
Inputs

Nurture, affiliation, 
social desire, 
dignity, reward

Theory of change for the menstrual hygiene behaviour change campaign

Outcomes

Menstrual 
hygiene 
management 
behaviour
change package 
for people with 
intellectual 
impairments

Campaign on MHM 
promotion (using 
engaging, surprising, 
appealing activities 
such as story boards, 
pain scales, pocket 
schedules, calendar, 
planning tool)

Implementation

Improved 
MHM 
practices 
and dignity

Outputs Impact

Creating package Build: formative research Assess

Delivering intervention Evaluate (baseline, follow up, process, documentation

Intervention
Environment 

(physical, social, 
biological)

Person with an intellectual 
impairment:  
• Uses a menstrual 

product when needed
• Uses pain relief
• Doesn’t show 

menstrual blood in 
public

Body
Brain

Behaviour

Activities Emotions

Carer:
• Provides enough 

menstrual products
• Provides pain relief
• Provides emotional 

support 


