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Abstract: Running has been very popular for years, especially in organized mass runs. Various
running events take place all over the world, at different distances and locations, including charity
running events. However, there has not been any research on the social impact of these events on
participants to date. This article/paper is an attempt to remedy this situation. The authors conducted
their research by the diagnostic survey method using standardized interview technique during the
6th Santa Claus Run organized in Poznan on the day of Santa Claus. A sample of 136 runners: 49
male respondents and 87 female respondents participated in the event voluntarily and completed a
questionnaire. Therefore, the main goal of the study was to recognize the relationship between the
lifestyles of men and women in the context of participation in a charity running event, in order to
evaluate the differences between them. The specific goal was to discern the motives to take part in
such kind of an event, as well as to find out what influence the participation in a charity run has on
the respondents, both those leading an active and passive lifestyle. The most important result and
the only one statistically significant difference in the conducted study was the indication that women
have more empathy and participate more often than men in charity runs.

Keywords: charity events; charity run; physical activity motivations

1. Introduction

Special philanthropic and social sports events are a particularly popular form of
physical effort, during which participants collect funds for a given charity goal [1]. Their
extremely open and friendly formula in the context of fundraising means that they ef-
fectively complement a wide range of other, historically more commonly used forms of
marketing tools, such as advertising or direct promotion, as well as modern forms, includ-
ing telemarketing, billboards or websites [2]. For this reason, they can be included in the
group of mechanisms that raise funds for specific and predefined undertakings. The main
beneficiaries of financial support are entities that benefit from clearly defined assistance,
most often provided by a specialized intermediary organization for this purpose on the
basis of the activity performed—for example, a religious community, foundation or associ-
ation. The latter two are listed as the most popular forms of NGOs, i.e., non-governmental
organizations, also known as non-profit organizations [3]. Their activity is not focused
on profit, but on fulfilling and satisfying needs. These organizations basically allocate all
the obtained income to activities aimed at helping others (because such entities also meet
their basic organizational needs, such as creating social campaigns or paying employees’
salaries), which inspires general social trust and leads to more and more of them being
created over the years [4]. This does not mean that natural persons running a business do
not have the possibility to take similar actions—on the contrary, because the universal role
of the values resulting from helping others is rapidly expanding to other entities, which,
although their statutory goals are different, do not forget about helping initiatives.
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Table 1 presents the state of research over several years in the field of charity sports events.

Table 1. State of The Art.

Date Author/Authors Title Journal

1999 Bennett R.
Gabriel H.

Charity Involvement and Customer
Preference for Charity Brands Journal of Brand Management

2003 Webber D. Understanding charity fundraising events International Journal of Nonprofit and
Voluntary Sector Marketing

2007

Bennett R.
Mousley W.
Kitchin P.
Ali-Choudhury
R.

Motivations for participating in
charity-affiliated sporting events Journal of Customer Behaviour

2009
Filo K.
Funk D.C.
O’Brien D.

The meaning behind attachment: Exploring
camaraderie, cause and competency at a

charity sport event
Journal of Sport Management

2011
Filo K.
Funk D.C.
O’Brien D.

Examining Motivation for Charity Sport
Event Participation: A Comparison of

Recreation-Based and Charity-Based Motives
Journal of Leisure Research

2013
Filo K.
Spence K.
Sparvero E.

Exploring the Properties of Community
among Charity Sport Event Participations Managing Leisure

2017
Mirehie M.
Buning R.J.
Gibson H.J.

Participation Versus Nonparticipation in a
Charity Running Event Event Management

2020
Won D.
Park M.
Turner B.A.

Motivations for Participating in Health
Related Charity Sport Events’ Journal of Venue and Event Management

2020 Meeprom S.
Dansiri W.

Understanding motives for attending charity
sport events in Thailand

International Journal of Culture, Tourism
and Hospitality Research

2021
Gibson H.J.
Buning R.J.
Weinberg M.

Social capital, enduring involvement and
charity motive among runners: Comparing

event and non-event participants

Conference Paper: European Association for
Sport Management Annual Conference

The Authors conducted research during special philanthropic sports events. They
analyzed marketing tools used there, as well as examined the motives for participating in a
charity event, reasons for engaging in sport and social life for a good cause. Research results
show that over the years, charity events have gained more and more social recognition.

In order for an event of a social nature to be accessible to the widest possible group of
active audiences, it should concern relatively cheap and easily accessible sport—to start it,
we only need appropriate clothing, a place to practice, and, in addition, simple skills. A
sport available to anyone who wants to practice it on a regular basis. It is valuable when it
has a positive effect not only on the physical condition of a person, but also on their mental
health. For this reason, we seek disciplines that also serve as a way to relax after work or
maintain good health [5]. One such example is running. Recreation in the form of jogging
is considered to be part of a healthy lifestyle, which allows a person to maintain a proper
condition without much effort [6]. A noticeable increase in interest in running is visible in
the growing number of participants taking part in mass runs—usually long- or medium-
distance [7]. Currently, the participants of such events are not only professional runners,
but also amateurs and people treating sports events as a form of entertainment accessible
to all. For this reason, both very large events and smaller, local running competitions are
organized around the world—enticing, for example, with their unusual, attractive location
or purpose [8].
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One of the examples of pro-social events may be charity runs, in which participants,
apart from wanting to run a certain distance, support participation in a charity fundraising,
promote its ideas, and encourage support. They are a ‘living medium’ of information about
organized initiatives. In order to attract an increasing number of participants every year,
the organizers of sports events try to keep the knowledge of the motives for participating
in the event up-to-date [9]. It can be useful for organizers, for example, in developing
effective strategies for involving more participants in events [10]. For example, a survey
of the New York charity road race “Race for a Cure” over a distance of 5 km, indicated
groups in terms of motives that are divided into ‘social butterflies’, ‘event junkies’ or ‘event
activists’, i.e., people focused on social interactions, active participation and competition,
as well as activists supporting the event [11]. In addition to supporting a charitable goal,
event participants also have many other motives to participate, such as the willingness
to socialize [12], achieve sports success or improve their performance [13], lead a healthy
lifestyle [14], experience mental and physical stimulation [15], commune with other par-
ticipants [16], engage in a good cause [17], help those in need [18], and even have fun or
pleasure [19]. In addition to supporting a charity goal, event participants also have many
other motives to participate, such as the desire to become socially involved [20], achieve
sports success or improve condition [13], pursue a healthy lifestyle life [14], experiencing
mental and physical stimulation [15], communing with other participants [16], engaging in
a good cause [17], helping others [18], and even having fun or pleasure [19]. Charitable
sporting events also provide participants with additional meaning, for example in the form
of psychological benefits [20]. These are studied to a different extent, now even in terms of
the psychological coherence of the motivation of charitable sports events by using the social
identity theory [21]. Importantly, the above groups of motivations are noticeable in both
women and men [22,23]. On the one hand, the participants may have the satisfaction of
overcoming their own limitations, on the other, they may have the awareness that they did
a good deed and could contribute to helping others through their participation. Another
impulse for a positive reception may be the good atmosphere of the event—inspiring,
stimulating to be active and encouraging during the competition. In the case of such events,
however, it usually stays in the background—because it’s not the player’s success or the
place they have achieved, but the willingness to participate is the highest value. The issues
discussed in the text correspond with R. Putnam’s theory of social capital. The author of
this theory defines “social capital” as features of social life-networks, norms, and trust
that enable participants to act together more effectively to pursue shared objectives. The
norms, networks, and trust link substantial sectors of the community and span underlying
social cleavages to the extent that the social capital is of a “bridging”. In that case, the
enhanced cooperation is likely to serve broader interests and to be widely welcomed [24].
Charity running events can also be described from the perspective of generating social
capital resources. Participation in charity events brings people together, stimulating their
willingness to help. It gives a sense of community in achieving one goal. Systematic
inquiry of Putnam showed that, for example, the quality of governance was determined
by longstanding traditions of civic engagement (or its absence). He is said that things like
voter turnout, newspaper readership, membership in choral societies and football clubs
were the hallmarks of a successful region and there is no doubt the mechanisms through
which civic engagement and social connectedness produce such results are multiple and
complex [24,25]. But involvement in social life and charity is needed, and every idea to
spread such activity is commendable. Lifestyle in this research is understood as a way of
living of a person or group, including style (active, passive), attitudes and possessions.
Lifestyle is the interests, opinions, behaviors, and behavioral orientations of an individual,
group, or culture; it is a combination of determining intangible or tangible factors. Tangi-
ble factors relate specifically to demographic variables, i.e., an individual’s demographic
profile, whereas intangible factors concern the psychological aspects of an individual such
as personal values, preferences, and outlooks [26]. We recognize an active lifestyle is
impossible without physical activity. However, some people find it really hard to run
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marathons, play basketball, swim, etc. They feel like there is a need to go the extra mile and
prove something to others. The benefits of a physically active lifestyle are well documented
in the literature. Individuals who engage in recommended levels of physical activity have
a decreased risk of cardiovascular disease, type II diabetes, and certain kinds of cancer,
as well as improved mental health. Additionally, those who engage in a physically active
lifestyle are likely to live longer than those who do not, and to report a higher quality
of life as they age [27]. In addition to the role that physical education and sports should
play in promoting physical activity and public health, there are other domains like mass
sporting events organization or charity. Social development and education are areas in
which physical education and sport have the potential to have a powerful influence on
people’s development and their overall well-being.

In Poland, there was a significant increase in the organization of mass running events
in 2013. For example, in 2003, 518 running events were organized, whereas in 2013 there
were 2700 such events throughout the country [28]. In the 12 largest running events in
Poland, the number of participants increased sixfold during a three–year period (2011–
2013) [29]. Almost one-third of them have charitable character. Organizers try to find the
theme of the sporting event to help those in need. As the years go by, charity running
donations gain more and more social recognition [30,31]. Due to their global reputation
and success, they have also found their place in Poland. An ideal example is the Wings
for Life World Run organized in Poznan—as one of 33 cities in the world—the proceeds
of which are allocated to research on spinal cord injuries. Its unusual formula with a
moving finish in the form of a catcher car is so interesting that the number of runners
in the capital of Wielkopolska has doubled over the last three years. In 2016, less than
4000 runners participated in the Poznań run, and in 2019 the number of participants was
around 8000 [32]. An equally interesting run is the Warsaw Half Marathon, organized by
Powszechny Zakład Ubezpieczeń (a polish publicly traded insurance company) for several
years, during which the charity initiative ‘Share a kilometer’ is held. Its participants are
most often actors, athletes or journalists, whose task is to run the longest possible distance
on various training devices—which is then converted into a specific amount (1 km = PLN
10) allocated to various charities. For example, in 2015 the money was transferred to the
Committee for the Protection of Children’s Rights [33] (Committee for the Protection of
Children’s Rights, 2015). Private individuals or entities established solely for the purpose
of organizing charity events more and more often appear on Polish roads. An interesting
initiative was the race by Paweł Meja, who in 2018 set the Polish Guinness Record in the
24-h barefoot race. He ran for charity for Artur Rosa—an eight-year-old boy from Tczew
who suffers from encephalopathy [34]. Among the numerous events with a similar mission,
there is also the Santa Claus Run organized in Poznan—the main message of which is to
promote physical activity and a healthy lifestyle, but an equally important factor is the
desire to unite runners to help children on a day when a smile on their face does not should
disappear—on the day of Santa Claus, celebrated on December 6, when children receive
gifts. The organizer of the 6th Santa Claus Run in Poznan, held in 2019, as in previous
years, decided to allocate a part of the entry fee from each participant to the renovation of
rooms in the Orphanage in Wągrowiec. In addition, in the competition office, there was a
collection of sweets for the pupils from the facility [35].

2. Aims of the Study

The main goal of the study was to recognize the relationship between the lifestyles of
men and women in the context of participation in a charity running event, to evaluate the
differences between them. The specific goal was to discern the motives to take part in such
kind of an event.

We wanted to find out what influence the participation in a charity run has on the
respondents, both those leading an active and passive lifestyle. That is why we asked the
following research questions where the first corresponds to the main purpose of the study
and the second to the specific purpose of the research:
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1. Has participation in a sports and charity event encouraged the respondents to con-
tinue an active lifestyle (the main goal)?

2. Did the participants take part in the event because of their willingness to take up
physical activity and participate in sports competitions, or maybe because of the
willingness to help and contribute to a charity fundraiser (the specific goal)?

3. Materials and Methods
3.1. Design and Participants

The authors decided to conduct the research by the diagnostic survey method, using
the standardized interview technique, during the 6th Santa Claus Run organized in Poznan
on the day of Santa Claus, celebrated on December 6, 2019. The participants had to cover a
distance of 10 km (adults) or 4.3 km (children) running or 4.3 km with the Nordic walking
march. The main message of the event was to promote physical activity and a healthy
lifestyle. However, the Santa Claus Run also aimed to unite the runners to help children on
such an important day as December 6, the day Santa Claus brings gifts in Poland. Therefore,
as in previous years, the organizer of the run decided to allocate part of the starting fee to
the selected orphanage.

The sample size was determined on the basis of information from the organizers
about the expected number of participants in the event. The authors of the study assumed
that the sample was selected in a way that ensured the good representativeness of the
obtained results. A total of 202 participants took part in the run, so the respondents
constitute 67.3% of the entire group of runners. We treated the Santa Claus Run in Poznan,
which has been taking place for several years, as a case study. A sample of 136 runners,
49 male respondents and 87 female respondents, participated in the event voluntarily
and completed a questionnaire. We believe that this exhaustive test allowed us to obtain
satisfactory results. The socio-demographic characteristics of respondents are presented
below (Table 2).

Table 2. Socio-demographic characteristics of respondents.

Socio-Demographic
Characteristics

Active
Male/Female

Passive
Male/Female All

N = 118 N = 18

M % F % M % F % N %

45 38.13 73 61.87 4 22.22 14 77.78 136 100

Age

<18 4 3.39 4 3.39 1 5.55 1 5.55 10 7.35
19–30 9 7.63 25 21.19 1 5.55 3 16.66 38 27.94
31–40 19 16.1 25 21.19 1 5.55 5 27.77 50 36.76
41–50 8 6.78 16 13.56 2 11.11 3 16.66 29 21.32
>51 5 4.24 3 2.54 0 0.0 1 5.55 9 6.61

Education Level

Primary education 3 2.54 4 3.39 1 5.55 1 5.55 9 6.61
Vocational education 6 5.08 1 0.85 0 0.0 1 5.55 8 5.88
Secondary education 16 13.56 28 23.72 2 11.11 5 27.77 51 37.5

Incomplete higher education 5 4.24 5 4.24 1 5.55 1 5.55 12 8.82
Completed higher education 15 12.71 35 29.66 1 5.55 5 27.77 56 41.17

Employment Status

School pupil (<18 years) 4 3.39 4 3.39 2 11.11 2 11.11 12 8.82
University student 1 0.85 8 6.78 2 11.11 0 0.0 11 8.08

Professionally active 40 33.89 58 49.15 2 11.11 9 50.0 109 80.15
Unemployed 0 0 2 1.69 0 0.0 0 0.0 2 1.47

Pensioner 0 0 1 0.85 1 5.55 0 0.0 2 1.47



Sustainability 2021, 13, 5287 6 of 11

Table 2. Cont.

Socio-Demographic
Characteristics

Active
Male/Female

Passive
Male/Female All

N = 118 N = 18

M % F % M % F % N %

45 38.13 73 61.87 4 22.22 14 77.78 136 100

Place of Residence

City with over 500,000
inhabitants 16 13.56 20 16.95 3 16.66 2 11.11 41 34.5

City with 100,000–500,000
inhabitants 1 0.85 8 6.78 1 5.55 1 5.55 11 8.08

City with 10,000–100,000
inhabitants 8 6.78 19 16.1 0 0.0 4 22.22 31 22.79

City with up to 10,000
inhabitants 6 5.08 4 3.39 0 0.0 1 5.55 11 8.08

Village 14 11.86 22 18.64 1 5.55 5 27.77 42 30.88

Socio-demographic characteristics in both groups of respondents (men and women)
were similar. Among the surveyed participants, people with higher education constituted
the vast majority. A greater percentage of them were professionally active.

3.2. Instruments and Procedure

A self-constructed questionnaire used for the study was divided into 3 parts, where
the first allowed to obtain socio-demographic data (Table 2). The second part aimed at
people with an active lifestyle. The third aimed at people leading a passive lifestyle. The
questions concerned the motivation to participate in charity runs and their impact on
lifestyle changes (7-point Likert scale). The research instrument was validated before the
examined event—during the 5th Santa Claus Run organized in Poznan a year before the
main research.

When determining the number of respondents, information from the organizers on
the expected number of participants in the event was used to make the sample selection
in a way that ensured the best possible representativeness of the results obtained. The
scheme of simple random sampling without replacement was used. In calculations, the
formula for sample size for finite population was used. An assumption was made that the
maximum error of estimate (e) at 95% confidence level should not exceed 4%. Descriptive
statistics (percentages, means, medians and standard deviations) were calculated and
the nonparametric Mann-Whitney U test was used. Mann-Whitney U test was adopted
due to the failure to meet the assumptions regarding the normality of the distribution of
features—which was verified with Shapiro-Wilk’s tests. Statistical significance was set at
p < 0.05. All statistical analyses were conducted using Statistica Software 10.0 [36].

4. Results

Table 3 shows the results of the research conducted among active participants, where:

Table 3. The impact of the charity event on the active participants and their motivation for participation.

Active Mean Median Minimum Maximum Standard
Deviation

1.A 5.205 6.00 2 7.00 2.306

2.A 5.652 6.00 1.00 7.00 1.428

3.A 5.898 7.00 1.00 7.00 1.451
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1.A. I lead an active lifestyle and participation in today’s sports and charity event
encouraged me to continue an active lifestyle;

2.A. I took part in today’s event because I wanted to take up physical activity and
participate in sports competitions;

3.A. I took part in today’s event because I wanted to help.
The results showed that people leading an active lifestyle were encouraged to continue

their lifestyle at an average level of 5.2. They took part in the event because of their
willingness to take up physical activity and participate in sports competition at an average
level of 6.5, and because of their willingness to help at a level of 5.9.

Table 4 shows the results of the research conducted among passive participants, where:

Table 4. The impact of the charity event on the passive participants and their motivation for participation.

Passive Mean Median Minimum Maximum Standard
Deviation

1.B 4.555 4.00 3.00 7.00 1.300

2.B 5.111 5.00 3.00 7.00 1.242

3.B 5.277 6.00 1.00 7.00 1.789

1.B. I lead a passive lifestyle and participation in today’s sports and charity event
encouraged me to continue an active lifestyle;

2.B. I took part in today’s event because I wanted to take up physical activity and
participate in sports competitions;

3.B. I took part in today’s event because I wanted to help.
The results showed that people leading a passive lifestyle were encouraged to continue

their lifestyle at an average level of 4.5. They took part in the event because of their
willingness to take up physical activity and participate in sports competition at an average
level of 5.1 and because of their willingness to help at a level of 5.2.

The next stage of the research procedure is presented in Table 4. In order to verify
whether the gender of the respondent among people declaring an active lifestyle had an
impact on their willingness to continue such a lifestyle after participating in the event, the
non-parametric Mann-Whitney U test was carried out (I.a).

U(Nwomen = 73,Nmen = 45) = 1397.50, z = −1.44, p = 0.15.

The result of the analysis shows that there are no significant differences between
women (Mdn = 6.00) and men (Mdn = 6.00).

In order to verify whether the respondent’s gender influenced their willingness to
participate in the event due to the willingness to take up physical activity or participate
in sports competition, the non-parametric Mann-Whitney U test was performed (II.a).
Mann-Whitney U test was adopted due to the failure to meet the assumptions regarding
the normality of the distribution of features—which was verified with Shapiro-Wilk’s tests.

U(Nwomen = 87,Nmen = 49) = 1871.00, z = −1.22, p = 0.22.

The result of the analysis shows that there are no significant differences between
women (Mdn = 6.00) and men (Mdn = 6.00).

In order to verify whether the respondent’s gender influenced their willingness to
participate in the event due to the willingness to help, the non-parametric Mann-Whitney
U test was performed. The result of the analysis shows significant differences between
women and men (III.a).

U(Nwomen = 87,Nmen = 49) = 1534.50, z = −2.89, p < 0.01.
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Women (Mdn = 7.00) showed a significantly higher level of willingness to participate
in the event than men (Mdn = 6.00) due to their willingness to help.

In order to verify whether the gender of the respondent among people declaring a
passive lifestyle had an impact on their level of willingness to start an active lifestyle after
participating in the event, the non-parametric Mann-Whitney U test was carried out (IV.a).

U(Nwomen = 14,Nmen = 4) = 19.50, z = −0.97, p = 0.33.

The result of the analysis indicates no significant differences between women (Mdn = 4.00)
and men (Mdn = 4.50).

In order to verify whether the declared lifestyle of the respondent (active/passive) had
an impact on his or her level of willingness to participate in the event due to the willingness
to take up physical activity or participate in sports competition, the non-parametric Mann-
Whitney U test was carried out (Table 5).

(Mdn = 5.00), U(Nactive = 118,Npassive = 18) = 772.00, z = −1.93, p = 0.054.

Table 5. Gender and related differences among the respondents.

The Studied
Dependence (Sex)

Sample Size U Mann
Whitney’s Test z p

Male Median Female Median

I.a 45 6.00 73 6.00 1397.50 1.44 0.15

II.a. 49 6.00 87 6.00 1871.00 −1.22 0.22

III.a 49 6.00 87 7.00 1534.50 −2.89 <0.01 *

IV.a 4 4.50 14 4.00 19.50 −0.97 0.33

* Statistical significance at the level of p < 0.01.

The result of the analysis shows that there are no significant differences between active
people (Mdn = 6.00) and people with a passive lifestyle.

In order to verify whether the declared lifestyle of the respondent (active/passive)
had an impact on their level of willingness to participate in the event due to the willingness
to help, the non-parametric Mann-Whitney U test was carried out (Table 6.).

U(Nactive = 118,Npassive = 18) = 843.00, z = −1.50, p = 0.13. (1)

Table 6. Style of living (active/passive) and related differences among the respondents.

The Studied Dependence
(Active/Passive)

Sample Size Mann-Whitney
U Test

z p
Active Median Passive Median

I.b. 118 6.00 18 5.00 772.00 −1.93 0.054

II.b 118 7.00 18 6.00 843.00 −1.50 0.13

The result of the analysis shows that there are no significant differences between active
people (Mdn = 7.00) and people with a passive lifestyle (Mdn = 6.00).

5. Discussion & Conclusions

The main goal of the study was to identify the relationship between the lifestyle of
men and women in the context of participation in a charity running event, to evaluate
the differences between them. The specific goal was to discern the motives to take part
in such an event. The authors conducted the research by the diagnostic survey method,
using the standardized interview technique during the sixth Santa Claus Run organized in
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Poznan. Descriptive statistics (percentages, means, medians and standard deviations) were
calculated and the nonparametric Mann–Whitney U test was used.

Charity runs mean that participants taking part in this type of venture, apart from
taking part, express their willingness and support in participating in a charity fundraising
event, and all collected funds ultimately go to the account of a given foundation or a
predetermined goal. Hosting sport events to raise money for charitable causes has become
pervasive, yet we know little about why individuals choose to participate or not [37]. Ac-
cording to Chalip, community events, such as participatory sports events, may encourage
a sense of community, bringing diverse groups of people together [38]. The results of
Gibson and co-authors’ research shows that runners with high social ties and those higher
in social capital participated more regularly in charity-related events. Linking non-mega
event social benefits to charity sports lines of research may offer some insights [39]. The
study of Mirehie, Buning and Gibson examined the differences between participants and
nonparticipants of a hallmark small-scale charity running event. The findings revealed
that event participants and nonparticipants are very similar in terms of their running
participation patterns [37].

For many years, fundraising for charity and good causes on the occasion of various
running events has been very popular around the world [40]. In recent years, an increase
in such events in Poland can also be observed, with the Santa Claus Run being one of the
examples. Participants are satisfied with the effort put in, or with overcoming their own
limitations. Additionally, satisfaction comes from knowing that in this way, they could
help other people. When planning our study, we assumed that runners compete in charity
runs out of the pure desire to do something good. We also decided that charity running is
associated with a huge impact on the people around us, whom runners very often inspire
to further action. Charity runs are always accompanied by a great atmosphere, and the
competition, falling to the background, takes on a different, more beautiful dimension.
This is why we decided to check what influence the participation in a charity run has on
the respondents, in both those leading an active and passive lifestyle. To achieve that, we
asked the respondents the following two questions. Firstly, has participation in a sports
and charity event encouraged the respondents to continue an active lifestyle? Secondly,
did the participants take part in the event because of their willingness to take up physical
activity and participate in sports competitions, or maybe because of the willingness to help
and contribute to a charity fundraiser?

The socio-demographic characteristics in both groups of respondents (men and
women) were similar. The majority of runners were young, well-educated and profes-
sionally active. Among the surveyed men (n = 49), most were aged between 31 and 40
(40.81%), then between 19 and 30 (20.4%). Among men, people with secondary education
constituted the vast majority (36.73%), and 32.65% possessed higher education. A greater
percentage of them (85.71%) were professionally active. Most of the women (30) were aged
31–40 (34.48%) and 29–30 (32.18%). Among the surveyed women, 40 had completed higher
education level (45.97%), 37.93% had secondary education. The employment status defined
by the female respondents was very good, because over 77% (67) of women participants
were professionally active.

The most important result, and the only statistically significant difference in the
conducted studies, was the indication that women have more empathy and participate
more often than men in a charity run to help. Previous studies on the differences in the level
of empathy in women and men have shown that women are, by nature, more sensitive
and understanding. They are also able to adopt the perspective of another person more
often [41]. It is therefore consistent with the results obtained, which indicate the same
tendency among the study participants. Silani et al. [42] showed that different kinds of
stressful situations work differently depending on gender. Women become more vulnerable
while seeking external support and show a greater need to belong [43]. Women react here
by adopting an attitude consistent with the expectations of people from whom they want
to gain recognition [44]. Men, on the other hand, are characterized by greater egocentrism,
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which means that in such situations, they show a lower level of empathy towards others.
Here, too, there can be found a direct reference to the results obtained in the course of our
own research, which showed exactly the same relationship. It seems that both behavior
patterns have specific adaptation roles.

The results of the conducted research showed that men with an active lifestyle and
regular runners did not consider participation in a charity run as significant. It is known that
the overriding goal was to help, but participation in the race did not affect the respondents’
lifestyle. In the case of people who declared a passive lifestyle, they will not change their
attitude and do not encourage physical activity.

In this way, the results are aligned with some strategic changes related with sustainable
adaptive sport opportunities, considering the sequence of activities and reflecting the
sociocultural context [45].
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