, fried
corn, salted sticks, pretzels, crackers, fish-shaped products, roasted and baked nuts, seeds, and salty
peanuts.

2. How often do you consume salty snack products?
never 1-3xmonth 1nedeljno  2-4 x week 1 daily several times per
day

3. Where do you most often consume salty snacks?
At home At school /Faculty Outdoors

4. What is your preferable salty snack products? (write the snack type)

5. When do you usually consume salty snacks?
A. Before the main meal
During the main meal
Immediately after the main meal
Instead of the main meal
Between the main meals
B. What is your preferable part of day for salty snack consumption?

In the morning Never Sometimes Often
In the afternoon Never Sometimes Often
In the evening Never Sometimes Often

6. What is the main characteristic that attracts you to these products?

Taste Satiety potential

Package No other food available at the moment
Crunchiness Commercials

Easy availability Other reasons (write them please)

7. Do you pay attention to the nutritive value of these products?
Yes, I read the information on the labels
No, I do not read information on the labels

8. Do you consume salty snack in front of TV or computer?
Often Sometimes Never

9. Do you often drink beverages with salty snacks?
No Yes, soft drinks Yes, drinks with alcohol

10. Do you change your habits in salty snacks consumption during periods of intensive learning?
No Yes, I use them more Yes, I use them less

11. How many daily meals do you usually have?
Main meals (write the number)
Refreshments (write the number)

12. What is your overall opinion about the quality of your diet?
Very bad Bad Good Very good



Supplementary Table S1.- Descriptive characteristics of study participants.

University students .
N=806 High school students

Parameter N=507

Age, years 23.024 17.3#.3 <.001
N=202 (25%)

Male - . N=160 (31.6%)  >=6.8

Female N=605 (75%) N=346 (68.4%) <.01

BMI, kg/m? 21287 20.882.5 <.01
<25 kg/m? 91.4% 94.7%
25-30 7.9% 4.7%
>30 0.7% 0.6%

p = ANOVA with post-hoc Tukey test, or Chi-square test.

Supplementary Table S2. - The rotated pattern matrix of the questionnaire scale. The four factors
and their items.

1.  Pattern of salty snack consumption

Dominant place of salty snack consumption 0.950
Frequency of salty snack consumption 0.911
Time of salty snack consumption (regarding main meal) 0.813
SP type 0.787

2. Information about nutritive value
Information on food labels 0.747

3. General dietary habits
Number of main meals 0.821
Number of refreshments 0.720
Eating with nonalcoholic or alcoholic beverages 0.595
Eating in front of TV 0.384
4. Preferences

Faculty/high school 0.796
Motivational reasons for salty snack consumption -0.561

Day period related consumption 0.342




Supplementary Table S3. Logistic regression analysis of the variables (questionnaire’s items) that could predict a high level of salty snack product intake among

the population of urban living students.

Population All High-school students University students

Parameter/Data B (SE) Wald OR 95" CI p B (SE) Wald OR 95" CI p B (SE) Wald OR 95" ClI p
| TR TR M el S
Age (years) ((())égi) 16.0 (0.82?—?)?939) <0.001 (81312% 8.67 (0.5997-%.1896) 0.003 (ggg(f) 0.777 (0.82'3%?067) 0.378
BMI (8(?32;) 0.424 (0.98'7??050) 0515 _(g'.gg) 054 (o.sgﬁi?m) 0.464 (8:8}13) 0.044 (o.9ié0-i9112) 0834
Type of snack products (85’5210) 325 0'7%?8(5(’3';00' <0.001 (8:(2)22) 22.4 (0_786%%56) <0.001 (803673% 185 (0.82'79_(2)_2980) <0.001
Awareness of SP intake (g:g%) 53 (1.0;16_29550) 0.021 (8:?1’5) 038 651)52_?239) 0540 (%6381% 481 @ o%é?-g.lesz) 0.028
M@R%JSQS? pt_ion (31?31) 394 (2.122i?4i3.182) <0.001 (cl):ggg) 35.18 (3.1%‘28%589) <0.001 (82233) 9.47 (1.35'3(1%300) 0.002
Mldé?gezmsrﬁ:?pu_on ((1):?32) %7 Gasss <00 ((1):322) 31.23 (2.8111'29-?594) <0.001 ((l):ggg) 3246 (2.6;1;:;.3490) <0.001
Evem?ge;zgﬂé;n P (ol.f707) 63.0 (2.81816.5??753) <0.001 ((1):22613) 2092 (1.85531?522) <0.001 (fl):gg;) 43.03 (4.0172-21532.110) <0.001
Motivational reasons (8883) 1.74 (1.036929001) 0.187 (8881) 1.35 (1'03692'1002) 0.245 (888(1)) 0.01 (0.921);{29002) 0.932
Number of main meals (8&23) 245 (0.931’63-2.3812) 0.117 (8:%) 121 (o.sésﬁisl) 0271 (82%22) 0-54 (0.7191-?[?885) 0.436
Number of refreshments (8:28% B4 42'17_3.1122) <0.001 8)417137) 16.44 (1'2%'7?2?’0 g <0001 (8:%2) 9.67 (1.2%&37-3(.)561) 0.002
T . Oun 57 omeers 00 oy 7% oaosm 0% g M a0

*SP = salty snack products; OR-odds ratio coefficient (95 CI- confidence interval).






